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THE PANDEMIC: Impact on Parents’ 
Finances, Attitudes, and Behavior
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Impact of Pandemic on Well-Being
(asked of all respondents)

Q13. How would you rate the impact of the pandemic on the following?

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

15% 20% 21%

29%
32% 29%

55%
49% 50%

Emotional Well-Being Physical Well-Being Financial Well-Being

High (8–10)
Medium (5–7)
Low (1–4)
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Impact of Pandemic on Well-Being
(asked only of respondents who rated impact as Medium to High)

Q14–16. How has the pandemic impacted your…? 

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Those rated well-being 5 to 10 – moderate/highly impacted

74%

27%

Emotional Well-Being
(N=1,712)

Negatively 
Impacted

Positively 
Impacted

Physical Well-Being
(N=1,627)

62%

38%

Negatively 
Impacted

Positively 
Impacted

Financial Well-Being
(N=1,605)

67%

33%

Negatively 
Impacted

Positively 
Impacted
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Q16. How has the pandemic 
impacted your financial well-
being? 

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey. Financial well-being has been negatively impacted due to pandemic, n=1,078

Q17. How has the pandemic negatively 
impacted your finances?

Base: Financial well-being negatively impacted

Total
Parents

(N=1,078)

Laid off, lost job, furloughed, unemployed, can't find, or unable to 
work 21%

Work hours reduced, lower salary, wages/pay cut, less work 21%
Less income/money—personal or business 15%
All is more expensive, have to buy more/spend more 11%
Negative financial impact (small to large), many ways affected 6%
Very bad, crisis reference 3%
Investments and/or retirement funds have lost money 2%

67%
Financial Well-Being 

Negatively 
Impacted

How Pandemic Negatively Impacted Financial Well-Being
(asked only of respondents who rated impact as Medium to High and Negative) 



7

Financial Situation Prior to Pandemic

Q25. Please check the statement that best reflects your financial situation heading into 
the pandemic last year.

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

71%

29%

I had a sufficient emergency fund

I didn't have a sufficient emergency fund
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

Q26. Since the pandemic began last year, how have your thoughts about your emergency 
fund changed? (Select all that apply.) 

Emergency Fund Perceptions Since Pandemic

44%

42%

37%

7%

I need to increase the size of my emergency fund
because it is not enough to sustain

I need to replenish my emergency fund based on
what I have used

I will maintain the same size of my emergency
fund

I will need to reduce the size of my emergency
fund to cover other expenses
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Q32. How have you been impacted, if at all, by the pandemic? (Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

Impact of Pandemic on Family Situation (1 of 2)

58%

37%

34%

30%

24%

18%

14%

51%

45%

37%

32%

29%

14%

11%

64%

29%

31%

28%

18%

22%

18%

Children are in virtual school at our home

I am working remotely

I spend more time on social media

My kids spend more time on social media

I work fewer hours

My kids have lost skills and knowledge

The pandemic has necessitated that we have more
conversations about money with our kids

All Parents
Male Parents
Female Parents
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Q32. How have you been impacted, if at all, by the pandemic? (Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

Impact of Pandemic on Family Situation (2 of 2)

14%

13%

10%

9%

8%

8%

7%

19%

12%

11%

10%

10%

9%

10%

14%

9%

8%

6%

6%

Children have switched to private school or homeschooling

We went from a two-income to a one-income household

I was furloughed

I was laid off

I had to quit work for virtual school or child-care

I have more money not paying for daycare/school

None of the above

All Parents
Male Parents
Female Parents
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Change in Financial Behavior Due to Pandemic (1 of 2)

Q33. When thinking about your finances and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

18%

22%

21%

40%

28%

35%

27%

29%

49%

52%

45%

38%

50%

38%

53%

48%

33%

26%

34%

22%

23%

27%

20%

23%

Medical costs

Education costs

Credit card debt

Income

Kids' allowances

Saving for other goals

Contributions to college savings

Contributions to retirement savings

Decrease No Change Increase
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Change in Financial Behavior Due to Pandemic (2 of 2)

Q33. When thinking about your finances and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

28%

47%

45%

35%

46%

20%

41%

32%

30%

45%

25%

29%

31%

22%

26%

21%

29%

52%

Home repairs/renovations

Holiday spending

Spontaneous spending

Giving kids money

Spending money on carryout/going out to dinner

Spending money on groceries

Decrease No Change Increase
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Change in Familial Behavior Due to Pandemic (1 of 2)

Q34. When thinking about your family and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

14%

15%

13%

16%

14%

14%

34%

29%

31%

27%

26%

22%

53%

56%

56%

57%

60%

64%

Teaching kids new life skills

Concern about the amount of screen time my kids
have

Concern about my kids' mental health

Feeling stressed

Family activities, like watching movies
together, playing games, etc.

Family togetherness in the home

Decrease No Change Increase
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Change in Familial Behavior Due to Pandemic (2 of 2)

Q34. When thinking about your family and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

28%

38%

15%

15%

22%

16%

37%

25%

45%

42%

33%

30%

36%

37%

40%

43%

46%

53%

Overall patience with my kids

Physical activity

Conversations about racial inequality

Talking with kids about money

Healthy eating

Talking to kids about day-to-day events

Decrease No Change Increase



HOUSEHOLD FINANCIAL HABITS:
Savings and Retirement
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Total Parents 2021, n=2,023; Total Parents 2020, n=2,030

Types of Savings 
(asked of all respondents)

Q18. Which of the following do you have? (Select all that apply.) 

59%
55%

49%
43%

16%

Money saved for
retirement

Emergency fund to cover
unexpected expenses

Money saved for other
goals

Money saved for kids'
college education

None of the above
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey  Base: Have saved money for retirement n=1,186

Types of Retirement Accounts (asked only of respondents who 
have money saved for retirement)

Q19. What types of accounts do you have for retirement? (Select all that apply.) 

77%
67%

30% 26% 25% 25% 24%

1%

401(k)/other
employer

sponsored
retirement plan

Regular savings
account

Certificate of
deposit (CD)

Traditional IRA Roth IRA Insurance policy Taxable
investment

account

Other



18

Q21. In the past year, how many times have you taken money not intended for retirement 
living expenses out of accounts that are designated for your retirement?

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base:  Have money saved for retirement, n=1,186

Using Retirement Funds for Other Expenses
(asked only of respondents who have money saved for retirement) 

48%

22%

24%

7%

Never

Once

2–4 times

5 times or more
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Q22. How do you save for your child’s college education? (Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base:  Have money saved for child’s college education, n=868

Types of College Savings (1 of 2) 
(asked only of respondents who have money saved for kids’ college)

48%

39%

35%

25%

23%

19%

10%

10%

Regular savings account

Checking account

529 account (savings or prepaid)

401(k) account or other employer-
sponsored plan

Savings bond

Certificate of deposit (CD)

Taxable investment account

Home equity
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Q22. How do you save for your child’s college education? (Select all that apply.)

Types of College Savings (2 of 2) 
(asked only of respondents who have money saved for kids’ college)

8%

8%

7%

6%

3%

1%

1%

Annuity or other insurance product

Traditional IRA

Roth IRA

Real estate investment

UGMA or UTMA account

Other

I am not sure

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base:  Have money saved for child’s college education n=868
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Q23. In the past year, how many times have you taken money not intended for educational 
expenses out of accounts that are designated for your child’s college education?

Using College Funds for Other Expenses
(asked only of respondents who have money saved for kids’ college)

58%

18%

19%

5%

Never

Once

2–4 times

5 times or more

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base:  Have money saved for child’s college education, n=868
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Q24. What things have you paid for with the money taken from retirement or child’s college 
savings since the pandemic started? (Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base:  Have used retirement / college money 1+ times or more, n=752

Expenses Covered With Retirement/College Funds–(asked 
only of respondents who have money saved for kids’ college) 

41%

37%

34%

32%

28%

27%

25%

20%

17%

7%

2%

Health care costs

Day-to-day expenses (e.g., utilities, food)

Mortgage/rent

Home repairs

Pay taxes

Home renovations

Car repair/purchase

Elementary education

College education

Daycare

Down payment on home
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Financial Support Received From Family (1 of 2)

Q59. What financial support, if any, did you receive from your parents/grandparents? 
(Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey,  n=2,023

29%

26%

17%

17%

16%

15%

Paid all college or trade school tuition

Paid portion of college or trade school costs

Paid for my wedding

Bought me a car

Paid car payments

Contributed to or covered down payment on a house
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Financial Support Received From Family (2 of 2)

Q59. What financial support, if any, did you receive from your parents/grandparents? 
(Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

12%

12%

11%

8%

32%

Bought or gifted me a house

Contributed to or covered down payment on a car

Gifted me a certificate of deposit or savings bond

Left me an inheritance

None of the above



HOUSEHOLD FINANCES:
Attitudes and Debts 
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Q28. Which of the following types of debt do you have? (Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 2021, n=2,023; 2020 n=2,030

Types of Debt
(asked of all respondents) 

57%

46%

32%

18%

16%

11%

43%

47%

39%

23%

20%

Credit cards

Mortgage

Car loan

Student loans
(you, spouse, partner's debt)

Medical debt

Children's education (primary/secondary)

9%

9%

7%

1%

14%

Children's student loans

Tax debt

Payday loan

Other

I do not have any debt

2021 2020
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Credit Card Debt

Q31. What is the approximate balance 
(the amount you still owe) on all your 
credit cards right now?

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey; have credit card debt, n=1,155

18%

18%

24%

24%

16%

Less than $1,000

$1,000–$4,999

$5,000–$9,999

$10,000–$14,999

$15,000 or more

Q30. How long have you been carrying 
a balance on your credit card?

23%

23%

29%

24%

Less than a year

1–2 years

3–5 years

More than 5 years

Mean 3.0 years Mean $7,900



HOUSEHOLD FINANCES: Perceptions and  
Conversations With Kids
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Frequency of Having Conversations With Kids (1 of 3)

Q38. How often, if at all, are you having the following conversations with your children? 
(Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

3%

3%

4%

2%

6%

6%

7%

4%

27%

25%

21%

17%

31%

30%

32%

29%

26%

28%

27%

40%

Updates on the pandemic

Saving money in general

Misinformation on the internet and social
media

Importance of education

Never Rarely Occasionally Frequently Always

Always/Frequently

69%

59%

58%

57%
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Frequency of Having Conversations With Kids (2 of 3)

Q38. How often, if at all, are you having the following conversations with your children? 
(Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

8%

5%

5%

5%

10%

8%

10%

8%

25%

24%

24%

24%

27%

28%

29%

28%

22%

26%

25%

27%

Sharing how the pandemic has impacted day-
to-day expenses

Saving money for emergencies

Setting financial goals

Importance of not living above your means

Never Rarely Occasionally Frequently Always

55%

54%

54%

49%

Always/Frequently
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Frequency of Having Conversations With Kids (3 of 3)

Q38. How often, if at all, are you having the following conversations with your children? 
(Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

9%

13%

8%

11%

15%

12%

11%

10%

28%

24%

27%

24%

25%

24%

23%

26%

16%

18%

23%

21%

Politics

Alternative trades/paths versus going to
college

Racial inequality

Sharing how the pandemic has impacted
how much we spent for holidays

Never Rarely Occasionally Frequently Always

47%

46%

42%

41%

Always/Frequently
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Q39. How much do you agree or disagree with the following statements? (% Strongly 
agree/Agree)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

Household Attitudes and Behavior During Pandemic 
(1 of 2)

75%

70%

69%

59%

59%

59%

78%

77%

71%

69%

66%

68%

73%

63%

67%

50%

52%

49%

Overall, the time spent with family during this
pandemic has been good

My relationship with the family is even stronger
than before

The pandemic has been stressful for the whole
family

I have taken advantage of the time with the kids
to teach them about money

The kids are aware of the stress in the house

I have taken advantage of the time with the kids
to teach them about racial equality

All Parents

Male Parents

Female Parents
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Q39. How much do you agree or disagree with the following statements? (% Strongly 
agree/Agree)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

Household Attitudes and Behavior During Pandemic 
(2 of 2)

57%

56%

55%

45%

42%

65%

66%

58%

54%

55%

48%

46%

52%

37%

29%

The kids are struggling with remote learning

Kids are aware of the financial strain of the
household

I am overwhelmed with everything

Even though we are all home, I can’t spend as much 
time with my kids as I would like

We are having more arguments about money

All Parents

Male Parents

Female Parents
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Q40. How much do you agree or disagree with the following statements? (% Strongly 
agree/Agree)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

Attitudes Toward Finances During Pandemic 

63%

57%

53%

49%

48%

46%

45%

43%

My financial knowledge and planning really helped in preparing for an emergency

My hard work paid off with emergency funds and other investments to get through this
pandemic

I have anxiety with the balances in my accounts due to the pandemic

I think the whole system is rigged

The desire for instant gratification drives a lot of my spending

I’m reluctant to trust financial institutions with my money

I don’t trust the stock market

I have been spending more money as a form of therapy



35

Q49. Please tell us how much you agree or disagree with the following statements. 
(% Strongly agree/Aagree)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

Financial Perceptions  

68%

63%

63%

52%

51%

49%

41%

My kids understand the value of the dollar

I wish I was more financially savvy

I learned about finances through my parent(s)

I learned about finances through school

I was not financially prepared for this pandemic

I thought we had enough in case of emergency, but really did not

I don’t like to talk about finances with my kids
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Q50. Why don’t you like to talk to your kids about finances?

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Agree don’t like talking with kids about finances, n=829

Why Parents Don’t Like to Talk With Kids About Finances

56%

41%

28%

27%

16%

9%

8%

0% 10% 20% 30% 40% 50% 60%

They are too young to understand

Too many other things to worry about right now

Embarrassed about the state of my finances

They should learn it in school

I am too stressed to take time to discuss

I don’t know enough to teach them

None of the above
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Frequency of Speaking With Kids About Finances

Q43. How often in the past year have you talked to your child about finances?

12%

34%

32%

9%

10%
3%

Once a day or more

Few times a week

Once a week

Few times a month

Once a month or less

Never

10%

21%

22%

17%

22%

8%

Once a day or more

Few times a week

Once a week

Few times a month

Once a month or less

Never

2021 2020

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, 2021 n=2,023; 2020 n=2,030
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Reluctance to Discuss Finances With Kids

Q44. How reluctant are you to discuss financial matters with your child?

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

17% 21% 26% 18% 18%

Not at all reluctant Not very reluctant Somewhat reluctant Very reluctant Extremely reluctant

Very/Extremely 
Reluctant

36%
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Q45. How important is it to discuss the following with your child? (% 4/5 = very important)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

Importance of Discussing Financial Topics With Kids

86%

85%

84%

82%

82%

76%

70%

Saving money and spending wisely

Managing their own money

Earning money

Setting financial goals

Maintaining a budget

Saving for college

Family finances
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Q46. How often are you discussing the following with your child?

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

Frequency of Discussing Financial Topics With Kids

8%

6%

4%

4%

3%

3%

3%

14%

13%

9%

8%

8%

6%

5%

26%

27%

28%

27%

27%

26%

24%

26%

27%

30%

30%

32%

33%

34%

26%

27%

29%

31%

31%

32%

34%

Family finances

Saving for college

Maintaining a budget

Setting financial goals

Earning money

Managing their own money

Saving money and spending wisely

Never Rarely Occasionally Frequently Always

Always/Frequently

68%

65%

63%

61%

59%

54%

52%



ALLOWANCES AND CREDIT CARDS FOR 
KIDS 
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Q52. Do you give your child an allowance?

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

Kids’ Allowance

59%
16%

25%

Yes, but they have to earn it

Yes, but they don't have to earn it

No, I don't give an allowance

Q53. Regardless of how often you give an 
allowance, on average, how much do you 
give per week?

7%

22%

35%

22%

14%

$5 or less

$6–$10

$11–$20

$21–$50

$51 or more

Base: Give Kids Allowance, n=1,509

Mean $19.30
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Q54. Please select the statements that best match why you give an allowance.

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Give child allowance, n=1,509

Reasons for Giving Children an Allowance

59%

35%

3%

2%

1%

I want my children to understand the meaning of working for money

I want to teach my child how to manage money

I want my child to stop asking me for money

All of my child's friends get allowances

Other
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey  Base: Children have credit card, n=211

Reasons Children Have a Credit Card

Q57. Please select all the statements that best match why you chose to get your 
kids a credit card. 

54% 54%
46%

20%

1%

All my kid's friends have
credit cards

I want to teach my child about
money

I would rather them carry a
card versus cash

For emergency situations only Other



KIDS’ RESPONSES
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Q61. How important is it for your parents to discuss the following with your parents?  
(% Very important/Important)

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

Importance of Discussing Financial Issues With Parents

80%

80%

79%

75%

70%

70%

70%

65%

Saving money and spending wisely

Earning money

Managing my own money

Financial responsibility

Saving for college

Setting financial goals

Maintaining a budget

Family finances
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T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

64%

57%

56%

54%

62%

45%

47%

44%

Earning money

Setting financial goals

Maintaining a budget

Saving for college

Children 2021 Children 2020

Q62. How often are your parents discussing the following with you? 
(% Always/Frequently)

Frequency of Having Conversations With Parents
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Frequency of Having Conversations With Parents 
(1 of 2)

Q62. How often are your parents discussing the following with you? 

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

5%

4%

4%

4%

8%

6%

7%

5%

25%

26%

24%

22%

31%

31%

32%

35%

31%

33%

33%

35%

Financial responsibility

Earning money

Managing my own money

Saving money and spending wisely

Never Rarely Occasionally Frequently Always

70%

65%

64%

62%

Always/Frequently
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Frequency of Having Conversations With Parents 
(2 of 2)

Q62. How often are your parents discussing the following with you? 

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

9%

9%

6%

6%

15%

12%

10%

11%

26%

25%

28%

27%

25%

27%

30%

28%

25%

27%

26%

29%

Family finances

Saving for college

Maintaining a budget

Setting financial goals

Never Rarely Occasionally Frequently Always

57%

56%

54%

50%

Always/Frequently
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Q63. What conversations are you having with your parent(s)? (Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

Nature of Conversations With Parents

77%

54%

46%

34%

33%

30%

27%

Importance of an education

Updates on the pandemic

Importance of not living above your means

Racism

Information on the internet or social media that isn’t 
true

Alternative trades/paths versus going to college

Politics
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Q64. Thinking about money and finances, what do you wish your parents would talk to you 
about?

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

Financial Topics Kids Would Like Their Parents to Cover

50%

39%

33%

33%

33%

29%

24%

15%

10%

4%

How to save money

How much things cost

Creating a checking/savings account

How credit works

How to budget money

Our family finances

How we are going to pay for college

How mortgages work

How retirement accounts work

Other
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T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

Allowance

Q66. Do your parents give you an allowance? 

61%

14%

25%

Yes, but I have to earn it Yes, but I don't have to earn it No, I don't get an allowance
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Children’s Perceptions of Change in Familial 
Behavior Due to Pandemic (1 of 2)

Q68. How much would you say the following has increased, decreased, or remained the 
same since the pandemic?

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

13%

15%

12%

14%

12%

13%

35%

33%

32%

26%

25%

22%

52%

52%

56%

60%

63%

65%

Being taught new life skills by my parents

Parents feeling stressed

Talking to my parents about day-to-day events

Screen time

Family activities, like watching movies
together, playing games, etc.

Family togetherness in home

Decrease No Change Increase
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T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

26%

33%

15%

13%

18%

37%

28%

45%

43%

36%

37%

38%

41%

44%

46%

Parents patience with me

Physical activity

Conversations about racism

Talking with parents about money

Eating healthy

Decrease No Change Increase

Children’s Perceptions of Change in Familial 
Behavior Due to Pandemic (2 of 2)

Q68. How much would you say the following has increased, decreased, or remained the 
same since the pandemic?
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Q68. How much would you say the following has increased, decreased, or remained the 
same since the pandemic? (% Increase)

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

64%

60%

56%

53%

57%

53%

65%

63%

60%

56%

52%

52%

Family togetherness in the home

Family activities, like watching movies together, playing
games, etc.

Screen time

Talking to my parents about day-to-day events

Parents feeling stressed

Being taught new life skills by my parents

Parents Children

Change in Familial Behavior Due to Pandemic (1 of 2)
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Q68. How much would you say the following has increased, decreased, or remained the 
same since the pandemic? (% Increase)

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

46%

43%

37%

40%

36%

46%

44%

38%

41%

37%

Eating healthy

Talking with parents about money

Physical activity

Conversations about racism

Parents' patience with me

Parents Children

Change in Familial Behavior Due to Pandemic (2 of 2)
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Q69. What specific conversations are your parent(s) having with you about money?

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

Financial Conversations With Parents

71%

52%

33%

26%

25%

1%

8%

Saving money in general

Saving money for emergencies

Sharing how the pandemic has impacted day-to-day
expenses

Setting financial goals

Sharing how the pandemic has impacted how much
you spent for holidays

Other

We are not having any conversations about money



THE PANDEMIC: Impact on Parents’ 
Finances, Attitudes, and Behavior
(By Parents’ Race/Ethnicity)
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Q13. How would you rate the impact of the pandemic on the following?

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

Impact of Pandemic on Well-Being 
(asked of all respondents)

20% 20% 18% 24%
29% 30% 31% 36%
51% 50% 51% 40%

White Parent Black Parent Hispanic Parent Asian Parent

Low (1–4) Medium (5–7) High (8–10)

19% 22% 21% 24%
30% 38% 38% 34%

51% 40% 41% 42%

Emotional 
Well-Being

Financial
Well-Being

(n=1,536) (n=423) (n=447) (n=332)

15% 16% 11% 20%
28% 32% 33% 32%

57% 53% 56% 49%

Physical
Well-Being
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Impact of Pandemic on Emotional Well-Being
(asked only of respondents who rated impact as Medium to High)

Q14. How has the pandemic impacted your emotional well-being? 

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Those rated emotional well-being 5 to 10 – moderate highly impacted

72%

28%

White Parent
(N=1,303)

Negatively 
Impacted

Positively 
Impacted

Black Parent
(N=356)

78%

22%

Negatively 
Impacted

Positively 
Impacted

Hispanic Parent
(N=396)

79%

21%

Negatively 
Impacted

Positively 
Impacted

Asian Parent
(N=266)

82%

18%

Negatively 
Impacted

Positively 
Impacted
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Impact of Pandemic on Physical Well-Being
(asked only of respondents who rated impact as Medium to High)

Q15. How has the pandemic impacted your physical well-being? 

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Those rated physical well-being 5 to 10 – moderate/highly impacted

60%

40%

White Parent
(N=1,241)

Negatively 
Impacted

Positively 
Impacted

Black Parent
(N=330)

70%

30%

Negatively 
Impacted

Positively 
Impacted

Hispanic Parent
(N=352)

73%

27%

Negatively 
Impacted

Positively 
Impacted

78%

22%

Negatively 
Impacted

Positively 
Impacted

Asian Parent
(N=266)
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Impact of Pandemic on Financial Well-Being
(asked only of respondents who rated impact as Medium to High)

Q16. How has the pandemic impacted your financial well-being? 

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Those rated physical well-being 5 to 10 – moderate / highly impacted

65%

35%

White Parent
(N=1,222)

Negatively 
Impacted

Positively 
Impacted

Black Parent
(N=339)

74%

26%

Negatively 
Impacted

Positively 
Impacted

Hispanic Parent
(N=365)

77%

23%

Negatively 
Impacted

Positively 
Impacted

78%

22%

Negatively 
Impacted

Positively 
Impacted

Asian Parent
(N=266)
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How Pandemic Negatively Impacted Financial Well-Being
(asked only of respondents who rated impact as Medium to High and Negative)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

Q17. How has the pandemic negatively impacted your finances? (open end)

Base: Been negatively financially impacted by pandemic

White 
Parent
(n=790)

Black 
Parent
(n=250)

Hispanic 
Parent
(n=280)

Asian
Parent

(n=197)

Laid off, lost job, furloughed, unemployed, can't find, or unable to work 19% 37% 29% 24%

Work hours reduced, lower salary, wages/pay cut, less work 21% 20% 24% 22%

Less income/money-personal or business 14% 12% 17% 22%

All is more expensive, have to buy more/spend more 12% 13% 11% 11%

Negative financial impact (small to large), many ways affected 7% 3% 5% 2%

Very bad, crisis reference 3% 2% 2% 1%

Investments and/or retirement funds have lost money 2% 1% 1% 5%

Emotional toll of pandemic 2% 1% 1% 4%

Other miscellaneous 6% 6% 5% 4%
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

41%

40%

45%

26%

59%

60%

55%

74%

Asian Parent (n=332)

Hispanic Parent (n=447)

Black Parent (n=423)

White Parent (n=1,536)

I didn't have a sufficient emergency fund I had a sufficient emergency fund

Financial Situation Prior to Pandemic

Q25. Please check the statement that best reflects your financial situation heading into 
the pandemic last year.
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55%

38%

35%

32%

24%

67%

35%

33%

25%

22%

67%

31%

35%

30%

28%

77%

37%

34%

26%

19%

Children are in virtual school at our home

I am working remotely

I spend more time on social media

My kids spend more
time on social media

I work fewer hours

White Parent Black Parent Hispanic Parent Asian Parent

Q32. How have you been impacted, if at all, by the pandemic? (Select all that apply.) 

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

Impact of Pandemic on Family Situation (1 of 3)

(n=1,536) (n=423) (n=447) (n=332)
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19%

16%

14%

12%

10%

15%

9%

19%

19%

8%

23%

10%

22%

22%

9%

20%

2%

16%

12%

7%

My kids have lost
skills and knowledge

Children have switched to
private school or homeschooling

The pandemic has necessitated
that we have more conversations

about money with our kids

We went from a
 two-income to a

one-income household

I was furloughed

White Parent Black Parent Hispanic Parent Asian Parent

Q32. How have you been impacted, if at all, by the pandemic? (Select all that apply.) 

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

Impact of Pandemic on Family Situation (2 of 3)

(n=1,536) (n=423) (n=447) (n=332)
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8%

8%

8%

7%

8%

14%

9%

6%

9%

13%

7%

5%

5%

9%

5%

4%

I had to quit work
 for virtual school

 or child care

I was laid off

I have more money not
paying for daycare/school

None of these

White Parent Black Parent Hispanic Parent Asian Parent

Q32. How have you been impacted, if at all, by the pandemic? (Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

Impact of Pandemic on Family Situation (3 of 3)

(n=1,536) (n=423) (n=447) (n=332)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

26% 35% 34% 31%

52%
55% 52% 60%

22% 11% 14% 8%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

28% 37% 35% 32%

47%
48% 51% 55%

26% 14% 14% 12%

Contributions to 
retirement 
savings

Contributions to 
college savings

(n=1,536) (n=423) (n=447) (n=332)

Q33. When thinking about your finances and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

Change in Financial Behavior Due to Pandemic (1 of 7)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

26%
43% 39% 34%

49%
45% 47% 58%

25% 13% 14% 8%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

32% 45% 46% 46%

38%
33% 36% 40%

30% 22% 18% 14%

Savings for other 
goals

Kids’ allowances

(n=1,536) (n=423) (n=447) (n=332)

Q33. When thinking about your finances and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

Change in Financial Behavior Due to Pandemic (2 of 7)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

20% 25% 19% 19%

45% 45% 43% 51%

35% 30% 38% 31%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

38% 50% 51% 47%

39%
31% 33% 42%

23% 19% 16% 11%

Income

Credit card debt

(n=1,536) (n=423) (n=447) (n=332)

Q33. When thinking about your finances and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

Change in Financial Behavior Due to Pandemic (3 of 7)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

16% 22% 21% 18%

48%
53% 51% 61%

36% 26% 28% 22%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

22% 23% 26% 25%

50% 61% 54% 63%

28% 16% 20% 12%

Education costs

Medical costs

(n=1,536) (n=423) (n=447) (n=332)

Q33. When thinking about your finances and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

Change in Financial Behavior Due to Pandemic (4 of 7)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

46% 51% 48% 52%

25% 22% 22% 27%

29% 27% 30% 22%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

20% 21% 24% 20%

28% 24% 25% 30%

52% 55% 51% 50%
Spending money 
on groceries

Spending money 
on carryout/going 
out to dinner

(n=1536) (n=423) (n=447) (n=332)

Q33. When thinking about your finances and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

Change in Financial Behavior Due to Pandemic (5 of 7)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

43% 54% 49% 55%

30%
25% 26% 27%

27% 21% 25% 19%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

33% 48% 47% 38%

45%
37% 38% 53%

23% 15% 15% 9%

Giving kids money

Spontaneous 
spending

(n=1,536) (n=423) (n=447) (n=332)

Q33. When thinking about your finances and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

Change in Financial Behavior Due to Pandemic (6 of 7)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

28% 31% 29% 27%

39% 45% 43% 46%

33% 24% 28% 28%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

45% 54% 50% 61%

31%
31% 31%

30%
24% 16% 19% 9%

Holiday spending

Home repairs/renovations

(n=1,536) (n=423) (n=447) (n=332)

Q33. When thinking about your finances and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:

Change in Financial Behavior Due to Pandemic (7 of 7)



75

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

14% 17% 14% 13%

26% 22% 24% 26%

61% 61% 62% 61%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

15% 14% 14% 9%

21% 22% 21% 21%

65% 64% 65% 71%Family 
togetherness in 
the home

Family activities, 
like watching 
movies together, 
playing games, 
etc.

(n=1,536) (n=423) (n=447) (n=332)

Change in Familial Behavior Due to Pandemic (1 of 6)

Q34. When thinking about your family and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

21% 28% 29% 23%

33% 30% 30% 35%

46% 42% 41% 42%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

17% 16% 9% 10%

27% 25% 24% 28%

57% 59% 67% 62%
Feeling stressed

Healthy eating

(n=1,536) (n=423) (n=447) (n=332)

Change in Familial Behavior Due to Pandemic (2 of 6)

Q34. When thinking about your family and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

28% 29% 32% 34%

36% 35% 37% 38%

36% 37% 32% 28%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

37% 48% 45% 52%

26%
20% 22% 19%

38% 32% 33% 29%

Physical activity

Overall patience 
with my kids

(n=1,536) (n=423) (n=447) (n=332)

Change in Familial Behavior Due to Pandemic (3 of 6)

Q34. When thinking about your family and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

16% 14% 11% 10%

42% 37% 40% 44%

42% 49% 49% 47%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

16% 17% 16% 11%

30% 28% 32% 33%

54% 56% 52% 55%Talking to kids about 
day-to-day events

Talking with kids 
about money

(n=1,536) (n=423) (n=447) (n=332)

Change in Familial Behavior Due to Pandemic (4 of 6)

Q34. When thinking about your family and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

13% 12% 13% 14%

34% 30% 32% 35%

53% 59% 55% 51%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

15% 13% 15% 12%

47%
34% 43% 48%

38% 53% 42% 40%
Conversations about 
racial inequality

Teaching kids new 
life skills

(n=1,536) (n=423) (n=447) (n=332)

Change in Familial Behavior Due to Pandemic (5 of 6)

Q34. When thinking about your family and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

15% 15% 14% 8%

29% 27% 31%
26%

56% 58% 55% 67%

White Parent Black Parent Hispanic Parent Asian Parent

Decrease No Change Increase

13% 13% 10% 11%

30% 34% 31% 35%

57% 53% 59% 54%
Concerns about my 
kids’ mental health

Concerns about the 
amount of screen 
time my kids have

(n=1,536) (n=423) (n=447) (n=332)

Change in Familial Behavior Due to Pandemic (6 of 6)

Q34. When thinking about your family and the pandemic, please tell us if there was an 
increase, decrease, or no change for the following:
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

34%

40%

40%

46%

66%

60%

60%

54%

Asian Parent (n=332)

Hispanic Parent (n=447)

Black Parent (n=423)

White Parent (n=1,536)

Yes No

Q36. Has your perception of college for your child changed at all due to the pandemic?

College Perceptions Changed Due to Pandemic



HOUSEHOLD FINANCIAL HABITS:
Savings and Retirement
(By Parents’ Race/Ethnicity)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

Types of Savings
(asked of all respondents)

62%
56% 52%

40% 43%
37%40%

54%

35%

58% 60%

45%

Money saved for retirement Emergency funds to cover unexpected expenses Money saved for other goals

44%

13%

34% 32%37%
28%

56%

15%

Money saved for kid's college education None of the above

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Q18. Which of the following do you have? (Select all that apply.) 
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Have saved money for retirement

Types of Retirement Accounts
(asked only of respondents who have money saved for retirement)

Q19. What types of accounts do you have for retirement? (Select all that apply.) 

66%
77%

23% 26%

73% 74%

21% 23%

70%
79%

32% 28%

68%
85%

41%
34%

Regular savings account 401(k)/other
employer-sponsored retirement plan

Roth IRA Traditional IRA

30% 24% 25%

1%

25% 19%
31%

1%

34%
24% 26%

2%

25% 28% 23%

1%

Certificate of deposit (CD) Taxable investment account Annuity/Life insurance policy Other

White Parent Black Parent Hispanic Parent Asian Parent
(n=951) (n=171) (n=178) (n=193)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Have money saved for retirement, n=1,186

21%
25%

7%

47%

19%
25%

7%

49%

26%
17%

7%

51%

11% 14%

4%

71%

Once 2–4 times 5 times or more Never

White Parent Black Parent Hispanic Parent Asian Parent
(n=951) (n=171) (n=178) (n=193)

Q21. In the past year, how many times have you taken money, not intended for retirement 
living expenses, out of accounts that are designated for your retirement?

Using Retirement Funds for Other Expenses 
(asked only of respondents who have money saved for retirement) 
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57%

19% 20%

5%

59%

15% 16%
9%

59%

19% 18%

4%

78%

12% 10%
1%

Never Once 2–4 times 5 times or more

White Parent Black Parent Hispanic Parent Asian Parent
(n=670) (n=143) (n=165) (n=185)

Using College Funds for Other Expenses 
(asked only of respondents who have money saved for kids’ college)

Q23. In the past year, how many times have you taken money not intended for educational 
expenses out of accounts that are designated for your child’s college education?

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey  Base: Have money saved for child’s college education
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Have used retirement/college money 1+ times or more 

43%

34%

34%

33%

29%

40%

25%

44%

45%

18%

35%

37%

57%

44%

23%

21%

16%

39%

44%

21%

Health care costs

Home repairs

Day-to-day expenses (e.g., utilities, food)

Mortgage/rent

Pay taxes

White Parent Black Parent Hispanic Parent Asian Parent

(n=610) (n=113) (n=117) (n=80)

Expenses Covered With Retirement/College Funds (1 of 2) 
(asked only of respondents who have taken out college funds one or more times)

Q24. What things have you paid for with the money taken from retirement or child’s college 
savings since the pandemic started? (Select all that apply.)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Have used retirement/college money 1+ times or more 

29%

26%

23%

18%

9%

2%

15%

26%

12%

17%

7%

4%

21%

31%

13%

9%

9%

3%

13%

18%

6%

11%

4%

1%

Home renovations

Car repair/purchase

Elementary education

College education

Daycare

Down payment on home

White Parent Black Parent Hispanic Parent Asian Parent

(n=610) (n=113) (n=117) (n=80)

Expenses Covered With Retirement/College Funds (2 of 2) 
(asked only of respondents who have taken out college funds one or more times)

Q24. What things have you paid for with the money taken from retirement or child’s college 
savings since the pandemic started? (Select all that apply.)
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Q59. What financial support, if any, did you receive from your parents/grandparents? 
(Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 2021

Financial Support Received From Family (1 of 2)

33%

29%

19%

17%

17%

16%

15%

11%

16%

11%

15%

23%

9%

15%

13%

27%

21%

18%

12%

7%

Paid all college or trade school tuition

Paid portion of college or trade school costs

Paid for my wedding

Bought me a car

Paid car payments

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)
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Q59. What financial support, if any, did you receive from your parents/grandparents? 
(Select all that apply.)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 2021

Financial Support Received From Family (2 of 2)

17%

13%

12%

12%

9%

27%

11%

8%

9%

9%

6%

47%

13%

8%

12%

8%

6%

43%

10%

6%

8%

6%

7%

39%

Contributed to or covered down payment on a house

Bought or gifted me a house

Contributed to or covered down payment on a car

Gifted me a certificate of deposit or savings bond

Left me an inheritance

None of the above

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)



HOUSEHOLD FINANCES:
Attitudes and Debts
(By Parents’ Race/Ethnicity)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

58%

48%

31%

16%

16%

49%

33%

30%

34%

20%

56%

38%

34%

31%

24%

61%

55%

35%

16%

13%

Credit cards

Mortgage

Car loan

Student loans
(you, spouse, partner's debt)

Medical debt

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Q28. Which of the following types of debt do you have? (Select all that apply.)

Types of Debt (1 of 2)
(asked of all respondents) 
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

12%

10%

9%

7%

1%

15%

8%

5%

9%

10%

1%

17%

8%

7%

12%

9%

1%

13%

8%

5%

7%

5%

1%

13%

Children's education (primary/secondary)

Children's student loans

Tax debt

Payday loans

Other

I do not have any debt

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Q28. Which of the following types of debt do you have? (Select all that apply.)

Types of Debt (2 of 2)
(asked of all respondents) 
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey;  Base: Have student loans for self or spouse/partner 

27% 27% 21% 23%

19% 13%
8%

17%

23%

15%

18%

14%

15%

19%
21%

27%

7%

9% 22%
12%

9%
17%

11% 8%

White Parent Black Parent Hispanic Parent Asian Parent

Less than $5,000
$5,000-$9,999
$10,000-$19,999
$20,000-$29,999
$30,000-$39,000
$40,000 or more

(n=242) (n=144) (n=140) (n=52)

Balance on Student Loans 
(asked only of respondents who indicated in Q28 that they have student loans)

Q29. What is the approximate balance (the amount you still owe) on your student loans 
(from your spouse/partner’s education)?

Mean $27,800$27,200 $24,500 $26,100
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey:  Have Credit Card Debt

24% 19% 24% 18%

25%
20%

20%
14%

29%
32%

34%

23%

22% 30% 22%

45%

White Parent Black Parent Hispanic Parent Asian Parent

Less than a year

1–2 years

3–5 years

More than 5 years

(n=889) (n=209) (n=250) (n=204)

Length of Time Carrying Balance on Credit Cards

Q30. How long have you been carrying a balance on your credit card?

Mean 3.1 years 2.6 years 3.0 years 2.3 years
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey:  Have Credit Card Debt

19% 13% 12% 14%

21%

12% 14% 9%

26%

18% 22%
20%

21%

32%
37%

34%

14%
25%

16%
24%

White Parent Black Parent Hispanic Parent Asian Parent

Less than $1,000

$1,000–$4,999

$5,000–$9,999

$10,000–$14,999

$15,000 or more

(n=889) (n=209) (n=250) (n=204)

Amount of Balance on Credit Cards

Q31. What is the approximate balance (the amount you still owe) on all of your credit 
cards right now?

Mean $8,400 $6,100 $6,400 $6,000



HOUSEHOLD FINANCES: Perceptions and  
Conversations With Kids
(By Parents’ Race/Ethnicity)
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Frequency of Having Conversations With Children (1 of 5)

Q38. How often, if at all, are you having conversations with your children about saving 
money for emergencies? 

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

4%

6%

3%

5%

10%

7%

6%

9%

31%

23%

24%

24%

29%

24%

25%

27%

19%

25%

31%

27%

Asian Parent (n=332)

Hispanic Parent (n=447)

Black Parent (n=423)

White Parent (n=1,536)

Never Rarely Occasionally Frequently Always

54%

56%

49%

48%

Always/Frequently
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Frequency of Having Conversations With Children (2 of 5)

Q38. How often, if at all, are you having conversations with your children about saving 
money in general?  

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

2%

1%

1%

3%

5%

7%

5%

6%

28%

24%

21%

26%

35%

26%

30%

30%

24%

27%

33%

28%

Asian Parent (n=332)

Hispanic Parent (n=447)

Black Parent (n=423)

White Parent (n=1,536)

Never Rarely Occasionally Frequently Always

58%

63%

53%

59%

Always/Frequently
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Frequency of Having Conversations With Children (3 of 5)

Q38. How often, if at all, are you having conversations with your children about sharing 
how much the pandemic has impacted day-to-day expenses? 

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

8%

7%

8%

8%

14%

9%

7%

10%

30%

25%

21%

25%

27%

27%

29%

27%

13%

19%

24%

22%

Asian Parent (n=332)

Hispanic Parent (n=447)

Black Parent (n=423)

White Parent (n=1,536)

Never Rarely Occasionally Frequently Always

49%

53%

46%

40%

Always/Frequently
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Frequency of Having Conversations With Children (4 of 5)

Q38. How often, if at all, are you having conversations with your children about setting 
financial goals?

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

4%

4%

3%

5%

8%

7%

8%

10%

34%

26%

18%

24%

29%

28%

27%

29%

18%

19%

34%

25%

Asian Parent (n=332)

Hispanic Parent (n=447)

Black Parent (n=423)

White Parent (n=1,536)

Never Rarely Occasionally Frequently Always

54%

61%

47%

47%

Always/Frequently
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Frequency of Having Conversations With Children (5 of 5)

Q38. How often, if at all, are you having conversations with your children about 
importance of not living above your means?  

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

5%

4%

6%

5%

9%

7%

4%

8%

28%

26%

19%

24%

31%

26%

27%

28%

20%

23%

34%

27%

Asian Parent (n=332)

Hispanic Parent (n=447)

Black Parent (n=423)

White Parent (n=1,536)

Never Rarely Occasionally Frequently Always

55%

61%

49%

51%

Always/Frequently
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

66%

59%

56%

52%

55%

50%

46%

44%

51%

50%

56%

44%

52%

48%

44%

34%

My financial knowledge and planning
really helped in preparing

for an emergency

My hard work paid off with
emergency funds and other

investments to get through this pandemic

I have anxiety with the balances
in my accounts due to the pandemic

I think the whole
system is rigged

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Attitudes Toward Finances During Pandemic (1 of 2)

Q40. How much do you agree or disagree with the following statements? 
(% Strongly agree/Agree)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

50%

49%

47%

46%

41%

40%

35%

33%

39%

40%

43%

39%

34%

32%

37%

27%

The desire for instant
gratification drives a
lot of my spending

I'm reluctant to trust financial
institutions with my money

I don't trust the stock market

I have been spending more
money as a form of therapy

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Attitudes Toward Finances During Pandemic (2 of 2)

Q40. How much do you agree or disagree with the following statements? 
(% Strongly agree/Agree)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

69%

62%

66%

54%

64%

65%

52%

43%

66%

68%

54%

41%

62%

60%

51%

42%

My kids understand
the value of the dollar

I wish I was more financially savvy

I learn about finances through my parent(s)

I learned about finances through school

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Financial Perceptions (1 of 2)  

Q49. Please tell us how much you agree or disagree with the following statements: 
(% Strongly agree/Agree)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey 

51%

49%

43%

52%

46%

31%

55%

49%

36%

42%

42%

31%

I was not financially prepared
for this pandemic

I thought we had enough
in case of emergency, but

really did not

I don't like to talk about
finances with my kids

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Financial Perceptions (2 of 2)  

Q49. Please tell us how much you agree or disagree with the following statements: 
(% Strongly agree/Agree)
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey Base: Don’t like to talk with children about finances

59%
44%

30% 30%
43%

30%
23%

14%

51%

30% 27%
21%

49%

24% 28%
17%

They are too young to understand Too many other things to worry
about right now

Embarrassed about the state of
my finances

They should learn it in school

18%
8% 7%4%

15% 16%11% 12% 9%13% 11% 10%

I am too stressed to take time to discuss I don't know enough to teach them None of the above

White Parent Black Parent Hispanic Parent Asian Parent
(n=658) (n=129) (n=162) (n=103)

Why Parents Don’t Like to Talk With Kids About Finances

Q50. Why don’t you like to talk to your kids about finances?
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T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

White 
Parent

(n=1,536)

Black 
Parent
(n=423)

Hispanic 
Parent
(n=447)

Asian
Parent

(n=332)

Save more: Savings are more important; larger emergency fund 24% 46% 40% 33%

Spend more wisely (general): Spend less on nonimportant things; 
change spending habits—eat out less, less shopping 10% 9% 16% 15%

Invest more: Change investments, change investment strategy 3% 5% 5% 15%

All good for me: I am the same or better off, was well-prepared 7% 3% 2% 3%

Do something specific differently: Do EVERYTHING differently; be 
more prepared 6% 7% 9% 4%

Other—nonfinancial (social distance, be safe, fewer groceries) 5% 4% 6% 5%

Job-related: work/earn more, work from home, get additional job 4% 4% 4% 4%

Not sure/don’t know 4% 2% 2% 3%

Generic “Nothing”: Do nothing differently 13% 10% 8% 10%

What Parents Would Have Changed Financially During Pandemic

Q51. Thinking about the last year. What is one thing you would do differently from a 
financial standpoint due to the pandemic?
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10% 9% 15% 10%

20% 16%

22%
22%

22%
25%

22% 31%

17%
14%

14%
16%

23% 29%
22%

18%
9% 7% 5% 3%

White Parent Black Parent Hispanic Parent Asian Parent

Once a day or more

Few times a week

Once a week

Few times a month

Once a month or less

Never

(n=1,536) (n=423) (n=447) (n=332)

Frequency of Speaking With Kids About Finances

Q43. How often in the past year have you talked to your child about finances?
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22%

15%

22%

16%

28%

22%

22%

21%

32%

30%

24%

25%

12%

18%

18%

19%

6%

16%

14%

19%

Asian Parent (n=332)

Hispanic Parent (n=447)

Black Parent (n=423)

White Parent (n=1,536)

Not at all reluctant Not very reluctant Somewhat reluctant Very reluctant Extremely reluctant

Reluctance to Discuss Finances With Kids

Q44. How reluctant are you to discuss financial matters with your child?

Very/Extremely 
Reluctant

38%

32%

34%

18%
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86%

86%

84%

83%

86%

87%

85%

84%

87%

84%

84%

80%

89%

83%

86%

83%

Saving money and spending wisely

Managing their own money

Earning money

Maintaining a budget

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Importance of Discussing Financial Topics With Kids 
(1 of 2)

Q45. How important is it to discuss the following with your child? (% 4/5 = Very important)
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82%

77%

70%

83%

75%

72%

82%

75%

70%

83%

76%

73%

Setting financial goals

Saving for college

Family finances

White Parent Black Parent Hispanic Parent Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Importance of Discussing Financial Topics With Kids 
(2 of 2)

Q45. How important is it to discuss the following with your child? (% 4/5 = Very important)



113

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey

Top Two Box Scores (Always/Frequently)

White 
Parent

(n=1,536)

Black 
Parent
(n=423)

Hispanic 
Parent
(n=447)

Asian
Parent

(n=332)

Saving money and spending wisely 68% 76% 73% 69%

Managing their own money 65% 75% 67% 61%

Earning money 63% 71% 63% 57%

Setting financial goals 62% 66% 61% 55%

Maintaining a budget 59% 68% 60% 57%

Saving for college 55% 55% 50% 53%

Family finances 53% 53% 46% 42%

Frequency of Speaking With Kids About Finances

Q46. How often are you discussing…with your child?



KIDS’ RESPONSES
(By Parents’ Race/Ethnicity)
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Q61. How important is it for your parents to discuss the following with you…?  
(% Very important/Important)

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

Importance of Discussing Financial Issues With Parents 
(1 of 2)

80%

79%

79%

75%

80%

82%

82%

74%

82%

79%

76%

75%

79%

83%

82%

75%

Earning money

Saving money and spending wisely

Managing my own money

Financial responsibility

Child of White Parent Child of Black Parent Child of Hispanic Parent Child of Asian Parent
(n=1,536) (n=423) (n=447) (n=332)
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Q61. How important is it for your parents to discuss the following with you…?  
(% Very important/Important)

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

Importance of Discussing Financial Issues With Parents 
(2 of 2)

71%

70%

69%

65%

69%

71%

72%

65%

67%

69%

69%

64%

69%

70%

71%

67%

Saving for college

Setting financial goals

Maintaining a budget

Family finances

Child of White Parent Child of Black Parent Child of Hispanic Parent Child of Asian Parent
(n=1,536) (n=423) (n=447) (n=332)
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Top Two Box Scores (Always/Frequently)

Child of 
White 
Parent

(n=1,536)

Child of 
Black 
Parent
(n=423)

Child of
Hispanic 
Parent
(n=447)

Child of 
Asian
Parent

(n=332)

Saving money and spending wisely 70% 76% 71% 67%

Managing my own money 66% 71% 67% 58%

Earning money 65% 72% 68% 55%

Financial responsibility 63% 64% 66% 55%

Setting financial goals 57% 64% 58% 47%

Saving for college 56% 53% 50% 46%

Maintaining a budget 56% 64% 56% 52%

Family finances 52% 55% 46% 42%

Q62. How often are your parents discussing the following with you? 
(% Always/Frequently)

Frequency of Having Conversations With Parents
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Q65. How much do you agree or disagree with the following statements…?  
(% Strongly agree/Agree)

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

79%

73%

58%

57%

79%

63%

49%

45%

80%

67%

44%

40%

77%

67%

46%

36%

I’ve been to a bank

I like saving my money and watching it grow

My parents will pay for all of my college

My parents buy everything I want

Child of White Parent Child of Black Parent Child of Hispanic Parent Child of Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Children’s Financial Perceptions/Behavior (1 of 2)



119

Q65. How much do you agree or disagree with the following statements…?  
(% Strongly agree/Agree)

T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

49%

47%

42%

37%

35%

26%

40%

44%

24%

27%

36%

19%

I tend to spend all of my money as soon as I get it

Money is confusing

Credit cards are free money

Child of White Parent Child of Black Parent Child of Hispanic Parent Child of Asian Parent
(n=1,536) (n=423) (n=447) (n=332)

Children’s Financial Perceptions/Behavior (2 of 2)



HISTORICAL COMPARISONS AND 
TRENDS
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Frequency of Speaking With Kids About Finances

Q43. How often in the past year have you talked to your child about finances?

10% 12% 8%
22% 18%

21%
34%

28%

36%
31%

22%

32%

30%

27%
28%17%

9%

15%

6%
9%22%

10%
15%

7% 11%
8% 3% 4% 2% 3%

Once a day or more

Few times a week

Once a week

Few times a month

Once a month or less

Never

2021 2020

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey. Total Parents 2021, n=2,023; Total Parents 2020, n=2,030; Total Parents 2019, n=1005; Total Parents 2018, n=1013; Total Parents 2017, n=1014

201720182019
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T. Rowe Price 2021 Parents, Kids & Money Survey – Kid Survey

Allowance

Q66. Do your parents give you an allowance? 

61%

14%
25%

60%

11%

29%

61%

9%

30%

Yes, but I have to earn it Yes, but I don't have to earn it No, I don't get an allowance

Children 2021 Children 2020 Children 2019

Child responses not reported for this question in 2018 or 2017
Parent responses are available for this question in 2018 and 2017 



DEMOGRAPHICS
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Men

Respondent Profile (1 of 4)

Age Education Income

16%

58%

20%

6%

25–34

35–44

45–54

55 or more

Mean 41

6%
4%

2%
3%

5%
14%

16%
12%

19%
7%

6%
2%
2%
3%

Less than $25,000
$25,000 to less than $30,000
$30,000 to less than $35,000
$35,000 to less than $40,000
$40,000 to less than $50,000
$50,000 to less than $75,000

$75,000 to less than $100,000
$100,000 to less than $125,000
$125,000 to less than $150,000
$150,000 to less than $175,000
$175,000 to less than $200,000
$200,000 to less than $225,000
$225,000 to less than $250,000

$250,000 or more

Mean $107,000

2%

2%

9%

11%

9%

33%

35%

Less than 9th grade

9th to 12th grade, no diploma

High school graduate or equivalent

Some college, no degree

Associate's degree

Bachelor's degree

Graduate or professional degree

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2023
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Men

Respondent Profile (2 of 4)

Race/Ethnicity Region Gender

76%

10%

10%

6%

2%

1%

White

African American or
Black

Hispanic/Latino or
Spanish Origin

Asian

American Indian or
Alaska Native

Native Hawaiian or
other Pacific Islander

3%

16%

15%

6%

22%

4%

11%

8%

14%

New England

Mid-Atlantic

E North Central

W North Central

South Atlantic

E South Central

W South Central

Mountain

Pacific

49%51%

Male Female

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2023
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Men

Respondent Profile (3 of 4)

Employment Status Marital Status # of Kids in Household

73%

7%

3%

12%

2%

0%

3%

Employed full time

Employed part time

Self-employed

Stay-at-home parent

Retired

Student

Not currently
employed

9%

81%

3%

6%

1%

Single, never married

Married/domestic partnership
or living with partner

(Heterosexual relationship)

Married/domestic partnership
or living with partner (Same-

sex relationship)

Separated/divorced

Widow/widower

29%

51%

14%

6%

1

2

3

4+

Mean 2.0

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2023
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Men

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2023

Respondent Profile (4 of 4)

Residence

82%

15%

3%

Own
Rent
Living at home with family



OBJECTIVE AND METHODOLOGY
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OBJECTIVE

▪ To understand the basic financial knowledge, attitudes, and behaviors of both parents of children ages eight to 14 and their children ages of 
eight to 14.

▪ A supplemental sample of parents who are racial and ethnic minorities was added to understand how knowledge, attitudes, and behaviors may 
vary by parents of different race and ethnicity.

METHODOLOGY

▪ T. Rowe Price commissioned an online survey of parents of children ages eight to 14 and their children ages eight to 14.

▪ The survey was fielded from January 25, 2021, through February 5, 2021, with quotas of approximately 49% men and 51% women.

▪ A total of 2,023 parents of children aged eight to 14 in the U.S. participated in the Representative sample; the sampling error for samples of 
2,023  is +/- 2.1% at the 95% confidence interval.

▪ In addition, a separate oversample of multiple ethnic groups who are parents of children aged eight to 14 in the U.S. was completed to provide 
more depth of analysis. The supplemental sample (n=1,018) included African American parents (n=215); Hispanic/Latino or Spanish heritage 
(n=238); Asian (n=219) and Other ethnic parents (American Indian, Alaskan Native, Native Hawaiian or other Pacific Islander; n=404). Note: 
Detailed results of Other Ethnic parents are not included in breakout.

▪ The survey was fielded through Dynata.

T. Rowe Price 2021 Parents, Kids & Money Survey 

Objective and Methodology (1 of 2)
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PARENT SCREEN QUESTIONS (used for Parent Rep and Supplemental Samples)

▪ Must answer yes to “Are you the primary caregiver to any kids under 18 living in your household?”

▪ Must indicate having kids ages eight to 14 when prompted to select the gender and age for all kids for whom they are the primary caregiver. 

RACE/ETHNICITY SCREENING QUESTIONS

▪ Respondents were asked: “What is your race/ethnicity? Select all that apply.”

▪ African American or Black

▪ American Indian or Alaska Native

▪ Asian 

▪ Hispanic/Latino or Spanish Origin

▪ Native Hawaiian or other Pacific Islander

▪ White

T. Rowe Price 2021 Parents, Kids & Money Survey 

Objective and Methodology (1 of 2)
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Parent REP and Supplement Sample Layout 

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023
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		Table 28		Q7XAGER7C2. Please select the gender and age for all of the kids for whom you are a primary caregiver. - Child 7

		Table 29		Q7XAGER8C2. Please select the gender and age for all of the kids for whom you are a primary caregiver. - Child 8

		Table 30		Q7XAGER9C2. Please select the gender and age for all of the kids for whom you are a primary caregiver. - Child 9

		Table 31		Q7XAGER10C2. Please select the gender and age for all of the kids for whom you are a primary caregiver. - Child 10

		Table 32		hQ7Age1. Total # of Kids

		Table 33		hQ7Age2. Total # of Kids 8 to 14

		Table 34		HQ7ALLR1C1. Total # of Kids by AGE & Gender - Male - 0 month

		Table 35		HQ7ALLR1C2. Total # of Kids by AGE & Gender - Female - 0 month

		Table 36		HQ7ALLR2C1. Total # of Kids by AGE & Gender - Male - 1 month

		Table 37		HQ7ALLR2C2. Total # of Kids by AGE & Gender - Female - 1 month

		Table 38		HQ7ALLR3C1. Total # of Kids by AGE & Gender - Male - 2 months

		Table 39		HQ7ALLR3C2. Total # of Kids by AGE & Gender - Female - 2 months

		Table 40		HQ7ALLR4C1. Total # of Kids by AGE & Gender - Male - 3 months

		Table 41		HQ7ALLR4C2. Total # of Kids by AGE & Gender - Female - 3 months

		Table 42		HQ7ALLR5C1. Total # of Kids by AGE & Gender - Male - 4 months

		Table 43		HQ7ALLR5C2. Total # of Kids by AGE & Gender - Female - 4 months

		Table 44		HQ7ALLR6C1. Total # of Kids by AGE & Gender - Male - 5 months

		Table 45		HQ7ALLR6C2. Total # of Kids by AGE & Gender - Female - 5 months

		Table 46		HQ7ALLR7C1. Total # of Kids by AGE & Gender - Male - 6 months

		Table 47		HQ7ALLR7C2. Total # of Kids by AGE & Gender - Female - 6 months

		Table 48		HQ7ALLR8C1. Total # of Kids by AGE & Gender - Male - 7 months

		Table 49		HQ7ALLR8C2. Total # of Kids by AGE & Gender - Female - 7 months

		Table 50		HQ7ALLR9C1. Total # of Kids by AGE & Gender - Male - 8 months

		Table 51		HQ7ALLR9C2. Total # of Kids by AGE & Gender - Female - 8 months

		Table 52		HQ7ALLR10C1. Total # of Kids by AGE & Gender - Male - 9 months

		Table 53		HQ7ALLR10C2. Total # of Kids by AGE & Gender - Female - 9 months

		Table 54		HQ7ALLR11C1. Total # of Kids by AGE & Gender - Male - 10 months

		Table 55		HQ7ALLR11C2. Total # of Kids by AGE & Gender - Female - 10 months

		Table 56		HQ7ALLR12C1. Total # of Kids by AGE & Gender - Male - 11 months

		Table 57		HQ7ALLR12C2. Total # of Kids by AGE & Gender - Female - 11 months

		Table 58		HQ7ALLR13C1. Total # of Kids by AGE & Gender - Male - 1 Year old

		Table 59		HQ7ALLR13C2. Total # of Kids by AGE & Gender - Female - 1 Year old

		Table 60		HQ7ALLR14C1. Total # of Kids by AGE & Gender - Male - 2 Years old

		Table 61		HQ7ALLR14C2. Total # of Kids by AGE & Gender - Female - 2 Years old

		Table 62		HQ7ALLR15C1. Total # of Kids by AGE & Gender - Male - 3 Years old

		Table 63		HQ7ALLR15C2. Total # of Kids by AGE & Gender - Female - 3 Years old

		Table 64		HQ7ALLR16C1. Total # of Kids by AGE & Gender - Male - 4 Years old

		Table 65		HQ7ALLR16C2. Total # of Kids by AGE & Gender - Female - 4 Years old

		Table 66		HQ7ALLR17C1. Total # of Kids by AGE & Gender - Male - 5 Years old

		Table 67		HQ7ALLR17C2. Total # of Kids by AGE & Gender - Female - 5 Years old

		Table 68		HQ7ALLR18C1. Total # of Kids by AGE & Gender - Male - 6 Years old

		Table 69		HQ7ALLR18C2. Total # of Kids by AGE & Gender - Female - 6 Years old

		Table 70		HQ7ALLR19C1. Total # of Kids by AGE & Gender - Male - 7 Years old

		Table 71		HQ7ALLR19C2. Total # of Kids by AGE & Gender - Female - 7 Years old

		Table 72		HQ7ALLR20C1. Total # of Kids by AGE & Gender - Male - 8 Years old

		Table 73		HQ7ALLR20C2. Total # of Kids by AGE & Gender - Female - 8 Years old

		Table 74		HQ7ALLR21C1. Total # of Kids by AGE & Gender - Male - 9 Years old

		Table 75		HQ7ALLR21C2. Total # of Kids by AGE & Gender - Female - 9 Years old

		Table 76		HQ7ALLR22C1. Total # of Kids by AGE & Gender - Male - 10 Years old

		Table 77		HQ7ALLR22C2. Total # of Kids by AGE & Gender - Female - 10 Years old

		Table 78		HQ7ALLR23C1. Total # of Kids by AGE & Gender - Male - 11 Years old

		Table 79		HQ7ALLR23C2. Total # of Kids by AGE & Gender - Female - 11 Years old

		Table 80		HQ7ALLR24C1. Total # of Kids by AGE & Gender - Male - 12 Years old

		Table 81		HQ7ALLR24C2. Total # of Kids by AGE & Gender - Female - 12 Years old

		Table 82		HQ7ALLR25C1. Total # of Kids by AGE & Gender - Male - 13 Years old

		Table 83		HQ7ALLR25C2. Total # of Kids by AGE & Gender - Female - 13 Years old

		Table 84		HQ7ALLR26C1. Total # of Kids by AGE & Gender - Male - 14 Years old

		Table 85		HQ7ALLR26C2. Total # of Kids by AGE & Gender - Female - 14 Years old

		Table 86		HQ7ALLR27C1. Total # of Kids by AGE & Gender - Male - 15 Years old

		Table 87		HQ7ALLR27C2. Total # of Kids by AGE & Gender - Female - 15 Years old

		Table 88		HQ7ALLR28C1. Total # of Kids by AGE & Gender - Male - 16 Years old

		Table 89		HQ7ALLR28C2. Total # of Kids by AGE & Gender - Female - 16 Years old

		Table 90		HQ7ALLR29C1. Total # of Kids by AGE & Gender - Male - 17 Years old

		Table 91		HQ7ALLR29C2. Total # of Kids by AGE & Gender - Female - 17 Years old

		Table 92		Q8. This survey requires your child to answer survey questions. Are you willing to have one of your children between 8-14 answer survey questions?

		Table 93		Q9. What is your current marital status?

		Table 94		Q10. What is the highest level of education you’ve completed?

		Table 95		Q11. Do you own or rent your current residence? For the purpose of the survey, you own your home even if you have outstanding debt that you owe on your mortgage loan.

		Table 96		Q12. What is your race/ethnicity?

		Table 97		Q13R1. How would you rate the impact of the pandemic on the following? - Emotional well being

		Table 98		Q13R2. How would you rate the impact of the pandemic on the following? - Physical well being

		Table 99		Q13R3. How would you rate the impact of the pandemic on the following? - Financial well being

		Table 100		Q13_1. How has the pandemic impacted your emotional well-being? - Summary Table of Top 3 Box(8 to 10 - Extreme Impact)

		Table 101		Q13_2. How has the pandemic impacted your emotional well-being? - Summary Table of Moderate Box (5 to 7)

		Table 102		Q13_3. How has the pandemic impacted your emotional well-being? - Summary Table of Bottom 4 Box(4 to 1 - No Impact)

		Table 103		Q14. How has the pandemic impacted your emotional well-being?

		Table 104		Q15. How has the pandemic impacted your physical well being?

		Table 105		Q16. How has the pandemic impacted your financial well-being?

		Table 106		Q18. Which of the following do you have?

		Table 107		Q19. What types of accounts do you have for retirement?

		Table 108		Q20. Of the accounts you have, which do you have automatic contribution set up?

		Table 109		Q21. In the past year, how many times have you taken money, not intended for retirement living expenses, out of accounts that are designated for your retirement?

		Table 110		Q22. How do you save for your child’s college education?

		Table 111		Q23. In the past year, how many times have you taken money not intended for educational expenses, out of accounts that are designated for your child's college education.

		Table 112		Q24. What things have you paid for with the money taken from retirement or child’s college savings since the pandemic started?

		Table 113		Q25. Please check the statement that best reflects your financial situation heading into the pandemic last year:

		Table 114		Q26. Since the pandemic began last year, how have your thoughts about your emergency fund changed since the pandemic?

		Table 115		Q27. Which statement best describes you?

		Table 116		Q28. Which of the following types of debt do you have?

		Table 117		Q29. What is the approximate balance (the amount you still owe) on your student loans (from your/ your spouse/ your partner’s education)?

		Table 118		Q30. How long have you been carrying a balance on your credit card?

		Table 119		Q31. What is the approximate balance (the amount you still owe) on all of your credit cards right now?

		Table 120		Q32. How have you been impacted, if at all, by the pandemic?

		Table 121		Q33R1. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Contributions to retirement savings

		Table 122		Q33R2. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Contributions to college savings

		Table 123		Q33R3. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Saving for other goals

		Table 124		Q33R4. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Kids’ allowances

		Table 125		Q33R5. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Income

		Table 126		Q33R6. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Credit card debt

		Table 127		Q33R7. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Education cost

		Table 128		Q33R8. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Medical cost

		Table 129		Q33R9. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Spending money on groceries

		Table 130		Q33R10. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Spending money on carryout/going out to dinner

		Table 131		Q33R11. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Giving kids money

		Table 132		Q33R12. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Spontaneous spending

		Table 133		Q33R13. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Holiday spending

		Table 134		Q33R14. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Home repairs/renovations

		Table 135		Q33_1. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following - Summary Table of Increase

		Table 136		Q33_2. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following - Summary Table of Decrease

		Table 137		Q33_3. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following - Summary Table of No change

		Table 138		Q34R1. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Family togetherness in the home

		Table 139		Q34R2. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Family activities like watching movies together, playing games, etc.

		Table 140		Q34R3. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Feeling stressed

		Table 141		Q34R4. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Healthy eating

		Table 142		Q34R5. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Physical activity

		Table 143		Q34R6. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Overall patience with my kids

		Table 144		Q34R7. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Talking to kids about day to day events

		Table 145		Q34R8. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Talking with kids about money

		Table 146		Q34R9. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Conversations about racial inequality

		Table 147		Q34R10. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Teaching kids new life skills

		Table 148		Q34R11. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Concern about my kids’ mental health

		Table 149		Q34R12. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following. - Concern about the amount of screen time my kids have

		Table 150		Q34_1. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following - Summary Table of Increase

		Table 151		Q34_2. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following - Summary Table of Decrease

		Table 152		Q34_3. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following - Summary Table of No change

		Table 153		Q35R1. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - I have been thinking about my child’s college education more than usual this past year

		Table 154		Q35R2. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - I am considering changing how and where I invest to save for my child’s college education

		Table 155		Q35R3. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - My child will have to help more financially to pay for college than originally planned

		Table 156		Q35R4. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - I will encourage my child to look more seriously at community colleges

		Table 157		Q35R5. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - I will encourage my child to look at trade schools as an alternative to college

		Table 158		Q35R6. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - I will encourage my child to look at more affordable 4-year colleges

		Table 159		Q35R7. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - I had hoped to cover my child’s college tuition, but due to the pandemic I am not sure I will be able to

		Table 160		Q35R8. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - It has become more difficult to save enough money so my child doesn’t have student loans

		Table 161		Q35R9. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - College is more valuable now than ever before

		Table 162		Q35_1. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - Summary Table of Agree

		Table 163		Q35_2. When thinking about college and the pandemic, how much do you agree or disagree with the following statements? - Summary Table of Disagree

		Table 164		Q36. Has your perception of college for your child changed at all due to the pandemic?

		Table 165		Q37. How has your perception changed? Please be specific if you have taken any actions.

		Table 166		Q38R1. How often, if at all, are you having the following conversations with your children? - Saving money for emergencies

		Table 167		Q38R2. How often, if at all, are you having the following conversations with your children? - Saving money in general

		Table 168		Q38R3. How often, if at all, are you having the following conversations with your children? - Sharing how the pandemic has impacted day to day expenses

		Table 169		Q38R4. How often, if at all, are you having the following conversations with your children? - Sharing how the pandemic has impacted how much we spent for holidays

		Table 170		Q38R5. How often, if at all, are you having the following conversations with your children? - Setting financial goals

		Table 171		Q38R6. How often, if at all, are you having the following conversations with your children? - Importance of an education

		Table 172		Q38R7. How often, if at all, are you having the following conversations with your children? - Alternative trades/paths versus going to college

		Table 173		Q38R8. How often, if at all, are you having the following conversations with your children? - Importance of not living above your means

		Table 174		Q38R9. How often, if at all, are you having the following conversations with your children? - Racial inequality

		Table 175		Q38R10. How often, if at all, are you having the following conversations with your children? - Updates on the pandemic

		Table 176		Q38R11. How often, if at all, are you having the following conversations with your children? - Politics

		Table 177		Q38R12. How often, if at all, are you having the following conversations with your children? - Misinformation on the internet and social media

		Table 178		Q38R13. How often, if at all, are you having the following conversations with your children? - Other

		Table 179		Q38_1. How often, if at all, are you having the following conversations with your children? - Summary Table of Top-2-Box -Always/Frequently

		Table 180		Q38_2. How often, if at all, are you having the following conversations with your children? - Summary Table of Bottom 2 Box- Rarely/Never

		Table 181		Q39R1.How much do you agree or disagree with the following statements? - Overall, the time spent with family during this pandemic has been good

		Table 182		Q39R2.How much do you agree or disagree with the following statements? - The pandemic has been stressful for the whole family

		Table 183		Q39R3.How much do you agree or disagree with the following statements? - My relationship with the family is even stronger than before

		Table 184		Q39R4.How much do you agree or disagree with the following statements? - I have taken advantage of the time with the kids to teach them about money

		Table 185		Q39R5.How much do you agree or disagree with the following statements? - I have taken advantage of the time with the kids to teach them about racial equality

		Table 186		Q39R6.How much do you agree or disagree with the following statements? - Even though we are all home, I can’t spend as much time with my kids as I would like

		Table 187		Q39R7.How much do you agree or disagree with the following statements? - The kids are aware of the stress in the house

		Table 188		Q39R8.How much do you agree or disagree with the following statements? - Kids are aware of the financial strain of the household

		Table 189		Q39R9.How much do you agree or disagree with the following statements? - The kids are struggling with remote learning

		Table 190		Q39R10.How much do you agree or disagree with the following statements? - We are having more arguments of money

		Table 191		Q39R11.How much do you agree or disagree with the following statements? - I am overwhelmed with everything

		Table 192		Q39_1. How much do you agree or disagree with the following statements? - Summary Table of Top-2-Box -Strongly agree/Agree

		Table 193		Q39_2. How much do you agree or disagree with the following statements? - Summary Table of Bottom 2 Box- Disagree/Strongly disagree

		Table 194		Q40R1. How much do you agree or disagree with the following statements? - I have been spending more money as a form of therapy

		Table 195		Q40R2. How much do you agree or disagree with the following statements? - I have anxiety with the balances in my accounts due to the pandemic

		Table 196		Q40R3. How much do you agree or disagree with the following statements? - My hard work paid off with emergency funds and other investment to get through this pandemic

		Table 197		Q40R4. How much do you agree or disagree with the following statements? - My financial knowledge and planning really helped in preparing for an emergency

		Table 198		Q40R5. How much do you agree or disagree with the following statements? - I’m reluctant to trust financial institutions with my money

		Table 199		Q40R6. How much do you agree or disagree with the following statements? - I don’t trust the stock market

		Table 200		Q40R7. How much do you agree or disagree with the following statements? - The desire for instant gratification drives a lot of my spending

		Table 201		Q40R8. How much do you agree or disagree with the following statements? - I think the whole system is rigged

		Table 202		Q40_1. How much do you agree or disagree with the following statements? - Summary Table of Top-2-Box -Strongly agree/Agree

		Table 203		Q40_2. How much do you agree or disagree with the following statements? - Summary Table of Bottom 2 Box- Disagree/Strongly disagree

		Table 204		Q41. Have you ever claimed bankruptcy?

		Table 205		Q42. Has the pandemic caused you to think about bankruptcy?

		Table 206		Q43. How often in the past year have you talked to your child about finances?

		Table 207		Q44. How reluctant are you to discuss financial matters with your child?

		Table 208		Q45R1. How important is it to discuss the following with your child? - Saving money and spending wisely

		Table 209		Q45R2. How important is it to discuss the following with your child? - Setting financial goals

		Table 210		Q45R3. How important is it to discuss the following with your child? - Family finances

		Table 211		Q45R4. How important is it to discuss the following with your child? - Saving  for college

		Table 212		Q45R5. How important is it to discuss the following with your child? - Earning money

		Table 213		Q45R6. How important is it to discuss the following with your child? - Manage their own money

		Table 214		Q45R7. How important is it to discuss the following with your child? - Maintaining a budget

		Table 215		Q45_1. How important is it to discuss the following with your child? - Summary Table of Top-2-Box -Very Important/Important

		Table 216		Q45_2. How important is it to discuss the following with your child? - Summary Table of Bottom 2 Box- Not Very Important/Not at all Important

		Table 217		Q46R1. How often are you discussing the following with your child? - Saving money and spending wisely

		Table 218		Q46R2. How often are you discussing the following with your child? - Setting financial goals

		Table 219		Q46R3. How often are you discussing the following with your child? - Family finances

		Table 220		Q46R4. How often are you discussing the following with your child? - Saving for college

		Table 221		Q46R5. How often are you discussing the following with your child? - Earning money

		Table 222		Q46R6. How often are you discussing the following with your child? - Manage their own money

		Table 223		Q46R7. How often are you discussing the following with your child? - Maintaining a budget

		Table 224		Q46_1. How often are you discussing the following with your child? - Summary Table of Top-2-Box -Always/Frequently

		Table 225		Q46_2. How often are you discussing the following with your child? - Summary Table of Bottom 2 Box- Rarely/Never

		Table 226		Q47. How much debt are you willing to take on personally to provide your kids with a college education?

		Table 227		Q48. How much debt are you willing to let your kids take on to get a college education?

		Table 228		Q49R1. Please tell us how much you agree or disagree with the following statements. - I wish I was more financially savvy

		Table 229		Q49R2. Please tell us how much you agree or disagree with the following statements. - I was not financially prepared for this pandemic

		Table 230		Q49R3. Please tell us how much you agree or disagree with the following statements. - I don’t like to talk about finances with my kids

		Table 231		Q49R4. Please tell us how much you agree or disagree with the following statements. - My kids understand the value of the dollar

		Table 232		Q49R5. Please tell us how much you agree or disagree with the following statements. - I learned about finances through my parent(s)

		Table 233		Q49R6. Please tell us how much you agree or disagree with the following statements. - I learned about finances through school

		Table 234		Q49R7. Please tell us how much you agree or disagree with the following statements. - I thought we had enough in case of emergency but really did not

		Table 235		Q49_1. Please tell us how much you agree or disagree with the following statements - Summary Table of Top-2-Box -Strongly agree/Agree

		Table 236		Q49_2. Please tell us how much you agree or disagree with the following statements - Summary Table of Bottom 2 Box- Disagree/Strongly disagree

		Table 237		Q50. Why don’t you like to talk to your kids about finances?

		Table 238		Q51. Thinking about the last year, What is the one thing you would do differently from a financial standpoint due to the pandemic?

		Table 239		Q52. Do you give your child an allowance?

		Table 240		Q53. Regardless of how often you give an allowance, on average, how much do you give per week?

		Table 241		Q54. Please select the statements that best match why you give an allowance.

		Table 242		Q55. Which of the following do you allow your child to manage on their own?

		Table 243		Q56. Which of the following do your kids have?

		Table 244		Q57. Please select the statements that best match why you chose to get your kids a credit card.

		Table 245		Q58. On average, how much is your kid’s monthly credit card bill?

		Table 246		Q59. What financial support, if any, did you receive from your parents/grandparents?

		Table 247		Q60. Who is in charge of household finances in your household?

		Table 248		Q61R1. How important is it for your parents to discuss the following with you? - Saving money and spending wisely

		Table 249		Q61R2. How important is it for your parents to discuss the following with you? - Setting financial goals

		Table 250		Q61R3. How important is it for your parents to discuss the following with you? - Family finances

		Table 251		Q61R4. How important is it for your parents to discuss the following with you? - Financial responsibility

		Table 252		Q61R5. How important is it for your parents to discuss the following with you? - Saving for college

		Table 253		Q61R6. How important is it for your parents to discuss the following with you? - Earning money

		Table 254		Q61R7. How important is it for your parents to discuss the following with you? - Managing my own money

		Table 255		Q61R8. How important is it for your parents to discuss the following with you? - Maintaining a budget

		Table 256		Q61_1. How important is it for your parents to discuss the following with you? - Summary Table of Top-2-Box -Very Important/Important

		Table 257		Q61_2. How important is it for your parents to discuss the following with you? - Summary Table of Bottom 2 Box- Not Very Important/Not at all Important

		Table 258		Q62R1. How often are your parents discussing the following with you? - Saving money and spending wisely

		Table 259		Q62R2. How often are your parents discussing the following with you? - Setting financial goals

		Table 260		Q62R3. How often are your parents discussing the following with you? - Family finances

		Table 261		Q62R4. How often are your parents discussing the following with you? - Financial responsibility

		Table 262		Q62R5. How often are your parents discussing the following with you? - Saving  for college

		Table 263		Q62R6. How often are your parents discussing the following with you? - Earning money

		Table 264		Q62R7. How often are your parents discussing the following with you? - Managing my own money

		Table 265		Q62R8. How often are your parents discussing the following with you? - Maintaining a budget

		Table 266		Q62_1. How often are your parents discussing the following with you? - Summary Table of Top-2-Box -Always/Frequently

		Table 267		Q62_2. How often are your parents discussing the following with you? - Summary Table of Bottom 2 Box- Rarely/Never

		Table 268		Q63. What conversations are you having with your parent(s)?

		Table 269		Q64. Thinking about money and finances, what do you wish your parents would talk to you about?

		Table 270		Q65R1. How much do you agree or disagree with the following statements? - Money is confusing

		Table 271		Q65R2. How much do you agree or disagree with the following statements? - My parents buy everything I want

		Table 272		Q65R3. How much do you agree or disagree with the following statements? - I like saving my money and watch it grow

		Table 273		Q65R4. How much do you agree or disagree with the following statements? - I tend to spend all of my money as soon as I get it

		Table 274		Q65R5. How much do you agree or disagree with the following statements? - I’ve been to a bank

		Table 275		Q65R6. How much do you agree or disagree with the following statements? - My parents will pay for all of my college

		Table 276		Q65R7. How much do you agree or disagree with the following statements? - Credit cards are free money

		Table 277		Q65_1. How much do you agree or disagree with the following statements? - Summary Table of Top-2-Box -Strongly agree/Agree

		Table 278		Q65_2. How much do you agree or disagree with the following statements? - Summary Table of Bottom 2 Box- Disagree/Strongly disagree

		Table 279		Q66. Do your parents give you an allowance?

		Table 280		Q67. Which of the following do you manage on your own?

		Table 281		Q68R1. How much would you say the following has increased, decreased or remained the same since the pandemic? - Family togetherness in the home

		Table 282		Q68R2. How much would you say the following has increased, decreased or remained the same since the pandemic? - Family activities like watching movies together, playing games, etc.

		Table 283		Q68R3. How much would you say the following has increased, decreased or remained the same since the pandemic? - Parents feeling stressed

		Table 284		Q68R4. How much would you say the following has increased, decreased or remained the same since the pandemic? - Parents patience with me

		Table 285		Q68R5. How much would you say the following has increased, decreased or remained the same since the pandemic? - Eating healthy

		Table 286		Q68R6. How much would you say the following has increased, decreased or remained the same since the pandemic? - Physical activity

		Table 287		Q68R7. How much would you say the following has increased, decreased or remained the same since the pandemic? - Talking to my parents about day to day events

		Table 288		Q68R8. How much would you say the following has increased, decreased or remained the same since the pandemic? - Talking with parents about money

		Table 289		Q68R9. How much would you say the following has increased, decreased or remained the same since the pandemic? - Conversations about racism

		Table 290		Q68R10. How much would you say the following has increased, decreased or remained the same since the pandemic? - Being taught new life skills by my parents

		Table 291		Q68R11. How much would you say the following has increased, decreased or remained the same since the pandemic? - Screen time

		Table 292		Q68_1. How much would you say the following has increased, decreased or remained the same since the pandemic? - Summary Table of Increase

		Table 293		Q68_2. How much would you say the following has increased, decreased or remained the same since the pandemic? - Summary Table of Decrease

		Table 294		Q68_3. How much would you say the following has increased, decreased or remained the same since the pandemic? - Summary Table of Stayed the same

		Table 295		Q69. What specific conversations is your parent(s) having with you about money?

		Table 296		Q17. How has the pandemic negatively impacted your finances?
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		Table 1

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HSAMPLE. Sample

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race/ African Amer or Black		Race/ Asian		Race/ Hispanic/ Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Main Sample		2023		2023		1536		487		208		113		209		994		1024		5		1259		1009		1078		527		1494		836

				66.50%		100.00%		100.00%		100.00%		49.20%		34.00%		46.80%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Oversample		1018		0		0		0		215		219		238		0		0		0		0		0		0		0		0		0

				33.50%		- 		- 		- 		50.80%		66.00%		53.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 2

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q1. What is your age?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		(21) 18 to 24 years old		19		7		4		3		2		3		3		2		4		1		4		3		4		1		5		2

				0.60%		0.30%		0.30%		0.60%		0.50%		0.90%		0.70%		0.20%		0.40%		20.00%		0.30%		0.30%		0.40%		0.20%		0.30%		0.20%

		(29.5) 25 to 34 years old		625		327		206		121		150		41		168		127		199		1		215		172		185		88		251		139

				20.60%		16.20%		13.40%		24.80%		35.50%		12.30%		37.60%		12.80%		19.40%		20.00%		17.10%		17.00%		17.20%		16.70%		16.80%		16.60%

				B						CF		CDFI				CDFHI				J

		(39.5) 35 to 44 years old		1662		1169		937		232		178		171		191		650		516		3		694		562		601		353		840		540

				54.70%		57.80%		61.00%		47.60%		42.10%		51.50%		42.70%		65.40%		50.40%		60.00%		55.10%		55.70%		55.80%		67.00%		56.20%		64.60%

						A		DEFGH						EG				K												MNOQ				MNOQ

		(49.5) 45 to 54 years old		592		403		302		101		63		108		76		171		232		0		267		206		222		73		310		130

				19.50%		19.90%		19.70%		20.70%		14.90%		32.50%		17.00%		17.20%		22.70%		- 		21.20%		20.40%		20.60%		13.90%		20.70%		15.60%

								EI		EI				CDEGHI						J				PR		PR		PR				PR

		(59.5) 55 and older		143		117		87		30		30		9		9		44		73		0		79		66		66		12		88		25

				4.70%		5.80%		5.70%		6.20%		7.10%		2.70%		2.00%		4.40%		7.10%		- 		6.30%		6.50%		6.10%		2.30%		5.90%		3.00%

								FGI		FGI		FGI		I						J				PR		PR		PR				PR

		Mean		40.2		41		41.2		40.2		38.8		41.9		37.7		40.8		41.2		33.8		41.1		41.1		41		39.6		41		39.9

						A		DEGHI		EGI				DEGHI										PR		PR		PR				PR

		Std. Dev.		7.8		7.6		7.3		8.5		8.9		7.3		7.9		6.8		8.3		8.4		7.9		7.9		7.8		6.4		7.7		6.7

		Std. Err.		0.1		0.2		0.2		0.4		0.4		0.4		0.4		0.2		0.3		3.7		0.2		0.2		0.2		0.3		0.2		0.2

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 3

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q2. How do you describe yourself?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Male		1405		994		830		164		127		100		166		994		0		0		555		448		500		336		680		502

				46.20%		49.10%		54.00%		33.70%		30.00%		30.10%		37.10%		100.00%		- 		- 		44.10%		44.40%		46.40%		63.80%		45.50%		60.00%

						A		DEFGH								EF		K												MNOQ				MNOQ

		Female		1624		1024		704		320		295		231		275		0		1024		0		701		558		576		191		810		334

				53.40%		50.60%		45.80%		65.70%		69.70%		69.60%		61.50%		- 		100.00%		- 		55.70%		55.30%		53.40%		36.20%		54.20%		40.00%

								I		CI		CGI		CGI		CI				J				PR		PR		PR				PR

		Transgender male to female		3		2		1		1		0		0		1		0		0		2		1		2		1		0		2		0

				0.10%		0.10%		0.10%		0.20%		- 		- 		0.20%		- 		- 		40.00%		0.10%		0.20%		0.10%		- 		0.10%		- 

		Transgender female to male		2		0		0		0		0		0		2		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		- 		- 		0.40%		- 		- 		- 		- 		- 		- 		- 		- 		- 

																C

		Prefer to self-describe:		5		2		1		1		1		1		2		0		0		2		2		1		1		0		2		0

				0.20%		0.10%		0.10%		0.20%		0.20%		0.30%		0.40%		- 		- 		40.00%		0.20%		0.10%		0.10%		- 		0.10%		- 

		Prefer not to say		2		1		0		1		0		0		1		0		0		1		0		0		0		0		0		0

				0.10%		0		- 		0.20%		- 		- 		0.20%		- 		- 		20.00%		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 4

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HSTATE. US state/territory mapping from the zipcode

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Alabama		38		22		17		5		7		0		2		7		15		0		17		14		18		1		19		4

				1.20%		1.10%		1.10%		1.00%		1.70%		- 		0.40%		0.70%		1.50%		- 		1.40%		1.40%		1.70%		0.20%		1.30%		0.50%

												F												PR		PR		PR				P

		Alaska		7		4		4		0		0		0		1		1		3		0		3		1		2		1		3		1

				0.20%		0.20%		0.30%		- 		- 		- 		0.20%		0.10%		0.30%		- 		0.20%		0.10%		0.20%		0.20%		0.20%		0.10%

		Arizona		55		37		22		15		1		10		17		18		18		1		25		20		22		7		29		14

				1.80%		1.80%		1.40%		3.10%		0.20%		3.00%		3.80%		1.80%		1.80%		20.00%		2.00%		2.00%		2.00%		1.30%		1.90%		1.70%

								E		CE				CE		CE

		Arkansas		18		8		6		2		5		1		3		1		7		0		7		5		5		2		7		3

				0.60%		0.40%		0.40%		0.40%		1.20%		0.30%		0.70%		0.10%		0.70%		- 		0.60%		0.50%		0.50%		0.40%		0.50%		0.40%

																				J

		California		368		213		156		57		22		81		92		134		79		0		138		113		118		58		156		90

				12.10%		10.50%		10.20%		11.70%		5.20%		24.40%		20.60%		13.50%		7.70%		- 		11.00%		11.20%		10.90%		11.00%		10.40%		10.80%

								E		EH				CDEHI		CDEHI		K

		Colorado		55		42		33		9		8		1		7		22		20		0		26		18		21		11		32		21

				1.80%		2.10%		2.10%		1.80%		1.90%		0.30%		1.60%		2.20%		2.00%		- 		2.10%		1.80%		1.90%		2.10%		2.10%		2.50%

								F		F		F

		Connecticut		25		16		13		3		2		5		4		6		10		0		10		11		10		2		12		3

				0.80%		0.80%		0.80%		0.60%		0.50%		1.50%		0.90%		0.60%		1.00%		- 		0.80%		1.10%		0.90%		0.40%		0.80%		0.40%

		Delaware		7		3		2		1		1		2		0		0		3		0		3		2		2		0		3		1

				0.20%		0.10%		0.10%		0.20%		0.20%		0.60%		- 		- 		0.30%		- 		0.20%		0.20%		0.20%		- 		0.20%		0.10%

		Florida		229		151		122		29		29		12		37		95		56		0		85		61		73		53		107		79

				7.50%		7.50%		7.90%		6.00%		6.90%		3.60%		8.30%		9.60%		5.50%		- 		6.80%		6.00%		6.80%		10.10%		7.20%		9.40%

								F								F		K												MNOQ				MNO

		Georgia		129		83		55		28		36		17		11		34		49		0		61		51		50		20		66		33

				4.20%		4.10%		3.60%		5.70%		8.50%		5.10%		2.50%		3.40%		4.80%		- 		4.80%		5.10%		4.60%		3.80%		4.40%		3.90%

										CG		CGHI		G

		Hawaii		29		13		3		10		0		18		1		4		9		0		7		7		7		4		9		5

				1.00%		0.60%		0.20%		2.10%		- 		5.40%		0.20%		0.40%		0.90%		- 		0.60%		0.70%		0.60%		0.80%		0.60%		0.60%

										CEG				CDEGH

		Idaho		16		13		13		0		1		0		2		5		8		0		7		5		6		6		7		7

				0.50%		0.60%		0.80%		- 		0.20%		- 		0.40%		0.50%		0.80%		- 		0.60%		0.50%		0.60%		1.10%		0.50%		0.80%

								D

		Illinois		119		83		69		14		12		9		17		33		50		0		57		44		44		25		62		35

				3.90%		4.10%		4.50%		2.90%		2.80%		2.70%		3.80%		3.30%		4.90%		- 		4.50%		4.40%		4.10%		4.70%		4.10%		4.20%

		Indiana		37		30		26		4		3		4		5		10		20		0		16		7		12		7		19		11

				1.20%		1.50%		1.70%		0.80%		0.70%		1.20%		1.10%		1.00%		2.00%		- 		1.30%		0.70%		1.10%		1.30%		1.30%		1.30%

		Iowa		29		25		21		4		1		4		1		12		13		0		16		13		12		4		17		8

				1.00%		1.20%		1.40%		0.80%		0.20%		1.20%		0.20%		1.20%		1.30%		- 		1.30%		1.30%		1.10%		0.80%		1.10%		1.00%

								G

		Kansas		30		20		20		0		2		0		2		7		13		0		16		13		15		4		17		6

				1.00%		1.00%		1.30%		- 		0.50%		- 		0.40%		0.70%		1.30%		- 		1.30%		1.30%		1.40%		0.80%		1.10%		0.70%

								DF

		Kentucky		28		18		14		4		7		2		2		5		13		0		10		11		10		2		12		4

				0.90%		0.90%		0.90%		0.80%		1.70%		0.60%		0.40%		0.50%		1.30%		- 		0.80%		1.10%		0.90%		0.40%		0.80%		0.50%

		Louisiana		42		28		19		9		17		1		1		16		12		0		15		12		18		8		20		16

				1.40%		1.40%		1.20%		1.80%		4.00%		0.30%		0.20%		1.60%		1.20%		- 		1.20%		1.20%		1.70%		1.50%		1.30%		1.90%

										FG		CFGHI

		Maine		6		4		3		1		0		1		1		1		3		0		4		3		3		1		4		2

				0.20%		0.20%		0.20%		0.20%		- 		0.30%		0.20%		0.10%		0.30%		- 		0.30%		0.30%		0.30%		0.20%		0.30%		0.20%

		Maryland		79		47		29		18		18		13		7		21		26		0		34		35		25		9		41		16

				2.60%		2.30%		1.90%		3.70%		4.30%		3.90%		1.60%		2.10%		2.50%		- 		2.70%		3.50%		2.30%		1.70%		2.70%		1.90%

										CG		CG		CG												PR

		Massachusetts		50		34		23		11		4		6		8		16		18		0		22		18		21		6		28		13

				1.60%		1.70%		1.50%		2.30%		0.90%		1.80%		1.80%		1.60%		1.80%		- 		1.70%		1.80%		1.90%		1.10%		1.90%		1.60%

		Michigan		82		56		46		10		10		8		10		33		23		0		34		28		31		14		40		25

				2.70%		2.80%		3.00%		2.10%		2.40%		2.40%		2.20%		3.30%		2.20%		- 		2.70%		2.80%		2.90%		2.70%		2.70%		3.00%

		Minnesota		31		19		16		3		5		1		2		3		16		0		11		11		9		3		14		6

				1.00%		0.90%		1.00%		0.60%		1.20%		0.30%		0.40%		0.30%		1.60%		- 		0.90%		1.10%		0.80%		0.60%		0.90%		0.70%

																				J

		Mississippi		21		14		8		6		9		0		2		3		11		0		7		7		9		3		10		4

				0.70%		0.70%		0.50%		1.20%		2.10%		- 		0.40%		0.30%		1.10%		- 		0.60%		0.70%		0.80%		0.60%		0.70%		0.50%

										F		CFG								J

		Missouri		56		42		36		6		7		0		3		18		24		0		28		20		18		14		30		19

				1.80%		2.10%		2.30%		1.20%		1.70%		- 		0.70%		1.80%		2.30%		- 		2.20%		2.00%		1.70%		2.70%		2.00%		2.30%

								FG		F		F

		Montana		14		8		8		0		0		0		0		5		3		0		3		3		4		2		5		4

				0.50%		0.40%		0.50%		- 		- 		- 		- 		0.50%		0.30%		- 		0.20%		0.30%		0.40%		0.40%		0.30%		0.50%

		Nebraska		15		10		9		1		1		0		5		5		5		0		6		4		3		3		7		4

				0.50%		0.50%		0.60%		0.20%		0.20%		- 		1.10%		0.50%		0.50%		- 		0.50%		0.40%		0.30%		0.60%		0.50%		0.50%

		Nevada		35		21		12		9		8		4		7		8		13		0		10		10		11		5		15		9

				1.20%		1.00%		0.80%		1.80%		1.90%		1.20%		1.60%		0.80%		1.30%		- 		0.80%		1.00%		1.00%		0.90%		1.00%		1.10%

										C		C

		New Hampshire		5		3		3		0		0		0		2		0		3		0		3		2		2		0		3		1

				0.20%		0.10%		0.20%		- 		- 		- 		0.40%		- 		0.30%		- 		0.20%		0.20%		0.20%		- 		0.20%		0.10%

		New Jersey		102		65		47		18		12		18		13		35		29		1		44		39		37		20		49		26

				3.40%		3.20%		3.10%		3.70%		2.80%		5.40%		2.90%		3.50%		2.80%		20.00%		3.50%		3.90%		3.40%		3.80%		3.30%		3.10%

														CH

		New Mexico		17		9		3		6		2		0		9		2		7		0		6		6		5		2		8		3

				0.60%		0.40%		0.20%		1.20%		0.50%		- 		2.00%		0.20%		0.70%		- 		0.50%		0.60%		0.50%		0.40%		0.50%		0.40%

										CF						CEFI

		New York		252		180		143		37		33		28		36		116		63		1		104		90		96		58		133		86

				8.30%		8.90%		9.30%		7.60%		7.80%		8.40%		8.10%		11.70%		6.20%		20.00%		8.30%		8.90%		8.90%		11.00%		8.90%		10.30%

								H										K

		North Carolina		90		63		43		20		28		5		8		19		44		0		42		31		38		10		48		20

				3.00%		3.10%		2.80%		4.10%		6.60%		1.50%		1.80%		1.90%		4.30%		- 		3.30%		3.10%		3.50%		1.90%		3.20%		2.40%

										FG		CFGI								J

		North Dakota		8		6		6		0		0		0		0		1		5		0		6		5		4		1		6		2

				0.30%		0.30%		0.40%		- 		- 		- 		- 		0.10%		0.50%		- 		0.50%		0.50%		0.40%		0.20%		0.40%		0.20%

		Ohio		109		90		78		12		11		6		8		40		50		0		49		38		45		24		64		41

				3.60%		4.40%		5.10%		2.50%		2.60%		1.80%		1.80%		4.00%		4.90%		- 		3.90%		3.80%		4.20%		4.60%		4.30%		4.90%

								DEFG

		Oklahoma		44		18		15		3		3		2		4		8		10		0		13		10		12		2		14		3

				1.40%		0.90%		1.00%		0.60%		0.70%		0.60%		0.90%		0.80%		1.00%		- 		1.00%		1.00%		1.10%		0.40%		0.90%		0.40%

		Oregon		28		21		18		3		0		2		5		10		11		0		13		10		8		9		14		11

				0.90%		1.00%		1.20%		0.60%		- 		0.60%		1.10%		1.00%		1.10%		- 		1.00%		1.00%		0.70%		1.70%		0.90%		1.30%

								E								E

		Pennsylvania		98		73		55		18		19		5		10		38		35		0		44		35		35		22		54		33

				3.20%		3.60%		3.60%		3.70%		4.50%		1.50%		2.20%		3.80%		3.40%		- 		3.50%		3.50%		3.20%		4.20%		3.60%		3.90%

												F

		Rhode Island		11		7		5		2		1		1		4		5		2		0		6		6		3		2		6		2

				0.40%		0.30%		0.30%		0.40%		0.20%		0.30%		0.90%		0.50%		0.20%		- 		0.50%		0.60%		0.30%		0.40%		0.40%		0.20%

		South Carolina		37		26		17		9		10		1		7		9		17		0		16		10		15		7		18		13

				1.20%		1.30%		1.10%		1.80%		2.40%		0.30%		1.60%		0.90%		1.70%		- 		1.30%		1.00%		1.40%		1.30%		1.20%		1.60%

										FH		CFH

		South Dakota		6		6		5		1		0		0		0		1		5		0		3		2		2		2		3		2

				0.20%		0.30%		0.30%		0.20%		- 		- 		- 		0.10%		0.50%		- 		0.20%		0.20%		0.20%		0.40%		0.20%		0.20%

		Tennessee		53		36		30		6		14		2		4		13		23		0		21		19		13		7		26		12

				1.70%		1.80%		2.00%		1.20%		3.30%		0.60%		0.90%		1.30%		2.20%		- 		1.70%		1.90%		1.20%		1.30%		1.70%		1.40%

												DFGH

		Texas		271		175		113		62		43		31		63		86		89		0		101		82		90		46		124		72

				8.90%		8.70%		7.40%		12.70%		10.20%		9.30%		14.10%		8.70%		8.70%		- 		8.00%		8.10%		8.30%		8.70%		8.30%		8.60%

										CI						CFHI

		Utah		29		23		22		1		1		4		1		10		13		0		15		8		11		1		18		3

				1.00%		1.10%		1.40%		0.20%		0.20%		1.20%		0.20%		1.00%		1.30%		- 		1.20%		0.80%		1.00%		0.20%		1.20%		0.40%

								DEG																PR								PR

		Virginia		84		63		48		15		17		12		7		28		34		1		32		24		30		19		42		30

				2.80%		3.10%		3.10%		3.10%		4.00%		3.60%		1.60%		2.80%		3.30%		20.00%		2.50%		2.40%		2.80%		3.60%		2.80%		3.60%

												G

		Washington		63		29		24		5		5		10		8		13		15		1		16		12		16		5		21		9

				2.10%		1.40%		1.60%		1.00%		1.20%		3.00%		1.80%		1.30%		1.50%		20.00%		1.30%		1.20%		1.50%		0.90%		1.40%		1.10%

														D

		West Virginia		6		4		4		0		1		0		1		1		3		0		3		1		3		0		4		3

				0.20%		0.20%		0.30%		- 		0.20%		- 		0.20%		0.10%		0.30%		- 		0.20%		0.10%		0.30%		- 		0.30%		0.40%

		Wisconsin		63		53		44		9		6		3		7		29		24		0		35		25		26		14		39		18

				2.10%		2.60%		2.90%		1.80%		1.40%		0.90%		1.60%		2.90%		2.30%		- 		2.80%		2.50%		2.40%		2.70%		2.60%		2.20%

								F

		Wyoming		3		2		2		0		0		1		0		1		1		0		2		2		2		0		2		0

				0.10%		0.10%		0.10%		- 		- 		0.30%		- 		0.10%		0.10%		- 		0.20%		0.20%		0.20%		- 		0.10%		- 

		District of Columbia		12		7		6		1		1		1		0		6		1		0		7		5		6		1		7		3

				0.40%		0.30%		0.40%		0.20%		0.20%		0.30%		- 		0.60%		0.10%		- 		0.60%		0.50%		0.60%		0.20%		0.50%		0.40%

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 5

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HDIVISION. Region 9 mapping from the zipcode

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		New England		97		64		47		17		7		13		19		28		36		0		45		40		39		11		53		21

				3.20%		3.20%		3.10%		3.50%		1.70%		3.90%		4.30%		2.80%		3.50%		- 		3.60%		4.00%		3.60%		2.10%		3.50%		2.50%

																E

		Mid Atlantic		452		318		245		73		64		51		59		189		127		2		192		164		168		100		236		145

				14.90%		15.70%		16.00%		15.00%		15.10%		15.40%		13.20%		19.00%		12.40%		40.00%		15.30%		16.30%		15.60%		19.00%		15.80%		17.30%

								H		H		H		H				K

		E North Central		410		312		263		49		42		30		47		145		167		0		191		142		158		84		224		130

				13.50%		15.40%		17.10%		10.10%		9.90%		9.00%		10.50%		14.60%		16.30%		- 		15.20%		14.10%		14.70%		15.90%		15.00%		15.60%

								DEFGH

		W North Central		175		128		113		15		16		5		13		47		81		0		86		68		63		31		94		47

				5.80%		6.30%		7.40%		3.10%		3.80%		1.50%		2.90%		4.70%		7.90%		- 		6.80%		6.70%		5.80%		5.90%		6.30%		5.60%

								DEFG												J

		South Atlantic		673		447		326		121		141		63		78		213		233		1		283		220		242		119		336		198

				22.10%		22.10%		21.20%		24.80%		33.30%		19.00%		17.40%		21.40%		22.80%		20.00%		22.50%		21.80%		22.40%		22.60%		22.50%		23.70%

										FG		CDFGHI

		E South Central		140		90		69		21		37		4		10		28		62		0		55		51		50		13		67		24

				4.60%		4.40%		4.50%		4.30%		8.70%		1.20%		2.20%		2.80%		6.10%		- 		4.40%		5.10%		4.60%		2.50%		4.50%		2.90%

								FG		F		CDFGI								J						PR		PR				P

		W South Central		375		229		153		76		68		35		71		111		118		0		136		109		125		58		165		94

				12.30%		11.30%		10.00%		15.60%		16.10%		10.50%		15.90%		11.20%		11.50%		- 		10.80%		10.80%		11.60%		11.00%		11.00%		11.20%

										CFI		CFI				CFI

		Mountain		224		155		115		40		21		20		43		71		83		1		94		72		82		34		116		61

				7.40%		7.70%		7.50%		8.20%		5.00%		6.00%		9.60%		7.10%		8.10%		20.00%		7.50%		7.10%		7.60%		6.50%		7.80%		7.30%

																E

		Pacific		495		280		205		75		27		111		107		162		117		1		177		143		151		77		203		116

				16.30%		13.80%		13.30%		15.40%		6.40%		33.40%		23.90%		16.30%		11.40%		20.00%		14.10%		14.20%		14.00%		14.60%		13.60%		13.90%

				B				E		E				CDEGHI		CDEH		K

		US territory		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		INVALID ZIPCODE OR API FAILURE		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 6

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HREGION. Region 4 mapping from the zipcode

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Northeast		549		382		292		90		71		64		78		217		163		2		237		204		207		111		289		166

				18.10%		18.90%		19.00%		18.50%		16.80%		19.30%		17.40%		21.80%		15.90%		40.00%		18.80%		20.20%		19.20%		21.10%		19.30%		19.90%

								H		H				H				K

		Midwest		585		440		376		64		58		35		60		192		248		0		277		210		221		115		318		177

				19.20%		21.70%		24.50%		13.10%		13.70%		10.50%		13.40%		19.30%		24.20%		- 		22.00%		20.80%		20.50%		21.80%		21.30%		21.20%

						A		DEFGI												J

		South		1188		766		548		218		246		102		159		352		413		1		474		380		417		190		568		316

				39.10%		37.90%		35.70%		44.80%		58.20%		30.70%		35.60%		35.40%		40.30%		20.00%		37.60%		37.70%		38.70%		36.10%		38.00%		37.80%

										CFG		CDFGHI								J

		West		719		435		320		115		48		131		150		233		200		2		271		215		233		111		319		177

				23.60%		21.50%		20.80%		23.60%		11.30%		39.50%		33.60%		23.40%		19.50%		40.00%		21.50%		21.30%		21.60%		21.10%		21.40%		21.20%

								E		E				CDEHI		CDEH		K

		US territory		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		INVALID ZIPCODE OR API FAILURE		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 7

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HP_DMA. DMA mapping from the zipcode

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		500 Portland-Auburn, ME		5		3		3		0		0		0		1		1		2		0		3		2		3		0		3		1

				0.20%		0.10%		0.20%		- 		- 		- 		0.20%		0.10%		0.20%		- 		0.20%		0.20%		0.30%		- 		0.20%		0.10%

		501 New York, NY		286		200		149		51		42		42		39		130		68		2		115		98		107		68		145		99

				9.40%		9.90%		9.70%		10.50%		9.90%		12.70%		8.70%		13.10%		6.60%		40.00%		9.10%		9.70%		9.90%		12.90%		9.70%		11.80%

								H		H		H		H		H		K												MQ				M

		503 Macon, GA		6		4		4		0		1		0		0		0		4		0		3		2		2		2		3		2

				0.20%		0.20%		0.30%		- 		0.20%		- 		- 		- 		0.40%		- 		0.20%		0.20%		0.20%		0.40%		0.20%		0.20%

																				J

		504 Philadelphia, PA		89		60		44		16		17		7		8		36		24		0		39		35		37		14		48		24

				2.90%		3.00%		2.90%		3.30%		4.00%		2.10%		1.80%		3.60%		2.30%		- 		3.10%		3.50%		3.40%		2.70%		3.20%		2.90%

												GH

		505 Detroit, MI		54		40		32		8		7		8		3		24		16		0		24		20		21		12		29		21

				1.80%		2.00%		2.10%		1.60%		1.70%		2.40%		0.70%		2.40%		1.60%		- 		1.90%		2.00%		1.90%		2.30%		1.90%		2.50%

								G						G

		506 Boston, MA (Manchester, NH)		44		29		20		9		4		6		6		15		14		0		19		16		17		5		25		12

				1.40%		1.40%		1.30%		1.80%		0.90%		1.80%		1.30%		1.50%		1.40%		- 		1.50%		1.60%		1.60%		0.90%		1.70%		1.40%

		507 Savannah, GA		8		5		4		1		2		1		1		2		3		0		4		4		4		1		5		2

				0.30%		0.20%		0.30%		0.20%		0.50%		0.30%		0.20%		0.20%		0.30%		- 		0.30%		0.40%		0.40%		0.20%		0.30%		0.20%

		508 Pittsburgh, PA		14		13		12		1		1		0		1		5		8		0		10		7		6		5		11		5

				0.50%		0.60%		0.80%		0.20%		0.20%		- 		0.20%		0.50%		0.80%		- 		0.80%		0.70%		0.60%		0.90%		0.70%		0.60%

		509 Ft. Wayne, IN		3		3		3		0		0		0		1		0		3		0		2		0		1		0		2		0

				0.10%		0.10%		0.20%		- 		- 		- 		0.20%		- 		0.30%		- 		0.20%		- 		0.10%		- 		0.10%		- 

		510 Cleveland-Akron (Canton), OH		37		30		24		6		3		3		4		9		21		0		18		12		15		9		22		15

				1.20%		1.50%		1.60%		1.20%		0.70%		0.90%		0.90%		0.90%		2.10%		- 		1.40%		1.20%		1.40%		1.70%		1.50%		1.80%

																				J

		511 Washington, DC (Hagerstown, MD)		96		63		43		20		18		15		10		38		25		0		40		36		35		17		52		27

				3.20%		3.10%		2.80%		4.10%		4.30%		4.50%		2.20%		3.80%		2.40%		- 		3.20%		3.60%		3.20%		3.20%		3.50%		3.20%

		512 Baltimore, MD		38		24		18		6		6		5		2		10		14		0		19		17		15		3		21		8

				1.20%		1.20%		1.20%		1.20%		1.40%		1.50%		0.40%		1.00%		1.40%		- 		1.50%		1.70%		1.40%		0.60%		1.40%		1.00%

		513 Flint-Saginaw-Bay City, MI		4		4		3		1		0		0		1		1		3		0		4		3		4		0		4		1

				0.10%		0.20%		0.20%		0.20%		- 		- 		0.20%		0.10%		0.30%		- 		0.30%		0.30%		0.40%		- 		0.30%		0.10%

		514 Buffalo, NY		18		13		12		1		0		2		1		7		6		0		9		8		6		2		9		2

				0.60%		0.60%		0.80%		0.20%		- 		0.60%		0.20%		0.70%		0.60%		- 		0.70%		0.80%		0.60%		0.40%		0.60%		0.20%

		515 Cincinnati, OH		17		13		11		2		2		2		0		5		8		0		4		6		5		3		8		7

				0.60%		0.60%		0.70%		0.40%		0.50%		0.60%		- 		0.50%		0.80%		- 		0.30%		0.60%		0.50%		0.60%		0.50%		0.80%

		516 Erie, PA		4		4		3		1		0		0		0		3		1		0		2		2		1		1		3		3

				0.10%		0.20%		0.20%		0.20%		- 		- 		- 		0.30%		0.10%		- 		0.20%		0.20%		0.10%		0.20%		0.20%		0.40%

		517 Charlotte, NC		28		21		18		3		5		2		3		7		14		0		16		11		12		6		16		9

				0.90%		1.00%		1.20%		0.60%		1.20%		0.60%		0.70%		0.70%		1.40%		- 		1.30%		1.10%		1.10%		1.10%		1.10%		1.10%

		518 Greensboro-High Point-Winston Salem, NC		11		9		6		3		3		0		1		2		7		0		5		3		4		1		6		2

				0.40%		0.40%		0.40%		0.60%		0.70%		- 		0.20%		0.20%		0.70%		- 		0.40%		0.30%		0.40%		0.20%		0.40%		0.20%

		519 Charleston, SC		8		5		4		1		1		0		1		4		1		0		3		2		3		1		4		2

				0.30%		0.20%		0.30%		0.20%		0.20%		- 		0.20%		0.40%		0.10%		- 		0.20%		0.20%		0.30%		0.20%		0.30%		0.20%

		520 Augusta, GA		4		3		1		2		2		0		0		0		3		0		1		0		1		1		1		2

				0.10%		0.10%		0.10%		0.40%		0.50%		- 		- 		- 		0.30%		- 		0.10%		- 		0.10%		0.20%		0.10%		0.20%

		521 Providence, RI-New Bedford, MA		15		10		7		3		1		1		6		5		5		0		8		7		5		3		8		3

				0.50%		0.50%		0.50%		0.60%		0.20%		0.30%		1.30%		0.50%		0.50%		- 		0.60%		0.70%		0.50%		0.60%		0.50%		0.40%

																C

		522 Columbus, GA		5		3		2		1		2		0		0		0		3		0		2		2		2		0		3		0

				0.20%		0.10%		0.10%		0.20%		0.50%		- 		- 		- 		0.30%		- 		0.20%		0.20%		0.20%		- 		0.20%		- 

		524 Atlanta, GA		106		67		43		24		28		16		10		31		36		0		50		41		42		16		54		28

				3.50%		3.30%		2.80%		4.90%		6.60%		4.80%		2.20%		3.10%		3.50%		- 		4.00%		4.10%		3.90%		3.00%		3.60%		3.30%

										CG		CGHI		G

		525 Albany, GA		4		2		2		0		1		0		1		1		1		0		1		1		0		0		1		0

				0.10%		0.10%		0.10%		- 		0.20%		- 		0.20%		0.10%		0.10%		- 		0.10%		0.10%		- 		- 		0.10%		- 

		526 Utica, NY		2		1		1		0		0		1		0		0		1		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		- 		0.30%		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		527 Indianapolis, IN		17		14		12		2		3		1		2		4		10		0		7		3		7		2		10		4

				0.60%		0.70%		0.80%		0.40%		0.70%		0.30%		0.40%		0.40%		1.00%		- 		0.60%		0.30%		0.60%		0.40%		0.70%		0.50%

		528 Miami-Fort Lauderdale, FL		52		38		29		9		7		3		9		24		14		0		23		15		21		13		28		19

				1.70%		1.90%		1.90%		1.80%		1.70%		0.90%		2.00%		2.40%		1.40%		- 		1.80%		1.50%		1.90%		2.50%		1.90%		2.30%

		529 Louisville, KY		19		13		11		2		6		0		2		4		9		0		6		6		4		3		6		3

				0.60%		0.60%		0.70%		0.40%		1.40%		- 		0.40%		0.40%		0.90%		- 		0.50%		0.60%		0.40%		0.60%		0.40%		0.40%

												F

		530 Tallahassee, FL-Thomasville, GA		2		1		1		0		1		0		0		0		1		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		0.20%		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		531 Tri-Cities, TN-VA		5		5		4		1		1		0		0		4		1		0		4		5		1		1		5		1

				0.20%		0.20%		0.30%		0.20%		0.20%		- 		- 		0.40%		0.10%		- 		0.30%		0.50%		0.10%		0.20%		0.30%		0.10%

		532 Albany-Schenectady-Troy, NY		10		5		5		0		1		0		3		1		4		0		2		5		1		2		5		3

				0.30%		0.20%		0.30%		- 		0.20%		- 		0.70%		0.10%		0.40%		- 		0.20%		0.50%		0.10%		0.40%		0.30%		0.40%

		533 Hartford and New Haven, CT		21		14		11		3		2		4		4		5		9		0		9		10		8		2		10		2

				0.70%		0.70%		0.70%		0.60%		0.50%		1.20%		0.90%		0.50%		0.90%		- 		0.70%		1.00%		0.70%		0.40%		0.70%		0.20%

																										R

		534 Orlando-Daytona Beach-Melbourne, FL		94		67		59		8		5		2		10		48		19		0		37		27		26		29		44		41

				3.10%		3.30%		3.80%		1.60%		1.20%		0.60%		2.20%		4.80%		1.90%		- 		2.90%		2.70%		2.40%		5.50%		2.90%		4.90%

								DEF										K												MNOQ				MNOQ

		535 Columbus, OH		33		30		28		2		2		0		2		22		8		0		16		12		15		10		21		15

				1.10%		1.50%		1.80%		0.40%		0.50%		- 		0.40%		2.20%		0.80%		- 		1.30%		1.20%		1.40%		1.90%		1.40%		1.80%

								DEFG										K

		536 Youngstown, OH		5		5		5		0		0		0		0		2		3		0		3		2		4		0		4		3

				0.20%		0.20%		0.30%		- 		- 		- 		- 		0.20%		0.30%		- 		0.20%		0.20%		0.40%		- 		0.30%		0.40%

		537 Bangor, ME		2		2		1		1		0		1		0		0		2		0		2		2		1		1		2		1

				0.10%		0.10%		0.10%		0.20%		- 		0.30%		- 		- 		0.20%		- 		0.20%		0.20%		0.10%		0.20%		0.10%		0.10%

		538 Rochester, NY		8		5		5		0		0		0		2		1		4		0		3		3		4		1		4		2

				0.30%		0.20%		0.30%		- 		- 		- 		0.40%		0.10%		0.40%		- 		0.20%		0.30%		0.40%		0.20%		0.30%		0.20%

		539 Tampa-St. Petersburg (Sarasota), FL		45		28		21		7		6		2		11		15		13		0		14		10		17		6		20		12

				1.50%		1.40%		1.40%		1.40%		1.40%		0.60%		2.50%		1.50%		1.30%		- 		1.10%		1.00%		1.60%		1.10%		1.30%		1.40%

																FH

		540 Traverse City-Cadillac, MI		3		1		1		0		0		0		2		1		0		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		- 		- 		0.40%		0.10%		- 		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		541 Lexington, KY		4		2		2		0		0		1		0		1		1		0		2		2		2		0		2		0

				0.10%		0.10%		0.10%		- 		- 		0.30%		- 		0.10%		0.10%		- 		0.20%		0.20%		0.20%		- 		0.10%		- 

		542 Dayton, OH		9		8		6		2		2		0		0		1		7		0		5		4		4		1		7		1

				0.30%		0.40%		0.40%		0.40%		0.50%		- 		- 		0.10%		0.70%		- 		0.40%		0.40%		0.40%		0.20%		0.50%		0.10%

																				J

		543 Springfield-Holyoke, MA		5		4		3		1		0		0		1		1		3		0		3		2		3		0		3		1

				0.20%		0.20%		0.20%		0.20%		- 		- 		0.20%		0.10%		0.30%		- 		0.20%		0.20%		0.30%		- 		0.20%		0.10%

		544 Norfolk-Portsmouth-Newport News, VA		15		10		7		3		5		4		0		3		6		1		2		1		3		3		4		5

				0.50%		0.50%		0.50%		0.60%		1.20%		1.20%		- 		0.30%		0.60%		20.00%		0.20%		0.10%		0.30%		0.60%		0.30%		0.60%

												G		G

		545 Greenville-New Bern-Washington, NC		5		3		1		2		4		0		0		1		2		0		1		1		1		0		1		0

				0.20%		0.10%		0.10%		0.40%		0.90%		- 		- 		0.10%		0.20%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

												CG

		546 Columbia, SC		8		7		2		5		5		0		0		1		6		0		3		2		4		3		4		5

				0.30%		0.30%		0.10%		1.00%		1.20%		- 		- 		0.10%		0.60%		- 		0.20%		0.20%		0.40%		0.60%		0.30%		0.60%

										CG		CFG

		547 Toledo, OH		8		5		5		0		1		0		2		2		3		0		3		1		2		2		3		4

				0.30%		0.20%		0.30%		- 		0.20%		- 		0.40%		0.20%		0.30%		- 		0.20%		0.10%		0.20%		0.40%		0.20%		0.50%

		548 West Palm Beach-Ft. Pierce, FL		9		5		5		0		0		2		0		4		1		0		3		0		2		2		4		3

				0.30%		0.20%		0.30%		- 		- 		0.60%		- 		0.40%		0.10%		- 		0.20%		- 		0.20%		0.40%		0.30%		0.40%

		549 Watertown, NY		1		1		1		0		0		0		0		1		0		0		1		1		1		0		1		0

				0		0		0.10%		- 		- 		- 		- 		0.10%		- 		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		550 Wilmington, NC		4		3		2		1		0		0		0		1		2		0		2		2		2		0		2		0

				0.10%		0.10%		0.10%		0.20%		- 		- 		- 		0.10%		0.20%		- 		0.20%		0.20%		0.20%		- 		0.10%		- 

		551 Lansing, MI		4		1		1		0		0		0		2		1		0		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		- 		- 		0.40%		0.10%		- 		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		553 Marquette, MI		2		2		2		0		0		0		0		1		1		0		0		0		1		0		1		0

				0.10%		0.10%		0.10%		- 		- 		- 		- 		0.10%		0.10%		- 		- 		- 		0.10%		- 		0.10%		- 

		554 Wheeling, WV-Steubenville, OH		3		2		2		0		0		1		1		0		2		0		1		1		1		0		1		0

				0.10%		0.10%		0.10%		- 		- 		0.30%		0.20%		- 		0.20%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		555 Syracuse, NY		8		4		3		1		0		1		3		2		2		0		2		0		1		2		2		2

				0.30%		0.20%		0.20%		0.20%		- 		0.30%		0.70%		0.20%		0.20%		- 		0.20%		- 		0.10%		0.40%		0.10%		0.20%

		556 Richmond-Petersburg, VA		14		10		8		2		5		2		1		2		8		0		5		3		1		3		5		4

				0.50%		0.50%		0.50%		0.40%		1.20%		0.60%		0.20%		0.20%		0.80%		- 		0.40%		0.30%		0.10%		0.60%		0.30%		0.50%

		557 Knoxville, TN		6		4		4		0		1		0		0		0		4		0		3		3		2		0		3		0

				0.20%		0.20%		0.30%		- 		0.20%		- 		- 		- 		0.40%		- 		0.20%		0.30%		0.20%		- 		0.20%		- 

																				J

		558 Lima, OH		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		559 Bluefield-Beckley-Oak Hill, WV		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		560 Raleigh-Durham (Fayetteville), NC		34		24		15		9		13		3		4		9		15		0		16		11		16		4		20		10

				1.10%		1.20%		1.00%		1.80%		3.10%		0.90%		0.90%		0.90%		1.50%		- 		1.30%		1.10%		1.50%		0.80%		1.30%		1.20%

										H		CFGH

		561 Jacksonville, FL		18		11		7		4		5		1		6		4		7		0		6		7		6		3		9		4

				0.60%		0.50%		0.50%		0.80%		1.20%		0.30%		1.30%		0.40%		0.70%		- 		0.50%		0.70%		0.60%		0.60%		0.60%		0.50%

																C

		563 Grand Rapids-Kalamazoo-Battle Creek, MI		12		6		5		1		3		0		1		5		1		0		2		2		2		2		2		2

				0.40%		0.30%		0.30%		0.20%		0.70%		- 		0.20%		0.50%		0.10%		- 		0.20%		0.20%		0.20%		0.40%		0.10%		0.20%

		564 Charleston-Huntington, WV		5		4		4		0		0		0		1		1		3		0		3		2		3		0		4		2

				0.20%		0.20%		0.30%		- 		- 		- 		0.20%		0.10%		0.30%		- 		0.20%		0.20%		0.30%		- 		0.30%		0.20%

		565 Elmira, NY		2		1		0		1		0		1		0		0		1		0		1		1		1		0		1		0

				0.10%		0		- 		0.20%		- 		0.30%		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

														C

		566 Harrisburg-Lancaster-Lebanon-York, PA		10		6		5		1		3		0		1		2		4		0		4		3		4		0		4		1

				0.30%		0.30%		0.30%		0.20%		0.70%		- 		0.20%		0.20%		0.40%		- 		0.30%		0.30%		0.40%		- 		0.30%		0.10%

		567 Greenville-Spartanburg, SC-Asheville, NC-Anderson,SC		19		13		12		1		3		1		4		3		10		0		10		9		10		1		11		1

				0.60%		0.60%		0.80%		0.20%		0.70%		0.30%		0.90%		0.30%		1.00%		- 		0.80%		0.90%		0.90%		0.20%		0.70%		0.10%

																								R		R		R				R

		569 Harrisonburg, VA		1		1		1		0		0		0		0		0		1		0		1		0		0		1		1		1

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		- 		- 		0.20%		0.10%		0.10%

		570 Myrtle Beach-Florence, SC		7		3		0		3		3		0		2		1		2		0		2		1		1		1		2		3

				0.20%		0.10%		- 		0.60%		0.70%		- 		0.40%		0.10%		0.20%		- 		0.20%		0.10%		0.10%		0.20%		0.10%		0.40%

										C		C				C

		571 Ft. Myers-Naples, Fl		3		0		0		0		2		0		0		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		0.50%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

												C

		573 Roanoke-Lynchburg, VA		7		6		3		3		2		0		0		1		5		0		4		4		4		1		4		2

				0.20%		0.30%		0.20%		0.60%		0.50%		- 		- 		0.10%		0.50%		- 		0.30%		0.40%		0.40%		0.20%		0.30%		0.20%

		574 Johnstown-Altoona, PA		4		3		3		0		1		0		0		1		2		0		2		0		1		1		2		2

				0.10%		0.10%		0.20%		- 		0.20%		- 		- 		0.10%		0.20%		- 		0.20%		- 		0.10%		0.20%		0.10%		0.20%

		575 Chattanooga, TN		7		6		6		0		1		0		0		1		5		0		3		1		3		1		4		3

				0.20%		0.30%		0.40%		- 		0.20%		- 		- 		0.10%		0.50%		- 		0.20%		0.10%		0.30%		0.20%		0.30%		0.40%

		576 Salisbury, MD		1		1		1		0		0		0		0		0		1		0		0		1		1		0		1		1

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		- 		0.10%		0.10%		- 		0.10%		0.10%

		577 Wilkes Barre-Scranton, PA		8		7		6		1		0		0		2		1		6		0		5		3		1		4		5		4

				0.30%		0.30%		0.40%		0.20%		- 		- 		0.40%		0.10%		0.60%		- 		0.40%		0.30%		0.10%		0.80%		0.30%		0.50%

																														O

		583 Alpena, MI		1		1		1		0		0		0		0		0		1		0		1		1		1		0		1		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		584 Charlottesville, VA		2		1		0		1		1		0		0		0		1		0		0		0		0		1		0		1

				0.10%		0		- 		0.20%		0.20%		- 		- 		- 		0.10%		- 		- 		- 		- 		0.20%		- 		0.10%

		588 South Bend-Elkhart, IN		6		3		2		1		0		1		1		1		2		0		1		1		0		1		1		1

				0.20%		0.10%		0.10%		0.20%		- 		0.30%		0.20%		0.10%		0.20%		- 		0.10%		0.10%		- 		0.20%		0.10%		0.10%

		592 Gainesville, FL		2		0		0		0		1		1		0		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		0.20%		0.30%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

														C

		598 Clarksburg-Weston, WV		2		2		2		0		0		0		0		0		2		0		2		1		2		0		2		1

				0.10%		0.10%		0.10%		- 		- 		- 		- 		- 		0.20%		- 		0.20%		0.10%		0.20%		- 		0.10%		0.10%

		600 Corpus Christi, TX		3		2		2		0		0		0		1		1		1		0		2		2		0		2		2		2

				0.10%		0.10%		0.10%		- 		- 		- 		0.20%		0.10%		0.10%		- 		0.20%		0.20%		- 		0.40%		0.10%		0.20%

																														O

		602 Chicago, IL		101		67		52		15		11		11		16		30		37		0		45		35		34		20		48		27

				3.30%		3.30%		3.40%		3.10%		2.60%		3.30%		3.60%		3.00%		3.60%		- 		3.60%		3.50%		3.20%		3.80%		3.20%		3.20%

		603 Joplin, MO-Pittsburg, KS		3		2		2		0		0		0		0		0		2		0		2		2		1		0		2		0

				0.10%		0.10%		0.10%		- 		- 		- 		- 		- 		0.20%		- 		0.20%		0.20%		0.10%		- 		0.10%		- 

		604 Columbia-Jefferson City, MO		5		3		3		0		0		0		1		1		2		0		2		2		2		1		2		1

				0.20%		0.10%		0.20%		- 		- 		- 		0.20%		0.10%		0.20%		- 		0.20%		0.20%		0.20%		0.20%		0.10%		0.10%

		605 Topeka, KS		4		3		3		0		0		0		0		1		2		0		3		3		2		0		3		0

				0.10%		0.10%		0.20%		- 		- 		- 		- 		0.10%		0.20%		- 		0.20%		0.30%		0.20%		- 		0.20%		- 

		606 Dothan, AL		2		1		0		1		1		0		0		1		0		0		1		1		1		0		1		0

				0.10%		0		- 		0.20%		0.20%		- 		- 		0.10%		- 		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		609 St. Louis, MO		25		22		19		3		4		0		0		9		13		0		15		8		10		7		16		12

				0.80%		1.10%		1.20%		0.60%		0.90%		- 		- 		0.90%		1.30%		- 		1.20%		0.80%		0.90%		1.30%		1.10%		1.40%

								FG				G

		610 Rockford, IL		5		5		5		0		0		0		0		1		4		0		4		3		2		2		5		3

				0.20%		0.20%		0.30%		- 		- 		- 		- 		0.10%		0.40%		- 		0.30%		0.30%		0.20%		0.40%		0.30%		0.40%

		611 Rochester, MN-Mason City, IA-Austin, MN		2		2		2		0		0		0		1		0		2		0		2		1		1		1		2		1

				0.10%		0.10%		0.10%		- 		- 		- 		0.20%		- 		0.20%		- 		0.20%		0.10%		0.10%		0.20%		0.10%		0.10%

		612 Shreveport, LA		8		2		0		2		5		0		1		0		2		0		1		1		1		1		1		1

				0.30%		0.10%		- 		0.40%		1.20%		- 		0.20%		- 		0.20%		- 		0.10%		0.10%		0.10%		0.20%		0.10%		0.10%

										C		CF

		613 Minneapolis-St. Paul, MN		25		14		12		2		5		1		1		3		11		0		9		8		6		1		11		2

				0.80%		0.70%		0.80%		0.40%		1.20%		0.30%		0.20%		0.30%		1.10%		- 		0.70%		0.80%		0.60%		0.20%		0.70%		0.20%

																				J

		616 Kansas City, MO		31		23		21		2		3		0		2		13		10		0		15		13		12		8		17		10

				1.00%		1.10%		1.40%		0.40%		0.70%		- 		0.40%		1.30%		1.00%		- 		1.20%		1.30%		1.10%		1.50%		1.10%		1.20%

								F

		617 Milwaukee, WI		32		29		22		7		3		1		6		19		10		0		16		11		14		11		19		15

				1.10%		1.40%		1.40%		1.40%		0.70%		0.30%		1.30%		1.90%		1.00%		- 		1.30%		1.10%		1.30%		2.10%		1.30%		1.80%

		618 Houston, TX		73		48		25		23		18		7		18		26		22		0		28		19		23		13		31		21

				2.40%		2.40%		1.60%		4.70%		4.30%		2.10%		4.00%		2.60%		2.10%		- 		2.20%		1.90%		2.10%		2.50%		2.10%		2.50%

										CI		CI				CI

		619 Springfield, MO		7		3		3		0		0		0		0		0		3		0		3		3		2		1		3		1

				0.20%		0.10%		0.20%		- 		- 		- 		- 		- 		0.30%		- 		0.20%		0.30%		0.20%		0.20%		0.20%		0.10%

		622 New Orleans, LA		20		14		12		2		5		0		0		11		3		0		4		4		7		6		7		10

				0.70%		0.70%		0.80%		0.40%		1.20%		- 		- 		1.10%		0.30%		- 		0.30%		0.40%		0.60%		1.10%		0.50%		1.20%

												FG						K												M				MNQ

		623 Dallas-Ft. Worth, TX		97		63		48		15		15		16		9		29		34		0		42		35		34		15		49		25

				3.20%		3.10%		3.10%		3.10%		3.50%		4.80%		2.00%		2.90%		3.30%		- 		3.30%		3.50%		3.20%		2.80%		3.30%		3.00%

														G

		624 Sioux City, IA		3		2		2		0		0		0		1		0		2		0		1		1		1		0		1		0

				0.10%		0.10%		0.10%		- 		- 		- 		0.20%		- 		0.20%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		625 Waco-Temple-Bryan, TX		11		7		5		2		2		1		3		3		4		0		2		2		2		5		4		7

				0.40%		0.30%		0.30%		0.40%		0.50%		0.30%		0.70%		0.30%		0.40%		- 		0.20%		0.20%		0.20%		0.90%		0.30%		0.80%

																														MNOQ				MO

		626 Victoria, TX		1		1		0		1		1		0		0		0		1		0		1		1		1		0		1		0

				0		0		- 		0.20%		0.20%		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		627 Wichita Falls, TX-Lawton, OK		2		2		1		1		0		0		1		1		1		0		2		1		1		1		2		1

				0.10%		0.10%		0.10%		0.20%		- 		- 		0.20%		0.10%		0.10%		- 		0.20%		0.10%		0.10%		0.20%		0.10%		0.10%

		628 Monroe, LA-El Dorado, AR		3		2		1		1		2		0		0		2		0		0		2		1		1		0		2		1

				0.10%		0.10%		0.10%		0.20%		0.50%		- 		- 		0.20%		- 		- 		0.20%		0.10%		0.10%		- 		0.10%		0.10%

		630 Birmingham (Anniston and Tuscaloosa), AL		16		9		9		0		1		0		1		2		7		0		6		5		7		0		7		1

				0.50%		0.40%		0.60%		- 		0.20%		- 		0.20%		0.20%		0.70%		- 		0.50%		0.50%		0.60%		- 		0.50%		0.10%

		631 Ottumwa, IA-Kirksville, MO		1		1		1		0		0		0		0		0		1		0		0		0		0		0		0		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		- 		- 		- 		- 		- 		- 

		632 Paducah, KY-Cape Girardeau, MO-Harrisburg, IL		6		4		3		1		1		0		1		1		3		0		1		0		1		2		1		2

				0.20%		0.20%		0.20%		0.20%		0.20%		- 		0.20%		0.10%		0.30%		- 		0.10%		- 		0.10%		0.40%		0.10%		0.20%

		633 Odessa-Midland, TX		7		5		2		3		1		0		4		2		3		0		4		1		4		1		5		1

				0.20%		0.20%		0.10%		0.60%		0.20%		- 		0.90%		0.20%		0.30%		- 		0.30%		0.10%		0.40%		0.20%		0.30%		0.10%

																C

		634 Amarillo, TX		2		1		1		0		0		0		0		0		1		0		0		1		0		0		1		0

				0.10%		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		- 		0.10%		- 		- 		0.10%		- 

		635 Austin, TX		23		18		11		7		2		3		6		8		10		0		8		7		10		2		12		5

				0.80%		0.90%		0.70%		1.40%		0.50%		0.90%		1.30%		0.80%		1.00%		- 		0.60%		0.70%		0.90%		0.40%		0.80%		0.60%

		636 Harlingen-Weslaco-Brownsville-McAllen, TX		9		4		0		4		0		1		8		2		2		0		4		3		4		0		4		0

				0.30%		0.20%		- 		0.80%		- 		0.30%		1.80%		0.20%		0.20%		- 		0.30%		0.30%		0.40%		- 		0.30%		- 

										C				C		CEHI

		637 Cedar Rapids-Waterloo-Iowa City and Dubuque, IA		10		7		5		2		1		2		1		2		5		0		5		5		4		1		6		2

				0.30%		0.30%		0.30%		0.40%		0.20%		0.60%		0.20%		0.20%		0.50%		- 		0.40%		0.50%		0.40%		0.20%		0.40%		0.20%

		638 St. Joseph, MO		1		1		1		0		0		0		0		0		1		0		1		1		0		0		1		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		0.10%		- 		- 		0.10%		- 

		639 Jackson, TN		2		1		1		0		0		0		1		0		1		0		0		0		0		0		0		0

				0.10%		0		0.10%		- 		- 		- 		0.20%		- 		0.10%		- 		- 		- 		- 		- 		- 		- 

		640 Memphis, TN		14		8		5		3		6		2		0		4		4		0		6		7		4		3		8		3

				0.50%		0.40%		0.30%		0.60%		1.40%		0.60%		- 		0.40%		0.40%		- 		0.50%		0.70%		0.40%		0.60%		0.50%		0.40%

												CG

		641 San Antonio, TX		27		18		13		5		0		3		9		11		7		0		6		7		7		6		10		8

				0.90%		0.90%		0.80%		1.00%		- 		0.90%		2.00%		1.10%		0.70%		- 		0.50%		0.70%		0.60%		1.10%		0.70%		1.00%

										E						CE

		642 Lafayette, LA		6		4		3		1		1		0		1		1		3		0		3		3		4		0		4		1

				0.20%		0.20%		0.20%		0.20%		0.20%		- 		0.20%		0.10%		0.30%		- 		0.20%		0.30%		0.40%		- 		0.30%		0.10%

		643 Lake Charles, LA		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		648 Champaign and Springfield-Decatur, IL		10		6		6		0		1		0		2		2		4		0		3		3		4		2		4		3

				0.30%		0.30%		0.40%		- 		0.20%		- 		0.40%		0.20%		0.40%		- 		0.20%		0.30%		0.40%		0.40%		0.30%		0.40%

		649 Evansville, IN		5		5		5		0		0		0		0		2		3		0		5		2		4		0		5		1

				0.20%		0.20%		0.30%		- 		- 		- 		- 		0.20%		0.30%		- 		0.40%		0.20%		0.40%		- 		0.30%		0.10%

		650 Oklahoma City, OK		18		11		9		2		0		1		3		5		6		0		7		7		8		1		8		1

				0.60%		0.50%		0.60%		0.40%		- 		0.30%		0.70%		0.50%		0.60%		- 		0.60%		0.70%		0.70%		0.20%		0.50%		0.10%

																												R

		651 Lubbock, TX		3		1		1		0		1		0		1		0		1		0		0		0		0		1		0		1

				0.10%		0		0.10%		- 		0.20%		- 		0.20%		- 		0.10%		- 		- 		- 		- 		0.20%		- 		0.10%

		652 Omaha, NE		9		7		6		1		0		0		2		4		3		0		4		3		2		3		5		4

				0.30%		0.30%		0.40%		0.20%		- 		- 		0.40%		0.40%		0.30%		- 		0.30%		0.30%		0.20%		0.60%		0.30%		0.50%

		656 Panama City, FL		3		1		1		0		2		0		0		0		1		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		0.50%		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		657 Sherman, TX-Ada, OK		4		0		0		0		0		0		1		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

		658 Green Bay-Appleton, WI		10		8		7		1		1		0		0		3		5		0		6		4		4		1		7		1

				0.30%		0.40%		0.50%		0.20%		0.20%		- 		- 		0.30%		0.50%		- 		0.50%		0.40%		0.40%		0.20%		0.50%		0.10%

		659 Nashville, TN		21		14		11		3		6		0		2		4		10		0		7		5		4		3		8		6

				0.70%		0.70%		0.70%		0.60%		1.40%		- 		0.40%		0.40%		1.00%		- 		0.60%		0.50%		0.40%		0.60%		0.50%		0.70%

												F

		662 Abilene-Sweetwater, TX		2		1		0		1		1		0		0		0		1		0		1		1		1		0		1		0

				0.10%		0		- 		0.20%		0.20%		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		669 Madison, WI		9		6		6		0		1		0		1		5		1		0		5		4		4		1		5		1

				0.30%		0.30%		0.40%		- 		0.20%		- 		0.20%		0.50%		0.10%		- 		0.40%		0.40%		0.40%		0.20%		0.30%		0.10%

		670 Ft. Smith-Fayetteville-Springdale-Rogers, AR		8		3		2		1		0		1		0		1		2		0		2		1		2		1		2		1

				0.30%		0.10%		0.10%		0.20%		- 		0.30%		- 		0.10%		0.20%		- 		0.20%		0.10%		0.20%		0.20%		0.10%		0.10%

		671 Tulsa, OK		15		4		4		0		3		1		0		1		3		0		3		2		2		0		3		1

				0.50%		0.20%		0.30%		- 		0.70%		0.30%		- 		0.10%		0.30%		- 		0.20%		0.20%		0.20%		- 		0.20%		0.10%

		673 Columbus-Tupelo-West Point, MS		3		2		2		0		0		0		0		0		2		0		1		1		1		1		1		1

				0.10%		0.10%		0.10%		- 		- 		- 		- 		- 		0.20%		- 		0.10%		0.10%		0.10%		0.20%		0.10%		0.10%

		675 Peoria-Bloomington, IL		1		1		1		0		0		0		0		0		1		0		1		1		0		1		1		1

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		0.10%		- 		0.20%		0.10%		0.10%

		676 Duluth, MN-Superior, WI		2		1		1		0		0		0		0		0		1		0		0		0		0		1		0		1

				0.10%		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		- 		- 		- 		0.20%		- 		0.10%

		678 Wichita-Hutchinson, KS Plus		12		7		7		0		1		0		2		1		6		0		7		4		7		0		7		1

				0.40%		0.30%		0.50%		- 		0.20%		- 		0.40%		0.10%		0.60%		- 		0.60%		0.40%		0.60%		- 		0.50%		0.10%

		679 Des Moines-Ames, IA		12		11		10		1		0		2		0		9		2		0		7		5		6		2		7		5

				0.40%		0.50%		0.70%		0.20%		- 		0.60%		- 		0.90%		0.20%		- 		0.60%		0.50%		0.60%		0.40%		0.50%		0.60%

																		K

		682 Davenport, IA-Rock Island-Moline, IL		5		5		4		1		0		0		0		1		4		0		4		3		2		1		4		1

				0.20%		0.20%		0.30%		0.20%		- 		- 		- 		0.10%		0.40%		- 		0.30%		0.30%		0.20%		0.20%		0.30%		0.10%

		686 Mobile, AL-Pensacola (Ft. Walton Beach), FL		6		4		3		1		0		1		1		2		2		0		3		3		2		1		3		1

				0.20%		0.20%		0.20%		0.20%		- 		0.30%		0.20%		0.20%		0.20%		- 		0.20%		0.30%		0.20%		0.20%		0.20%		0.10%

		687 Minot-Bismarck-Dickinson(Williston), ND		5		3		3		0		0		0		0		0		3		0		3		3		2		1		3		1

				0.20%		0.10%		0.20%		- 		- 		- 		- 		- 		0.30%		- 		0.20%		0.30%		0.20%		0.20%		0.20%		0.10%

		691 Huntsville-Decatur (Florence), AL		9		5		3		2		3		0		0		2		3		0		5		3		4		0		5		2

				0.30%		0.20%		0.20%		0.40%		0.70%		- 		- 		0.20%		0.30%		- 		0.40%		0.30%		0.40%		- 		0.30%		0.20%

		692 Beaumont-Port Arthur, TX		4		3		2		1		0		0		2		1		2		0		2		2		2		0		2		0

				0.10%		0.10%		0.10%		0.20%		- 		- 		0.40%		0.10%		0.20%		- 		0.20%		0.20%		0.20%		- 		0.10%		- 

		693 Little Rock-Pine Bluff, AR		12		4		3		1		5		0		3		0		4		0		4		2		3		0		4		1

				0.40%		0.20%		0.20%		0.20%		1.20%		- 		0.70%		- 		0.40%		- 		0.30%		0.20%		0.30%		- 		0.30%		0.10%

												CF								J

		698 Montgomery-Selma, AL		4		2		1		1		1		0		1		0		2		0		2		2		2		0		2		0

				0.10%		0.10%		0.10%		0.20%		0.20%		- 		0.20%		- 		0.20%		- 		0.20%		0.20%		0.20%		- 		0.10%		- 

		702 La Crosse-Eau Claire, WI		4		3		3		0		0		1		0		0		3		0		2		2		1		0		2		0

				0.10%		0.10%		0.20%		- 		- 		0.30%		- 		- 		0.30%		- 		0.20%		0.20%		0.10%		- 		0.10%		- 

		705 Wausau-Rhinelander, WI		6		6		5		1		0		1		0		2		4		0		5		4		3		1		5		1

				0.20%		0.30%		0.30%		0.20%		- 		0.30%		- 		0.20%		0.40%		- 		0.40%		0.40%		0.30%		0.20%		0.30%		0.10%

		709 Tyler-Longview(Lufkin and Nacogdoches), TX		6		4		4		0		1		0		0		3		1		0		1		2		2		1		3		2

				0.20%		0.20%		0.30%		- 		0.20%		- 		- 		0.30%		0.10%		- 		0.10%		0.20%		0.20%		0.20%		0.20%		0.20%

		710 Hattiesburg-Laurel, MS		2		2		1		1		0		0		0		1		1		0		1		1		2		0		2		0

				0.10%		0.10%		0.10%		0.20%		- 		- 		- 		0.10%		0.10%		- 		0.10%		0.10%		0.20%		- 		0.10%		- 

		711 Meridian, MS		4		4		1		3		3		0		0		1		3		0		3		3		2		1		3		1

				0.10%		0.20%		0.10%		0.60%		0.70%		- 		- 		0.10%		0.30%		- 		0.20%		0.30%		0.20%		0.20%		0.20%		0.10%

										C		C

		716 Baton Rouge, LA		8		6		3		3		4		1		0		2		4		0		5		3		5		1		6		3

				0.30%		0.30%		0.20%		0.60%		0.90%		0.30%		- 		0.20%		0.40%		- 		0.40%		0.30%		0.50%		0.20%		0.40%		0.40%

												CG

		718 Jackson, MS		9		4		1		3		7		0		1		0		4		0		2		2		2		1		2		1

				0.30%		0.20%		0.10%		0.60%		1.70%		- 		0.20%		- 		0.40%		- 		0.20%		0.20%		0.20%		0.20%		0.10%		0.10%

										C		CFGH								J

		722 Lincoln and Hastings-Kearney, NE		4		3		3		0		1		0		1		1		2		0		1		0		0		1		1		1

				0.10%		0.10%		0.20%		- 		0.20%		- 		0.20%		0.10%		0.20%		- 		0.10%		- 		- 		0.20%		0.10%		0.10%

		724 Fargo-Valley City, ND		4		4		3		1		0		0		0		1		3		0		3		2		2		0		3		2

				0.10%		0.20%		0.20%		0.20%		- 		- 		- 		0.10%		0.30%		- 		0.20%		0.20%		0.20%		- 		0.20%		0.20%

		725 Sioux Falls (Mitchell), SD		4		3		3		0		1		0		0		0		3		0		0		1		1		1		1		2

				0.10%		0.10%		0.20%		- 		0.20%		- 		- 		- 		0.30%		- 		- 		0.10%		0.10%		0.20%		0.10%		0.20%

		734 Jonesboro, AR		1		1		1		0		0		0		0		1		0		0		1		1		1		0		1		0

				0		0		0.10%		- 		- 		- 		- 		0.10%		- 		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		736 Bowling Green, KY		2		1		0		1		0		1		0		1		0		0		0		1		1		0		1		1

				0.10%		0		- 		0.20%		- 		0.30%		- 		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		0.10%

														C

		737 Mankato, MN		1		1		1		0		0		0		0		0		1		0		1		1		1		0		1		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		740 North Platte, NE		1		0		0		0		0		0		1		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

		743 Anchorage, AK		6		3		3		0		0		0		1		1		2		0		2		0		1		1		2		1

				0.20%		0.10%		0.20%		- 		- 		- 		0.20%		0.10%		0.20%		- 		0.20%		- 		0.10%		0.20%		0.10%		0.10%

		744 Honolulu, HI		29		13		3		10		0		18		1		4		9		0		7		7		7		4		9		5

				1.00%		0.60%		0.20%		2.10%		- 		5.40%		0.20%		0.40%		0.90%		- 		0.60%		0.70%		0.60%		0.80%		0.60%		0.60%

										CEG				CDEGH

		745 Fairbanks, AK		1		1		1		0		0		0		0		0		1		0		1		1		1		0		1		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		746 Biloxi-Gulfport, MS		3		3		3		0		0		0		1		1		2		0		1		1		3		0		3		1

				0.10%		0.10%		0.20%		- 		- 		- 		0.20%		0.10%		0.20%		- 		0.10%		0.10%		0.30%		- 		0.20%		0.10%

		751 Denver, CO		41		33		27		6		6		2		3		20		13		0		19		12		16		10		25		20

				1.30%		1.60%		1.80%		1.20%		1.40%		0.60%		0.70%		2.00%		1.30%		- 		1.50%		1.20%		1.50%		1.90%		1.70%		2.40%

								H																										N

		752 Colorado Springs-Pueblo, CO		13		8		5		3		2		0		4		2		6		0		6		5		4		1		6		1

				0.40%		0.40%		0.30%		0.60%		0.50%		- 		0.90%		0.20%		0.60%		- 		0.50%		0.50%		0.40%		0.20%		0.40%		0.10%

		753 Phoenix, AZ		45		30		19		11		1		8		14		15		15		0		21		17		19		5		24		10

				1.50%		1.50%		1.20%		2.30%		0.20%		2.40%		3.10%		1.50%		1.50%		- 		1.70%		1.70%		1.80%		0.90%		1.60%		1.20%

										E				E		CE

		754 Butte-Bozeman, MT		3		3		3		0		0		0		0		2		1		0		0		1		2		1		2		3

				0.10%		0.10%		0.20%		- 		- 		- 		- 		0.20%		0.10%		- 		- 		0.10%		0.20%		0.20%		0.10%		0.40%

																																		M

		755 Great Falls, MT		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		756 Billings, MT		4		3		3		0		0		0		0		2		1		0		3		2		2		0		3		0

				0.10%		0.10%		0.20%		- 		- 		- 		- 		0.20%		0.10%		- 		0.20%		0.20%		0.20%		- 		0.20%		- 

		757 Boise, ID		7		6		6		0		0		0		0		2		4		0		4		3		2		4		4		5

				0.20%		0.30%		0.40%		- 		- 		- 		- 		0.20%		0.40%		- 		0.30%		0.30%		0.20%		0.80%		0.30%		0.60%

		758 Idaho Falls-Pocatello, ID		6		5		5		0		0		0		0		2		3		0		3		3		3		2		3		2

				0.20%		0.20%		0.30%		- 		- 		- 		- 		0.20%		0.30%		- 		0.20%		0.30%		0.30%		0.40%		0.20%		0.20%

		760 Twin Falls, ID		2		1		1		0		0		0		1		1		0		0		0		0		0		1		0		1

				0.10%		0		0.10%		- 		- 		- 		0.20%		0.10%		- 		- 		- 		- 		- 		0.20%		- 		0.10%

		762 Missoula, MT		4		1		1		0		0		0		0		1		0		0		0		0		0		1		0		1

				0.10%		0		0.10%		- 		- 		- 		- 		0.10%		- 		- 		- 		- 		- 		0.20%		- 		0.10%

		764 Rapid City, SD		4		4		3		1		0		0		0		1		3		0		3		2		2		1		3		1

				0.10%		0.20%		0.20%		0.20%		- 		- 		- 		0.10%		0.30%		- 		0.20%		0.20%		0.20%		0.20%		0.20%		0.10%

		765 El Paso, TX		4		3		0		3		1		0		3		0		3		0		2		1		2		0		3		1

				0.10%		0.10%		- 		0.60%		0.20%		- 		0.70%		- 		0.30%		- 		0.20%		0.10%		0.20%		- 		0.20%		0.10%

										C						C

		767 Casper-Riverton, WY		2		2		2		0		0		0		0		1		1		0		2		2		2		0		2		0

				0.10%		0.10%		0.10%		- 		- 		- 		- 		0.10%		0.10%		- 		0.20%		0.20%		0.20%		- 		0.10%		- 

		770 Salt Lake City, UT		30		24		23		1		1		4		1		11		13		0		15		8		11		2		18		4

				1.00%		1.20%		1.50%		0.20%		0.20%		1.20%		0.20%		1.10%		1.30%		- 		1.20%		0.80%		1.00%		0.40%		1.20%		0.50%

								DEG

		771 Yuma, AZ-El Centro, CA		7		3		1		2		0		0		6		0		2		1		1		1		0		1		1		1

				0.20%		0.10%		0.10%		0.40%		- 		- 		1.30%		- 		0.20%		20.00%		0.10%		0.10%		- 		0.20%		0.10%		0.10%

																CEF

		789 Tucson (Sierra Vista), AZ		8		5		2		3		0		2		2		3		2		0		3		2		3		1		4		3

				0.30%		0.20%		0.10%		0.60%		- 		0.60%		0.40%		0.30%		0.20%		- 		0.20%		0.20%		0.30%		0.20%		0.30%		0.40%

		790 Albuquerque-Santa Fe, NM		14		6		3		3		1		0		6		2		4		0		5		5		4		2		5		2

				0.50%		0.30%		0.20%		0.60%		0.20%		- 		1.30%		0.20%		0.40%		- 		0.40%		0.50%		0.40%		0.40%		0.30%		0.20%

																CF

		798 Glendive, MT		1		1		1		0		0		0		0		0		1		0		0		0		0		0		0		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		- 		- 		- 		- 		- 		- 

		800 Bakersfield, CA		5		2		1		1		0		0		4		1		1		0		0		1		2		0		2		1

				0.20%		0.10%		0.10%		0.20%		- 		- 		0.90%		0.10%		0.10%		- 		- 		0.10%		0.20%		- 		0.10%		0.10%

																C

		801 Eugene, OR		2		0		0		0		0		0		1		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

		802 Eureka, CA		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		803 Los Angeles, CA		200		125		91		34		13		40		43		84		41		0		83		70		71		37		93		53

				6.60%		6.20%		5.90%		7.00%		3.10%		12.00%		9.60%		8.50%		4.00%		- 		6.60%		6.90%		6.60%		7.00%		6.20%		6.30%

								E		E				CDEHI		CEH		K

		804 Palm Springs, CA		2		1		1		0		0		0		1		1		0		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		- 		- 		0.20%		0.10%		- 		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		807 San Francisco-Oakland-San Jose, CA		68		41		30		11		2		25		8		24		17		0		28		19		22		9		32		17

				2.20%		2.00%		2.00%		2.30%		0.50%		7.50%		1.80%		2.40%		1.70%		- 		2.20%		1.90%		2.00%		1.70%		2.10%		2.00%

								EH		EH				CDEGHI		H

		810 Yakima-Pasco-Richland-Kennewick, WA		5		4		3		1		0		0		1		3		1		0		3		1		3		1		3		2

				0.20%		0.20%		0.20%		0.20%		- 		- 		0.20%		0.30%		0.10%		- 		0.20%		0.10%		0.30%		0.20%		0.20%		0.20%

		811 Reno, NV		9		7		4		3		0		0		2		3		4		0		3		2		2		3		4		4

				0.30%		0.30%		0.30%		0.60%		- 		- 		0.40%		0.30%		0.40%		- 		0.20%		0.20%		0.20%		0.60%		0.30%		0.50%

		813 Medford-Klamath Falls, OR		5		4		3		1		0		0		2		1		3		0		3		2		2		1		3		1

				0.20%		0.20%		0.20%		0.20%		- 		- 		0.40%		0.10%		0.30%		- 		0.20%		0.20%		0.20%		0.20%		0.20%		0.10%

		819 Seattle-Tacoma, WA		44		20		17		3		4		9		4		9		10		1		12		10		11		4		15		6

				1.40%		1.00%		1.10%		0.60%		0.90%		2.70%		0.90%		0.90%		1.00%		20.00%		1.00%		1.00%		1.00%		0.80%		1.00%		0.70%

														CD

		820 Portland, OR		26		18		15		3		1		3		4		9		9		0		9		7		6		7		10		9

				0.90%		0.90%		1.00%		0.60%		0.20%		0.90%		0.90%		0.90%		0.90%		- 		0.70%		0.70%		0.60%		1.30%		0.70%		1.10%

		825 San Diego, CA		34		20		17		3		1		6		10		12		8		0		9		8		7		8		10		10

				1.10%		1.00%		1.10%		0.60%		0.20%		1.80%		2.20%		1.20%		0.80%		- 		0.70%		0.80%		0.60%		1.50%		0.70%		1.20%

														EH		DEH

		828 Monterey-Salinas, CA		4		2		2		0		0		0		1		1		1		0		1		1		1		1		1		1

				0.10%		0.10%		0.10%		- 		- 		- 		0.20%		0.10%		0.10%		- 		0.10%		0.10%		0.10%		0.20%		0.10%		0.10%

		839 Las Vegas, NV		25		13		7		6		8		4		5		4		9		0		7		8		9		1		11		4

				0.80%		0.60%		0.50%		1.20%		1.90%		1.20%		1.10%		0.40%		0.90%		- 		0.60%		0.80%		0.80%		0.20%		0.70%		0.50%

												CH

		855 Santa Barbara-Santa Maria-San Luis Obispo, CA		5		4		3		1		0		0		1		3		1		0		4		2		3		0		4		2

				0.20%		0.20%		0.20%		0.20%		- 		- 		0.20%		0.30%		0.10%		- 		0.30%		0.20%		0.30%		- 		0.30%		0.20%

		862 Sacramento-Stockton-Modesto, CA		24		7		4		3		6		8		9		4		3		0		4		5		5		1		5		2

				0.80%		0.30%		0.30%		0.60%		1.40%		2.40%		2.00%		0.40%		0.30%		- 		0.30%		0.50%		0.50%		0.20%		0.30%		0.20%

				B								C		CD		C

		866 Fresno-Visalia, CA		16		10		7		3		0		2		8		4		6		0		8		6		6		2		8		4

				0.50%		0.50%		0.50%		0.60%		- 		0.60%		1.80%		0.40%		0.60%		- 		0.60%		0.60%		0.60%		0.40%		0.50%		0.50%

																CEI

		868 Chico-Redding, CA		3		0		0		0		0		0		2		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		- 		- 		0.40%		- 		- 		- 		- 		- 		- 		- 		- 		- 

																C

		881 Spokane, WA		10		5		5		0		1		0		2		1		4		0		2		1		3		0		4		1

				0.30%		0.20%		0.30%		- 		0.20%		- 		0.40%		0.10%		0.40%		- 		0.20%		0.10%		0.30%		- 		0.30%		0.10%

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 8

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q3. What is your annual household income before taxes?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		(12.5) Less than $25,000		235		112		56		56		68		20		61		15		97		0		80		63		75		27		92		45

				7.70%		5.50%		3.60%		11.50%		16.10%		6.00%		13.60%		1.50%		9.50%		- 		6.40%		6.20%		7.00%		5.10%		6.20%		5.40%

				B						CFI		CDFI		CI		CFI				J

		(27.5) $25,000 to less than $30,000		144		70		42		28		40		13		30		14		55		1		51		46		52		10		62		19

				4.70%		3.50%		2.70%		5.70%		9.50%		3.90%		6.70%		1.40%		5.40%		20.00%		4.10%		4.60%		4.80%		1.90%		4.10%		2.30%

				B						CI		CDFI				CI				J				PR		PR		PR				PR

		(32.5) $30,000 to less than $35,000		78		48		27		21		19		4		19		10		37		1		38		30		32		6		42		13

				2.60%		2.40%		1.80%		4.30%		4.50%		1.20%		4.30%		1.00%		3.60%		20.00%		3.00%		3.00%		3.00%		1.10%		2.80%		1.60%

										CF		CF				CF				J				PR		PR		PR				P

		(37.5) $35,000 to less than $40,000		108		58		34		24		30		14		22		14		44		0		42		39		38		10		47		14

				3.60%		2.90%		2.20%		4.90%		7.10%		4.20%		4.90%		1.40%		4.30%		- 		3.30%		3.90%		3.50%		1.90%		3.10%		1.70%

										CI		CI		CI		CI				J				R		PR		R				R

		(45) $40,000 to less than $50,000		180		100		60		40		40		18		51		27		72		1		77		63		71		11		87		25

				5.90%		4.90%		3.90%		8.20%		9.50%		5.40%		11.40%		2.70%		7.00%		20.00%		6.10%		6.20%		6.60%		2.10%		5.80%		3.00%

										CI		CFI				CFI				J				PR		PR		PR				PR

		(62.5) $50,000 to less than $75,000		459		285		181		104		98		73		84		94		190		1		191		152		172		43		224		86

				15.10%		14.10%		11.80%		21.40%		23.20%		22.00%		18.80%		9.50%		18.60%		20.00%		15.20%		15.10%		16.00%		8.20%		15.00%		10.30%

										CHI		CHI		CHI		CI				J				PR		PR		PR				PR

		(87.5) $75,000 to less than $100,000		455		317		242		75		44		62		55		136		180		1		184		146		154		81		220		123

				15.00%		15.70%		15.80%		15.40%		10.40%		18.70%		12.30%		13.70%		17.60%		20.00%		14.60%		14.50%		14.30%		15.40%		14.70%		14.70%

								E		E				EGH						J

		(112.5) $100,000 to less than $125,000		373		250		207		43		24		39		49		135		115		0		149		124		122		74		176		108

				12.30%		12.40%		13.50%		8.80%		5.70%		11.70%		11.00%		13.60%		11.20%		- 		11.80%		12.30%		11.30%		14.00%		11.80%		12.90%

								DE						E		E

		(137.5) $125,000 to less than $150,000		466		380		336		44		21		28		43		263		117		0		209		165		183		128		260		193

				15.30%		18.80%		21.90%		9.00%		5.00%		8.40%		9.60%		26.50%		11.40%		- 		16.60%		16.40%		17.00%		24.30%		17.40%		23.10%

						A		DEFGH		E						E		K												MNOQ				MNOQ

		(162.5) $150,000 to less than $175,000		199		142		122		20		11		13		21		109		33		0		81		68		59		62		100		81

				6.50%		7.00%		7.90%		4.10%		2.60%		3.90%		4.70%		11.00%		3.20%		- 		6.40%		6.70%		5.50%		11.80%		6.70%		9.70%

								DEFGH										K												MNOQ				MNOQ

		(187.5) $175,000 to less than $200,000		166		123		110		13		9		22		3		85		38		0		69		44		48		41		85		70

				5.50%		6.10%		7.20%		2.70%		2.10%		6.60%		0.70%		8.60%		3.70%		- 		5.50%		4.40%		4.50%		7.80%		5.70%		8.40%

								DEGH		G				DEGH				K												NO				MNOQ

		(212.5) $200,000 to less than $225,000		61		49		44		5		3		4		2		37		12		0		34		25		31		10		37		21

				2.00%		2.40%		2.90%		1.00%		0.70%		1.20%		0.40%		3.70%		1.20%		- 		2.70%		2.50%		2.90%		1.90%		2.50%		2.50%

								DEG										K

		(237.5) $225,000 to less than $250,000		43		39		35		4		3		4		1		29		10		0		27		25		20		11		31		16

				1.40%		1.90%		2.30%		0.80%		0.70%		1.20%		0.20%		2.90%		1.00%		- 		2.10%		2.50%		1.90%		2.10%		2.10%		1.90%

								DEGI										K

		(262.5) $250,000 or more		74		50		40		10		13		18		6		26		24		0		27		19		21		13		31		22

				2.40%		2.50%		2.60%		2.10%		3.10%		5.40%		1.30%		2.60%		2.30%		- 		2.10%		1.90%		1.90%		2.50%		2.10%		2.60%

								HI		HI		HI		CDGHI

		Mean		99.4		107		115.4		80.3		69.2		99.6		73.9		127.8		87.1		51		102.5		100.9		98.9		120.1		103.2		117.6

						A		DEFGH		EH				DEGH				K												MNOQ				MNOQ

		Std. Dev.		59.9		59.1		57.7		55.7		57.3		63.3		50.8		54.3		56.7		24.5		60.2		59.6		59.6		55.9		59.6		58

		Std. Err.		1.1		1.3		1.5		2.5		2.8		3.5		2.4		1.7		1.8		10.9		1.7		1.9		1.8		2.4		1.5		2

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 9

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q4. What is your current employment status?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Employed full time		2146		1483		1172		311		254		188		285		915		564		4		867		700		744		451		1055		697

				70.60%		73.30%		76.30%		63.90%		60.00%		56.60%		63.80%		92.10%		55.10%		80.00%		68.90%		69.40%		69.00%		85.60%		70.60%		83.40%

						A		DEFGH		F						F		K												MNOQ				MNOQ

		Employed part time		207		132		89		43		38		36		38		25		106		1		98		79		85		19		110		36

				6.80%		6.50%		5.80%		8.80%		9.00%		10.80%		8.50%		2.50%		10.40%		20.00%		7.80%		7.80%		7.90%		3.60%		7.40%		4.30%

								I		CI		CI		CHI		CI				J				PR		PR		PR				PR

		Self-Employed		119		61		36		25		26		18		25		18		43		0		43		34		37		9		51		19

				3.90%		3.00%		2.30%		5.10%		6.10%		5.40%		5.60%		1.80%		4.20%		- 		3.40%		3.40%		3.40%		1.70%		3.40%		2.30%

										CI		CI		CI		CI				J												P

		Stay at home parent		366		240		175		65		46		68		58		4		236		0		172		136		142		34		190		58

				12.00%		11.90%		11.40%		13.30%		10.90%		20.50%		13.00%		0.40%		23.00%		- 		13.70%		13.50%		13.20%		6.50%		12.70%		6.90%

								I		I		I		CDEGI		I				J				PR		PR		PR				PR

		Retired		48		37		24		13		14		2		2		15		22		0		27		21		18		4		29		7

				1.60%		1.80%		1.60%		2.70%		3.30%		0.60%		0.40%		1.50%		2.10%		- 		2.10%		2.10%		1.70%		0.80%		1.90%		0.80%

										FGI		CFGI												PR		R						R

		Student		16		8		6		2		5		1		1		3		5		0		7		5		5		3		7		3

				0.50%		0.40%		0.40%		0.40%		1.20%		0.30%		0.20%		0.30%		0.50%		- 		0.60%		0.50%		0.50%		0.60%		0.50%		0.40%

		Not currently employed		139		62		34		28		40		19		38		14		48		0		45		34		47		7		52		16

				4.60%		3.10%		2.20%		5.70%		9.50%		5.70%		8.50%		1.40%		4.70%		- 		3.60%		3.40%		4.40%		1.30%		3.50%		1.90%

				B						CI		CDI		CI		CI				J				PR		P		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 10

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q5. How long have you been unemployed?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those not currently employed		139		62*		34*		28**		40*		19**		38*		14**		48*		-**		45*		34*		47*		7**		52*		16**

		 

		Less than a year		75		31		17		14		23		8		21		9		22		0		26		14		28		2		29		8

				54.00%		50.00%		50.00%		50.00%		57.50%		42.10%		55.30%		64.30%		45.80%		- 		57.80%		41.20%		59.60%		28.60%		55.80%		50.00%

		1-2 years		16		5		0		5		6		7		2		1		4		0		5		5		5		0		5		0

				11.50%		8.10%		- 		17.90%		15.00%		36.80%		5.30%		7.10%		8.30%		- 		11.10%		14.70%		10.60%		- 		9.60%		- 

												C

		More than 2 years		48		26		17		9		11		4		15		4		22		0		14		15		14		5		18		8

				34.50%		41.90%		50.00%		32.10%		27.50%		21.10%		39.50%		28.60%		45.80%		- 		31.10%		44.10%		29.80%		71.40%		34.60%		50.00%

		Sigma		139		62		34		28		40		19		38		14		48		0		45		34		47		7		52		16

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		- 		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 11

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q6. Are you a primary caregiver to any kids under 18 living in your household?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Yes		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		No		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 12

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7R1C1. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 1

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Boy		1878		1265		993		272		234		194		250		686		574		5		790		610		666		349		935		554

				61.80%		62.50%		64.60%		55.90%		55.30%		58.40%		55.90%		69.00%		56.10%		100.00%		62.70%		60.50%		61.80%		66.20%		62.60%		66.30%

								DEFG										K												N				NO

		Girl		1163		758		543		215		189		138		197		308		450		0		469		399		412		178		559		282

				38.20%		37.50%		35.40%		44.10%		44.70%		41.60%		44.10%		31.00%		43.90%		- 		37.30%		39.50%		38.20%		33.80%		37.40%		33.70%

										CI		CI		C		CI				J						PR		R

		No Child 1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 13

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7R2C1. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 2

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Boy		796		553		420		133		139		98		101		246		306		1		339		276		318		131		416		223

				26.20%		27.30%		27.30%		27.30%		32.90%		29.50%		22.60%		24.70%		29.90%		20.00%		26.90%		27.40%		29.50%		24.90%		27.80%		26.70%

								GI		I		CGHI		GI		I				J

		Girl		1187		875		692		183		154		113		194		454		418		3		526		420		447		246		633		385

				39.00%		43.30%		45.10%		37.60%		36.40%		34.00%		43.40%		45.70%		40.80%		60.00%		41.80%		41.60%		41.50%		46.70%		42.40%		46.10%

						A		DEFHI		I		I		I		EFHI		K												O				O

		No Child 2		1058		595		424		171		130		121		152		294		300		1		394		313		313		150		445		228

				34.80%		29.40%		27.60%		35.10%		30.70%		36.40%		34.00%		29.60%		29.30%		20.00%		31.30%		31.00%		29.00%		28.50%		29.80%		27.30%

				B						C				C		C								R

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 14

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7R3C1. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 3

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Boy		323		207		148		59		67		26		68		70		137		0		138		109		113		44		158		70

				10.60%		10.20%		9.60%		12.10%		15.80%		7.80%		15.20%		7.00%		13.40%		- 		11.00%		10.80%		10.50%		8.30%		10.60%		8.40%

								I		FI		CFI				CFI				J

		Girl		309		190		126		64		69		29		61		62		127		1		125		102		120		35		153		56

				10.20%		9.40%		8.20%		13.10%		16.30%		8.70%		13.60%		6.20%		12.40%		20.00%		9.90%		10.10%		11.10%		6.60%		10.20%		6.70%

										CI		CFI				CFI				J				PR		PR		PR				PR

		No Child 3		2409		1626		1262		364		287		277		318		862		760		4		996		798		845		448		1183		710

				79.20%		80.40%		82.20%		74.70%		67.80%		83.40%		71.10%		86.70%		74.20%		80.00%		79.10%		79.10%		78.40%		85.00%		79.20%		84.90%

								DEGH		E				DEGH				K												MNOQ				MNOQ

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 15

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7R4C1. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 4

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Boy		86		48		25		23		28		6		20		10		37		1		31		20		31		5		38		10

				2.80%		2.40%		1.60%		4.70%		6.60%		1.80%		4.50%		1.00%		3.60%		20.00%		2.50%		2.00%		2.90%		0.90%		2.50%		1.20%

										CF		CFI				CF				J				PR				PR				PR

		Girl		114		67		42		25		24		6		30		13		54		0		48		36		32		19		51		25

				3.70%		3.30%		2.70%		5.10%		5.70%		1.80%		6.70%		1.30%		5.30%		- 		3.80%		3.60%		3.00%		3.60%		3.40%		3.00%

										CF		CF				CFI				J

		No Child 4		2841		1908		1469		439		371		320		397		971		933		4		1180		953		1015		503		1405		801

				93.40%		94.30%		95.60%		90.10%		87.70%		96.40%		88.80%		97.70%		91.10%		80.00%		93.70%		94.40%		94.20%		95.40%		94.00%		95.80%

								DEGH						DEGH				K																M

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 16

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7R5C1. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 5

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Boy		32		17		8		9		10		5		7		5		12		0		12		9		14		2		14		3

				1.10%		0.80%		0.50%		1.80%		2.40%		1.50%		1.60%		0.50%		1.20%		- 		1.00%		0.90%		1.30%		0.40%		0.90%		0.40%

										C		C				C												R

		Girl		27		14		6		8		10		1		6		1		12		1		8		8		7		5		9		5

				0.90%		0.70%		0.40%		1.60%		2.40%		0.30%		1.30%		0.10%		1.20%		20.00%		0.60%		0.80%		0.60%		0.90%		0.60%		0.60%

										C		CF				C				J

		No Child 5		2982		1992		1522		470		403		326		434		988		1000		4		1239		992		1057		520		1471		828

				98.10%		98.50%		99.10%		96.50%		95.30%		98.20%		97.10%		99.40%		97.70%		80.00%		98.40%		98.30%		98.10%		98.70%		98.50%		99.00%

								DEGH						EH				K

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 17

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7R6C1. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 6

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Boy		8		3		2		1		4		0		2		0		3		0		2		2		1		0		2		0

				0.30%		0.10%		0.10%		0.20%		0.90%		- 		0.40%		- 		0.30%		- 		0.20%		0.20%		0.10%		- 		0.10%		- 

												C

		Girl		7		4		3		1		1		0		2		2		2		0		2		3		3		1		3		1

				0.20%		0.20%		0.20%		0.20%		0.20%		- 		0.40%		0.20%		0.20%		- 		0.20%		0.30%		0.30%		0.20%		0.20%		0.10%

		No Child 6		3026		2016		1531		485		418		332		443		992		1019		5		1255		1004		1074		526		1489		835

				99.50%		99.70%		99.70%		99.60%		98.80%		100.00%		99.10%		99.80%		99.50%		100.00%		99.70%		99.50%		99.60%		99.80%		99.70%		99.90%

								EH						EH

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 18

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7R7C1. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 7

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Boy		4		1		0		1		1		0		1		1		0		0		0		1		1		0		1		0

				0.10%		0		- 		0.20%		0.20%		- 		0.20%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		- 

		Girl		5		2		2		0		2		0		1		1		1		0		1		1		1		1		1		1

				0.20%		0.10%		0.10%		- 		0.50%		- 		0.20%		0.10%		0.10%		- 		0.10%		0.10%		0.10%		0.20%		0.10%		0.10%

		No Child 7		3032		2020		1534		486		420		332		445		992		1023		5		1258		1007		1076		526		1492		835

				99.70%		99.90%		99.90%		99.80%		99.30%		100.00%		99.60%		99.80%		99.90%		100.00%		99.90%		99.80%		99.80%		99.80%		99.90%		99.90%

								EH						H

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 19

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7R8C1. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 8

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Boy		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Girl		3		1		0		1		1		0		1		1		0		0		0		1		1		0		1		0

				0.10%		0		- 		0.20%		0.20%		- 		0.20%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		- 

		No Child 8		3037		2022		1536		486		421		332		446		993		1024		5		1259		1008		1077		527		1493		836

				99.90%		100.00%		100.00%		99.80%		99.50%		100.00%		99.80%		99.90%		100.00%		100.00%		100.00%		99.90%		99.90%		100.00%		99.90%		100.00%

								EH

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 20

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7R9C1. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 9

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Boy		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Girl		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		No Child 9		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 21

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7R10C1. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 10

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Boy		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Girl		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		No Child 10		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 22

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7XAGER1C2. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 1

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0 month		4		1		1		0		2		0		0		1		0		0		1		1		0		1		1		1

				0.10%		0		0.10%		- 		0.50%		- 		- 		0.10%		- 		- 		0.10%		0.10%		- 		0.20%		0.10%		0.10%

		1 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 months		4		2		0		2		3		0		0		0		1		1		1		2		0		1		2		1

				0.10%		0.10%		- 		0.40%		0.70%		- 		- 		- 		0.10%		20.00%		0.10%		0.20%		- 		0.20%		0.10%		0.10%

										C		C

		3 months		4		3		2		1		1		0		0		0		3		0		2		1		0		1		2		1

				0.10%		0.10%		0.10%		0.20%		0.20%		- 		- 		- 		0.30%		- 		0.20%		0.10%		- 		0.20%		0.10%		0.10%

		4 months		3		0		0		0		2		0		1		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		0.50%		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

												C

		5 months		3		2		2		0		1		0		0		1		1		0		2		2		1		1		2		1

				0.10%		0.10%		0.10%		- 		0.20%		- 		- 		0.10%		0.10%		- 		0.20%		0.20%		0.10%		0.20%		0.10%		0.10%

		6 months		1		1		1		0		0		0		1		1		0		0		1		1		0		0		1		0

				0		0		0.10%		- 		- 		- 		0.20%		0.10%		- 		- 		0.10%		0.10%		- 		- 		0.10%		- 

		7 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8 months		8		5		4		1		1		0		1		3		2		0		4		2		5		0		5		3

				0.30%		0.20%		0.30%		0.20%		0.20%		- 		0.20%		0.30%		0.20%		- 		0.30%		0.20%		0.50%		- 		0.30%		0.40%

		9 months		2		0		0		0		0		0		1		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 months		4		2		1		1		1		2		1		0		2		0		2		1		1		1		2		1

				0.10%		0.10%		0.10%		0.20%		0.20%		0.60%		0.20%		- 		0.20%		- 		0.20%		0.10%		0.10%		0.20%		0.10%		0.10%

														C

		11 months		4		1		1		0		0		1		1		0		1		0		0		0		0		1		0		1

				0.10%		0		0.10%		- 		- 		0.30%		0.20%		- 		0.10%		- 		- 		- 		- 		0.20%		- 		0.10%

		1 Year old		27		14		11		3		3		2		8		3		11		0		11		9		9		2		12		4

				0.90%		0.70%		0.70%		0.60%		0.70%		0.60%		1.80%		0.30%		1.10%		- 		0.90%		0.90%		0.80%		0.40%		0.80%		0.50%

																C				J

		2 Years old		35		19		17		2		5		2		6		8		11		0		14		10		9		5		15		6

				1.20%		0.90%		1.10%		0.40%		1.20%		0.60%		1.30%		0.80%		1.10%		- 		1.10%		1.00%		0.80%		0.90%		1.00%		0.70%

		3 Years old		25		11		6		5		5		1		10		4		7		0		7		7		7		3		9		5

				0.80%		0.50%		0.40%		1.00%		1.20%		0.30%		2.20%		0.40%		0.70%		- 		0.60%		0.70%		0.60%		0.60%		0.60%		0.60%

																CFI

		4 Years old		30		12		8		4		7		9		5		5		7		0		6		6		5		2		7		3

				1.00%		0.60%		0.50%		0.80%		1.70%		2.70%		1.10%		0.50%		0.70%		- 		0.50%		0.60%		0.50%		0.40%		0.50%		0.40%

												C		CDI

		5 Years old		33		16		10		6		6		2		10		3		13		0		10		10		8		3		12		3

				1.10%		0.80%		0.70%		1.20%		1.40%		0.60%		2.20%		0.30%		1.30%		- 		0.80%		1.00%		0.70%		0.60%		0.80%		0.40%

																C				J

		6 Years old		31		13		6		7		11		5		9		3		10		0		7		6		9		3		11		8

				1.00%		0.60%		0.40%		1.40%		2.60%		1.50%		2.00%		0.30%		1.00%		- 		0.60%		0.60%		0.80%		0.60%		0.70%		1.00%

										C		CH		C		C

		7 Years old		43		21		12		9		14		3		8		8		13		0		16		11		12		5		18		8

				1.40%		1.00%		0.80%		1.80%		3.30%		0.90%		1.80%		0.80%		1.30%		- 		1.30%		1.10%		1.10%		0.90%		1.20%		1.00%

										C		CF

		8 Years old		236		150		117		33		28		36		37		71		77		2		89		68		71		41		105		69

				7.80%		7.40%		7.60%		6.80%		6.60%		10.80%		8.30%		7.10%		7.50%		40.00%		7.10%		6.70%		6.60%		7.80%		7.00%		8.30%

														DEI

		9 Years old		267		166		121		45		30		34		45		77		89		0		102		81		98		44		121		74

				8.80%		8.20%		7.90%		9.20%		7.10%		10.20%		10.10%		7.70%		8.70%		- 		8.10%		8.00%		9.10%		8.30%		8.10%		8.90%

		10 Years old		396		261		201		60		44		50		50		135		126		0		166		129		138		74		189		107

				13.00%		12.90%		13.10%		12.30%		10.40%		15.10%		11.20%		13.60%		12.30%		- 		13.20%		12.80%		12.80%		14.00%		12.70%		12.80%

		11 Years old		329		203		158		45		44		24		44		99		104		0		117		95		101		59		144		90

				10.80%		10.00%		10.30%		9.20%		10.40%		7.20%		9.80%		10.00%		10.20%		- 		9.30%		9.40%		9.40%		11.20%		9.60%		10.80%

		12 Years old		400		266		207		59		51		41		50		146		120		0		158		132		130		82		187		117

				13.20%		13.10%		13.50%		12.10%		12.10%		12.30%		11.20%		14.70%		11.70%		- 		12.50%		13.10%		12.10%		15.60%		12.50%		14.00%

																		K

		13 Years old		473		352		273		79		56		33		65		196		155		1		219		180		187		90		260		150

				15.60%		17.40%		17.80%		16.20%		13.20%		9.90%		14.50%		19.70%		15.10%		20.00%		17.40%		17.80%		17.30%		17.10%		17.40%		17.90%

								EF		F								K

		14 Years old		317		235		173		62		39		45		46		116		119		0		156		121		136		54		185		92

				10.40%		11.60%		11.30%		12.70%		9.20%		13.60%		10.30%		11.70%		11.60%		- 		12.40%		12.00%		12.60%		10.20%		12.40%		11.00%

								I		I				I		I

		15 Years old		129		105		80		25		22		11		19		56		48		1		61		52		43		28		72		40

				4.20%		5.20%		5.20%		5.10%		5.20%		3.30%		4.30%		5.60%		4.70%		20.00%		4.80%		5.20%		4.00%		5.30%		4.80%		4.80%

								HI		I		I				I

		16 Years old		121		79		57		22		27		21		16		31		48		0		47		37		46		14		60		23

				4.00%		3.90%		3.70%		4.50%		6.40%		6.30%		3.60%		3.10%		4.70%		- 		3.70%		3.70%		4.30%		2.70%		4.00%		2.80%

												CI		CI

		17 Years old		112		83		67		16		20		10		13		27		56		0		60		45		62		12		72		28

				3.70%		4.10%		4.40%		3.30%		4.70%		3.00%		2.90%		2.70%		5.50%		- 		4.80%		4.50%		5.80%		2.30%		4.80%		3.30%

								I				I								J				P		P		PR				P

		No Child 1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 23

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7XAGER2C2. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 2

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 month		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 months		3		1		1		0		1		0		0		1		0		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		0.20%		- 		- 		0.10%		- 		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		3 months		3		2		2		0		0		0		0		1		1		0		1		1		1		1		1		1

				0.10%		0.10%		0.10%		- 		- 		- 		- 		0.10%		0.10%		- 		0.10%		0.10%		0.10%		0.20%		0.10%		0.10%

		4 months		6		2		2		0		2		0		1		1		1		0		1		2		1		0		2		0

				0.20%		0.10%		0.10%		- 		0.50%		- 		0.20%		0.10%		0.10%		- 		0.10%		0.20%		0.10%		- 		0.10%		- 

		5 months		2		2		1		1		1		1		0		1		1		0		2		1		2		0		2		0

				0.10%		0.10%		0.10%		0.20%		0.20%		0.30%		- 		0.10%		0.10%		- 		0.20%		0.10%		0.20%		- 		0.10%		- 

		6 months		8		6		3		3		3		0		2		2		4		0		5		4		6		0		6		2

				0.30%		0.30%		0.20%		0.60%		0.70%		- 		0.40%		0.20%		0.40%		- 		0.40%		0.40%		0.60%		- 		0.40%		0.20%

		7 months		4		3		1		2		1		1		1		2		1		0		1		2		3		0		3		2

				0.10%		0.10%		0.10%		0.40%		0.20%		0.30%		0.20%		0.20%		0.10%		- 		0.10%		0.20%		0.30%		- 		0.20%		0.20%

		8 months		11		10		7		3		2		1		2		7		3		0		3		5		6		2		7		5

				0.40%		0.50%		0.50%		0.60%		0.50%		0.30%		0.40%		0.70%		0.30%		- 		0.20%		0.50%		0.60%		0.40%		0.50%		0.60%

		9 months		11		8		7		1		0		1		2		5		3		0		4		5		4		3		8		3

				0.40%		0.40%		0.50%		0.20%		- 		0.30%		0.40%		0.50%		0.30%		- 		0.30%		0.50%		0.40%		0.60%		0.50%		0.40%

		10 months		6		5		4		1		0		0		2		2		3		0		5		3		2		3		5		4

				0.20%		0.20%		0.30%		0.20%		- 		- 		0.40%		0.20%		0.30%		- 		0.40%		0.30%		0.20%		0.60%		0.30%		0.50%

		11 months		9		9		4		5		2		2		2		7		2		0		8		6		7		1		8		2

				0.30%		0.40%		0.30%		1.00%		0.50%		0.60%		0.40%		0.70%		0.20%		- 		0.60%		0.60%		0.60%		0.20%		0.50%		0.20%

										C

		1 Year old		13		8		6		2		3		0		4		3		5		0		4		4		4		0		6		3

				0.40%		0.40%		0.40%		0.40%		0.70%		- 		0.90%		0.30%		0.50%		- 		0.30%		0.40%		0.40%		- 		0.40%		0.40%

		2 Years old		35		29		19		10		9		1		3		14		15		0		17		10		14		10		21		17

				1.20%		1.40%		1.20%		2.10%		2.10%		0.30%		0.70%		1.40%		1.50%		- 		1.40%		1.00%		1.30%		1.90%		1.40%		2.00%

										F		F

		3 Years old		43		20		16		4		4		6		13		12		8		0		13		10		11		3		17		5

				1.40%		1.00%		1.00%		0.80%		0.90%		1.80%		2.90%		1.20%		0.80%		- 		1.00%		1.00%		1.00%		0.60%		1.10%		0.60%

																CDE

		4 Years old		81		62		50		12		10		8		8		34		27		1		43		35		33		21		47		29

				2.70%		3.10%		3.30%		2.50%		2.40%		2.40%		1.80%		3.40%		2.60%		20.00%		3.40%		3.50%		3.10%		4.00%		3.10%		3.50%

								I

		5 Years old		109		79		70		9		11		15		13		44		35		0		43		36		43		25		52		39

				3.60%		3.90%		4.60%		1.80%		2.60%		4.50%		2.90%		4.40%		3.40%		- 		3.40%		3.60%		4.00%		4.70%		3.50%		4.70%

								DI						DI

		6 Years old		147		107		82		25		16		18		18		55		52		0		63		52		51		35		79		52

				4.80%		5.30%		5.30%		5.10%		3.80%		5.40%		4.00%		5.50%		5.10%		- 		5.00%		5.20%		4.70%		6.60%		5.30%		6.20%

								I		I				I

		7 Years old		158		119		100		19		18		19		16		66		53		0		59		49		56		39		76		61

				5.20%		5.90%		6.50%		3.90%		4.30%		5.70%		3.60%		6.60%		5.20%		- 		4.70%		4.90%		5.20%		7.40%		5.10%		7.30%

								DGI																						MNQ				MNQ

		8 Years old		216		182		157		25		22		13		24		106		75		1		112		90		102		56		134		81

				7.10%		9.00%		10.20%		5.10%		5.20%		3.90%		5.40%		10.70%		7.30%		20.00%		8.90%		8.90%		9.50%		10.60%		9.00%		9.70%

						A		DEFGHI										K

		9 Years old		225		176		151		25		26		15		30		91		84		1		106		84		88		55		128		84

				7.40%		8.70%		9.80%		5.10%		6.10%		4.50%		6.70%		9.20%		8.20%		20.00%		8.40%		8.30%		8.20%		10.40%		8.60%		10.00%

								DEFGI

		10 Years old		210		152		111		41		34		21		42		84		68		0		92		71		88		31		113		56

				6.90%		7.50%		7.20%		8.40%		8.00%		6.30%		9.40%		8.50%		6.60%		- 		7.30%		7.00%		8.20%		5.90%		7.60%		6.70%

								I		I		I				HI

		11 Years old		147		104		74		30		28		18		20		44		60		0		59		54		55		24		74		38

				4.80%		5.10%		4.80%		6.20%		6.60%		5.40%		4.50%		4.40%		5.90%		- 		4.70%		5.40%		5.10%		4.60%		5.00%		4.50%

										I		I

		12 Years old		158		104		71		33		31		27		28		34		69		1		69		54		56		15		77		35

				5.20%		5.10%		4.60%		6.80%		7.30%		8.10%		6.30%		3.40%		6.70%		20.00%		5.50%		5.40%		5.20%		2.80%		5.20%		4.20%

										I		CI		CHI						J				P		P		P				P

		13 Years old		134		80		63		17		27		13		17		35		45		0		47		35		37		24		58		34

				4.40%		4.00%		4.10%		3.50%		6.40%		3.90%		3.80%		3.50%		4.40%		- 		3.70%		3.50%		3.40%		4.60%		3.90%		4.10%

												CD

		14 Years old		128		84		61		23		17		17		21		27		57		0		58		43		54		17		68		32

				4.20%		4.20%		4.00%		4.70%		4.00%		5.10%		4.70%		2.70%		5.60%		- 		4.60%		4.30%		5.00%		3.20%		4.60%		3.80%

																				J

		15 Years old		55		34		24		10		10		8		11		10		24		0		20		15		18		4		22		8

				1.80%		1.70%		1.60%		2.10%		2.40%		2.40%		2.50%		1.00%		2.30%		- 		1.60%		1.50%		1.70%		0.80%		1.50%		1.00%

																				J

		16 Years old		29		25		15		10		8		3		4		9		16		0		19		12		14		3		20		6

				1.00%		1.20%		1.00%		2.10%		1.90%		0.90%		0.90%		0.90%		1.60%		- 		1.50%		1.20%		1.30%		0.60%		1.30%		0.70%

										I		I

		17 Years old		31		15		10		5		6		3		11		3		12		0		10		12		8		5		14		9

				1.00%		0.70%		0.70%		1.00%		1.40%		0.90%		2.50%		0.30%		1.20%		- 		0.80%		1.20%		0.70%		0.90%		0.90%		1.10%

																CI				J

		No Child 2		1058		595		424		171		130		121		152		294		300		1		394		313		313		150		445		228

				34.80%		29.40%		27.60%		35.10%		30.70%		36.40%		34.00%		29.60%		29.30%		20.00%		31.30%		31.00%		29.00%		28.50%		29.80%		27.30%

				B						C				C		C								R

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 24

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7XAGER3C2. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 3

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 month		2		2		2		0		0		0		0		1		1		0		2		1		1		1		2		1

				0.10%		0.10%		0.10%		- 		- 		- 		- 		0.10%		0.10%		- 		0.20%		0.10%		0.10%		0.20%		0.10%		0.10%

		2 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3 months		4		1		1		0		2		1		0		0		1		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		0.50%		0.30%		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		4 months		2		1		1		0		0		1		0		0		1		0		0		0		0		1		0		1

				0.10%		0		0.10%		- 		- 		0.30%		- 		- 		0.10%		- 		- 		- 		- 		0.20%		- 		0.10%

		5 months		5		4		2		2		1		0		1		3		1		0		3		4		3		1		4		1

				0.20%		0.20%		0.10%		0.40%		0.20%		- 		0.20%		0.30%		0.10%		- 		0.20%		0.40%		0.30%		0.20%		0.30%		0.10%

		6 months		2		2		2		0		0		0		0		1		1		0		2		2		2		0		2		0

				0.10%		0.10%		0.10%		- 		- 		- 		- 		0.10%		0.10%		- 		0.20%		0.20%		0.20%		- 		0.10%		- 

		7 months		6		4		3		1		0		0		3		2		2		0		3		2		4		0		4		1

				0.20%		0.20%		0.20%		0.20%		- 		- 		0.70%		0.20%		0.20%		- 		0.20%		0.20%		0.40%		- 		0.30%		0.10%

		8 months		4		3		1		2		1		0		2		1		2		0		2		2		2		1		3		1

				0.10%		0.10%		0.10%		0.40%		0.20%		- 		0.40%		0.10%		0.20%		- 		0.20%		0.20%		0.20%		0.20%		0.20%		0.10%

		9 months		4		2		0		2		2		0		1		0		2		0		2		2		1		1		2		1

				0.10%		0.10%		- 		0.40%		0.50%		- 		0.20%		- 		0.20%		- 		0.20%		0.20%		0.10%		0.20%		0.10%		0.10%

										C		C

		10 months		6		5		4		1		1		0		1		4		1		0		5		3		4		0		5		1

				0.20%		0.20%		0.30%		0.20%		0.20%		- 		0.20%		0.40%		0.10%		- 		0.40%		0.30%		0.40%		- 		0.30%		0.10%

		11 months		4		4		4		0		0		0		1		3		1		0		3		1		3		1		4		3

				0.10%		0.20%		0.30%		- 		- 		- 		0.20%		0.30%		0.10%		- 		0.20%		0.10%		0.30%		0.20%		0.30%		0.40%

		1 Year old		25		15		11		4		8		2		4		2		13		0		9		9		10		5		13		8

				0.80%		0.70%		0.70%		0.80%		1.90%		0.60%		0.90%		0.20%		1.30%		- 		0.70%		0.90%		0.90%		0.90%		0.90%		1.00%

												C								J

		2 Years old		39		32		24		8		5		2		8		16		16		0		19		19		18		6		24		10

				1.30%		1.60%		1.60%		1.60%		1.20%		0.60%		1.80%		1.60%		1.60%		- 		1.50%		1.90%		1.70%		1.10%		1.60%		1.20%

		3 Years old		33		17		12		5		7		5		5		6		11		0		9		9		10		5		12		5

				1.10%		0.80%		0.80%		1.00%		1.70%		1.50%		1.10%		0.60%		1.10%		- 		0.70%		0.90%		0.90%		0.90%		0.80%		0.60%

		4 Years old		36		25		17		8		6		2		8		7		18		0		17		12		11		9		19		10

				1.20%		1.20%		1.10%		1.60%		1.40%		0.60%		1.80%		0.70%		1.80%		- 		1.40%		1.20%		1.00%		1.70%		1.30%		1.20%

																				J

		5 Years old		41		29		20		9		7		7		8		11		18		0		17		13		19		4		24		8

				1.30%		1.40%		1.30%		1.80%		1.70%		2.10%		1.80%		1.10%		1.80%		- 		1.40%		1.30%		1.80%		0.80%		1.60%		1.00%

										I				I		I

		6 Years old		42		26		19		7		10		4		9		14		12		0		17		14		13		9		20		11

				1.40%		1.30%		1.20%		1.40%		2.40%		1.20%		2.00%		1.40%		1.20%		- 		1.40%		1.40%		1.20%		1.70%		1.30%		1.30%

		7 Years old		43		31		19		12		13		2		7		9		22		0		21		20		18		7		24		11

				1.40%		1.50%		1.20%		2.50%		3.10%		0.60%		1.60%		0.90%		2.10%		- 		1.70%		2.00%		1.70%		1.30%		1.60%		1.30%

										F		CFI								J

		8 Years old		36		21		11		10		14		3		3		6		14		1		14		10		13		1		16		6

				1.20%		1.00%		0.70%		2.10%		3.30%		0.90%		0.70%		0.60%		1.40%		20.00%		1.10%		1.00%		1.20%		0.20%		1.10%		0.70%

										C		CFGI																P

		9 Years old		41		24		14		10		10		3		15		6		18		0		15		10		13		3		18		7

				1.30%		1.20%		0.90%		2.10%		2.40%		0.90%		3.40%		0.60%		1.80%		- 		1.20%		1.00%		1.20%		0.60%		1.20%		0.80%

										C		C				CFI				J

		10 Years old		66		40		29		11		11		8		12		9		31		0		27		21		22		4		30		5

				2.20%		2.00%		1.90%		2.30%		2.60%		2.40%		2.70%		0.90%		3.00%		- 		2.10%		2.10%		2.00%		0.80%		2.00%		0.60%

																				J				PR		R		R				R

		11 Years old		36		23		17		6		5		0		7		8		15		0		19		12		13		7		19		9

				1.20%		1.10%		1.10%		1.20%		1.20%		- 		1.60%		0.80%		1.50%		- 		1.50%		1.20%		1.20%		1.30%		1.30%		1.10%

										F		F				F

		12 Years old		49		27		21		6		9		3		10		9		18		0		20		15		16		3		23		6

				1.60%		1.30%		1.40%		1.20%		2.10%		0.90%		2.20%		0.90%		1.80%		- 		1.60%		1.50%		1.50%		0.60%		1.50%		0.70%

		13 Years old		33		17		12		5		3		5		11		3		14		0		11		10		12		2		13		5

				1.10%		0.80%		0.80%		1.00%		0.70%		1.50%		2.50%		0.30%		1.40%		- 		0.90%		1.00%		1.10%		0.40%		0.90%		0.60%

																CEI				J

		14 Years old		28		16		11		5		8		3		3		7		9		0		9		7		9		3		9		4

				0.90%		0.80%		0.70%		1.00%		1.90%		0.90%		0.70%		0.70%		0.90%		- 		0.70%		0.70%		0.80%		0.60%		0.60%		0.50%

												C

		15 Years old		17		8		4		4		8		3		3		2		6		0		4		3		4		3		6		4

				0.60%		0.40%		0.30%		0.80%		1.90%		0.90%		0.70%		0.20%		0.60%		- 		0.30%		0.30%		0.40%		0.60%		0.40%		0.50%

												CI

		16 Years old		16		8		5		3		5		0		4		0		8		0		6		4		5		0		6		2

				0.50%		0.40%		0.30%		0.60%		1.20%		- 		0.90%		- 		0.80%		- 		0.50%		0.40%		0.50%		- 		0.40%		0.20%

												CF								J

		17 Years old		12		10		8		2		0		1		3		2		8		0		6		5		6		2		8		5

				0.40%		0.50%		0.50%		0.40%		- 		0.30%		0.70%		0.20%		0.80%		- 		0.50%		0.50%		0.60%		0.40%		0.50%		0.60%

		No Child 3		2409		1626		1262		364		287		277		318		862		760		4		996		798		845		448		1183		710

				79.20%		80.40%		82.20%		74.70%		67.80%		83.40%		71.10%		86.70%		74.20%		80.00%		79.10%		79.10%		78.40%		85.00%		79.20%		84.90%

								DEGH		E				DEGH				K												MNOQ				MNOQ

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 25
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		T. Rowe Price Tracker

		25-Feb-21

		Q7XAGER4C2. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 4

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0 month		1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 month		1		1		0		1		0		0		1		1		0		0		0		1		1		0		1		1

				0		0		- 		0.20%		- 		- 		0.20%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		0.10%

		2 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3 months		2		1		0		1		0		0		2		0		1		0		1		1		1		0		1		0

				0.10%		0		- 		0.20%		- 		- 		0.40%		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

																C

		4 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 months		3		1		1		0		0		1		0		0		1		0		0		0		0		0		0		0

				0.10%		0		0.10%		- 		- 		0.30%		- 		- 		0.10%		- 		- 		- 		- 		- 		- 		- 

		7 months		4		2		0		2		2		0		2		0		2		0		2		1		1		1		2		1

				0.10%		0.10%		- 		0.40%		0.50%		- 		0.40%		- 		0.20%		- 		0.20%		0.10%		0.10%		0.20%		0.10%		0.10%

										C		C				C

		8 months		1		1		1		0		0		0		0		0		1		0		1		0		1		0		1		1

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		- 		0.10%		- 		0.10%		0.10%

		9 months		2		2		1		1		1		0		0		0		2		0		2		2		2		0		2		0

				0.10%		0.10%		0.10%		0.20%		0.20%		- 		- 		- 		0.20%		- 		0.20%		0.20%		0.20%		- 		0.10%		- 

		10 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 months		1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 Year old		13		8		5		3		4		0		6		2		6		0		5		5		4		2		6		2

				0.40%		0.40%		0.30%		0.60%		0.90%		- 		1.30%		0.20%		0.60%		- 		0.40%		0.50%		0.40%		0.40%		0.40%		0.20%

																CF

		2 Years old		12		7		4		3		4		1		1		0		7		0		4		2		3		1		4		1

				0.40%		0.30%		0.30%		0.60%		0.90%		0.30%		0.20%		- 		0.70%		- 		0.30%		0.20%		0.30%		0.20%		0.30%		0.10%

																				J

		3 Years old		15		11		6		5		4		1		3		3		8		0		6		4		6		4		8		5

				0.50%		0.50%		0.40%		1.00%		0.90%		0.30%		0.70%		0.30%		0.80%		- 		0.50%		0.40%		0.60%		0.80%		0.50%		0.60%

		4 Years old		15		14		8		6		6		1		4		1		13		0		8		5		10		2		11		4

				0.50%		0.70%		0.50%		1.20%		1.40%		0.30%		0.90%		0.10%		1.30%		- 		0.60%		0.50%		0.90%		0.40%		0.70%		0.50%

																				J

		5 Years old		12		10		6		4		3		1		2		3		7		0		9		6		5		2		9		3

				0.40%		0.50%		0.40%		0.80%		0.70%		0.30%		0.40%		0.30%		0.70%		- 		0.70%		0.60%		0.50%		0.40%		0.60%		0.40%

		6 Years old		12		10		6		4		4		0		1		2		8		0		7		7		8		2		8		3

				0.40%		0.50%		0.40%		0.80%		0.90%		- 		0.20%		0.20%		0.80%		- 		0.60%		0.70%		0.70%		0.40%		0.50%		0.40%

		7 Years old		19		10		6		4		7		2		2		2		8		0		8		6		6		1		8		1

				0.60%		0.50%		0.40%		0.80%		1.70%		0.60%		0.40%		0.20%		0.80%		- 		0.60%		0.60%		0.60%		0.20%		0.50%		0.10%

												C

		8 Years old		11		8		7		1		1		0		2		0		8		0		6		3		3		1		6		2

				0.40%		0.40%		0.50%		0.20%		0.20%		- 		0.40%		- 		0.80%		- 		0.50%		0.30%		0.30%		0.20%		0.40%		0.20%

																				J

		9 Years old		15		4		2		2		1		1		7		0		4		0		2		2		2		0		2		0

				0.50%		0.20%		0.10%		0.40%		0.20%		0.30%		1.60%		- 		0.40%		- 		0.20%		0.20%		0.20%		- 		0.10%		- 

																CE				J

		10 Years old		12		5		4		1		3		2		3		2		3		0		4		3		2		2		4		2

				0.40%		0.20%		0.30%		0.20%		0.70%		0.60%		0.70%		0.20%		0.30%		- 		0.30%		0.30%		0.20%		0.40%		0.30%		0.20%

		11 Years old		3		1		0		1		0		0		1		1		0		0		0		1		1		0		1		0

				0.10%		0		- 		0.20%		- 		- 		0.20%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		- 

		12 Years old		11		3		2		1		2		0		5		0		3		0		3		1		1		1		3		1

				0.40%		0.10%		0.10%		0.20%		0.50%		- 		1.10%		- 		0.30%		- 		0.20%		0.10%		0.10%		0.20%		0.20%		0.10%

																C

		13 Years old		12		4		1		3		4		1		4		2		1		1		3		3		2		0		4		0

				0.40%		0.20%		0.10%		0.60%		0.90%		0.30%		0.90%		0.20%		0.10%		20.00%		0.20%		0.30%		0.20%		- 		0.30%		- 

										C		C				C

		14 Years old		7		3		2		1		2		1		0		1		2		0		1		0		1		2		1		3

				0.20%		0.10%		0.10%		0.20%		0.50%		0.30%		- 		0.10%		0.20%		- 		0.10%		- 		0.10%		0.40%		0.10%		0.40%

		15 Years old		6		4		1		3		1		0		3		3		1		0		2		1		1		1		2		3

				0.20%		0.20%		0.10%		0.60%		0.20%		- 		0.70%		0.30%		0.10%		- 		0.20%		0.10%		0.10%		0.20%		0.10%		0.40%

										C						C

		16 Years old		6		3		2		1		2		0		1		0		3		0		3		1		1		2		3		2

				0.20%		0.10%		0.10%		0.20%		0.50%		- 		0.20%		- 		0.30%		- 		0.20%		0.10%		0.10%		0.40%		0.20%		0.20%

		17 Years old		4		2		2		0		1		0		0		0		2		0		2		1		1		0		2		0

				0.10%		0.10%		0.10%		- 		0.20%		- 		- 		- 		0.20%		- 		0.20%		0.10%		0.10%		- 		0.10%		- 

		No Child 4		2841		1908		1469		439		371		320		397		971		933		4		1180		953		1015		503		1405		801

				93.40%		94.30%		95.60%		90.10%		87.70%		96.40%		88.80%		97.70%		91.10%		80.00%		93.70%		94.40%		94.20%		95.40%		94.00%		95.80%

								DEGH						DEGH				K																M

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 26

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7XAGER5C2. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 5

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 months		1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3 months		2		1		1		0		1		1		1		0		1		0		1		0		1		0		1		0

				0.10%		0		0.10%		- 		0.20%		0.30%		0.20%		- 		0.10%		- 		0.10%		- 		0.10%		- 		0.10%		- 

		4 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 months		2		2		1		1		1		0		0		0		2		0		1		0		1		1		1		2

				0.10%		0.10%		0.10%		0.20%		0.20%		- 		- 		- 		0.20%		- 		0.10%		- 		0.10%		0.20%		0.10%		0.20%

		7 months		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 months		1		1		0		1		1		0		0		0		1		0		1		1		1		0		1		0

				0		0		- 		0.20%		0.20%		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		11 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 Year old		3		3		1		2		1		1		0		1		2		0		3		2		3		0		3		0

				0.10%		0.10%		0.10%		0.40%		0.20%		0.30%		- 		0.10%		0.20%		- 		0.20%		0.20%		0.30%		- 		0.20%		- 

		2 Years old		5		4		3		1		1		1		1		0		4		0		2		3		3		1		3		1

				0.20%		0.20%		0.20%		0.20%		0.20%		0.30%		0.20%		- 		0.40%		- 		0.20%		0.30%		0.30%		0.20%		0.20%		0.10%

																				J

		3 Years old		2		1		0		1		1		0		0		0		1		0		1		1		1		0		1		0

				0.10%		0		- 		0.20%		0.20%		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		4 Years old		5		5		1		4		2		0		2		2		3		0		4		3		4		1		4		1

				0.20%		0.20%		0.10%		0.80%		0.50%		- 		0.40%		0.20%		0.30%		- 		0.30%		0.30%		0.40%		0.20%		0.30%		0.10%

										C

		5 Years old		3		1		0		1		1		0		2		0		1		0		1		0		1		0		1		0

				0.10%		0		- 		0.20%		0.20%		- 		0.40%		- 		0.10%		- 		0.10%		- 		0.10%		- 		0.10%		- 

																C

		6 Years old		5		3		2		1		1		0		2		1		2		0		1		1		1		1		1		1

				0.20%		0.10%		0.10%		0.20%		0.20%		- 		0.40%		0.10%		0.20%		- 		0.10%		0.10%		0.10%		0.20%		0.10%		0.10%

		7 Years old		3		1		1		0		1		1		0		0		1		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		0.20%		0.30%		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		8 Years old		2		1		1		0		0		0		1		0		1		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		- 		- 		0.20%		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		9 Years old		2		1		1		0		0		0		0		0		1		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		10 Years old		3		1		0		1		1		0		1		1		0		0		0		1		1		0		1		0

				0.10%		0		- 		0.20%		0.20%		- 		0.20%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		- 

		11 Years old		2		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		12 Years old		1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		13 Years old		3		0		0		0		0		1		1		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		- 		0.30%		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

														C

		14 Years old		1		1		0		1		1		0		1		0		1		0		1		1		0		0		1		0

				0		0		- 		0.20%		0.20%		- 		0.20%		- 		0.10%		- 		0.10%		0.10%		- 		- 		0.10%		- 

		15 Years old		3		1		1		0		1		0		1		1		0		0		1		0		1		0		1		0

				0.10%		0		0.10%		- 		0.20%		- 		0.20%		0.10%		- 		- 		0.10%		- 		0.10%		- 		0.10%		- 

		16 Years old		6		3		1		2		2		0		0		0		2		1		0		1		0		2		1		2

				0.20%		0.10%		0.10%		0.40%		0.50%		- 		- 		- 		0.20%		20.00%		- 		0.10%		- 		0.40%		0.10%		0.20%

																														MO

		17 Years old		3		1		0		1		2		1		0		0		1		0		0		0		0		1		0		1

				0.10%		0		- 		0.20%		0.50%		0.30%		- 		- 		0.10%		- 		- 		- 		- 		0.20%		- 		0.10%

												C		C

		No Child 5		2982		1992		1522		470		403		326		434		988		1000		4		1239		992		1057		520		1471		828

				98.10%		98.50%		99.10%		96.50%		95.30%		98.20%		97.10%		99.40%		97.70%		80.00%		98.40%		98.30%		98.10%		98.70%		98.50%		99.00%

								DEGH						EH				K

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 27

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7XAGER6C2. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 6

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 months		1		1		1		0		0		0		0		0		1		0		1		1		1		0		1		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		3 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 Year old		1		1		1		0		0		0		0		0		1		0		1		1		1		0		1		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		2 Years old		3		2		2		0		0		0		0		1		1		0		0		0		0		1		0		1

				0.10%		0.10%		0.10%		- 		- 		- 		- 		0.10%		0.10%		- 		- 		- 		- 		0.20%		- 		0.10%

		3 Years old		1		0		0		0		0		0		1		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 Years old		2		0		0		0		2		0		0		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		0.50%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

												C

		6 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7 Years old		1		1		1		0		0		0		0		0		1		0		1		1		1		0		1		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		8 Years old		2		1		0		1		1		0		1		1		0		0		0		1		1		0		1		0

				0.10%		0		- 		0.20%		0.20%		- 		0.20%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		- 

		9 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 Years old		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		12 Years old		1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		13 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		14 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		15 Years old		1		0		0		0		0		0		1		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

		16 Years old		1		1		0		1		1		0		1		0		1		0		1		1		0		0		1		0

				0		0		- 		0.20%		0.20%		- 		0.20%		- 		0.10%		- 		0.10%		0.10%		- 		- 		0.10%		- 

		17 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		No Child 6		3026		2016		1531		485		418		332		443		992		1019		5		1255		1004		1074		526		1489		835

				99.50%		99.70%		99.70%		99.60%		98.80%		100.00%		99.10%		99.80%		99.50%		100.00%		99.70%		99.50%		99.60%		99.80%		99.70%		99.90%

								EH						EH

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 28

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7XAGER7C2. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 7

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0 month		1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 months		2		1		1		0		1		0		0		1		0		0		0		0		0		1		0		1

				0.10%		0		0.10%		- 		0.20%		- 		- 		0.10%		- 		- 		- 		- 		- 		0.20%		- 		0.10%

		3 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 Year old		1		0		0		0		0		0		1		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3 Years old		1		1		1		0		0		0		0		0		1		0		1		1		1		0		1		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		4 Years old		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7 Years old		1		1		0		1		0		0		1		1		0		0		0		1		1		0		1		0

				0		0		- 		0.20%		- 		- 		0.20%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		- 

		8 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		12 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		13 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		14 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		15 Years old		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		16 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		17 Years old		1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		No Child 7		3032		2020		1534		486		420		332		445		992		1023		5		1258		1007		1076		526		1492		835

				99.70%		99.90%		99.90%		99.80%		99.30%		100.00%		99.60%		99.80%		99.90%		100.00%		99.90%		99.80%		99.80%		99.80%		99.90%		99.90%

								EH						H

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 29

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7XAGER8C2. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 8

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4 months		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 months		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 Year old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3 Years old		1		1		0		1		0		0		1		1		0		0		0		1		1		0		1		0

				0		0		- 		0.20%		- 		- 		0.20%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		- 

		4 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		12 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		13 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		14 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		15 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		16 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		17 Years old		1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		No Child 8		3037		2022		1536		486		421		332		446		993		1024		5		1259		1008		1077		527		1493		836

				99.90%		100.00%		100.00%		99.80%		99.50%		100.00%		99.80%		99.90%		100.00%		100.00%		100.00%		99.90%		99.90%		100.00%		99.90%		100.00%

								EH

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 30

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7XAGER9C2. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 9

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 Year old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		12 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		13 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		14 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		15 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		16 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		17 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		No Child 9		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 31

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q7XAGER10C2. Please select the gender and age for all of the kids for whom you are a primary caregiver.

		Child 10

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 month		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 months		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1 Year old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		11 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		12 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		13 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		14 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		15 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		16 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		17 Years old		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		No Child 10		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 32

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		hQ7Age1. Total # of Kids

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1		1058		595		424		171		130		121		152		294		300		1		394		313		313		150		445		228

				34.80%		29.40%		27.60%		35.10%		30.70%		36.40%		34.00%		29.60%		29.30%		20.00%		31.30%		31.00%		29.00%		28.50%		29.80%		27.30%

				B						C				C		C								R

		2		1351		1031		838		193		157		156		166		568		460		3		602		485		532		298		738		482

				44.40%		51.00%		54.60%		39.60%		37.10%		47.00%		37.10%		57.10%		44.90%		60.00%		47.80%		48.10%		49.40%		56.50%		49.40%		57.70%

						A		DEFGHI		HI		HI		DEGHI		HI		K												MNOQ				MNOQ

		3		432		282		207		75		84		43		79		109		173		0		184		155		170		55		222		91

				14.20%		13.90%		13.50%		15.40%		19.90%		13.00%		17.70%		11.00%		16.90%		- 		14.60%		15.40%		15.80%		10.40%		14.90%		10.90%

								I		I		CFI		I		CI				J				PR		PR		PR				PR

		4		141		84		53		31		32		6		37		17		67		0		59		39		42		17		66		27

				4.60%		4.20%		3.50%		6.40%		7.60%		1.80%		8.30%		1.70%		6.50%		- 		4.70%		3.90%		3.90%		3.20%		4.40%		3.20%

										CF		CFI				CFI				J

		5		44		24		9		15		15		6		9		4		19		1		16		12		17		6		18		7

				1.40%		1.20%		0.60%		3.10%		3.50%		1.80%		2.00%		0.40%		1.90%		20.00%		1.30%		1.20%		1.60%		1.10%		1.20%		0.80%

										C		C		C		C				J

		6		6		4		3		1		2		0		2		0		4		0		3		3		2		0		3		0

				0.20%		0.20%		0.20%		0.20%		0.50%		- 		0.40%		- 		0.40%		- 		0.20%		0.30%		0.20%		- 		0.20%		- 

																				J

		7		5		2		2		0		1		0		1		1		1		0		1		1		1		1		1		1

				0.20%		0.10%		0.10%		- 		0.20%		- 		0.20%		0.10%		0.10%		- 		0.10%		0.10%		0.10%		0.20%		0.10%		0.10%

		8		4		1		0		1		2		0		1		1		0		0		0		1		1		0		1		0

				0.10%		0		- 		0.20%		0.50%		- 		0.20%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		- 

												C

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 33

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		hQ7Age2. Total # of Kids 8 to 14

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		1		2179		1394		1037		357		310		251		317		689		703		2		874		713		738		366		1038		576

				71.70%		68.90%		67.50%		73.30%		73.30%		75.60%		70.90%		69.30%		68.70%		40.00%		69.40%		70.70%		68.50%		69.40%		69.50%		68.90%

				B						C		C		C

		2		772		575		466		109		95		76		109		291		281		3		348		267		309		154		417		248

				25.40%		28.40%		30.30%		22.40%		22.50%		22.90%		24.40%		29.30%		27.40%		60.00%		27.60%		26.50%		28.70%		29.20%		27.90%		29.70%

						A		DEFGHI		I		I		I		I

		3		72		45		28		17		17		5		14		11		34		0		31		24		26		7		32		11

				2.40%		2.20%		1.80%		3.50%		4.00%		1.50%		3.10%		1.10%		3.30%		- 		2.50%		2.40%		2.40%		1.30%		2.10%		1.30%

										CI		CFI				I				J

		4		15		8		5		3		1		0		5		2		6		0		6		4		4		0		6		1

				0.50%		0.40%		0.30%		0.60%		0.20%		- 		1.10%		0.20%		0.60%		- 		0.50%		0.40%		0.40%		- 		0.40%		0.10%

																C

		5		3		1		0		1		0		0		2		1		0		0		0		1		1		0		1		0

				0.10%		0		- 		0.20%		- 		- 		0.40%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		- 

																C

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 34

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR1C1. Total # of Kids by AGE & Gender

		Male - 0 month

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3038		2022		1535		487		422		332		447		993		1024		5		1258		1008		1078		526		1493		835

				99.90%		100.00%		99.90%		100.00%		99.80%		100.00%		100.00%		99.90%		100.00%		100.00%		99.90%		99.90%		100.00%		99.80%		99.90%		99.90%

		1		3		1		1		0		1		0		0		1		0		0		1		1		0		1		1		1

				0.10%		0		0.10%		- 		0.20%		- 		- 		0.10%		- 		- 		0.10%		0.10%		- 		0.20%		0.10%		0.10%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 35

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR1C2. Total # of Kids by AGE & Gender

		Female - 0 month

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3038		2023		1536		487		422		332		447		994		1024		5		1259		1009		1078		527		1494		836

				99.90%		100.00%		100.00%		100.00%		99.80%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

								H		H

		1		3		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 36

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR2C1. Total # of Kids by AGE & Gender

		Male - 1 month

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3039		2021		1534		487		423		332		447		993		1023		5		1257		1008		1077		526		1492		835

				99.90%		99.90%		99.90%		100.00%		100.00%		100.00%		100.00%		99.90%		99.90%		100.00%		99.80%		99.90%		99.90%		99.80%		99.90%		99.90%

		1		2		2		2		0		0		0		0		1		1		0		2		1		1		1		2		1

				0.10%		0.10%		0.10%		- 		- 		- 		- 		0.10%		0.10%		- 		0.20%		0.10%		0.10%		0.20%		0.10%		0.10%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 37

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR2C2. Total # of Kids by AGE & Gender

		Female - 1 month

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3039		2022		1536		486		422		332		446		993		1024		5		1259		1008		1077		527		1493		835

				99.90%		100.00%		100.00%		99.80%		99.80%		100.00%		99.80%		99.90%		100.00%		100.00%		100.00%		99.90%		99.90%		100.00%		99.90%		99.90%

		1		2		1		0		1		1		0		1		1		0		0		0		1		1		0		1		1

				0.10%		0		- 		0.20%		0.20%		- 		0.20%		0.10%		- 		- 		- 		0.10%		0.10%		- 		0.10%		0.10%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 38

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR3C1. Total # of Kids by AGE & Gender

		Male - 2 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3035		2021		1536		485		418		332		447		994		1023		4		1258		1007		1078		526		1492		835

				99.80%		99.90%		100.00%		99.60%		98.80%		100.00%		100.00%		100.00%		99.90%		80.00%		99.90%		99.80%		100.00%		99.80%		99.90%		99.90%

								DEH						E		E

		1		6		2		0		2		5		0		0		0		1		1		1		2		0		1		2		1

				0.20%		0.10%		- 		0.40%		1.20%		- 		- 		- 		0.10%		20.00%		0.10%		0.20%		- 		0.20%		0.10%		0.10%

										C		CFG

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 39

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR3C2. Total # of Kids by AGE & Gender

		Female - 2 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3036		2020		1533		487		423		332		447		992		1023		5		1257		1007		1076		526		1492		835

				99.80%		99.90%		99.80%		100.00%		100.00%		100.00%		100.00%		99.80%		99.90%		100.00%		99.80%		99.80%		99.80%		99.80%		99.90%		99.90%

										H

		1		5		3		3		0		0		0		0		2		1		0		2		2		2		1		2		1

				0.20%		0.10%		0.20%		- 		- 		- 		- 		0.20%		0.10%		- 		0.20%		0.20%		0.20%		0.20%		0.10%		0.10%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 40

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR4C1. Total # of Kids by AGE & Gender

		Male - 3 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3032		2019		1533		486		420		331		445		994		1020		5		1256		1008		1076		527		1491		836

				99.70%		99.80%		99.80%		99.80%		99.30%		99.70%		99.60%		100.00%		99.60%		100.00%		99.80%		99.90%		99.80%		100.00%		99.80%		100.00%

																		K

		1		9		4		3		1		3		1		2		0		4		0		3		1		2		0		3		0

				0.30%		0.20%		0.20%		0.20%		0.70%		0.30%		0.40%		- 		0.40%		- 		0.20%		0.10%		0.20%		- 		0.20%		- 

																				J

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 41

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR4C2. Total # of Kids by AGE & Gender

		Female - 3 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3035		2019		1533		486		422		331		446		993		1021		5		1256		1006		1076		525		1491		834

				99.80%		99.80%		99.80%		99.80%		99.80%		99.70%		99.80%		99.90%		99.70%		100.00%		99.80%		99.70%		99.80%		99.60%		99.80%		99.80%

		1		6		4		3		1		1		1		1		1		3		0		3		3		2		2		3		2

				0.20%		0.20%		0.20%		0.20%		0.20%		0.30%		0.20%		0.10%		0.30%		- 		0.20%		0.30%		0.20%		0.40%		0.20%		0.20%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 42

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR5C1. Total # of Kids by AGE & Gender

		Male - 4 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3035		2022		1535		487		420		331		446		994		1023		5		1259		1009		1078		526		1494		835

				99.80%		100.00%		99.90%		100.00%		99.30%		99.70%		99.80%		100.00%		99.90%		100.00%		100.00%		100.00%		100.00%		99.80%		100.00%		99.90%

								E

		1		6		1		1		0		3		1		1		0		1		0		0		0		0		1		0		1

				0.20%		0		0.10%		- 		0.70%		0.30%		0.20%		- 		0.10%		- 		- 		- 		- 		0.20%		- 		0.10%

												C

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 43

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR5C2. Total # of Kids by AGE & Gender

		Female - 4 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3035		2021		1534		487		421		332		446		993		1023		5		1258		1007		1077		527		1492		836

				99.80%		99.90%		99.90%		100.00%		99.50%		100.00%		99.80%		99.90%		99.90%		100.00%		99.90%		99.80%		99.90%		100.00%		99.90%		100.00%

		1		6		2		2		0		2		0		1		1		1		0		1		2		1		0		2		0

				0.20%		0.10%		0.10%		- 		0.50%		- 		0.20%		0.10%		0.10%		- 		0.10%		0.20%		0.10%		- 		0.10%		- 

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 44

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR6C1. Total # of Kids by AGE & Gender

		Male - 5 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3034		2017		1532		485		421		331		446		989		1023		5		1254		1004		1074		525		1488		834

				99.80%		99.70%		99.70%		99.60%		99.50%		99.70%		99.80%		99.50%		99.90%		100.00%		99.60%		99.50%		99.60%		99.60%		99.60%		99.80%

		1		7		6		4		2		2		1		1		5		1		0		5		5		4		2		6		2

				0.20%		0.30%		0.30%		0.40%		0.50%		0.30%		0.20%		0.50%		0.10%		- 		0.40%		0.50%		0.40%		0.40%		0.40%		0.20%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 45

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR6C2. Total # of Kids by AGE & Gender

		Female - 5 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3038		2021		1535		486		422		332		447		994		1022		5		1257		1007		1076		527		1492		836

				99.90%		99.90%		99.90%		99.80%		99.80%		100.00%		100.00%		100.00%		99.80%		100.00%		99.80%		99.80%		99.80%		100.00%		99.90%		100.00%

		1		3		2		1		1		1		0		0		0		2		0		2		2		2		0		2		0

				0.10%		0.10%		0.10%		0.20%		0.20%		- 		- 		- 		0.20%		- 		0.20%		0.20%		0.20%		- 		0.10%		- 

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 46

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR7C1. Total # of Kids by AGE & Gender

		Male - 6 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3037		2020		1533		487		422		332		446		992		1023		5		1257		1008		1076		527		1491		834

				99.90%		99.90%		99.80%		100.00%		99.80%		100.00%		99.80%		99.80%		99.90%		100.00%		99.80%		99.90%		99.80%		100.00%		99.80%		99.80%

		1		4		3		3		0		1		0		1		2		1		0		2		1		2		0		3		2

				0.10%		0.10%		0.20%		- 		0.20%		- 		0.20%		0.20%		0.10%		- 		0.20%		0.10%		0.20%		- 		0.20%		0.20%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 47

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR7C2. Total # of Kids by AGE & Gender

		Female - 6 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3029		2014		1531		483		420		331		445		992		1017		5		1252		1003		1071		526		1487		834

				99.60%		99.60%		99.70%		99.20%		99.30%		99.70%		99.60%		99.80%		99.30%		100.00%		99.40%		99.40%		99.40%		99.80%		99.50%		99.80%

		1		12		9		5		4		3		1		2		2		7		0		7		6		7		1		7		2

				0.40%		0.40%		0.30%		0.80%		0.70%		0.30%		0.40%		0.20%		0.70%		- 		0.60%		0.60%		0.60%		0.20%		0.50%		0.20%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 48

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR8C1. Total # of Kids by AGE & Gender

		Male - 7 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3035		2020		1536		484		422		332		442		993		1022		5		1256		1007		1075		527		1491		836

				99.80%		99.90%		100.00%		99.40%		99.80%		100.00%		98.90%		99.90%		99.80%		100.00%		99.80%		99.80%		99.70%		100.00%		99.80%		100.00%

								DGH

		1		6		3		0		3		1		0		5		1		2		0		3		2		3		0		3		0

				0.20%		0.10%		- 		0.60%		0.20%		- 		1.10%		0.10%		0.20%		- 		0.20%		0.20%		0.30%		- 		0.20%		- 

										C						C

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 49

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR8C2. Total # of Kids by AGE & Gender

		Female - 7 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3032		2017		1532		485		420		331		446		991		1021		5		1256		1006		1073		526		1488		832

				99.70%		99.70%		99.70%		99.60%		99.30%		99.70%		99.80%		99.70%		99.70%		100.00%		99.80%		99.70%		99.50%		99.80%		99.60%		99.50%

		1		9		6		4		2		3		1		1		3		3		0		3		3		5		1		6		4

				0.30%		0.30%		0.30%		0.40%		0.70%		0.30%		0.20%		0.30%		0.30%		- 		0.20%		0.30%		0.50%		0.20%		0.40%		0.50%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 50

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR9C1. Total # of Kids by AGE & Gender

		Male - 8 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3030		2014		1529		485		422		332		445		988		1021		5		1254		1007		1071		526		1487		831

				99.60%		99.60%		99.50%		99.60%		99.80%		100.00%		99.60%		99.40%		99.70%		100.00%		99.60%		99.80%		99.40%		99.80%		99.50%		99.40%

		1		11		9		7		2		1		0		2		6		3		0		5		2		7		1		7		5

				0.40%		0.40%		0.50%		0.40%		0.20%		- 		0.40%		0.60%		0.30%		- 		0.40%		0.20%		0.60%		0.20%		0.50%		0.60%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 51

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR9C2. Total # of Kids by AGE & Gender

		Female - 8 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3028		2013		1530		483		420		331		444		989		1019		5		1254		1002		1071		525		1485		831

				99.60%		99.50%		99.60%		99.20%		99.30%		99.70%		99.30%		99.50%		99.50%		100.00%		99.60%		99.30%		99.40%		99.60%		99.40%		99.40%

		1		13		10		6		4		3		1		3		5		5		0		5		7		7		2		9		5

				0.40%		0.50%		0.40%		0.80%		0.70%		0.30%		0.70%		0.50%		0.50%		- 		0.40%		0.70%		0.60%		0.40%		0.60%		0.60%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 52

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR10C1. Total # of Kids by AGE & Gender

		Male - 9 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3033		2017		1534		483		420		332		445		993		1019		5		1254		1004		1073		526		1488		835

				99.70%		99.70%		99.90%		99.20%		99.30%		100.00%		99.60%		99.90%		99.50%		100.00%		99.60%		99.50%		99.50%		99.80%		99.60%		99.90%

								DE

		1		8		6		2		4		3		0		2		1		5		0		5		5		5		1		6		1

				0.30%		0.30%		0.10%		0.80%		0.70%		- 		0.40%		0.10%		0.50%		- 		0.40%		0.50%		0.50%		0.20%		0.40%		0.10%

										C		C

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 53

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR10C2. Total # of Kids by AGE & Gender

		Female - 9 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3030		2017		1530		487		423		331		445		990		1022		5		1256		1005		1076		524		1488		833

				99.60%		99.70%		99.60%		100.00%		100.00%		99.70%		99.60%		99.60%		99.80%		100.00%		99.80%		99.60%		99.80%		99.40%		99.60%		99.60%

										HI

		1		11		6		6		0		0		1		2		4		2		0		3		4		2		3		6		3

				0.40%		0.30%		0.40%		- 		- 		0.30%		0.40%		0.40%		0.20%		- 		0.20%		0.40%		0.20%		0.60%		0.40%		0.40%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 54

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR11C1. Total # of Kids by AGE & Gender

		Male - 10 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3031		2016		1532		484		421		331		444		989		1022		5		1252		1004		1073		526		1487		835

				99.70%		99.70%		99.70%		99.40%		99.50%		99.70%		99.30%		99.50%		99.80%		100.00%		99.40%		99.50%		99.50%		99.80%		99.50%		99.90%

		1		10		7		4		3		2		1		3		5		2		0		7		5		5		1		7		1

				0.30%		0.30%		0.30%		0.60%		0.50%		0.30%		0.70%		0.50%		0.20%		- 		0.60%		0.50%		0.50%		0.20%		0.50%		0.10%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 55

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR11C2. Total # of Kids by AGE & Gender

		Female - 10 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3033		2017		1531		486		421		331		446		993		1019		5		1253		1006		1075		524		1488		831

				99.70%		99.70%		99.70%		99.80%		99.50%		99.70%		99.80%		99.90%		99.50%		100.00%		99.50%		99.70%		99.70%		99.40%		99.60%		99.40%

		1		8		6		5		1		2		1		1		1		5		0		6		3		3		3		6		5

				0.30%		0.30%		0.30%		0.20%		0.50%		0.30%		0.20%		0.10%		0.50%		- 		0.50%		0.30%		0.30%		0.60%		0.40%		0.60%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 56

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR12C1. Total # of Kids by AGE & Gender

		Male - 11 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3028		2013		1529		484		421		330		446		986		1022		5		1252		1004		1071		524		1486		831

				99.60%		99.50%		99.50%		99.40%		99.50%		99.40%		99.80%		99.20%		99.80%		100.00%		99.40%		99.50%		99.40%		99.40%		99.50%		99.40%

		1		13		10		7		3		2		2		1		8		2		0		7		5		7		3		8		5

				0.40%		0.50%		0.50%		0.60%		0.50%		0.60%		0.20%		0.80%		0.20%		- 		0.60%		0.50%		0.60%		0.60%		0.50%		0.60%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 57

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR12C2. Total # of Kids by AGE & Gender

		Female - 11 months

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3036		2019		1534		485		423		331		444		992		1022		5		1255		1007		1075		527		1490		835

				99.80%		99.80%		99.90%		99.60%		100.00%		99.70%		99.30%		99.80%		99.80%		100.00%		99.70%		99.80%		99.70%		100.00%		99.70%		99.90%

								G

		1		5		4		2		2		0		1		3		2		2		0		4		2		3		0		4		1

				0.20%		0.20%		0.10%		0.40%		- 		0.30%		0.70%		0.20%		0.20%		- 		0.30%		0.20%		0.30%		- 		0.30%		0.10%

																C

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 58

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR13C1. Total # of Kids by AGE & Gender

		Male - 1 Year old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2995		1991		1514		477		415		327		437		988		998		5		1236		989		1056		522		1465		825

				98.50%		98.40%		98.60%		97.90%		98.10%		98.50%		97.80%		99.40%		97.50%		100.00%		98.20%		98.00%		98.00%		99.10%		98.10%		98.70%

																		K

		1		46		32		22		10		8		5		10		6		26		0		23		20		22		5		29		11

				1.50%		1.60%		1.40%		2.10%		1.90%		1.50%		2.20%		0.60%		2.50%		- 		1.80%		2.00%		2.00%		0.90%		1.90%		1.30%

																				J

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 59

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR13C2. Total # of Kids by AGE & Gender

		Female - 1 Year old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		3004		2006		1523		483		412		332		434		989		1012		5		1249		999		1069		523		1482		830

				98.80%		99.20%		99.20%		99.20%		97.40%		100.00%		97.10%		99.50%		98.80%		100.00%		99.20%		99.00%		99.20%		99.20%		99.20%		99.30%

								EG		EG				EGH

		1		37		17		13		4		11		0		13		5		12		0		10		10		9		4		12		6

				1.20%		0.80%		0.80%		0.80%		2.60%		- 		2.90%		0.50%		1.20%		- 		0.80%		1.00%		0.80%		0.80%		0.80%		0.70%

												CDF				CDF

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 60

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR14C1. Total # of Kids by AGE & Gender

		Male - 2 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2984		1981		1505		476		413		329		440		980		996		5		1236		990		1058		517		1464		820

				98.10%		97.90%		98.00%		97.70%		97.60%		99.10%		98.40%		98.60%		97.30%		100.00%		98.20%		98.10%		98.10%		98.10%		98.00%		98.10%

																		K

		1		56		41		31		10		9		3		7		13		28		0		22		18		19		10		29		16

				1.80%		2.00%		2.00%		2.10%		2.10%		0.90%		1.60%		1.30%		2.70%		- 		1.70%		1.80%		1.80%		1.90%		1.90%		1.90%

																				J

		2		1		1		0		1		1		0		0		1		0		0		1		1		1		0		1		0

				0		0		- 		0.20%		0.20%		- 		- 		0.10%		- 		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 61

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR14C2. Total # of Kids by AGE & Gender

		Female - 2 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2971		1974		1499		475		410		328		435		970		999		5		1228		985		1052		513		1459		816

				97.70%		97.60%		97.60%		97.50%		96.90%		98.80%		97.30%		97.60%		97.60%		100.00%		97.50%		97.60%		97.60%		97.30%		97.70%		97.60%

		1		69		48		36		12		13		4		12		24		24		0		30		24		26		14		34		20

				2.30%		2.40%		2.30%		2.50%		3.10%		1.20%		2.70%		2.40%		2.30%		- 		2.40%		2.40%		2.40%		2.70%		2.30%		2.40%

		2		1		1		1		0		0		0		0		0		1		0		1		0		0		0		1		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		- 		- 		- 		0.10%		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 62

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR15C1. Total # of Kids by AGE & Gender

		Male - 3 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2988		1997		1520		477		411		326		432		986		1006		5		1241		993		1056		525		1470		831

				98.30%		98.70%		99.00%		97.90%		97.20%		98.20%		96.60%		99.20%		98.20%		100.00%		98.60%		98.40%		98.00%		99.60%		98.40%		99.40%

								EGH																						NOQ				NOQ

		1		51		26		16		10		11		6		14		8		18		0		18		16		22		2		24		5

				1.70%		1.30%		1.00%		2.10%		2.60%		1.80%		3.10%		0.80%		1.80%		- 		1.40%		1.60%		2.00%		0.40%		1.60%		0.60%

												C				CI										PR		PR				PR

		2		2		0		0		0		1		0		1		0		0		0		0		0		0		0		0		0

				0.10%		- 		- 		- 		0.20%		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 63

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR15C2. Total # of Kids by AGE & Gender

		Female - 3 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2976		1987		1511		476		415		325		430		976		1006		5		1240		992		1063		514		1469		821

				97.90%		98.20%		98.40%		97.70%		98.10%		97.90%		96.20%		98.20%		98.20%		100.00%		98.50%		98.30%		98.60%		97.50%		98.30%		98.20%

								GH				H

		1		64		36		25		11		8		7		17		18		18		0		19		17		15		13		25		15

				2.10%		1.80%		1.60%		2.30%		1.90%		2.10%		3.80%		1.80%		1.80%		- 		1.50%		1.70%		1.40%		2.50%		1.70%		1.80%

																CI

		2		1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 64

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR16C1. Total # of Kids by AGE & Gender

		Male - 4 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2958		1964		1492		472		408		320		439		973		986		5		1221		980		1044		513		1450		816

				97.30%		97.10%		97.10%		96.90%		96.50%		96.40%		98.20%		97.90%		96.30%		100.00%		97.00%		97.10%		96.80%		97.30%		97.10%		97.60%

																H		K

		1		83		59		44		15		15		12		8		21		38		0		38		29		34		14		44		20

				2.70%		2.90%		2.90%		3.10%		3.50%		3.60%		1.80%		2.10%		3.70%		- 		3.00%		2.90%		3.20%		2.70%		2.90%		2.40%

																				J

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 65

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR16C2. Total # of Kids by AGE & Gender

		Female - 4 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2956		1964		1496		468		406		324		428		966		994		4		1219		977		1049		506		1450		809

				97.20%		97.10%		97.40%		96.10%		96.00%		97.60%		95.70%		97.20%		97.10%		80.00%		96.80%		96.80%		97.30%		96.00%		97.10%		96.80%

		1		85		59		40		19		17		8		19		28		30		1		40		32		29		21		44		27

				2.80%		2.90%		2.60%		3.90%		4.00%		2.40%		4.30%		2.80%		2.90%		20.00%		3.20%		3.20%		2.70%		4.00%		2.90%		3.20%

								I		I		I				I

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 66

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR17C1. Total # of Kids by AGE & Gender

		Male - 5 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2956		1972		1496		476		411		319		432		972		995		5		1227		981		1048		514		1455		816

				97.20%		97.50%		97.40%		97.70%		97.20%		96.10%		96.60%		97.80%		97.20%		100.00%		97.50%		97.20%		97.20%		97.50%		97.40%		97.60%

		1		84		51		40		11		12		12		15		22		29		0		32		28		30		13		39		20

				2.80%		2.50%		2.60%		2.30%		2.80%		3.60%		3.40%		2.20%		2.80%		- 		2.50%		2.80%		2.80%		2.50%		2.60%		2.40%

		2		1		0		0		0		0		1		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		0.30%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

														C

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 67

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR17C2. Total # of Kids by AGE & Gender

		Female - 5 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2927		1939		1470		469		405		321		427		955		979		5		1211		972		1032		506		1435		803

				96.30%		95.80%		95.70%		96.30%		95.70%		96.70%		95.50%		96.10%		95.60%		100.00%		96.20%		96.30%		95.70%		96.00%		96.10%		96.10%

		1		114		84		66		18		18		11		20		39		45		0		48		37		46		21		59		33

				3.70%		4.20%		4.30%		3.70%		4.30%		3.30%		4.50%		3.90%		4.40%		- 		3.80%		3.70%		4.30%		4.00%		3.90%		3.90%

								I		I		I		I		I

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 68

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR18C1. Total # of Kids by AGE & Gender

		Male - 6 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2937		1960		1488		472		401		316		434		970		985		5		1218		974		1048		508		1444		807

				96.60%		96.90%		96.90%		96.90%		94.80%		95.20%		97.10%		97.60%		96.20%		100.00%		96.70%		96.50%		97.20%		96.40%		96.70%		96.50%

								E

		1		104		63		48		15		22		16		13		24		39		0		41		35		30		19		50		29

				3.40%		3.10%		3.10%		3.10%		5.20%		4.80%		2.90%		2.40%		3.80%		- 		3.30%		3.50%		2.80%		3.60%		3.30%		3.50%

												CI		I

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 69

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR18C2. Total # of Kids by AGE & Gender

		Female - 6 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2908		1927		1469		458		403		321		421		943		979		5		1205		964		1026		496		1425		790

				95.60%		95.30%		95.60%		94.00%		95.30%		96.70%		94.20%		94.90%		95.60%		100.00%		95.70%		95.50%		95.20%		94.10%		95.40%		94.50%

		1		133		96		67		29		20		11		26		51		45		0		54		45		52		31		69		46

				4.40%		4.70%		4.40%		6.00%		4.70%		3.30%		5.80%		5.10%		4.40%		- 		4.30%		4.50%		4.80%		5.90%		4.60%		5.50%

								I		I		I				I

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 70

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR19C1. Total # of Kids by AGE & Gender

		Male - 7 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2920		1944		1479		465		390		319		433		958		981		5		1213		973		1035		502		1439		799

				96.00%		96.10%		96.30%		95.50%		92.20%		96.10%		96.90%		96.40%		95.80%		100.00%		96.30%		96.40%		96.00%		95.30%		96.30%		95.60%

								E		E				E		E

		1		120		79		57		22		33		12		14		36		43		0		46		36		43		25		55		37

				3.90%		3.90%		3.70%		4.50%		7.80%		3.60%		3.10%		3.60%		4.20%		- 		3.70%		3.60%		4.00%		4.70%		3.70%		4.40%

												CDFGHI

		2		1		0		0		0		0		1		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		0.30%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

														C

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 71

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR19C2. Total # of Kids by AGE & Gender

		Female - 7 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2897		1919		1455		464		403		319		428		944		970		5		1200		957		1027		500		1421		792

				95.30%		94.90%		94.70%		95.30%		95.30%		96.10%		95.70%		95.00%		94.70%		100.00%		95.30%		94.80%		95.30%		94.90%		95.10%		94.70%

		1		142		103		80		23		20		13		18		50		53		0		58		51		50		27		72		44

				4.70%		5.10%		5.20%		4.70%		4.70%		3.90%		4.00%		5.00%		5.20%		- 		4.60%		5.10%		4.60%		5.10%		4.80%		5.30%

		2		2		1		1		0		0		0		1		0		1		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		- 		- 		0.20%		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 72

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR20C1. Total # of Kids by AGE & Gender

		Male - 8 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2785		1830		1381		449		396		308		410		895		933		2		1148		931		986		471		1362		748

				91.60%		90.50%		89.90%		92.20%		93.60%		92.80%		91.70%		90.00%		91.10%		40.00%		91.20%		92.30%		91.50%		89.40%		91.20%		89.50%

												C														R

		1		256		193		155		38		27		24		37		99		91		3		111		78		92		56		132		88

				8.40%		9.50%		10.10%		7.80%		6.40%		7.20%		8.30%		10.00%		8.90%		60.00%		8.80%		7.70%		8.50%		10.60%		8.80%		10.50%

								EI								I																		N

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 73

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR20C2. Total # of Kids by AGE & Gender

		Female - 8 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2794		1853		1398		455		384		304		416		909		940		4		1148		914		979		484		1363		766

				91.90%		91.60%		91.00%		93.40%		90.80%		91.60%		93.10%		91.40%		91.80%		80.00%		91.20%		90.60%		90.80%		91.80%		91.20%		91.60%

		1		247		170		138		32		39		28		31		85		84		1		111		95		99		43		131		70

				8.10%		8.40%		9.00%		6.60%		9.20%		8.40%		6.90%		8.60%		8.20%		20.00%		8.80%		9.40%		9.20%		8.20%		8.80%		8.40%

								I				I		I

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 74

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR21C1. Total # of Kids by AGE & Gender

		Male - 9 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2783		1856		1408		448		394		310		411		908		943		5		1165		936		995		479		1379		759

				91.50%		91.70%		91.70%		92.00%		93.10%		93.40%		91.90%		91.30%		92.10%		100.00%		92.50%		92.80%		92.30%		90.90%		92.30%		90.80%

								I		I		I		I

		1		255		165		126		39		29		22		35		86		79		0		92		72		82		48		113		77

				8.40%		8.20%		8.20%		8.00%		6.90%		6.60%		7.80%		8.70%		7.70%		- 		7.30%		7.10%		7.60%		9.10%		7.60%		9.20%

		2		3		2		2		0		0		0		1		0		2		0		2		1		1		0		2		0

				0.10%		0.10%		0.10%		- 		- 		- 		0.20%		- 		0.20%		- 		0.20%		0.10%		0.10%		- 		0.10%		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 75

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR21C2. Total # of Kids by AGE & Gender

		Female - 9 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2757		1824		1378		446		385		302		389		906		914		4		1132		908		962		474		1344		749

				90.70%		90.20%		89.70%		91.60%		91.00%		91.00%		87.00%		91.10%		89.30%		80.00%		89.90%		90.00%		89.20%		89.90%		90.00%		89.60%

										G

		1		279		196		157		39		38		29		56		88		107		1		124		98		114		52		147		86

				9.20%		9.70%		10.20%		8.00%		9.00%		8.70%		12.50%		8.90%		10.40%		20.00%		9.80%		9.70%		10.60%		9.90%		9.80%		10.30%

								I		I		I		I		DHI

		2		5		3		1		2		0		1		2		0		3		0		3		3		2		1		3		1

				0.20%		0.10%		0.10%		0.40%		- 		0.30%		0.40%		- 		0.30%		- 		0.20%		0.30%		0.20%		0.20%		0.20%		0.10%

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 76

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR22C1. Total # of Kids by AGE & Gender

		Male - 10 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2651		1771		1345		426		373		286		388		873		893		5		1090		874		936		463		1301		741

				87.20%		87.50%		87.60%		87.50%		88.20%		86.10%		86.80%		87.80%		87.20%		100.00%		86.60%		86.60%		86.80%		87.90%		87.10%		88.60%

		1		389		251		190		61		50		46		59		120		131		0		168		135		141		64		192		95

				12.80%		12.40%		12.40%		12.50%		11.80%		13.90%		13.20%		12.10%		12.80%		- 		13.30%		13.40%		13.10%		12.10%		12.90%		11.40%

		2		1		1		1		0		0		0		0		1		0		0		1		0		1		0		1		0

				0		0		0.10%		- 		- 		- 		- 		0.10%		- 		- 		0.10%		- 		0.10%		- 		0.10%		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 77

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR22C2. Total # of Kids by AGE & Gender

		Female - 10 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2748		1818		1383		435		381		298		398		886		927		5		1141		920		971		480		1352		761

				90.40%		89.90%		90.00%		89.30%		90.10%		89.80%		89.00%		89.10%		90.50%		100.00%		90.60%		91.20%		90.10%		91.10%		90.50%		91.00%

		1		290		204		153		51		41		33		49		107		97		0		117		88		106		47		141		75

				9.50%		10.10%		10.00%		10.50%		9.70%		9.90%		11.00%		10.80%		9.50%		- 		9.30%		8.70%		9.80%		8.90%		9.40%		9.00%

		2		3		1		0		1		1		1		0		1		0		0		1		1		1		0		1		0

				0.10%		0		- 		0.20%		0.20%		0.30%		- 		0.10%		- 		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

														C

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 78

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR23C1. Total # of Kids by AGE & Gender

		Male - 11 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2753		1846		1402		444		383		304		410		902		939		5		1147		919		982		481		1362		764

				90.50%		91.30%		91.30%		91.20%		90.50%		91.60%		91.70%		90.70%		91.70%		100.00%		91.10%		91.10%		91.10%		91.30%		91.20%		91.40%

								HI

		1		288		177		134		43		40		28		37		92		85		0		112		90		96		46		132		72

				9.50%		8.70%		8.70%		8.80%		9.50%		8.40%		8.30%		9.30%		8.30%		- 		8.90%		8.90%		8.90%		8.70%		8.80%		8.60%

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 79

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR23C2. Total # of Kids by AGE & Gender

		Female - 11 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2811		1869		1421		448		384		318		412		934		930		5		1176		937		1004		483		1388		771

				92.40%		92.40%		92.50%		92.00%		90.80%		95.80%		92.20%		94.00%		90.80%		100.00%		93.40%		92.90%		93.10%		91.70%		92.90%		92.20%

														CDEGI				K

		1		230		154		115		39		39		14		35		60		94		0		83		72		74		44		106		65

				7.60%		7.60%		7.50%		8.00%		9.20%		4.20%		7.80%		6.00%		9.20%		- 		6.60%		7.10%		6.90%		8.30%		7.10%		7.80%

								F		F		F				F				J

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 80

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR24C1. Total # of Kids by AGE & Gender

		Male - 12 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2674		1787		1354		433		371		288		397		864		918		5		1113		897		958		463		1321		731

				87.90%		88.30%		88.20%		88.90%		87.70%		86.70%		88.80%		86.90%		89.60%		100.00%		88.40%		88.90%		88.90%		87.90%		88.40%		87.40%

		1		362		231		177		54		52		44		49		128		103		0		143		110		118		63		169		102

				11.90%		11.40%		11.50%		11.10%		12.30%		13.30%		11.00%		12.90%		10.10%		- 		11.40%		10.90%		10.90%		12.00%		11.30%		12.20%

																		K

		2		5		5		5		0		0		0		1		2		3		0		3		2		2		1		4		3

				0.20%		0.20%		0.30%		- 		- 		- 		0.20%		0.20%		0.30%		- 		0.20%		0.20%		0.20%		0.20%		0.30%		0.40%

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 81

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR24C2. Total # of Kids by AGE & Gender

		Female - 12 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2795		1865		1422		443		383		305		405		937		924		4		1158		921		997		492		1381		786

				91.90%		92.20%		92.60%		91.00%		90.50%		91.90%		90.60%		94.30%		90.20%		80.00%		92.00%		91.30%		92.50%		93.40%		92.40%		94.00%

																		K																N

		1		244		157		114		43		39		27		42		57		99		1		101		88		81		34		113		49

				8.00%		7.80%		7.40%		8.80%		9.20%		8.10%		9.40%		5.70%		9.70%		20.00%		8.00%		8.70%		7.50%		6.50%		7.60%		5.90%

																				J						R

		2		2		1		0		1		1		0		0		0		1		0		0		0		0		1		0		1

				0.10%		0		- 		0.20%		0.20%		- 		- 		- 		0.10%		- 		- 		- 		- 		0.20%		- 		0.10%

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 82

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR25C1. Total # of Kids by AGE & Gender

		Male - 13 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2660		1755		1319		436		376		306		396		840		912		3		1093		871		933		458		1294		723

				87.50%		86.80%		85.90%		89.50%		88.90%		92.20%		88.60%		84.50%		89.10%		60.00%		86.80%		86.30%		86.50%		86.90%		86.60%		86.50%

										C				CH						J

		1		380		268		217		51		47		26		51		154		112		2		166		138		145		69		200		113

				12.50%		13.20%		14.10%		10.50%		11.10%		7.80%		11.40%		15.50%		10.90%		40.00%		13.20%		13.70%		13.50%		13.10%		13.40%		13.50%

								DF										K

		2		1		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 83

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR25C2. Total # of Kids by AGE & Gender

		Female - 13 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2770		1839		1405		434		380		305		401		912		922		5		1146		920		986		480		1360		760

				91.10%		90.90%		91.50%		89.10%		89.80%		91.90%		89.70%		91.80%		90.00%		100.00%		91.00%		91.20%		91.50%		91.10%		91.00%		90.90%

		1		269		183		130		53		43		27		45		82		101		0		112		88		91		47		133		76

				8.80%		9.00%		8.50%		10.90%		10.20%		8.10%		10.10%		8.20%		9.90%		- 		8.90%		8.70%		8.40%		8.90%		8.90%		9.10%

										I

		2		2		1		1		0		0		0		1		0		1		0		1		1		1		0		1		0

				0.10%		0		0.10%		- 		- 		- 		0.20%		- 		0.10%		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 84

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR26C1. Total # of Kids by AGE & Gender

		Male - 14 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2801		1846		1402		444		386		302		416		906		935		5		1151		931		975		488		1366		762

				92.10%		91.30%		91.30%		91.20%		91.30%		91.00%		93.10%		91.10%		91.30%		100.00%		91.40%		92.30%		90.40%		92.60%		91.40%		91.10%

		1		239		176		133		43		37		30		31		88		88		0		107		78		102		39		127		73

				7.90%		8.70%		8.70%		8.80%		8.70%		9.00%		6.90%		8.90%		8.60%		- 		8.50%		7.70%		9.50%		7.40%		8.50%		8.70%

								I		I		I		I

		2		1		1		1		0		0		0		0		0		1		0		1		0		1		0		1		1

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		0.10%		- 		0.10%		- 		0.10%		0.10%

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 85

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR26C2. Total # of Kids by AGE & Gender

		Female - 14 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2803		1863		1424		439		394		296		407		932		926		5		1144		916		983		490		1360		780

				92.20%		92.10%		92.70%		90.10%		93.10%		89.20%		91.10%		93.80%		90.40%		100.00%		90.90%		90.80%		91.20%		93.00%		91.00%		93.30%

								F										K																MN

		1		236		159		112		47		28		36		40		61		98		0		114		92		94		37		133		56

				7.80%		7.90%		7.30%		9.70%		6.60%		10.80%		8.90%		6.10%		9.60%		- 		9.10%		9.10%		8.70%		7.00%		8.90%		6.70%

										I				CEI						J

		2		2		1		0		1		1		0		0		1		0		0		1		1		1		0		1		0

				0.10%		0		- 		0.20%		0.20%		- 		- 		0.10%		- 		- 		0.10%		0.10%		0.10%		- 		0.10%		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 86

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR27C1. Total # of Kids by AGE & Gender

		Male - 15 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2929		1935		1470		465		404		320		429		947		984		4		1208		967		1037		506		1431		802

				96.30%		95.70%		95.70%		95.50%		95.50%		96.40%		96.00%		95.30%		96.10%		80.00%		95.90%		95.80%		96.20%		96.00%		95.80%		95.90%

		1		112		88		66		22		19		12		18		47		40		1		51		42		41		21		63		34

				3.70%		4.30%		4.30%		4.50%		4.50%		3.60%		4.00%		4.70%		3.90%		20.00%		4.10%		4.20%		3.80%		4.00%		4.20%		4.10%

								I		I		I

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 87

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR27C2. Total # of Kids by AGE & Gender

		Female - 15 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2942		1960		1493		467		399		322		427		969		986		5		1222		980		1052		512		1454		815

				96.70%		96.90%		97.20%		95.90%		94.30%		97.00%		95.50%		97.50%		96.30%		100.00%		97.10%		97.10%		97.60%		97.20%		97.30%		97.50%

								E

		1		98		62		42		20		24		10		20		25		37		0		37		29		26		15		40		21

				3.20%		3.10%		2.70%		4.10%		5.70%		3.00%		4.50%		2.50%		3.60%		- 		2.90%		2.90%		2.40%		2.80%		2.70%		2.50%

										I		CI				I

		2		1		1		1		0		0		0		0		0		1		0		0		0		0		0		0		0

				0		0		0.10%		- 		- 		- 		- 		- 		0.10%		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 88

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR28C1. Total # of Kids by AGE & Gender

		Male - 16 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2947		1961		1492		469		399		320		435		975		981		5		1218		977		1043		515		1446		818

				96.90%		96.90%		97.10%		96.30%		94.30%		96.40%		97.30%		98.10%		95.80%		100.00%		96.70%		96.80%		96.80%		97.70%		96.80%		97.80%

								E								E		K

		1		93		62		44		18		23		12		12		19		43		0		41		32		35		12		48		18

				3.10%		3.10%		2.90%		3.70%		5.40%		3.60%		2.70%		1.90%		4.20%		- 		3.30%		3.20%		3.20%		2.30%		3.20%		2.20%

												CGI								J

		2		1		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0

				0		- 		- 		- 		0.20%		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 89

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR28C2. Total # of Kids by AGE & Gender

		Female - 16 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2957		1966		1500		466		403		320		433		973		989		4		1224		985		1047		518		1451		819

				97.20%		97.20%		97.70%		95.70%		95.30%		96.40%		96.90%		97.90%		96.60%		80.00%		97.20%		97.60%		97.10%		98.30%		97.10%		98.00%

								DE

		1		84		57		36		21		20		12		14		21		35		1		35		24		31		9		43		17

				2.80%		2.80%		2.30%		4.30%		4.70%		3.60%		3.10%		2.10%		3.40%		20.00%		2.80%		2.40%		2.90%		1.70%		2.90%		2.00%

										CI		CI

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 90

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR29C1. Total # of Kids by AGE & Gender

		Male - 17 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2950		1965		1492		473		403		323		432		977		983		5		1215		977		1034		516		1442		814

				97.00%		97.10%		97.10%		97.10%		95.30%		97.30%		96.60%		98.30%		96.00%		100.00%		96.50%		96.80%		95.90%		97.90%		96.50%		97.40%

																		K												O

		1		91		58		44		14		20		9		15		17		41		0		44		32		44		11		52		22

				3.00%		2.90%		2.90%		2.90%		4.70%		2.70%		3.40%		1.70%		4.00%		- 		3.50%		3.20%		4.10%		2.10%		3.50%		2.60%

												I								J								P

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 91

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		HQ7ALLR29C2. Total # of Kids by AGE & Gender

		Female - 17 Years old

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		0		2968		1970		1493		477		414		326		435		979		986		5		1225		978		1045		518		1450		815

				97.60%		97.40%		97.20%		97.90%		97.90%		98.20%		97.30%		98.50%		96.30%		100.00%		97.30%		96.90%		96.90%		98.30%		97.10%		97.50%

																		K

		1		73		53		43		10		9		6		12		15		38		0		34		31		33		9		44		21

				2.40%		2.60%		2.80%		2.10%		2.10%		1.80%		2.70%		1.50%		3.70%		- 		2.70%		3.10%		3.10%		1.70%		2.90%		2.50%

								I		I		I		I		I				J

		2		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		3		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		4		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		6		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		7		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		8		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		9		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		10		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 92

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q8. This survey requires your child to answer survey questions. Are you willing to have one of your children between 8-14 answer survey questions?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Yes		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		No		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

				- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 		- 

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 93

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q9. What is your current marital status?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Single, never married		372		189		87		102		144		24		88		73		115		1		128		96		122		36		147		70

				12.20%		9.30%		5.70%		20.90%		34.00%		7.20%		19.70%		7.30%		11.20%		20.00%		10.20%		9.50%		11.30%		6.80%		9.80%		8.40%

				B						CFI		CDFGHI				CFI				J				P				PR				P

		Married/Domestic partnership or living with partner (Heterosexual relationship)		2342		1641		1313		328		224		284		300		874		763		4		998		802		853		445		1199		703

				77.00%		81.10%		85.50%		67.40%		53.00%		85.50%		67.10%		87.90%		74.50%		80.00%		79.30%		79.50%		79.10%		84.40%		80.30%		84.10%

						A		DEGHI		E				DEGHI		E		K												MNOQ				MNOQ

		Married/Domestic partnership or living with partner (Same sex relationship)		103		52		39		13		11		7		13		24		28		0		28		24		22		23		30		26

				3.40%		2.60%		2.50%		2.70%		2.60%		2.10%		2.90%		2.40%		2.70%		- 		2.20%		2.40%		2.00%		4.40%		2.00%		3.10%

																														MNOQ

		Separated/Divorced		191		114		75		39		36		15		43		20		94		0		84		72		62		21		95		32

				6.30%		5.60%		4.90%		8.00%		8.50%		4.50%		9.60%		2.00%		9.20%		- 		6.70%		7.10%		5.80%		4.00%		6.40%		3.80%

										CF		CF				CFI				J				PR		PR						PR

		Widow/Widower		33		27		22		5		8		2		3		3		24		0		21		15		19		2		23		5

				1.10%		1.30%		1.40%		1.00%		1.90%		0.60%		0.70%		0.30%		2.30%		- 		1.70%		1.50%		1.80%		0.40%		1.50%		0.60%

																				J				PR		P		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 94

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q10. What is the highest level of education you’ve completed?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Less than 9th grade		50		33		26		7		8		3		9		20		13		0		20		18		17		11		24		14

				1.60%		1.60%		1.70%		1.40%		1.90%		0.90%		2.00%		2.00%		1.30%		- 		1.60%		1.80%		1.60%		2.10%		1.60%		1.70%

		9th to 12th grade, no diploma		73		32		15		17		19		6		22		7		24		1		19		16		22		6		25		11

				2.40%		1.60%		1.00%		3.50%		4.50%		1.80%		4.90%		0.70%		2.30%		20.00%		1.50%		1.60%		2.00%		1.10%		1.70%		1.30%

				B						CI		CFI				CFI				J

		High school graduate or equivalent		337		171		107		64		71		19		89		41		130		0		105		93		103		34		125		56

				11.10%		8.50%		7.00%		13.10%		16.80%		5.70%		19.90%		4.10%		12.70%		- 		8.30%		9.20%		9.60%		6.50%		8.40%		6.70%

				B						CF		CF				CDFI				J						R		PR

		Some college, no degree		383		222		142		80		92		35		78		54		165		3		170		130		143		36		190		63

				12.60%		11.00%		9.20%		16.40%		21.70%		10.50%		17.40%		5.40%		16.10%		60.00%		13.50%		12.90%		13.30%		6.80%		12.70%		7.50%

								I		CFI		CDFI		I		CFI				J				PR		PR		PR				PR

		Associate degree		326		191		129		62		71		23		59		49		141		1		137		115		117		25		160		56

				10.70%		9.40%		8.40%		12.70%		16.80%		6.90%		13.20%		4.90%		13.80%		20.00%		10.90%		11.40%		10.90%		4.70%		10.70%		6.70%

										CF		CF				CF				J				PR		PR		PR				PR

		Bachelor's degree		1011		659		488		171		106		161		139		347		312		0		396		309		333		168		480		281

				33.20%		32.60%		31.80%		35.10%		25.10%		48.50%		31.10%		34.90%		30.50%		- 		31.50%		30.60%		30.90%		31.90%		32.10%		33.60%

								E		EH				CDEGH		E		K

		Graduate or professional degree		861		715		629		86		56		85		51		476		239		0		412		328		343		247		490		355

				28.30%		35.30%		41.00%		17.70%		13.20%		25.60%		11.40%		47.90%		23.30%		- 		32.70%		32.50%		31.80%		46.90%		32.80%		42.50%

						A		DEFGHI		GH		H		DEGH				K												MNOQ				MNOQ

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 95

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q11. Do you own or rent your current residence? For the purpose of the survey, you own your home even if you have outstanding debt that you owe on your mortgage loan.

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Own		2275		1657		1340		317		230		245		270		895		758		4		1009		786		837		457		1195		720

				74.80%		81.90%		87.20%		65.10%		54.40%		73.80%		60.40%		90.00%		74.00%		80.00%		80.10%		77.90%		77.60%		86.70%		80.00%		86.10%

						A		DEFGHI		E				DEGHI				K												MNOQ				MNOQ

		Rent		615		308		158		150		170		77		160		77		230		1		218		193		209		54		257		91

				20.20%		15.20%		10.30%		30.80%		40.20%		23.20%		35.80%		7.70%		22.50%		20.00%		17.30%		19.10%		19.40%		10.20%		17.20%		10.90%

				B						CFI		CDFI		CI		CFI				J				PR		PR		PR				PR

		Living at home with family		143		53		34		19		22		9		16		20		33		0		28		27		28		15		38		23

				4.70%		2.60%		2.20%		3.90%		5.20%		2.70%		3.60%		2.00%		3.20%		- 		2.20%		2.70%		2.60%		2.80%		2.50%		2.80%

				B						C		C

		Other		8		5		4		1		1		1		1		2		3		0		4		3		4		1		4		2

				0.30%		0.20%		0.30%		0.20%		0.20%		0.30%		0.20%		0.20%		0.30%		- 		0.30%		0.30%		0.40%		0.20%		0.30%		0.20%

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 96

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q12. What is your race/ethnicity?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		African American or Black		423		208		7		201		423		5		30		62		146		0		136		114		121		45		161		81

				13.90%		10.30%		0.50%		41.30%		100.00%		1.50%		6.70%		6.20%		14.30%		- 		10.80%		11.30%		11.20%		8.50%		10.80%		9.70%

				B						CFGHI		CDFGHI		C		CFI				J

		American Indian or Alaska Native		241		43		11		32		16		1		24		8		33		2		31		23		24		8		34		12

				7.90%		2.10%		0.70%		6.60%		3.80%		0.30%		5.40%		0.80%		3.20%		40.00%		2.50%		2.30%		2.20%		1.50%		2.30%		1.40%

				B						CFI		CFI				CFI				J

		Asian		332		113		9		104		5		332		11		34		79		0		76		60		66		17		90		31

				10.90%		5.60%		0.60%		21.40%		1.20%		100.00%		2.50%		3.40%		7.70%		- 		6.00%		5.90%		6.10%		3.20%		6.00%		3.70%

				B						CEGHI				CDEGHI		C				J				PR		PR		PR				PR

		Hispanic/Latino or Spanish Origin		447		209		43		166		30		11		447		85		122		2		149		118		131		34		170		68

				14.70%		10.30%		2.80%		34.10%		7.10%		3.30%		100.00%		8.60%		11.90%		40.00%		11.80%		11.70%		12.20%		6.50%		11.40%		8.10%

				B						CEFHI		CF				CDEFHI				J				PR		PR		PR				PR

		Native Hawaiian or other Pacific Islander		227		21		8		13		1		6		8		12		9		0		15		13		16		2		19		7

				7.50%		1.00%		0.50%		2.70%		0.20%		1.80%		1.80%		1.20%		0.90%		- 		1.20%		1.30%		1.50%		0.40%		1.30%		0.80%

				B						CEH				CEH		CEH												P

		White		1645		1536		1536		0		27		25		70		830		704		2		934		739		790		432		1112		667

				54.10%		75.90%		100.00%		- 		6.40%		7.50%		15.70%		83.50%		68.80%		40.00%		74.20%		73.20%		73.30%		82.00%		74.40%		79.80%

						A		DEFGHI				D		D		DEF		K												MNOQ				MNOQ

		Sigma		3315		2130		1614		516		502		380		590		1031		1093		6		1341		1067		1148		538		1586		866

				109.00%		105.30%		105.10%		106.00%		118.70%		114.50%		132.00%		103.70%		106.70%		120.00%		106.50%		105.70%		106.50%		102.10%		106.20%		103.60%

		Table 97

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q13R1. How would you rate the impact of the pandemic on the following?

		Emotional well being

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 3 Box (NET)		1686		1120		873		247		222		161		249		612		506		2		792		649		665		388		878		551

				55.40%		55.40%		56.80%		50.70%		52.50%		48.50%		55.70%		61.60%		49.40%		40.00%		62.90%		64.30%		61.70%		73.60%		58.80%		65.90%

								DF								F		K						Q		Q				MNOQR				Q

		  (10) 10 - Extreme impact		663		462		361		101		111		54		102		268		192		2		313		261		263		187		336		231

				21.80%		22.80%		23.50%		20.70%		26.20%		16.30%		22.80%		27.00%		18.80%		40.00%		24.90%		25.90%		24.40%		35.50%		22.50%		27.60%

								FI		I		FI				FI		K												MNOQR				Q

		  (9) 9		454		317		249		68		36		47		53		185		132		0		218		172		194		108		249		170

				14.90%		15.70%		16.20%		14.00%		8.50%		14.20%		11.90%		18.60%		12.90%		- 		17.30%		17.00%		18.00%		20.50%		16.70%		20.30%

								EG		E				E				K												Q				Q

		  (8) 8		569		341		263		78		75		60		94		159		182		0		261		216		208		93		293		150

				18.70%		16.90%		17.10%		16.00%		17.70%		18.10%		21.00%		16.00%		17.80%		- 		20.70%		21.40%		19.30%		17.60%		19.60%		17.90%

																D

		Moderate Box (NET)		901		592		430		162		134		105		147		243		348		1		467		309		342		118		520		243

				29.60%		29.30%		28.00%		33.30%		31.70%		31.60%		32.90%		24.40%		34.00%		20.00%		37.10%		30.60%		31.70%		22.40%		34.80%		29.10%

										C						C				J				NOPR		P		P				NPR		P

		  (7) 7		372		243		177		66		56		45		56		106		136		1		196		132		152		55		214		103

				12.20%		12.00%		11.50%		13.60%		13.20%		13.60%		12.50%		10.70%		13.30%		20.00%		15.60%		13.10%		14.10%		10.40%		14.30%		12.30%

																								PR				P				P

		  (6) 6		260		168		122		46		38		31		43		68		100		0		133		86		82		37		144		69

				8.50%		8.30%		7.90%		9.40%		9.00%		9.30%		9.60%		6.80%		9.80%		- 		10.60%		8.50%		7.60%		7.00%		9.60%		8.30%

																				J				OP

		  (5) 5		269		181		131		50		40		29		48		69		112		0		138		91		108		26		162		71

				8.80%		8.90%		8.50%		10.30%		9.50%		8.70%		10.70%		6.90%		10.90%		- 		11.00%		9.00%		10.00%		4.90%		10.80%		8.50%

																				J				P		P		P				P		P

		Bottom 4 Box (NET)		454		311		233		78		67		66		51		139		170		2		0		51		71		21		96		42

				14.90%		15.40%		15.20%		16.00%		15.80%		19.90%		11.40%		14.00%		16.60%		40.00%		- 		5.10%		6.60%		4.00%		6.40%		5.00%

								G		G				CGI												M		MP		M		MP		M

		  (4) 4		123		78		59		19		18		18		13		38		40		0		0		24		29		11		39		22

				4.00%		3.90%		3.80%		3.90%		4.30%		5.40%		2.90%		3.80%		3.90%		- 		- 		2.40%		2.70%		2.10%		2.60%		2.60%

																										M		M		M		M		M

		  (3) 3		120		80		62		18		15		25		15		38		42		0		0		13		20		6		27		10

				3.90%		4.00%		4.00%		3.70%		3.50%		7.50%		3.40%		3.80%		4.10%		- 		- 		1.30%		1.90%		1.10%		1.80%		1.20%

														CDEGHI												M		M		M		M		M

		  (2) 2		91		67		50		17		15		12		6		23		43		1		0		7		12		2		17		5

				3.00%		3.30%		3.30%		3.50%		3.50%		3.60%		1.30%		2.30%		4.20%		20.00%		- 		0.70%		1.10%		0.40%		1.10%		0.60%

								G		G		G		G						J						M		M		M		M		M

		  (1) 1 - No impact		120		86		62		24		19		11		17		40		45		1		0		7		10		2		13		5

				3.90%		4.30%		4.00%		4.90%		4.50%		3.30%		3.80%		4.00%		4.40%		20.00%		- 		0.70%		0.90%		0.40%		0.90%		0.60%

																										M		M		M		M		M

		Mean		7.2		7.2		7.3		7		7.1		6.8		7.3		7.5		6.9		6		8		7.9		7.7		8.3		7.6		8

								F								F		K						OQ		Q				MNOQR				OQ

		Std. Dev.		2.5		2.6		2.6		2.6		2.6		2.5		2.4		2.5		2.6		4.3		1.7		1.9		2		1.8		2		1.9

		Std. Err.		0		0.1		0.1		0.1		0.1		0.1		0.1		0.1		0.1		1.9		0		0.1		0.1		0.1		0.1		0.1

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 98

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q13R2. How would you rate the impact of the pandemic on the following?

		Physical well being

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 3 Box (NET)		1455		985		775		210		168		139		184		596		387		2		635		559		561		396		727		542

				47.80%		48.70%		50.50%		43.10%		39.70%		41.90%		41.20%		60.00%		37.80%		40.00%		50.40%		55.40%		52.00%		75.10%		48.70%		64.80%

								DEFG										K								MQ				MNOQR				MNOQ

		  (10) 10 - Extreme impact		571		420		337		83		75		44		77		276		142		2		260		228		232		180		288		226

				18.80%		20.80%		21.90%		17.00%		17.70%		13.30%		17.20%		27.80%		13.90%		40.00%		20.70%		22.60%		21.50%		34.20%		19.30%		27.00%

								DFGI		I		I				I		K								Q				MNOQR				MNOQ

		  (9) 9		409		272		220		52		29		36		41		166		106		0		163		144		141		124		195		172

				13.40%		13.40%		14.30%		10.70%		6.90%		10.80%		9.20%		16.70%		10.40%		- 		12.90%		14.30%		13.10%		23.50%		13.10%		20.60%

								DEG		E								K												MNOQ				MNOQ

		  (8) 8		475		293		218		75		64		59		66		154		139		0		212		187		188		92		244		144

				15.60%		14.50%		14.20%		15.40%		15.10%		17.80%		14.80%		15.50%		13.60%		- 		16.80%		18.50%		17.40%		17.50%		16.30%		17.20%

		Moderate Box (NET)		978		642		466		176		162		112		168		241		400		1		480		450		405		111		585		260

				32.20%		31.70%		30.30%		36.10%		38.30%		33.70%		37.60%		24.20%		39.10%		20.00%		38.10%		44.60%		37.60%		21.10%		39.20%		31.10%

										CI		CHI				CHI				J				PR		MOPQR		PR				PR		P

		  (7) 7		377		227		164		63		65		40		65		99		128		0		172		159		169		36		207		90

				12.40%		11.20%		10.70%		12.90%		15.40%		12.00%		14.50%		10.00%		12.50%		- 		13.70%		15.80%		15.70%		6.80%		13.90%		10.80%

												C				C								PR		PR		PR				PR		P

		  (6) 6		262		175		125		50		39		36		48		61		114		0		134		125		103		32		161		70

				8.60%		8.70%		8.10%		10.30%		9.20%		10.80%		10.70%		6.10%		11.10%		- 		10.60%		12.40%		9.60%		6.10%		10.80%		8.40%

																				J				P		OPR		P				P

		  (5) 5		339		240		177		63		58		36		55		81		158		1		174		166		133		43		217		100

				11.10%		11.90%		11.50%		12.90%		13.70%		10.80%		12.30%		8.10%		15.40%		20.00%		13.80%		16.50%		12.30%		8.20%		14.50%		12.00%

								I		I		I				I				J				P		OPR		P				P		P

		Bottom 4 Box (NET)		608		396		295		101		93		81		95		157		237		2		144		0		112		20		182		34

				20.00%		19.60%		19.20%		20.70%		22.00%		24.40%		21.30%		15.80%		23.10%		40.00%		11.40%		- 		10.40%		3.80%		12.20%		4.10%

												I		CI						J				NPR				NPR		N		NPR		N

		  (4) 4		133		85		63		22		24		14		22		25		59		1		46		0		29		6		55		11

				4.40%		4.20%		4.10%		4.50%		5.70%		4.20%		4.90%		2.50%		5.80%		20.00%		3.70%		- 		2.70%		1.10%		3.70%		1.30%

																				J				NPR				NPR		N		NPR		N

		  (3) 3		138		91		69		22		16		20		20		44		46		1		41		0		33		8		51		12

				4.50%		4.50%		4.50%		4.50%		3.80%		6.00%		4.50%		4.40%		4.50%		20.00%		3.30%		- 		3.10%		1.50%		3.40%		1.40%

														I										NPR				NR		N		NPR		N

		  (2) 2		114		77		58		19		12		22		20		34		43		0		21		0		17		3		29		5

				3.70%		3.80%		3.80%		3.90%		2.80%		6.60%		4.50%		3.40%		4.20%		- 		1.70%		- 		1.60%		0.60%		1.90%		0.60%

														CE										NR				NR		N		NPR		N

		  (1) 1 - No impact		223		143		105		38		41		25		33		54		89		0		36		0		33		3		47		6

				7.30%		7.10%		6.80%		7.80%		9.70%		7.50%		7.40%		5.40%		8.70%		- 		2.90%		- 		3.10%		0.60%		3.10%		0.70%

												C								J				NPR				NPR		N		NPR		N

		Mean		6.7		6.8		6.9		6.5		6.4		6.3		6.5		7.3		6.3		6.4		7.2		7.7		7.3		8.3		7.1		7.9

								DEFG										K								MOQ		Q		MNOQR				MNOQ

		Std. Dev.		2.7		2.8		2.8		2.7		2.8		2.8		2.7		2.7		2.7		3.4		2.3		1.8		2.3		1.9		2.4		2

		Std. Err.		0		0.1		0.1		0.1		0.1		0.2		0.1		0.1		0.1		1.5		0.1		0.1		0.1		0.1		0.1		0.1

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 99

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q13R3. How would you rate the impact of the pandemic on the following?

		Financial well being

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 3 Box (NET)		1542		1010		784		226		213		131		226		601		407		2		666		551		652		358		774		514

				50.70%		49.90%		51.00%		46.40%		50.40%		39.50%		50.60%		60.50%		39.70%		40.00%		52.90%		54.60%		60.50%		67.90%		51.80%		61.50%

								F		F		F				F		K										MNQ		MNOQR				MNQ

		  (10) 10 - Extreme impact		720		492		380		112		124		56		107		306		184		2		315		263		309		183		359		246

				23.70%		24.30%		24.70%		23.00%		29.30%		16.90%		23.90%		30.80%		18.00%		40.00%		25.00%		26.10%		28.70%		34.70%		24.00%		29.40%

								FI		FI		DFI				FI		K										MQ		MNOQR				MQ

		  (9) 9		394		250		205		45		37		28		46		151		99		0		164		135		151		99		189		137

				13.00%		12.40%		13.30%		9.20%		8.70%		8.40%		10.30%		15.20%		9.70%		- 		13.00%		13.40%		14.00%		18.80%		12.70%		16.40%

								DEF										K												MNOQ				MQ

		  (8) 8		428		268		199		69		52		47		73		144		124		0		187		153		192		76		226		131

				14.10%		13.20%		13.00%		14.20%		12.30%		14.20%		16.30%		14.50%		12.10%		- 		14.90%		15.20%		17.80%		14.40%		15.10%		15.70%

		Moderate Box (NET)		911		595		438		157		126		121		139		235		360		0		417		342		426		169		523		274

				30.00%		29.40%		28.50%		32.20%		29.80%		36.40%		31.10%		23.60%		35.20%		- 		33.10%		33.90%		39.50%		32.10%		35.00%		32.80%

										I				CI		I				J								MNPQR

		  (7) 7		358		224		162		62		47		45		60		101		123		0		155		131		161		63		194		101

				11.80%		11.10%		10.50%		12.70%		11.10%		13.60%		13.40%		10.20%		12.00%		- 		12.30%		13.00%		14.90%		12.00%		13.00%		12.10%

		  (6) 6		247		161		121		40		38		32		26		59		102		0		119		99		120		41		145		69

				8.10%		8.00%		7.90%		8.20%		9.00%		9.60%		5.80%		5.90%		10.00%		- 		9.50%		9.80%		11.10%		7.80%		9.70%		8.30%

														G						J								PR

		  (5) 5		306		210		155		55		41		44		53		75		135		0		143		112		145		65		184		104

				10.10%		10.40%		10.10%		11.30%		9.70%		13.30%		11.90%		7.50%		13.20%		- 		11.40%		11.10%		13.50%		12.30%		12.30%		12.40%

								I		I				I		I				J

		Bottom 4 Box (NET)		588		418		314		104		84		80		82		158		257		3		176		116		0		0		197		48

				19.30%		20.70%		20.40%		21.40%		19.90%		24.10%		18.30%		15.90%		25.10%		60.00%		14.00%		11.50%		- 		- 		13.20%		5.70%

								HI		HI		I		HI						J				OPR		OPR						OPR		OP

		  (4) 4		121		84		59		25		13		12		26		31		50		3		52		37		0		0		56		16

				4.00%		4.20%		3.80%		5.10%		3.10%		3.60%		5.80%		3.10%		4.90%		60.00%		4.10%		3.70%		- 		- 		3.70%		1.90%

																				J				OPR		OPR						OPR		OP

		  (3) 3		144		104		77		27		29		24		13		40		64		0		49		35		0		0		58		11

				4.70%		5.10%		5.00%		5.50%		6.90%		7.20%		2.90%		4.00%		6.30%		- 		3.90%		3.50%		- 		- 		3.90%		1.30%

								I		GI		GHI		GHI						J				OPR		OPR						OPR		OP

		  (2) 2		116		84		69		15		12		16		15		29		55		0		31		18		0		0		35		11

				3.80%		4.20%		4.50%		3.10%		2.80%		4.80%		3.40%		2.90%		5.40%		- 		2.50%		1.80%		- 		- 		2.30%		1.30%

								I						I						J				OP		OP						OP		OP

		  (1) 1 - No impact		207		146		109		37		30		28		28		58		88		0		44		26		0		0		48		10

				6.80%		7.20%		7.10%		7.60%		7.10%		8.40%		6.30%		5.80%		8.60%		- 		3.50%		2.60%		- 		- 		3.20%		1.20%

																				J				OPR		OPR						OPR		OP

		Mean		6.9		6.9		6.9		6.7		7		6.3		7		7.4		6.3		6.4		7.2		7.4		7.9		8.2		7.2		7.8

								F		F		F				F		K										MNQ		MNOQR				MNQ

		Std. Dev.		2.8		2.9		2.9		2.8		2.9		2.8		2.7		2.7		2.9		3.3		2.5		2.4		1.8		1.8		2.5		2.1

		Std. Err.		0.1		0.1		0.1		0.1		0.1		0.2		0.1		0.1		0.1		1.5		0.1		0.1		0.1		0.1		0.1		0.1

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 100

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q13_1. How has the pandemic impacted your emotional well-being?

		Summary Table of Top 3 Box(8 to 10 - Extreme Impact)

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Emotional well being		1686		1120		873		247		222		161		249		612		506		2		792		649		665		388		878		551

				55.40%		55.40%		56.80%		50.70%		52.50%		48.50%		55.70%		61.60%		49.40%		40.00%		62.90%		64.30%		61.70%		73.60%		58.80%		65.90%

								DF								F		K						Q		Q				MNOQR				Q

		Physical well being		1455		985		775		210		168		139		184		596		387		2		635		559		561		396		727		542

				47.80%		48.70%		50.50%		43.10%		39.70%		41.90%		41.20%		60.00%		37.80%		40.00%		50.40%		55.40%		52.00%		75.10%		48.70%		64.80%

								DEFG										K								MQ				MNOQR				MNOQ

		Financial well being		1542		1010		784		226		213		131		226		601		407		2		666		551		652		358		774		514

				50.70%		49.90%		51.00%		46.40%		50.40%		39.50%		50.60%		60.50%		39.70%		40.00%		52.90%		54.60%		60.50%		67.90%		51.80%		61.50%

								F		F		F				F		K										MNQ		MNOQR				MNQ

		Table 101

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q13_2. How has the pandemic impacted your emotional well-being?

		Summary Table of Moderate Box (5 to 7)

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Emotional well being		901		592		430		162		134		105		147		243		348		1		467		309		342		118		520		243

				29.60%		29.30%		28.00%		33.30%		31.70%		31.60%		32.90%		24.40%		34.00%		20.00%		37.10%		30.60%		31.70%		22.40%		34.80%		29.10%

										C						C				J				NOPR		P		P				NPR		P

		Physical well being		978		642		466		176		162		112		168		241		400		1		480		450		405		111		585		260

				32.20%		31.70%		30.30%		36.10%		38.30%		33.70%		37.60%		24.20%		39.10%		20.00%		38.10%		44.60%		37.60%		21.10%		39.20%		31.10%

										CI		CHI				CHI				J				PR		MOPQR		PR				PR		P

		Financial well being		911		595		438		157		126		121		139		235		360		0		417		342		426		169		523		274

				30.00%		29.40%		28.50%		32.20%		29.80%		36.40%		31.10%		23.60%		35.20%		- 		33.10%		33.90%		39.50%		32.10%		35.00%		32.80%

										I				CI		I				J								MNPQR

		Table 102

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q13_3. How has the pandemic impacted your emotional well-being?

		Summary Table of Bottom 4 Box(4 to 1 - No Impact)

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Emotional well being		454		311		233		78		67		66		51		139		170		2		0		51		71		21		96		42

				14.90%		15.40%		15.20%		16.00%		15.80%		19.90%		11.40%		14.00%		16.60%		40.00%		- 		5.10%		6.60%		4.00%		6.40%		5.00%

								G		G				CGI												M		MP		M		MP		M

		Physical well being		608		396		295		101		93		81		95		157		237		2		144		0		112		20		182		34

				20.00%		19.60%		19.20%		20.70%		22.00%		24.40%		21.30%		15.80%		23.10%		40.00%		11.40%		- 		10.40%		3.80%		12.20%		4.10%

												I		CI						J				NPR				NPR		N		NPR		N

		Financial well being		588		418		314		104		84		80		82		158		257		3		176		116		0		0		197		48

				19.30%		20.70%		20.40%		21.40%		19.90%		24.10%		18.30%		15.90%		25.10%		60.00%		14.00%		11.50%		- 		- 		13.20%		5.70%

								HI		HI		I		HI						J				OPR		OPR						OPR		OP

		Table 103

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q14. How has the pandemic impacted your emotional well-being?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who rated 5 to 10 - extreme impact on their emotional well being		2587		1712		1303		409		356		266		396		855		854		3**		1259		958		1007		506		1398		794

		 

		The pandemic has negatively impacted my emotional well being		1936		1259		934		325		279		219		314		555		701		3		1259		897		888		195		1259		341

				74.80%		73.50%		71.70%		79.50%		78.40%		82.30%		79.30%		64.90%		82.10%		100.00%		100.00%		93.60%		88.20%		38.50%		90.10%		42.90%

										C		C		CI		C				J				NOPQR		OPQR		PR				PR

		The pandemic has positively impacted my emotional well being		651		453		369		84		77		47		82		300		153		0		0		61		119		311		139		453

				25.20%		26.50%		28.30%		20.50%		21.60%		17.70%		20.70%		35.10%		17.90%		- 		- 		6.40%		11.80%		61.50%		9.90%		57.10%

								DEFGH										K								M		MN		MNOQ		MN		MNOQ

		Sigma		2587		1712		1303		409		356		266		396		855		854		3		1259		958		1007		506		1398		794

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 104

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q15. How has the pandemic impacted your physical well being?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who rated 5 to 10 - extreme impact on their physical well being		2433		1627		1241		386		330		251		352		837		787		3**		1115		1009		966		507		1312		802

		 

		The pandemic has negatively impacted my physical well being		1556		1009		739		270		230		196		256		448		558		3		897		1009		753		140		1009		184

				64.00%		62.00%		59.50%		69.90%		69.70%		78.10%		72.70%		53.50%		70.90%		100.00%		80.40%		100.00%		78.00%		27.60%		76.90%		22.90%

										CI		CI		CDEHI		CI				J				PQR		MOPQR		PR				PR

		The pandemic has positively impacted my physical well being		877		618		502		116		100		55		96		389		229		0		218		0		213		367		303		618

				36.00%		38.00%		40.50%		30.10%		30.30%		21.90%		27.30%		46.50%		29.10%		- 		19.60%		- 		22.00%		72.40%		23.10%		77.10%

								DEFG		F		F						K						N				N		MNOQ		MN		MNOQ

		Sigma		2433		1627		1241		386		330		251		352		837		787		3		1115		1009		966		507		1312		802

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 105

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q16. How has the pandemic impacted your financial well-being?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who rated 5 to 10 - extreme impact on their financial well being		2453		1605		1222		383		339		252		365		836		767		2**		1083		893		1078		527		1297		788

		 

		The pandemic has negatively impacted my financial well being		1685		1078		790		288		250		197		280		500		576		2		888		753		1078		0		1078		261

				68.70%		67.20%		64.60%		75.20%		73.70%		78.20%		76.70%		59.80%		75.10%		100.00%		82.00%		84.30%		100.00%		- 		83.10%		33.10%

										CI		CI		CI		CI				J				PR		PR		MNPQR				PR		P

		The pandemic has positively impacted my financial well being		768		527		432		95		89		55		85		336		191		0		195		140		0		527		219		527

				31.30%		32.80%		35.40%		24.80%		26.30%		21.80%		23.30%		40.20%		24.90%		- 		18.00%		15.70%		- 		100.00%		16.90%		66.90%

								DEFGH										K						O		O				MNOQR		O		MNOQ

		Sigma		2453		1605		1222		383		339		252		365		836		767		2		1083		893		1078		527		1297		788

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 106

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q18. Which of the following do you have?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Money saved for retirement		1606		1186		951		235		171		193		178		678		506		2		711		535		550		339		838		527

				52.80%		58.60%		61.90%		48.30%		40.40%		58.10%		39.80%		68.20%		49.40%		40.00%		56.50%		53.00%		51.00%		64.30%		56.10%		63.00%

						A		DEGHI		EGH				DEGH				K						O						MNOQ		O		MNOQ

		Emergency funds to cover unexpected expenses		1589		1108		853		255		181		200		240		578		527		3		676		526		509		267		789		434

				52.30%		54.80%		55.50%		52.40%		42.80%		60.20%		53.70%		58.10%		51.50%		60.00%		53.70%		52.10%		47.20%		50.70%		52.80%		51.90%

								EHI		EH				DEHI		EH		K						O		O						O		O

		Money saved for other goals		1346		998		794		204		156		149		157		554		441		3		571		443		434		305		682		472

				44.30%		49.30%		51.70%		41.90%		36.90%		44.90%		35.10%		55.70%		43.10%		60.00%		45.40%		43.90%		40.30%		57.90%		45.60%		56.50%

						A		DEFGHI		GH		H		EGH				K						O						MNOQ		O		MNOQ

		Money saved for child’s college education		1255		868		670		198		143		185		165		476		390		2		515		378		392		240		604		380

				41.30%		42.90%		43.60%		40.70%		33.80%		55.70%		36.90%		47.90%		38.10%		40.00%		40.90%		37.50%		36.40%		45.50%		40.40%		45.50%

								EGH		EH		H		CDEGHI		H		K						O						NOQ		O		MNOQ

		None of the above		571		319		200		119		136		48		127		56		263		0		227		195		239		42		267		84

				18.80%		15.80%		13.00%		24.40%		32.20%		14.50%		28.40%		5.60%		25.70%		- 		18.00%		19.30%		22.20%		8.00%		17.90%		10.00%

				B						CFI		CDFI				CFI				J				PR		PR		MPQR				PR

		Sigma		6367		4479		3468		1011		787		775		867		2342		2127		10		2700		2077		2124		1193		3180		1897

				209.40%		221.40%		225.80%		207.60%		186.10%		233.40%		194.00%		235.60%		207.70%		200.00%		214.50%		205.80%		197.00%		226.40%		212.90%		226.90%

		Table 107
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		T. Rowe Price Tracker

		25-Feb-21

		Q19. What types of accounts do you have for retirement?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who have money saved for retirement		1606		1186		951		235		171		193		178		678		506		2**		711		535		550		339		838		527

		 

		Regular Savings account		1099		794		627		167		125		132		125		463		330		1		470		360		363		223		556		349

				68.40%		66.90%		65.90%		71.10%		73.10%		68.40%		70.20%		68.30%		65.20%		50.00%		66.10%		67.30%		66.00%		65.80%		66.30%		66.20%

												H

		401(k) or other employer sponsored retirement plan		1179		913		735		178		127		164		140		524		387		2		554		407		405		263		646		407

				73.40%		77.00%		77.30%		75.70%		74.30%		85.00%		78.70%		77.30%		76.50%		100.00%		77.90%		76.10%		73.60%		77.60%		77.10%		77.20%

						A		HI		HI		HI		CDEHI		HI

		Roth IRA		396		290		219		71		35		79		57		144		145		1		181		131		123		64		202		109

				24.70%		24.50%		23.00%		30.20%		20.50%		40.90%		32.00%		21.20%		28.70%		50.00%		25.50%		24.50%		22.40%		18.90%		24.10%		20.70%

										CEI				CDEHI		CEI				J				P

		Traditional IRA		412		311		244		67		39		66		49		178		132		1		179		130		133		83		214		132

				25.70%		26.20%		25.70%		28.50%		22.80%		34.20%		27.50%		26.30%		26.10%		50.00%		25.20%		24.30%		24.20%		24.50%		25.50%		25.00%

								H		H				CEH		H

		Certificate of deposit (CD)		476		357		287		70		42		48		61		238		117		2		196		152		157		125		231		177

				29.60%		30.10%		30.20%		29.80%		24.60%		24.90%		34.30%		35.10%		23.10%		100.00%		27.60%		28.40%		28.50%		36.90%		27.60%		33.60%

																EF		K												MNOQ				MQ

		Taxable investment account		388		281		228		53		33		53		42		178		103		0		149		111		119		82		179		122

				24.20%		23.70%		24.00%		22.60%		19.30%		27.50%		23.60%		26.30%		20.40%		- 		21.00%		20.70%		21.60%		24.20%		21.40%		23.10%

														H				K

		Annuity or life insurance policy		381		296		233		63		53		45		46		173		123		0		170		122		135		81		201		135

				23.70%		25.00%		24.50%		26.80%		31.00%		23.30%		25.80%		25.50%		24.30%		- 		23.90%		22.80%		24.50%		23.90%		24.00%		25.60%

								I		HI		HI				I

		Other		13		10		7		3		1		2		3		3		7		0		6		3		3		1		7		3

				0.80%		0.80%		0.70%		1.30%		0.60%		1.00%		1.70%		0.40%		1.40%		- 		0.80%		0.60%		0.50%		0.30%		0.80%		0.60%

		Sigma		4344		3252		2580		672		455		589		523		1901		1344		7		1905		1416		1438		922		2236		1434

				270.50%		274.20%		271.30%		286.00%		266.10%		305.20%		293.80%		280.40%		265.60%		350.00%		267.90%		264.70%		261.50%		272.00%		266.80%		272.10%

		Table 108

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q20. Of the accounts you have, which do you have automatic contribution set up?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base:Varied Base 

		 

		Regular Savings account		690		492		399		93		74		52		83		321		171		0		270		222		233		173		332		250

				62.80%		62.00%		63.60%		55.70%		59.20%		39.40%		66.40%		69.30%		51.80%		- 		57.40%		61.70%		64.20%		77.60%		59.70%		71.60%

								F		F		F				F		K										M		MNOQ				MNOQ

		401(k) or other employer sponsored retirement plan		1018		798		638		160		109		143		122		459		337		2		482		355		346		239		558		362

				86.30%		87.40%		86.80%		89.90%		85.80%		87.20%		87.10%		87.60%		87.10%		100.00%		87.00%		87.20%		85.40%		90.90%		86.40%		88.90%

										I																				O

		Roth IRA		190		143		109		34		25		26		33		78		64		1		86		64		65		40		98		69

				48.00%		49.30%		49.80%		47.90%		71.40%		32.90%		57.90%		54.20%		44.10%		100.00%		47.50%		48.90%		52.80%		62.50%		48.50%		63.30%

								F				CDF				F														M				MNQ

		Traditional IRA		173		133		101		32		24		19		25		88		45		0		76		59		63		40		95		64

				42.00%		42.80%		41.40%		47.80%		61.50%		28.80%		51.00%		49.40%		34.10%		- 		42.50%		45.40%		47.40%		48.20%		44.40%		48.50%

										F		CF				F		K

		Certificate of deposit (CD)		207		164		134		30		21		12		25		121		43		0		88		65		72		74		99		95

				43.50%		45.90%		46.70%		42.90%		50.00%		25.00%		41.00%		50.80%		36.80%		- 		44.90%		42.80%		45.90%		59.20%		42.90%		53.70%

								F		F		F						K												MNOQ				NQ

		Taxable investment account		179		121		104		17		16		15		15		89		32		0		62		44		53		45		73		57

				46.10%		43.10%		45.60%		32.10%		48.50%		28.30%		35.70%		50.00%		31.10%		- 		41.60%		39.60%		44.50%		54.90%		40.80%		46.70%

								F										K												NQ

		Annuity or life insurance policy		200		160		130		30		28		20		25		112		48		0		91		70		82		51		110		80

				52.50%		54.10%		55.80%		47.60%		52.80%		44.40%		54.30%		64.70%		39.00%		- 		53.50%		57.40%		60.70%		63.00%		54.70%		59.30%

																		K

		Other from Q19		9		7		4		3		1		1		3		3		4		0		4		2		2		0		4		2

				69.20%		70.00%		57.10%		100.00%		100.00%		50.00%		100.00%		100.00%		57.10%		- 		66.70%		66.70%		66.70%		- 		57.10%		66.70%

		None, I have no automatic contribution		109		85		69		16		11		20		10		31		54		0		55		32		39		10		61		18

				6.80%		7.20%		7.30%		6.80%		6.40%		10.40%		5.60%		4.60%		10.70%		- 		7.70%		6.00%		7.10%		2.90%		7.30%		3.40%

														I						J				PR		PR		PR				PR

		Table 109

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q21. In the past year, how many times have you taken money, not intended for retirement living expenses, out of accounts that are designated for your retirement?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who have accounts for automatic contribution set up		1606		1186		951		235		171		193		178		678		506		2**		711		535		550		339		838		527

		 

		Never		779		572		447		125		84		137		90		255		317		0		356		240		232		92		407		182

				48.50%		48.20%		47.00%		53.20%		49.10%		71.00%		50.60%		37.60%		62.60%		- 		50.10%		44.90%		42.20%		27.10%		48.60%		34.50%

								I		I		I		CDEGHI		I				J				OPR		PR		PR				OPR		P

		Once		347		255		201		54		32		22		46		164		89		2		154		129		140		87		192		142

				21.60%		21.50%		21.10%		23.00%		18.70%		11.40%		25.80%		24.20%		17.60%		100.00%		21.70%		24.10%		25.50%		25.70%		22.90%		26.90%

								F		F						F		K																M

		2 to 4		381		280		237		43		43		27		30		202		78		0		156		131		143		120		188		159

				23.70%		23.60%		24.90%		18.30%		25.10%		14.00%		16.90%		29.80%		15.40%		- 		21.90%		24.50%		26.00%		35.40%		22.40%		30.20%

								DFGH				FH						K												MNOQ				MNQ

		5 times or more		99		79		66		13		12		7		12		57		22		0		45		35		35		40		51		44

				6.20%		6.70%		6.90%		5.50%		7.00%		3.60%		6.70%		8.40%		4.30%		- 		6.30%		6.50%		6.40%		11.80%		6.10%		8.30%

								I				I						K												MNOQ

		Sigma		1606		1186		951		235		171		193		178		678		506		2		711		535		550		339		838		527

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 110

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q22. How do you save for your child’s college education?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who have money saved for child's college education		1255		868		670		198		143		185		165		476		390		2**		515		378		392		240		604		380

		 

		Checking account		440		335		273		62		54		45		51		221		113		1		180		139		150		141		215		196

				35.10%		38.60%		40.70%		31.30%		37.80%		24.30%		30.90%		46.40%		29.00%		50.00%		35.00%		36.80%		38.30%		58.80%		35.60%		51.60%

								DFGHI				FH						K												MNOQ				MNOQ

		Regular savings account		622		419		320		99		79		71		93		243		176		0		244		173		193		122		289		195

				49.60%		48.30%		47.80%		50.00%		55.20%		38.40%		56.40%		51.10%		45.10%		- 		47.40%		45.80%		49.20%		50.80%		47.80%		51.30%

								F		F		F				CF

		Certificate of deposit (CD)		227		162		127		35		27		27		28		103		58		1		87		66		75		62		102		87

				18.10%		18.70%		19.00%		17.70%		18.90%		14.60%		17.00%		21.60%		14.90%		50.00%		16.90%		17.50%		19.10%		25.80%		16.90%		22.90%

																		K												MNOQ				MQ

		Savings bond		289		196		155		41		33		19		32		138		58		0		109		81		85		93		126		119

				23.00%		22.60%		23.10%		20.70%		23.10%		10.30%		19.40%		29.00%		14.90%		- 		21.20%		21.40%		21.70%		38.80%		20.90%		31.30%

								F		F		F				F		K												MNOQ				MNOQ

		Taxable investment account		128		86		66		20		11		13		19		62		24		0		45		34		37		35		52		44

				10.20%		9.90%		9.90%		10.10%		7.70%		7.00%		11.50%		13.00%		6.20%		- 		8.70%		9.00%		9.40%		14.60%		8.60%		11.60%

																		K												MNOQ

		Annuity or other insurance product		110		70		53		17		14		9		18		46		24		0		39		33		29		36		45		43

				8.80%		8.10%		7.90%		8.60%		9.80%		4.90%		10.90%		9.70%		6.20%		- 		7.60%		8.70%		7.40%		15.00%		7.50%		11.30%

																F														MNOQ				Q

		Roth IRA		81		64		48		16		9		11		12		35		29		0		35		28		31		28		40		37

				6.50%		7.40%		7.20%		8.10%		6.30%		5.90%		7.30%		7.40%		7.40%		- 		6.80%		7.40%		7.90%		11.70%		6.60%		9.70%

																														MQ

		Traditional IRA		98		70		52		18		16		7		19		43		27		0		37		30		29		30		43		36

				7.80%		8.10%		7.80%		9.10%		11.20%		3.80%		11.50%		9.00%		6.90%		- 		7.20%		7.90%		7.40%		12.50%		7.10%		9.50%

										F		F				F														MOQ

		401(k) account or other employer-sponsored plan		254		213		180		33		29		18		28		145		68		0		115		84		91		101		133		132

				20.20%		24.50%		26.90%		16.70%		20.30%		9.70%		17.00%		30.50%		17.40%		- 		22.30%		22.20%		23.20%		42.10%		22.00%		34.70%

						A		DFGHI		FHI		FHI				FHI		K												MNOQ				MNOQ

		529 account (savings or prepaid)		401		302		229		73		39		98		45		144		158		0		194		125		121		66		218		116

				32.00%		34.80%		34.20%		36.90%		27.30%		53.00%		27.30%		30.30%		40.50%		- 		37.70%		33.10%		30.90%		27.50%		36.10%		30.50%

								HI		HI		HI		CDEGHI		HI				J				OPR								P

		UGMA or UTMA account		38		29		23		6		6		1		4		15		14		0		17		13		10		14		18		15

				3.00%		3.30%		3.40%		3.00%		4.20%		0.50%		2.40%		3.20%		3.60%		- 		3.30%		3.40%		2.60%		5.80%		3.00%		3.90%

								F				F																		O

		Home equity		114		83		67		16		12		8		18		61		22		0		39		32		33		47		48		57

				9.10%		9.60%		10.00%		8.10%		8.40%		4.30%		10.90%		12.80%		5.60%		- 		7.60%		8.50%		8.40%		19.60%		7.90%		15.00%

								F								F		K												MNOQ				MNOQ

		Real estate investment		88		54		42		12		6		8		6		35		19		0		26		20		21		28		29		31

				7.00%		6.20%		6.30%		6.10%		4.20%		4.30%		3.60%		7.40%		4.90%		- 		5.00%		5.30%		5.40%		11.70%		4.80%		8.20%

																														MNOQ				Q

		Other		17		8		4		4		5		3		4		1		7		0		4		4		1		2		5		2

				1.40%		0.90%		0.60%		2.00%		3.50%		1.60%		2.40%		0.20%		1.80%		- 		0.80%		1.10%		0.30%		0.80%		0.80%		0.50%

												C				C				J

		I am not sure		11		5		4		1		2		4		1		1		4		0		3		2		2		1		4		1

				0.90%		0.60%		0.60%		0.50%		1.40%		2.20%		0.60%		0.20%		1.00%		- 		0.60%		0.50%		0.50%		0.40%		0.70%		0.30%

		Sigma		2918		2096		1643		453		342		342		378		1293		801		2		1174		864		908		806		1367		1111

				232.50%		241.50%		245.20%		228.80%		239.20%		184.90%		229.10%		271.60%		205.40%		100.00%		228.00%		228.60%		231.60%		335.80%		226.30%		292.40%

		Table 111

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q23. In the past year, how many times have you taken money not intended for educational expenses, out of accounts that are designated for your child's college education.

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who have money saved for child's college education		1255		868		670		198		143		185		165		476		390		2**		515		378		392		240		604		380

		 

		Never		736		503		381		122		85		144		98		236		267		0		313		218		210		83		363		169

				58.60%		57.90%		56.90%		61.60%		59.40%		77.80%		59.40%		49.60%		68.50%		- 		60.80%		57.70%		53.60%		34.60%		60.10%		44.50%

								I		I		I		CDEGHI		I				J				OPR		PR		PR				OPR		P

		Once		238		159		124		35		22		22		32		99		59		1		94		74		89		55		111		81

				19.00%		18.30%		18.50%		17.70%		15.40%		11.90%		19.40%		20.80%		15.10%		50.00%		18.30%		19.60%		22.70%		22.90%		18.40%		21.30%

								F										K

		4-Feb		230		166		135		31		23		18		29		117		49		0		88		69		76		81		107		105

				18.30%		19.10%		20.10%		15.70%		16.10%		9.70%		17.60%		24.60%		12.60%		- 		17.10%		18.30%		19.40%		33.80%		17.70%		27.60%

								F								F		K												MNOQ				MNOQ

		5 times or more		51		40		30		10		13		1		6		24		15		1		20		17		17		21		23		25

				4.10%		4.60%		4.50%		5.10%		9.10%		0.50%		3.60%		5.00%		3.80%		50.00%		3.90%		4.50%		4.30%		8.80%		3.80%		6.60%

								F		F		CFGI				F														MNOQ				Q

		Sigma		1255		868		670		198		143		185		165		476		390		2		515		378		392		240		604		380

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 112

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q24. What things have you paid for with the money taken from retirement or child’s college savings since the pandemic started?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those have taken money 1 or more times, not intended for retirement living expenses.../not intended for educational expenses...		1052		752		610		142		113		80*		117		511		238		3**		429		359		393		300		525		420

		 

		Mortgage/rent		368		254		200		54		51		35		51		169		82		3		147		130		132		113		177		145

				35.00%		33.80%		32.80%		38.00%		45.10%		43.80%		43.60%		33.10%		34.50%		100.00%		34.30%		36.20%		33.60%		37.70%		33.70%		34.50%

												CI		I		CI

		Day-to-day expenses (utilities, food)		399		280		207		73		50		31		67		182		96		2		181		140		164		102		210		148

				37.90%		37.20%		33.90%		51.40%		44.20%		38.80%		57.30%		35.60%		40.30%		66.70%		42.20%		39.00%		41.70%		34.00%		40.00%		35.20%

										CI		C				CFHI								PR				P

		Home repairs		323		240		208		32		28		13		43		176		64		0		138		121		117		108		169		136

				30.70%		31.90%		34.10%		22.50%		24.80%		16.30%		36.80%		34.40%		26.90%		- 		32.20%		33.70%		29.80%		36.00%		32.20%		32.40%

								DFH								DFH		K

		Health care costs		409		311		259		52		45		17		41		235		76		0		174		148		163		133		210		174

				38.90%		41.40%		42.50%		36.60%		39.80%		21.30%		35.00%		46.00%		31.90%		- 		40.60%		41.20%		41.50%		44.30%		40.00%		41.40%

								FH		F		F				F		K

		Pay taxes		288		210		179		31		20		17		27		149		61		0		117		100		110		93		146		127

				27.40%		27.90%		29.30%		21.80%		17.70%		21.30%		23.10%		29.20%		25.60%		- 		27.30%		27.90%		28.00%		31.00%		27.80%		30.20%

								E

		Home renovations		255		203		175		28		17		10		25		158		44		1		96		88		81		109		118		128

				24.20%		27.00%		28.70%		19.70%		15.00%		12.50%		21.40%		30.90%		18.50%		33.30%		22.40%		24.50%		20.60%		36.30%		22.50%		30.50%

								DEFH										K												MNOQ				MOQ

		Car repair/purchase		249		189		158		31		29		14		36		138		51		0		103		87		94		89		125		116

				23.70%		25.10%		25.90%		21.80%		25.70%		17.50%		30.80%		27.00%		21.40%		- 		24.00%		24.20%		23.90%		29.70%		23.80%		27.60%

								I				I				FHI

		Elementary education		206		152		139		13		13		5		15		115		36		1		75		74		74		72		101		95

				19.60%		20.20%		22.80%		9.20%		11.50%		6.30%		12.80%		22.50%		15.10%		33.30%		17.50%		20.60%		18.80%		24.00%		19.20%		22.60%

								DEFG										K												M

		College education		198		126		112		14		19		9		10		92		33		1		57		52		40		76		70		84

				18.80%		16.80%		18.40%		9.90%		16.80%		11.30%		8.50%		18.00%		13.90%		33.30%		13.30%		14.50%		10.20%		25.30%		13.30%		20.00%

								DG																						MNOQ				MNOQ

		Daycare		75		56		52		4		8		3		11		43		13		0		28		22		25		27		32		33

				7.10%		7.40%		8.50%		2.80%		7.10%		3.80%		9.40%		8.40%		5.50%		- 		6.50%		6.10%		6.40%		9.00%		6.10%		7.90%

								DI								DI

		Down payment on home		32		18		14		4		4		1		4		10		8		0		7		8		9		7		10		10

				3.00%		2.40%		2.30%		2.80%		3.50%		1.30%		3.40%		2.00%		3.40%		- 		1.60%		2.20%		2.30%		2.30%		1.90%		2.40%

		Sigma		2802		2039		1703		336		284		155		330		1467		564		8		1123		970		1009		929		1368		1196

				266.30%		271.10%		279.20%		236.60%		251.30%		193.80%		282.10%		287.10%		237.00%		266.70%		261.80%		270.20%		256.70%		309.70%		260.60%		284.80%

		Table 113

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q25. Please check the statement that best reflects your financial situation heading into the pandemic last year:

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		I had a sufficient emergency fund		2051		1428		1139		289		232		196		266		839		586		3		823		636		662		430		979		654

				67.40%		70.60%		74.20%		59.30%		54.80%		59.00%		59.50%		84.40%		57.20%		60.00%		65.40%		63.00%		61.40%		81.60%		65.50%		78.20%

						A		DEFGH										K						O						MNOQ		O		MNOQ

		I did not have a sufficient emergency fund		990		595		397		198		191		136		181		155		438		2		436		373		416		97		515		182

				32.60%		29.40%		25.80%		40.70%		45.20%		41.00%		40.50%		15.60%		42.80%		40.00%		34.60%		37.00%		38.60%		18.40%		34.50%		21.80%

				B						CI		CI		CI		CI				J				PR		PR		MPQR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 114

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q26. Since the pandemic began last year, how have your thoughts about your emergency fund changed since the pandemic?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		I need to replenish my emergency fund based on what I have used		1261		840		634		206		185		116		187		478		359		3		543		445		515		252		636		386

				41.50%		41.50%		41.30%		42.30%		43.70%		34.90%		41.80%		48.10%		35.10%		60.00%		43.10%		44.10%		47.80%		47.80%		42.60%		46.20%

								F		F		F						K										MQ		Q

		I need to increase the size of my emergency fund because it’s not enough to sustain		1404		885		666		219		217		147		216		421		463		1		605		485		530		225		707		357

				46.20%		43.70%		43.40%		45.00%		51.30%		44.30%		48.30%		42.40%		45.20%		20.00%		48.10%		48.10%		49.20%		42.70%		47.30%		42.70%

												C												PR		PR		PR				R

		I will maintain the same size of my emergency fund		995		738		595		143		96		107		111		409		328		1		376		280		260		241		453		351

				32.70%		36.50%		38.70%		29.40%		22.70%		32.20%		24.80%		41.10%		32.00%		20.00%		29.90%		27.80%		24.10%		45.70%		30.30%		42.00%

						A		DEFGHI		E				EGH				K						O						MNOQ		O		MNOQ

		I will need to reduce the size of my emergency fund to cover other expenses		226		131		99		32		38		30		33		65		66		0		72		64		81		43		91		65

				7.40%		6.50%		6.40%		6.60%		9.00%		9.00%		7.40%		6.50%		6.40%		- 		5.70%		6.30%		7.50%		8.20%		6.10%		7.80%

		Sigma		3886		2594		1994		600		536		400		547		1373		1216		5		1596		1274		1386		761		1887		1159

				127.80%		128.20%		129.80%		123.20%		126.70%		120.50%		122.40%		138.10%		118.80%		100.00%		126.80%		126.30%		128.60%		144.40%		126.30%		138.60%

		Table 115

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q27. Which statement best describes you?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		I live below my means		734		470		348		122		96		70		122		263		205		2		292		233		249		150		332		200

				24.10%		23.20%		22.70%		25.10%		22.70%		21.10%		27.30%		26.50%		20.00%		40.00%		23.20%		23.10%		23.10%		28.50%		22.20%		23.90%

																CF		K												MNOQ

		I live within my means		1992		1331		1004		327		288		237		289		606		723		2		852		682		742		280		1029		518

				65.50%		65.80%		65.40%		67.10%		68.10%		71.40%		64.70%		61.00%		70.60%		40.00%		67.70%		67.60%		68.80%		53.10%		68.90%		62.00%

														CGI						J				PR		PR		PR				PR		P

		I live above my means		315		222		184		38		39		25		36		125		96		1		115		94		87		97		133		118

				10.40%		11.00%		12.00%		7.80%		9.20%		7.50%		8.10%		12.60%		9.40%		20.00%		9.10%		9.30%		8.10%		18.40%		8.90%		14.10%

								DFGH										K												MNOQR				MNOQ

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 116

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q28. Which of the following types of debt do you have?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Mortgage		1285		938		729		209		138		181		171		429		506		3		612		471		471		228		696		357

				42.30%		46.40%		47.50%		42.90%		32.60%		54.50%		38.30%		43.20%		49.40%		60.00%		48.60%		46.70%		43.70%		43.30%		46.60%		42.70%

						A		EGHI		EHI				CDEGHI		HI				J				OPR

		Student loans (you, spouse, partner’s debt)		673		369		242		127		144		52		140		146		222		1		251		211		208		102		287		154

				22.10%		18.20%		15.80%		26.10%		34.00%		15.70%		31.30%		14.70%		21.70%		20.00%		19.90%		20.90%		19.30%		19.40%		19.20%		18.40%

				B						CF		CDF				CF				J

		Children's student loans		287		186		155		31		22		18		31		137		48		1		103		84		84		91		122		109

				9.40%		9.20%		10.10%		6.40%		5.20%		5.40%		6.90%		13.80%		4.70%		20.00%		8.20%		8.30%		7.80%		17.30%		8.20%		13.00%

								DEFG										K												MNOQR				MNOQ

		Credit cards		1630		1155		889		266		209		204		250		587		566		2		753		595		650		321		883		488

				53.60%		57.10%		57.90%		54.60%		49.40%		61.40%		55.90%		59.10%		55.30%		40.00%		59.80%		59.00%		60.30%		60.90%		59.10%		58.40%

						A		EHI		HI		HI		EHI		HI

		Children's education (primary/secondary)		364		229		189		40		35		26		34		144		84		1		131		97		109		93		158		131

				12.00%		11.30%		12.30%		8.20%		8.30%		7.80%		7.60%		14.50%		8.20%		20.00%		10.40%		9.60%		10.10%		17.60%		10.60%		15.70%

								DEFG										K												MNOQ				MNOQ

		Car loan		924		637		480		157		125		116		150		257		379		1		435		346		349		149		496		234

				30.40%		31.50%		31.30%		32.20%		29.60%		34.90%		33.60%		25.90%		37.00%		20.00%		34.60%		34.30%		32.40%		28.30%		33.20%		28.00%

								I		I		I		I		I				J				PR		PR		R				PR

		Medical debt		550		329		251		78		84		42		107		162		165		2		219		185		205		95		257		138

				18.10%		16.30%		16.30%		16.00%		19.90%		12.70%		23.90%		16.30%		16.10%		40.00%		17.40%		18.30%		19.00%		18.00%		17.20%		16.50%

												F				CDF

		Tax debt		293		178		143		35		39		22		52		113		64		1		110		92		100		67		127		90

				9.60%		8.80%		9.30%		7.20%		9.20%		6.60%		11.60%		11.40%		6.30%		20.00%		8.70%		9.10%		9.30%		12.70%		8.50%		10.80%

																DF		K												MNOQ

		Payday loan		232		146		110		36		41		15		40		91		55		0		90		80		86		56		107		78

				7.60%		7.20%		7.20%		7.40%		9.70%		4.50%		8.90%		9.20%		5.40%		- 		7.10%		7.90%		8.00%		10.60%		7.20%		9.30%

												F				F		K												MQ

		I do not have any debt		452		288		222		66		71		44		57		151		137		0		154		130		142		64		200		111

				14.90%		14.20%		14.50%		13.60%		16.80%		13.30%		12.80%		15.20%		13.40%		- 		12.20%		12.90%		13.20%		12.10%		13.40%		13.30%

		Other		28		18		16		2		3		4		4		6		12		0		12		12		12		1		15		4

				0.90%		0.90%		1.00%		0.40%		0.70%		1.20%		0.90%		0.60%		1.20%		- 		1.00%		1.20%		1.10%		0.20%		1.00%		0.50%

																										P

		Sigma		6718		4473		3426		1047		911		724		1036		2223		2238		12		2870		2303		2416		1267		3348		1894

				220.90%		221.10%		223.00%		215.00%		215.40%		218.10%		231.80%		223.60%		218.60%		240.00%		228.00%		228.20%		224.10%		240.40%		224.10%		226.60%

		Table 117

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q29. What is the approximate balance (the amount you still owe) on your student loans (from your/ your spouse/ your partner’s education)?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who have 'Student loans (you, spouse, partner’s debt)' debt		673		369		242		127		144		52*		140		146		222		1**		251		211		208		102		287		154

		 

		(2.5) Less than $5,000		71		34		21		13		24		4		15		9		25		0		25		18		17		11		27		17

				10.50%		9.20%		8.70%		10.20%		16.70%		7.70%		10.70%		6.20%		11.30%		- 		10.00%		8.50%		8.20%		10.80%		9.40%		11.00%

										I		CI				I

		(7.5) $5,000 - $9,999		88		32		17		15		13		6		31		11		21		0		22		18		21		6		25		10

				13.10%		8.70%		7.00%		11.80%		9.00%		11.50%		22.10%		7.50%		9.50%		- 		8.80%		8.50%		10.10%		5.90%		8.70%		6.50%

				B												CDEH

		(15) $10,000 - $19,999		139		60		35		25		28		14		29		20		40		0		43		34		37		12		50		21

				20.70%		16.30%		14.50%		19.70%		19.40%		26.90%		20.70%		13.70%		18.00%		- 		17.10%		16.10%		17.80%		11.80%		17.40%		13.60%

														C

		(25) $20,000 - $29,999		133		76		56		20		21		7		25		35		40		1		51		46		38		25		56		32

				19.80%		20.60%		23.10%		15.70%		14.60%		13.50%		17.90%		24.00%		18.00%		100.00%		20.30%		21.80%		18.30%		24.50%		19.50%		20.80%

								E

		(35) $30,000 - $39,999		91		61		47		14		19		9		11		31		30		0		33		34		32		23		43		32

				13.50%		16.50%		19.40%		11.00%		13.20%		17.30%		7.90%		21.20%		13.50%		- 		13.10%		16.10%		15.40%		22.50%		15.00%		20.80%

								DGI																						M				M

		(45) $40,000 or more		151		106		66		40		39		12		29		40		66		0		77		61		63		25		86		42

				22.40%		28.70%		27.30%		31.50%		27.10%		23.10%		20.70%		27.40%		29.70%		- 		30.70%		28.90%		30.30%		24.50%		30.00%		27.30%

						A		I		GHI		I		I		I

		Mean		24.1		27.2		27.8		26.1		24.5		24.9		21.6		28.5		26.3		25		27		27.4		27.2		27.5		27.1		27.5

						A		EGHI		GI		I		I

		Std. Dev.		14.7		14.7		14.2		15.7		16		14.7		14.9		13.7		15.4		0		15.1		14.6		14.9		14.2		14.9		14.6

		Std. Err.		0.6		0.8		0.9		1.4		1.3		2		1.3		1.1		1		0		1		1		1		1.4		0.9		1.2

		Sigma		673		369		242		127		144		52		140		146		222		1		251		211		208		102		287		154

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 118

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q30. How long have you been carrying a balance on your credit card?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who have 'Credit cards' debt		1630		1155		889		266		209		204		250		587		566		2**		753		595		650		321		883		488

		 

		(.5) Less than a year		411		281		194		87		62		91		56		105		176		0		197		152		152		55		227		97

				25.20%		24.30%		21.80%		32.70%		29.70%		44.60%		22.40%		17.90%		31.10%		- 		26.20%		25.50%		23.40%		17.10%		25.70%		19.90%

										CGI		CI		CDEGHI						J				PR		PR		P				PR

		(1.5) 1 – 2 years		499		336		260		76		66		47		84		190		145		1		218		171		197		99		258		153

				30.60%		29.10%		29.20%		28.60%		31.60%		23.00%		33.60%		32.40%		25.60%		50.00%		29.00%		28.70%		30.30%		30.80%		29.20%		31.40%

																F		K

		(4) 3 – 5 years		368		270		222		48		42		29		51		173		96		1		156		121		136		114		183		145

				22.60%		23.40%		25.00%		18.00%		20.10%		14.20%		20.40%		29.50%		17.00%		50.00%		20.70%		20.30%		20.90%		35.50%		20.70%		29.70%

								DF										K												MNOQ				MNOQ

		(6.5) More than 5 years		352		268		213		55		39		37		59		119		149		0		182		151		165		53		215		93

				21.60%		23.20%		24.00%		20.70%		18.70%		18.10%		23.60%		20.30%		26.30%		- 		24.20%		25.40%		25.40%		16.50%		24.30%		19.10%

								I		I						I				J				PR		PR		PR				PR

		Mean		2.9		3		3.1		2.7		2.6		2.3		3		3.1		2.9		2.8		3		3		3.1		3		3		3

								DEFI								F

		Std. Dev.		2.3		2.3		2.3		2.3		2.2		2.3		2.3		2.2		2.4		1.8		2.3		2.4		2.3		2		2.3		2.1

		Std. Err.		0.1		0.1		0.1		0.1		0.2		0.2		0.1		0.1		0.1		1.3		0.1		0.1		0.1		0.1		0.1		0.1

		Sigma		1630		1155		889		266		209		204		250		587		566		2		753		595		650		321		883		488

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 119

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q31. What is the approximate balance (the amount you still owe) on all of your credit cards right now?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who have 'Credit cards' debt		1630		1155		889		266		209		204		250		587		566		2**		753		595		650		321		883		488

		 

		(.5) Less than $1,000		273		183		124		59		52		48		39		47		136		0		125		90		107		24		145		55

				16.70%		15.80%		13.90%		22.20%		24.90%		23.50%		15.60%		8.00%		24.00%		- 		16.60%		15.10%		16.50%		7.50%		16.40%		11.30%

										CI		CGI		CGI						J				PR		P		PR				PR

		(2.5) $1,000 - $4,999		445		276		184		92		67		69		93		112		163		1		187		148		165		54		225		100

				27.30%		23.90%		20.70%		34.60%		32.10%		33.80%		37.20%		19.10%		28.80%		50.00%		24.80%		24.90%		25.40%		16.80%		25.50%		20.50%

				B						C		C		C		C				J				P		P		P				PR

		(7.5) $5,000 - $9,999		393		280		231		49		37		41		54		164		115		1		189		155		166		84		222		131

				24.10%		24.20%		26.00%		18.40%		17.70%		20.10%		21.60%		27.90%		20.30%		50.00%		25.10%		26.10%		25.50%		26.20%		25.10%		26.80%

								DE										K

		(12.5) $10,000 - $14,999		261		211		182		29		25		18		34		129		82		0		125		102		101		89		144		108

				16.00%		18.30%		20.50%		10.90%		12.00%		8.80%		13.60%		22.00%		14.50%		- 		16.60%		17.10%		15.50%		27.70%		16.30%		22.10%

								DEFGH										K												MNOQ				MNOQ

		(17.5) $15,000 or more		258		205		168		37		28		28		30		135		70		0		127		100		111		70		147		94

				15.80%		17.70%		18.90%		13.90%		13.40%		13.70%		12.00%		23.00%		12.40%		- 		16.90%		16.80%		17.10%		21.80%		16.60%		19.30%

								GI										K												Q

		Mean		7.3		7.9		8.4		6.2		6.1		6		6.4		9.4		6.3		5		7.6		7.7		7.6		9.7		7.6		8.7

						A		DEFGHI										K												MNOQR				MNOQ

		Std. Dev.		5.9		6		5.9		5.9		5.9		5.8		5.6		5.8		5.8		3.5		5.9		5.9		6		5.6		5.9		5.8

		Std. Err.		0.1		0.2		0.2		0.4		0.4		0.4		0.4		0.2		0.2		2.5		0.2		0.2		0.2		0.3		0.2		0.3

		Sigma		1630		1155		889		266		209		204		250		587		566		2		753		595		650		321		883		488

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 120

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q32. How have you been impacted, if at all, by the pandemic?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Children are in virtual school at our home		1827		1172		844		328		284		255		301		510		659		3		786		612		658		260		912		432

				60.10%		57.90%		54.90%		67.40%		67.10%		76.80%		67.30%		51.30%		64.40%		60.00%		62.40%		60.70%		61.00%		49.30%		61.00%		51.70%

								I		CI		CI		CDEGHI		CI				J				PR		PR		PR				PR

		I am working remotely		1114		752		582		170		148		124		140		450		301		1		469		385		401		217		566		352

				36.60%		37.20%		37.90%		34.90%		35.00%		37.30%		31.30%		45.30%		29.40%		20.00%		37.30%		38.20%		37.20%		41.20%		37.90%		42.10%

								GH		H		H		H				K																MOQ

		I was furloughed		280		195		153		42		35		24		38		108		87		0		134		104		119		61		154		90

				9.20%		9.60%		10.00%		8.60%		8.30%		7.20%		8.50%		10.90%		8.50%		- 		10.60%		10.30%		11.00%		11.60%		10.30%		10.80%

		I was laid off		326		176		128		48		61		31		56		99		77		0		130		108		119		53		145		69

				10.70%		8.70%		8.30%		9.90%		14.40%		9.30%		12.50%		10.00%		7.50%		- 		10.30%		10.70%		11.00%		10.10%		9.70%		8.30%

				B								CDF				C												R

		I work fewer hours		752		476		363		113		94		64		126		291		182		3		312		255		322		114		388		202

				24.70%		23.50%		23.60%		23.20%		22.20%		19.30%		28.20%		29.30%		17.80%		60.00%		24.80%		25.30%		29.90%		21.60%		26.00%		24.20%

																CEF		K										MNPQR				P

		Children have switched to private school or homeschooling		435		292		250		42		38		8		44		191		101		0		154		128		144		108		198		162

				14.30%		14.40%		16.30%		8.60%		9.00%		2.40%		9.80%		19.20%		9.90%		- 		12.20%		12.70%		13.40%		20.50%		13.30%		19.40%

								DEFG		F		F				F		K												MNOQ				MNOQ

		We went from a two-income to a one-income household		464		263		179		84		82		39		98		124		139		0		185		147		169		68		210		95

				15.30%		13.00%		11.70%		17.20%		19.40%		11.70%		21.90%		12.50%		13.60%		- 		14.70%		14.60%		15.70%		12.90%		14.10%		11.40%

				B						CF		CF				CF								R		R		R

		I had to quit work for virtual school or child care		266		161		128		33		33		15		40		98		62		1		99		74		86		64		111		80

				8.70%		8.00%		8.30%		6.80%		7.80%		4.50%		8.90%		9.90%		6.10%		20.00%		7.90%		7.30%		8.00%		12.10%		7.40%		9.60%

								F								F		K												MNOQ

		I have more money not paying for daycare/school		230		157		122		35		38		16		29		93		64		0		88		68		63		66		107		93

				7.60%		7.80%		7.90%		7.20%		9.00%		4.80%		6.50%		9.40%		6.30%		- 		7.00%		6.70%		5.80%		12.50%		7.20%		11.10%

								FH		H		FH				H		K												MNOQ				MNOQ

		I spend more time on social media		1021		691		541		150		138		112		154		368		322		1		461		366		416		172		550		296

				33.60%		34.20%		35.20%		30.80%		32.60%		33.70%		34.50%		37.00%		31.40%		20.00%		36.60%		36.30%		38.60%		32.60%		36.80%		35.40%

								I				I		I		I		K										P

		My kids spend more time on social media		888		609		486		123		107		87		136		318		289		2		410		322		345		148		481		245

				29.20%		30.10%		31.60%		25.30%		25.30%		26.20%		30.40%		32.00%		28.20%		40.00%		32.60%		31.90%		32.00%		28.10%		32.20%		29.30%

								DEI

		My kids have lost skills and knowledge		564		365		286		79		65		65		101		140		224		1		270		210		225		74		301		122

				18.50%		18.00%		18.60%		16.20%		15.40%		19.60%		22.60%		14.10%		21.90%		20.00%		21.40%		20.80%		20.90%		14.00%		20.10%		14.60%

																DEI				J				PR		PR		PR				PR

		The pandemic has necessitated that we have more conversations about money with our kids		494		292		211		81		82		54		100		106		185		1		220		165		205		43		259		99

				16.20%		14.40%		13.70%		16.60%		19.40%		16.30%		22.40%		10.70%		18.10%		20.00%		17.50%		16.40%		19.00%		8.20%		17.30%		11.80%

												CI				CDFI				J				PR		PR		PR				PR		P

		None of the above		179		142		113		29		26		12		23		57		85		0		62		46		47		34		69		51

				5.90%		7.00%		7.40%		6.00%		6.10%		3.60%		5.10%		5.70%		8.30%		- 		4.90%		4.60%		4.40%		6.50%		4.60%		6.10%

								FI		I		I				I				J

		Sigma		8840		5743		4386		1357		1231		906		1386		2953		2777		13		3780		2990		3319		1482		4451		2388

				290.70%		283.90%		285.50%		278.60%		291.00%		272.90%		310.10%		297.10%		271.20%		260.00%		300.20%		296.30%		307.90%		281.20%		297.90%		285.60%

		Table 121

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R1. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Contributions to retirement savings

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		648		467		391		76		61		41		61		331		135		1		235		175		192		218		284		296

				21.30%		23.10%		25.50%		15.60%		14.40%		12.30%		13.60%		33.30%		13.20%		20.00%		18.70%		17.30%		17.80%		41.40%		19.00%		35.40%

								DEFGH										K												MNOQR				MNOQ

		Decrease		988		586		426		160		158		107		158		290		293		3		423		359		422		114		505		207

				32.50%		29.00%		27.70%		32.90%		37.40%		32.20%		35.30%		29.20%		28.60%		60.00%		33.60%		35.60%		39.10%		21.60%		33.80%		24.80%

				B						C		C				C								PR		PR		MPQR				PR

		No change		1405		970		719		251		204		184		228		373		596		1		601		475		464		195		705		333

				46.20%		47.90%		46.80%		51.50%		48.20%		55.40%		51.00%		37.50%		58.20%		20.00%		47.70%		47.10%		43.00%		37.00%		47.20%		39.80%

								I		I		I		CHI		I				J				OPR		PR		P				OPR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 122

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R2. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Contributions to college savings

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		571		397		338		59		46		28		64		299		98		0		202		163		172		189		247		248

				18.80%		19.60%		22.00%		12.10%		10.90%		8.40%		14.30%		30.10%		9.60%		- 		16.00%		16.20%		16.00%		35.90%		16.50%		29.70%

								DEFGH								F		K												MNOQR				MNOQ

		Decrease		941		551		406		145		146		104		153		270		278		3		385		321		383		126		454		224

				30.90%		27.20%		26.40%		29.80%		34.50%		31.30%		34.20%		27.20%		27.10%		60.00%		30.60%		31.80%		35.50%		23.90%		30.40%		26.80%

				B								C				C								P		PR		MPQR				P

		No change		1529		1075		792		283		231		200		230		425		648		2		672		525		523		212		793		364

				50.30%		53.10%		51.60%		58.10%		54.60%		60.20%		51.50%		42.80%		63.30%		40.00%		53.40%		52.00%		48.50%		40.20%		53.10%		43.50%

						A		I		CGHI		I		CGHI		I				J				OPR		PR		PR				OPR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 123

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R3. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Saving for other goals

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		794		554		464		90		92		47		79		377		176		1		307		238		236		235		365		322

				26.10%		27.40%		30.20%		18.50%		21.70%		14.20%		17.70%		37.90%		17.20%		20.00%		24.40%		23.60%		21.90%		44.60%		24.40%		38.50%

								DEFGH				F						K												MNOQR				MNOQ

		Decrease		1196		701		495		206		192		153		207		303		395		3		503		421		507		119		601		227

				39.30%		34.70%		32.20%		42.30%		45.40%		46.10%		46.30%		30.50%		38.60%		60.00%		40.00%		41.70%		47.00%		22.60%		40.20%		27.20%

				B						C		C		C		C				J				PR		PR		MNPQR				PR

		No change		1051		768		577		191		139		132		161		314		453		1		449		350		335		173		528		287

				34.60%		38.00%		37.60%		39.20%		32.90%		39.80%		36.00%		31.60%		44.20%		20.00%		35.70%		34.70%		31.10%		32.80%		35.30%		34.30%

						A		I		EHI		I		HI		I				J				O								O

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 124

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R4. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Kids’ allowances

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		625		460		388		72		53		28		61		343		116		1		247		197		212		211		292		279

				20.60%		22.70%		25.30%		14.80%		12.50%		8.40%		13.60%		34.50%		11.30%		20.00%		19.60%		19.50%		19.70%		40.00%		19.50%		33.40%

								DEFGH		F						F		K												MNOQR				MNOQ

		Decrease		1003		561		394		167		180		113		174		278		282		1		390		324		391		114		472		221

				33.00%		27.70%		25.70%		34.30%		42.60%		34.00%		38.90%		28.00%		27.50%		20.00%		31.00%		32.10%		36.30%		21.60%		31.60%		26.40%

				B						C		CDF		C		C								PR		PR		MNPQR				PR		P

		No change		1413		1002		754		248		190		191		212		373		626		3		622		488		475		202		730		336

				46.50%		49.50%		49.10%		50.90%		44.90%		57.50%		47.40%		37.50%		61.10%		60.00%		49.40%		48.40%		44.10%		38.30%		48.90%		40.20%

						A		I		I		I		CEGHI		I				J				OPR		OPR		P				OPR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 125

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R5. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Income

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		631		442		359		83		81		35		72		302		139		1		210		163		155		217		259		285

				20.70%		21.80%		23.40%		17.00%		19.10%		10.50%		16.10%		30.40%		13.60%		20.00%		16.70%		16.20%		14.40%		41.20%		17.30%		34.10%

								DFGH		F		F				F		K												MNOQR		O		MNOQ

		Decrease		1366		804		582		222		213		157		226		348		453		3		598		497		617		113		710		242

				44.90%		39.70%		37.90%		45.60%		50.40%		47.30%		50.60%		35.00%		44.20%		60.00%		47.50%		49.30%		57.20%		21.40%		47.50%		28.90%

				B						C		C		C		C				J				PR		PR		MNPQR				PR		P

		No change		1044		777		595		182		129		140		149		344		432		1		451		349		306		197		525		309

				34.30%		38.40%		38.70%		37.40%		30.50%		42.20%		33.30%		34.60%		42.20%		20.00%		35.80%		34.60%		28.40%		37.40%		35.10%		37.00%

						A		EGHI		EHI		I		EGHI		HI				J				O		O				O		O		O

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 126

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R6. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Credit card debt

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1065		690		542		148		128		102		171		398		290		2		451		352		415		218		531		324

				35.00%		34.10%		35.30%		30.40%		30.30%		30.70%		38.30%		40.00%		28.30%		40.00%		35.80%		34.90%		38.50%		41.40%		35.50%		38.80%

								D								DEF		K												MNQ

		Decrease		657		418		311		107		105		62		84		222		194		2		254		211		224		113		311		194

				21.60%		20.70%		20.20%		22.00%		24.80%		18.70%		18.80%		22.30%		18.90%		40.00%		20.20%		20.90%		20.80%		21.40%		20.80%		23.20%

												CFG

		No change		1319		915		683		232		190		168		192		374		540		1		554		446		439		196		652		318

				43.40%		45.20%		44.50%		47.60%		44.90%		50.60%		43.00%		37.60%		52.70%		20.00%		44.00%		44.20%		40.70%		37.20%		43.60%		38.00%

								I		I		I		CGI		I				J				PR		PR						PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 127

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R7. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Education cost

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		749		515		436		79		68		40		87		350		164		1		289		240		264		202		346		276

				24.60%		25.50%		28.40%		16.20%		16.10%		12.00%		19.50%		35.20%		16.00%		20.00%		23.00%		23.80%		24.50%		38.30%		23.20%		33.00%

								DEFG								F		K												MNOQR				MNOQ

		Decrease		746		453		339		114		99		84		117		254		198		1		294		251		286		121		361		209

				24.50%		22.40%		22.10%		23.40%		23.40%		25.30%		26.20%		25.60%		19.30%		20.00%		23.40%		24.90%		26.50%		23.00%		24.20%		25.00%

																		K

		No change		1546		1055		761		294		256		208		243		390		662		3		676		518		528		204		787		351

				50.80%		52.20%		49.50%		60.40%		60.50%		62.70%		54.40%		39.20%		64.60%		60.00%		53.70%		51.30%		49.00%		38.70%		52.70%		42.00%

								I		CI		CI		CGI		I				J				OPR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 128

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R8. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Medical cost

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1003		673		554		119		108		72		124		426		245		2		414		355		389		229		499		331

				33.00%		33.30%		36.10%		24.40%		25.50%		21.70%		27.70%		42.90%		23.90%		40.00%		32.90%		35.20%		36.10%		43.50%		33.40%		39.60%

								DEFG										K												MNOQ				MQ

		Decrease		574		356		252		104		91		58		94		201		154		1		220		178		208		104		269		176

				18.90%		17.60%		16.40%		21.40%		21.50%		17.50%		21.00%		20.20%		15.00%		20.00%		17.50%		17.60%		19.30%		19.70%		18.00%		21.10%

										C		C				C		K																M

		No change		1464		994		730		264		224		202		229		367		625		2		625		476		481		194		726		329

				48.10%		49.10%		47.50%		54.20%		53.00%		60.80%		51.20%		36.90%		61.00%		40.00%		49.60%		47.20%		44.60%		36.80%		48.60%		39.40%

								I		CI		CI		CEGHI		I				J				OPR		PR		PR				OPR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 129

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R9. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Spending money on groceries

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1582		1044		799		245		233		167		228		498		544		2		682		535		557		279		802		452

				52.00%		51.60%		52.00%		50.30%		55.10%		50.30%		51.00%		50.10%		53.10%		40.00%		54.20%		53.00%		51.70%		52.90%		53.70%		54.10%

		Decrease		674		402		304		98		88		65		106		216		183		3		261		216		265		100		315		164

				22.20%		19.90%		19.80%		20.10%		20.80%		19.60%		23.70%		21.70%		17.90%		60.00%		20.70%		21.40%		24.60%		19.00%		21.10%		19.60%

																		K										MPQR

		No change		785		577		433		144		102		100		113		280		297		0		316		258		256		148		377		220

				25.80%		28.50%		28.20%		29.60%		24.10%		30.10%		25.30%		28.20%		29.00%		- 		25.10%		25.60%		23.70%		28.10%		25.20%		26.30%

						A		HI		HI		I		HI		I

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 130

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R10. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Spending money on carryout/going out to dinner

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		869		577		441		136		116		72		134		345		229		3		349		283		292		211		412		290

				28.60%		28.50%		28.70%		27.90%		27.40%		21.70%		30.00%		34.70%		22.40%		60.00%		27.70%		28.00%		27.10%		40.00%		27.60%		34.70%

								F		F						F		K												MNOQR				MNOQ

		Decrease		1467		934		713		221		216		171		216		422		510		2		621		498		561		184		747		342

				48.20%		46.20%		46.40%		45.40%		51.10%		51.50%		48.30%		42.50%		49.80%		40.00%		49.30%		49.40%		52.00%		34.90%		50.00%		40.90%

																				J				PR		PR		PR				PR		P

		No change		705		512		382		130		91		89		97		227		285		0		289		228		225		132		335		204

				23.20%		25.30%		24.90%		26.70%		21.50%		26.80%		21.70%		22.80%		27.80%		- 		23.00%		22.60%		20.90%		25.00%		22.40%		24.40%

								I		HI		I		HI		I				J

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 131

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R11. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Giving kids money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		614		419		349		70		64		29		67		297		122		0		220		183		177		192		263		253

				20.20%		20.70%		22.70%		14.40%		15.10%		8.70%		15.00%		29.90%		11.90%		- 		17.50%		18.10%		16.40%		36.40%		17.60%		30.30%

								DEFGH		F		F				F		K												MNOQR				MNOQ

		Decrease		1189		697		503		194		204		127		211		331		362		4		497		402		495		126		594		260

				39.10%		34.50%		32.70%		39.80%		48.20%		38.30%		47.20%		33.30%		35.40%		80.00%		39.50%		39.80%		45.90%		23.90%		39.80%		31.10%

				B						C		CDF				CDF								PR		PR		MNPQR				PR		P

		No change		1238		907		684		223		155		176		169		366		540		1		542		424		406		209		637		323

				40.70%		44.80%		44.50%		45.80%		36.60%		53.00%		37.80%		36.80%		52.70%		20.00%		43.10%		42.00%		37.70%		39.70%		42.60%		38.60%

						A		EGHI		EGHI		I		CDEGHI		I				J				OR		O						O

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 132

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R12. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Spontaneous spending

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		790		523		421		102		90		63		110		341		180		2		288		241		244		224		353		302

				26.00%		25.90%		27.40%		20.90%		21.30%		19.00%		24.60%		34.30%		17.60%		40.00%		22.90%		23.90%		22.60%		42.50%		23.60%		36.10%

								DEF										K												MNOQR				MNOQ

		Decrease		1427		904		653		251		228		181		219		382		519		3		636		502		576		147		748		298

				46.90%		44.70%		42.50%		51.50%		53.90%		54.50%		49.00%		38.40%		50.70%		60.00%		50.50%		49.80%		53.40%		27.90%		50.10%		35.60%

										C		CI		CI		C				J				PR		PR		PR				PR		P

		No change		824		596		462		134		105		88		118		271		325		0		335		266		258		156		393		236

				27.10%		29.50%		30.10%		27.50%		24.80%		26.50%		26.40%		27.30%		31.70%		- 		26.60%		26.40%		23.90%		29.60%		26.30%		28.20%

								EHI		I		I		I		I				J										O				O

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 133

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R13. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Holiday spending

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		651		443		367		76		67		30		85		297		144		2		234		191		199		199		278		257

				21.40%		21.90%		23.90%		15.60%		15.80%		9.00%		19.00%		29.90%		14.10%		40.00%		18.60%		18.90%		18.50%		37.80%		18.60%		30.70%

								DEFGH		F		F				F		K												MNOQR				MNOQ

		Decrease		1511		940		688		252		227		201		223		432		505		3		666		542		621		165		790		326

				49.70%		46.50%		44.80%		51.70%		53.70%		60.50%		49.90%		43.50%		49.30%		60.00%		52.90%		53.70%		57.60%		31.30%		52.90%		39.00%

				B						C		C		CDGI						J				PR		PR		MPQR				PR		P

		No change		879		640		481		159		129		101		139		265		375		0		359		276		258		163		426		253

				28.90%		31.60%		31.30%		32.60%		30.50%		30.40%		31.10%		26.70%		36.60%		- 		28.50%		27.40%		23.90%		30.90%		28.50%		30.30%

						A		HI		HI		HI		I		HI				J				O						O		O		O

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 134

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33R14. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Home repairs/renovations

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		930		624		500		124		101		93		125		369		254		1		362		285		295		227		434		319

				30.60%		30.80%		32.60%		25.50%		23.90%		28.00%		28.00%		37.10%		24.80%		20.00%		28.80%		28.20%		27.40%		43.10%		29.00%		38.20%

								DE										K												MNOQ				MNOQ

		Decrease		912		569		435		134		132		88		130		289		277		3		394		329		378		121		469		212

				30.00%		28.10%		28.30%		27.50%		31.20%		26.50%		29.10%		29.10%		27.10%		60.00%		31.30%		32.60%		35.10%		23.00%		31.40%		25.40%

																								PR		PR		PR				PR

		No change		1199		830		601		229		190		151		192		336		493		1		503		395		405		179		591		305

				39.40%		41.00%		39.10%		47.00%		44.90%		45.50%		43.00%		33.80%		48.10%		20.00%		40.00%		39.10%		37.60%		34.00%		39.60%		36.50%

								I		CHI		CHI		CHI		HI				J				P		P						P

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 135

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33_1. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following

		Summary Table of Increase

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Contributions to retirement savings		648		467		391		76		61		41		61		331		135		1		235		175		192		218		284		296

				21.30%		23.10%		25.50%		15.60%		14.40%		12.30%		13.60%		33.30%		13.20%		20.00%		18.70%		17.30%		17.80%		41.40%		19.00%		35.40%

								DEFGH										K												MNOQR				MNOQ

		Contributions to college savings		571		397		338		59		46		28		64		299		98		0		202		163		172		189		247		248

				18.80%		19.60%		22.00%		12.10%		10.90%		8.40%		14.30%		30.10%		9.60%		- 		16.00%		16.20%		16.00%		35.90%		16.50%		29.70%

								DEFGH								F		K												MNOQR				MNOQ

		Saving for other goals		794		554		464		90		92		47		79		377		176		1		307		238		236		235		365		322

				26.10%		27.40%		30.20%		18.50%		21.70%		14.20%		17.70%		37.90%		17.20%		20.00%		24.40%		23.60%		21.90%		44.60%		24.40%		38.50%

								DEFGH				F						K												MNOQR				MNOQ

		Kids’ allowances		625		460		388		72		53		28		61		343		116		1		247		197		212		211		292		279

				20.60%		22.70%		25.30%		14.80%		12.50%		8.40%		13.60%		34.50%		11.30%		20.00%		19.60%		19.50%		19.70%		40.00%		19.50%		33.40%

								DEFGH		F						F		K												MNOQR				MNOQ

		Income		631		442		359		83		81		35		72		302		139		1		210		163		155		217		259		285

				20.70%		21.80%		23.40%		17.00%		19.10%		10.50%		16.10%		30.40%		13.60%		20.00%		16.70%		16.20%		14.40%		41.20%		17.30%		34.10%

								DFGH		F		F				F		K												MNOQR		O		MNOQ

		Credit card debt		1065		690		542		148		128		102		171		398		290		2		451		352		415		218		531		324

				35.00%		34.10%		35.30%		30.40%		30.30%		30.70%		38.30%		40.00%		28.30%		40.00%		35.80%		34.90%		38.50%		41.40%		35.50%		38.80%

								D								DEF		K												MNQ

		Education cost		749		515		436		79		68		40		87		350		164		1		289		240		264		202		346		276

				24.60%		25.50%		28.40%		16.20%		16.10%		12.00%		19.50%		35.20%		16.00%		20.00%		23.00%		23.80%		24.50%		38.30%		23.20%		33.00%

								DEFG								F		K												MNOQR				MNOQ

		Medical cost		1003		673		554		119		108		72		124		426		245		2		414		355		389		229		499		331

				33.00%		33.30%		36.10%		24.40%		25.50%		21.70%		27.70%		42.90%		23.90%		40.00%		32.90%		35.20%		36.10%		43.50%		33.40%		39.60%

								DEFG										K												MNOQ				MQ

		Spending money on groceries		1582		1044		799		245		233		167		228		498		544		2		682		535		557		279		802		452

				52.00%		51.60%		52.00%		50.30%		55.10%		50.30%		51.00%		50.10%		53.10%		40.00%		54.20%		53.00%		51.70%		52.90%		53.70%		54.10%

		Spending money on carryout/going out to dinner		869		577		441		136		116		72		134		345		229		3		349		283		292		211		412		290

				28.60%		28.50%		28.70%		27.90%		27.40%		21.70%		30.00%		34.70%		22.40%		60.00%		27.70%		28.00%		27.10%		40.00%		27.60%		34.70%

								F		F						F		K												MNOQR				MNOQ

		Giving kids money		614		419		349		70		64		29		67		297		122		0		220		183		177		192		263		253

				20.20%		20.70%		22.70%		14.40%		15.10%		8.70%		15.00%		29.90%		11.90%		- 		17.50%		18.10%		16.40%		36.40%		17.60%		30.30%

								DEFGH		F		F				F		K												MNOQR				MNOQ

		Spontaneous spending		790		523		421		102		90		63		110		341		180		2		288		241		244		224		353		302

				26.00%		25.90%		27.40%		20.90%		21.30%		19.00%		24.60%		34.30%		17.60%		40.00%		22.90%		23.90%		22.60%		42.50%		23.60%		36.10%

								DEF										K												MNOQR				MNOQ

		Holiday spending		651		443		367		76		67		30		85		297		144		2		234		191		199		199		278		257

				21.40%		21.90%		23.90%		15.60%		15.80%		9.00%		19.00%		29.90%		14.10%		40.00%		18.60%		18.90%		18.50%		37.80%		18.60%		30.70%

								DEFGH		F		F				F		K												MNOQR				MNOQ

		Home repairs/renovations		930		624		500		124		101		93		125		369		254		1		362		285		295		227		434		319

				30.60%		30.80%		32.60%		25.50%		23.90%		28.00%		28.00%		37.10%		24.80%		20.00%		28.80%		28.20%		27.40%		43.10%		29.00%		38.20%

								DE										K												MNOQ				MNOQ

		Table 136

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33_2. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following

		Summary Table of Decrease

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Contributions to retirement savings		988		586		426		160		158		107		158		290		293		3		423		359		422		114		505		207

				32.50%		29.00%		27.70%		32.90%		37.40%		32.20%		35.30%		29.20%		28.60%		60.00%		33.60%		35.60%		39.10%		21.60%		33.80%		24.80%

				B						C		C				C								PR		PR		MPQR				PR

		Contributions to college savings		941		551		406		145		146		104		153		270		278		3		385		321		383		126		454		224

				30.90%		27.20%		26.40%		29.80%		34.50%		31.30%		34.20%		27.20%		27.10%		60.00%		30.60%		31.80%		35.50%		23.90%		30.40%		26.80%

				B								C				C								P		PR		MPQR				P

		Saving for other goals		1196		701		495		206		192		153		207		303		395		3		503		421		507		119		601		227

				39.30%		34.70%		32.20%		42.30%		45.40%		46.10%		46.30%		30.50%		38.60%		60.00%		40.00%		41.70%		47.00%		22.60%		40.20%		27.20%

				B						C		C		C		C				J				PR		PR		MNPQR				PR

		Kids’ allowances		1003		561		394		167		180		113		174		278		282		1		390		324		391		114		472		221

				33.00%		27.70%		25.70%		34.30%		42.60%		34.00%		38.90%		28.00%		27.50%		20.00%		31.00%		32.10%		36.30%		21.60%		31.60%		26.40%

				B						C		CDF		C		C								PR		PR		MNPQR				PR		P

		Income		1366		804		582		222		213		157		226		348		453		3		598		497		617		113		710		242

				44.90%		39.70%		37.90%		45.60%		50.40%		47.30%		50.60%		35.00%		44.20%		60.00%		47.50%		49.30%		57.20%		21.40%		47.50%		28.90%

				B						C		C		C		C				J				PR		PR		MNPQR				PR		P

		Credit card debt		657		418		311		107		105		62		84		222		194		2		254		211		224		113		311		194

				21.60%		20.70%		20.20%		22.00%		24.80%		18.70%		18.80%		22.30%		18.90%		40.00%		20.20%		20.90%		20.80%		21.40%		20.80%		23.20%

												CFG

		Education cost		746		453		339		114		99		84		117		254		198		1		294		251		286		121		361		209

				24.50%		22.40%		22.10%		23.40%		23.40%		25.30%		26.20%		25.60%		19.30%		20.00%		23.40%		24.90%		26.50%		23.00%		24.20%		25.00%

																		K

		Medical cost		574		356		252		104		91		58		94		201		154		1		220		178		208		104		269		176

				18.90%		17.60%		16.40%		21.40%		21.50%		17.50%		21.00%		20.20%		15.00%		20.00%		17.50%		17.60%		19.30%		19.70%		18.00%		21.10%

										C		C				C		K																M

		Spending money on groceries		674		402		304		98		88		65		106		216		183		3		261		216		265		100		315		164

				22.20%		19.90%		19.80%		20.10%		20.80%		19.60%		23.70%		21.70%		17.90%		60.00%		20.70%		21.40%		24.60%		19.00%		21.10%		19.60%

																		K										MPQR

		Spending money on carryout/going out to dinner		1467		934		713		221		216		171		216		422		510		2		621		498		561		184		747		342

				48.20%		46.20%		46.40%		45.40%		51.10%		51.50%		48.30%		42.50%		49.80%		40.00%		49.30%		49.40%		52.00%		34.90%		50.00%		40.90%

																				J				PR		PR		PR				PR		P

		Giving kids money		1189		697		503		194		204		127		211		331		362		4		497		402		495		126		594		260

				39.10%		34.50%		32.70%		39.80%		48.20%		38.30%		47.20%		33.30%		35.40%		80.00%		39.50%		39.80%		45.90%		23.90%		39.80%		31.10%

				B						C		CDF				CDF								PR		PR		MNPQR				PR		P

		Spontaneous spending		1427		904		653		251		228		181		219		382		519		3		636		502		576		147		748		298

				46.90%		44.70%		42.50%		51.50%		53.90%		54.50%		49.00%		38.40%		50.70%		60.00%		50.50%		49.80%		53.40%		27.90%		50.10%		35.60%

										C		CI		CI		C				J				PR		PR		PR				PR		P

		Holiday spending		1511		940		688		252		227		201		223		432		505		3		666		542		621		165		790		326

				49.70%		46.50%		44.80%		51.70%		53.70%		60.50%		49.90%		43.50%		49.30%		60.00%		52.90%		53.70%		57.60%		31.30%		52.90%		39.00%

				B						C		C		CDGI						J				PR		PR		MPQR				PR		P

		Home repairs/renovations		912		569		435		134		132		88		130		289		277		3		394		329		378		121		469		212

				30.00%		28.10%		28.30%		27.50%		31.20%		26.50%		29.10%		29.10%		27.10%		60.00%		31.30%		32.60%		35.10%		23.00%		31.40%		25.40%

																								PR		PR		PR				PR

		Table 137

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q33_3. When thinking about your finances and the pandemic, please tell us if there was an increase, decrease or no change for the following

		Summary Table of No change

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Contributions to retirement savings		1405		970		719		251		204		184		228		373		596		1		601		475		464		195		705		333

				46.20%		47.90%		46.80%		51.50%		48.20%		55.40%		51.00%		37.50%		58.20%		20.00%		47.70%		47.10%		43.00%		37.00%		47.20%		39.80%

								I		I		I		CHI		I				J				OPR		PR		P				OPR

		Contributions to college savings		1529		1075		792		283		231		200		230		425		648		2		672		525		523		212		793		364

				50.30%		53.10%		51.60%		58.10%		54.60%		60.20%		51.50%		42.80%		63.30%		40.00%		53.40%		52.00%		48.50%		40.20%		53.10%		43.50%

						A		I		CGHI		I		CGHI		I				J				OPR		PR		PR				OPR

		Saving for other goals		1051		768		577		191		139		132		161		314		453		1		449		350		335		173		528		287

				34.60%		38.00%		37.60%		39.20%		32.90%		39.80%		36.00%		31.60%		44.20%		20.00%		35.70%		34.70%		31.10%		32.80%		35.30%		34.30%

						A		I		EHI		I		HI		I				J				O								O

		Kids’ allowances		1413		1002		754		248		190		191		212		373		626		3		622		488		475		202		730		336

				46.50%		49.50%		49.10%		50.90%		44.90%		57.50%		47.40%		37.50%		61.10%		60.00%		49.40%		48.40%		44.10%		38.30%		48.90%		40.20%

						A		I		I		I		CEGHI		I				J				OPR		OPR		P				OPR

		Income		1044		777		595		182		129		140		149		344		432		1		451		349		306		197		525		309

				34.30%		38.40%		38.70%		37.40%		30.50%		42.20%		33.30%		34.60%		42.20%		20.00%		35.80%		34.60%		28.40%		37.40%		35.10%		37.00%

						A		EGHI		EHI		I		EGHI		HI				J				O		O				O		O		O

		Credit card debt		1319		915		683		232		190		168		192		374		540		1		554		446		439		196		652		318

				43.40%		45.20%		44.50%		47.60%		44.90%		50.60%		43.00%		37.60%		52.70%		20.00%		44.00%		44.20%		40.70%		37.20%		43.60%		38.00%

								I		I		I		CGI		I				J				PR		PR						PR

		Education cost		1546		1055		761		294		256		208		243		390		662		3		676		518		528		204		787		351

				50.80%		52.20%		49.50%		60.40%		60.50%		62.70%		54.40%		39.20%		64.60%		60.00%		53.70%		51.30%		49.00%		38.70%		52.70%		42.00%

								I		CI		CI		CGI		I				J				OPR		PR		PR				PR

		Medical cost		1464		994		730		264		224		202		229		367		625		2		625		476		481		194		726		329

				48.10%		49.10%		47.50%		54.20%		53.00%		60.80%		51.20%		36.90%		61.00%		40.00%		49.60%		47.20%		44.60%		36.80%		48.60%		39.40%

								I		CI		CI		CEGHI		I				J				OPR		PR		PR				OPR

		Spending money on groceries		785		577		433		144		102		100		113		280		297		0		316		258		256		148		377		220

				25.80%		28.50%		28.20%		29.60%		24.10%		30.10%		25.30%		28.20%		29.00%		- 		25.10%		25.60%		23.70%		28.10%		25.20%		26.30%

						A		HI		HI		I		HI		I

		Spending money on carryout/going out to dinner		705		512		382		130		91		89		97		227		285		0		289		228		225		132		335		204

				23.20%		25.30%		24.90%		26.70%		21.50%		26.80%		21.70%		22.80%		27.80%		- 		23.00%		22.60%		20.90%		25.00%		22.40%		24.40%

								I		HI		I		HI		I				J

		Giving kids money		1238		907		684		223		155		176		169		366		540		1		542		424		406		209		637		323

				40.70%		44.80%		44.50%		45.80%		36.60%		53.00%		37.80%		36.80%		52.70%		20.00%		43.10%		42.00%		37.70%		39.70%		42.60%		38.60%

						A		EGHI		EGHI		I		CDEGHI		I				J				OR		O						O

		Spontaneous spending		824		596		462		134		105		88		118		271		325		0		335		266		258		156		393		236

				27.10%		29.50%		30.10%		27.50%		24.80%		26.50%		26.40%		27.30%		31.70%		- 		26.60%		26.40%		23.90%		29.60%		26.30%		28.20%

								EHI		I		I		I		I				J										O				O

		Holiday spending		879		640		481		159		129		101		139		265		375		0		359		276		258		163		426		253

				28.90%		31.60%		31.30%		32.60%		30.50%		30.40%		31.10%		26.70%		36.60%		- 		28.50%		27.40%		23.90%		30.90%		28.50%		30.30%

						A		HI		HI		HI		I		HI				J				O						O		O		O

		Home repairs/renovations		1199		830		601		229		190		151		192		336		493		1		503		395		405		179		591		305

				39.40%		41.00%		39.10%		47.00%		44.90%		45.50%		43.00%		33.80%		48.10%		20.00%		40.00%		39.10%		37.60%		34.00%		39.60%		36.50%

								I		CHI		CHI		CHI		HI				J				P		P						P

		Table 138

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R1. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Family togetherness in the home

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1965		1302		991		311		271		235		291		619		682		1		851		666		706		315		1006		522

				64.60%		64.40%		64.50%		63.90%		64.10%		70.80%		65.10%		62.30%		66.60%		20.00%		67.60%		66.00%		65.50%		59.80%		67.30%		62.40%

								I						CDI		I				J				PR		P		P				PR

		Decrease		465		287		223		64		60		29		63		182		102		3		174		150		163		101		209		144

				15.30%		14.20%		14.50%		13.10%		14.20%		8.70%		14.10%		18.30%		10.00%		60.00%		13.80%		14.90%		15.10%		19.20%		14.00%		17.20%

								F				F				F		K												MNOQ				MQ

		No change		611		434		322		112		92		68		93		193		240		1		234		193		209		111		279		170

				20.10%		21.50%		21.00%		23.00%		21.70%		20.50%		20.80%		19.40%		23.40%		20.00%		18.60%		19.10%		19.40%		21.10%		18.70%		20.30%

								I		I		I		I		I				J

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 139

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R2. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Family activities like watching movies together, playing games, etc.

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1837		1216		930		286		257		202		278		582		630		4		783		620		674		305		931		512

				60.40%		60.10%		60.50%		58.70%		60.80%		60.80%		62.20%		58.60%		61.50%		80.00%		62.20%		61.40%		62.50%		57.90%		62.30%		61.20%

								I								I

		Decrease		490		291		210		81		72		44		61		178		113		0		178		156		164		96		217		141

				16.10%		14.40%		13.70%		16.60%		17.00%		13.30%		13.60%		17.90%		11.00%		- 		14.10%		15.50%		15.20%		18.20%		14.50%		16.90%

																		K												MQ

		No change		714		516		396		120		94		86		108		234		281		1		298		233		240		126		346		183

				23.50%		25.50%		25.80%		24.60%		22.20%		25.90%		24.20%		23.50%		27.40%		20.00%		23.70%		23.10%		22.30%		23.90%		23.20%		21.90%

								HI		HI		I		HI		HI				J

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 140

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R3. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Feeling stressed

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1789		1146		870		276		250		207		299		501		642		3		830		652		692		264		945		427

				58.80%		56.60%		56.60%		56.70%		59.10%		62.30%		66.90%		50.40%		62.70%		60.00%		65.90%		64.60%		64.20%		50.10%		63.30%		51.10%

														I		CDEI				J				PR		PR		PR				PR

		Decrease		496		326		257		69		68		32		40		218		106		2		179		164		176		105		233		166

				16.30%		16.10%		16.70%		14.20%		16.10%		9.60%		8.90%		21.90%		10.40%		40.00%		14.20%		16.30%		16.30%		19.90%		15.60%		19.90%

								FG		G		FG						K												MQ				MNOQ

		No change		756		551		409		142		105		93		108		275		276		0		250		193		210		158		316		243

				24.90%		27.20%		26.60%		29.20%		24.80%		28.00%		24.20%		27.70%		27.00%		- 		19.90%		19.10%		19.50%		30.00%		21.20%		29.10%

								HI		HI		HI		HI		HI														MNOQ				MNOQ

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 141

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R4. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Healthy eating

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1369		922		712		210		176		138		185		552		369		1		555		429		494		286		673		464

				45.00%		45.60%		46.40%		43.10%		41.60%		41.60%		41.40%		55.50%		36.00%		20.00%		44.10%		42.50%		45.80%		54.30%		45.00%		55.50%

																		K												MNOQ				MNOQ

		Decrease		742		442		325		117		119		77		130		197		244		1		308		284		263		111		361		160

				24.40%		21.80%		21.20%		24.00%		28.10%		23.20%		29.10%		19.80%		23.80%		20.00%		24.50%		28.10%		24.40%		21.10%		24.20%		19.10%

				B								C				C				J				R		MPQR		R				R

		No change		930		659		499		160		128		117		132		245		411		3		396		296		321		130		460		212

				30.60%		32.60%		32.50%		32.90%		30.30%		35.20%		29.50%		24.60%		40.10%		60.00%		31.50%		29.30%		29.80%		24.70%		30.80%		25.40%

								I		I		I		I		I				J				PR				PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 142

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R5. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Physical activity

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1102		740		578		162		134		97		149		446		291		3		420		314		389		247		520		392

				36.20%		36.60%		37.60%		33.30%		31.70%		29.20%		33.30%		44.90%		28.40%		60.00%		33.40%		31.10%		36.10%		46.90%		34.80%		46.90%

								EF										K										N		MNOQ				MNOQ

		Decrease		1256		771		566		205		203		171		200		327		442		2		567		489		461		154		653		253

				41.30%		38.10%		36.80%		42.10%		48.00%		51.50%		44.70%		32.90%		43.20%		40.00%		45.00%		48.50%		42.80%		29.20%		43.70%		30.30%

				B						C		CI		CDI		C				J				PR		OPQR		PR				PR

		No change		683		512		392		120		86		64		98		221		291		0		272		206		228		126		321		191

				22.50%		25.30%		25.50%		24.60%		20.30%		19.30%		21.90%		22.20%		28.40%		- 		21.60%		20.40%		21.20%		23.90%		21.50%		22.80%

						A		EFI		I		I		I		I				J

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 143

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R6. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Overall patience with my kids

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1094		728		559		169		156		93		143		462		263		3		418		341		381		247		519		380

				36.00%		36.00%		36.40%		34.70%		36.90%		28.00%		32.00%		46.50%		25.70%		60.00%		33.20%		33.80%		35.30%		46.90%		34.70%		45.50%

								F		F		F						K												MNOQ				MNOQ

		Decrease		896		556		422		134		121		114		141		227		327		2		405		342		332		126		462		191

				29.50%		27.50%		27.50%		27.50%		28.60%		34.30%		31.50%		22.80%		31.90%		40.00%		32.20%		33.90%		30.80%		23.90%		30.90%		22.80%

														CD						J				PR		PR		PR				PR

		No change		1051		739		555		184		146		125		163		305		434		0		436		326		365		154		513		265

				34.60%		36.50%		36.10%		37.80%		34.50%		37.70%		36.50%		30.70%		42.40%		- 		34.60%		32.30%		33.90%		29.20%		34.30%		31.70%

								I		I		I		I		I				J				P								P

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 144

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R7. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Talking to kids about day to day events

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1634		1079		824		255		236		183		233		537		541		1		697		563		592		275		821		455

				53.70%		53.30%		53.60%		52.40%		55.80%		55.10%		52.10%		54.00%		52.80%		20.00%		55.40%		55.80%		54.90%		52.20%		55.00%		54.40%

		Decrease		531		331		252		79		70		38		73		211		118		2		204		172		181		121		244		164

				17.50%		16.40%		16.40%		16.20%		16.50%		11.40%		16.30%		21.20%		11.50%		40.00%		16.20%		17.00%		16.80%		23.00%		16.30%		19.60%

								F				F						K												MNOQ				MQ

		No change		876		613		460		153		117		111		141		246		365		2		358		274		305		131		429		217

				28.80%		30.30%		29.90%		31.40%		27.70%		33.40%		31.50%		24.70%		35.60%		40.00%		28.40%		27.20%		28.30%		24.90%		28.70%		26.00%

								I		I		I		I		I				J

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 145

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R8. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Talking with kids about money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1396		859		639		220		209		155		218		439		417		3		557		445		497		236		655		373

				45.90%		42.50%		41.60%		45.20%		49.40%		46.70%		48.80%		44.20%		40.70%		60.00%		44.20%		44.10%		46.10%		44.80%		43.80%		44.60%

				B								C				C

		Decrease		464		307		245		62		57		32		50		208		98		1		172		155		167		110		219		169

				15.30%		15.20%		16.00%		12.70%		13.50%		9.60%		11.20%		20.90%		9.60%		20.00%		13.70%		15.40%		15.50%		20.90%		14.70%		20.20%

								FG										K												MNOQ				MNOQ

		No change		1181		857		652		205		157		145		179		347		509		1		530		409		414		181		620		294

				38.80%		42.40%		42.40%		42.10%		37.10%		43.70%		40.00%		34.90%		49.70%		20.00%		42.10%		40.50%		38.40%		34.30%		41.50%		35.20%

						A		EHI		HI		I		HI		I				J				PR		PR						PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 146

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R9. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Conversations about racial inequality

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1262		801		585		216		225		133		188		419		381		1		516		417		427		238		610		361

				41.50%		39.60%		38.10%		44.40%		53.20%		40.10%		42.10%		42.20%		37.20%		20.00%		41.00%		41.30%		39.60%		45.20%		40.80%		43.20%

										C		CDFGH						K												O

		Decrease		492		307		235		72		55		39		65		189		115		3		183		157		163		107		223		162

				16.20%		15.20%		15.30%		14.80%		13.00%		11.70%		14.50%		19.00%		11.20%		60.00%		14.50%		15.60%		15.10%		20.30%		14.90%		19.40%

																		K												MNOQ				MNOQ

		No change		1287		915		716		199		143		160		194		386		528		1		560		435		488		182		661		313

				42.30%		45.20%		46.60%		40.90%		33.80%		48.20%		43.40%		38.80%		51.60%		20.00%		44.50%		43.10%		45.30%		34.50%		44.20%		37.40%

						A		DEI		EI		I		DEI		EI				J				PR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 147

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R10. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Teaching kids new life skills

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1662		1066		810		256		247		169		246		544		520		2		688		534		593		302		811		487

				54.70%		52.70%		52.70%		52.60%		58.40%		50.90%		55.00%		54.70%		50.80%		40.00%		54.60%		52.90%		55.00%		57.30%		54.30%		58.30%

												CF																						N

		Decrease		443		280		206		74		49		47		58		175		102		3		178		166		167		90		210		129

				14.60%		13.80%		13.40%		15.20%		11.60%		14.20%		13.00%		17.60%		10.00%		60.00%		14.10%		16.50%		15.50%		17.10%		14.10%		15.40%

																		K

		No change		936		677		520		157		127		116		143		275		402		0		393		309		318		135		473		220

				30.80%		33.50%		33.90%		32.20%		30.00%		34.90%		32.00%		27.70%		39.30%		- 		31.20%		30.60%		29.50%		25.60%		31.70%		26.30%

						A		HI		HI		I		HI		HI				J				PR		PR						PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 148

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R11. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Concern about my kids’ mental health

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1708		1137		873		264		222		179		264		543		589		5		787		640		635		302		908		465

				56.20%		56.20%		56.80%		54.20%		52.50%		53.90%		59.10%		54.60%		57.50%		100.00%		62.50%		63.40%		58.90%		57.30%		60.80%		55.60%

								I								I								PR		OPR						R

		Decrease		438		258		200		58		56		36		46		172		86		0		144		125		141		90		184		136

				14.40%		12.80%		13.00%		11.90%		13.20%		10.80%		10.30%		17.30%		8.40%		- 		11.40%		12.40%		13.10%		17.10%		12.30%		16.30%

																		K												MNOQ				MNOQ

		No change		895		628		463		165		145		117		137		279		349		0		328		244		302		135		402		235

				29.40%		31.00%		30.10%		33.90%		34.30%		35.20%		30.60%		28.10%		34.10%		- 		26.10%		24.20%		28.00%		25.60%		26.90%		28.10%

								HI		HI		HI		HI		I				J								N

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 149

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34R12. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following.

		Concern about the amount of screen time my kids have

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1746		1130		859		271		247		221		247		521		606		3		765		601		635		286		883		453

				57.40%		55.90%		55.90%		55.60%		58.40%		66.60%		55.30%		52.40%		59.20%		60.00%		60.80%		59.60%		58.90%		54.30%		59.10%		54.20%

														CDEGHI						J				PR		PR		R				R

		Decrease		463		303		235		68		64		25		62		193		108		2		181		155		170		104		225		164

				15.20%		15.00%		15.30%		14.00%		15.10%		7.50%		13.90%		19.40%		10.50%		40.00%		14.40%		15.40%		15.80%		19.70%		15.10%		19.60%

								F		F		F				F		K												MNOQ				MNOQ

		No change		832		590		442		148		112		86		138		280		310		0		313		253		273		137		386		219

				27.40%		29.20%		28.80%		30.40%		26.50%		25.90%		30.90%		28.20%		30.30%		- 		24.90%		25.10%		25.30%		26.00%		25.80%		26.20%

								I		I		I		I		I

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 150

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34_1. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following

		Summary Table of Increase

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Family togetherness in the home		1965		1302		991		311		271		235		291		619		682		1		851		666		706		315		1006		522

				64.60%		64.40%		64.50%		63.90%		64.10%		70.80%		65.10%		62.30%		66.60%		20.00%		67.60%		66.00%		65.50%		59.80%		67.30%		62.40%

								I						CDI		I				J				PR		P		P				PR

		Family activities like watching movies together, playing games, etc.		1837		1216		930		286		257		202		278		582		630		4		783		620		674		305		931		512

				60.40%		60.10%		60.50%		58.70%		60.80%		60.80%		62.20%		58.60%		61.50%		80.00%		62.20%		61.40%		62.50%		57.90%		62.30%		61.20%

								I								I

		Feeling stressed		1789		1146		870		276		250		207		299		501		642		3		830		652		692		264		945		427

				58.80%		56.60%		56.60%		56.70%		59.10%		62.30%		66.90%		50.40%		62.70%		60.00%		65.90%		64.60%		64.20%		50.10%		63.30%		51.10%

														I		CDEI				J				PR		PR		PR				PR

		Healthy eating		1369		922		712		210		176		138		185		552		369		1		555		429		494		286		673		464

				45.00%		45.60%		46.40%		43.10%		41.60%		41.60%		41.40%		55.50%		36.00%		20.00%		44.10%		42.50%		45.80%		54.30%		45.00%		55.50%

																		K												MNOQ				MNOQ

		Physical activity		1102		740		578		162		134		97		149		446		291		3		420		314		389		247		520		392

				36.20%		36.60%		37.60%		33.30%		31.70%		29.20%		33.30%		44.90%		28.40%		60.00%		33.40%		31.10%		36.10%		46.90%		34.80%		46.90%

								EF										K										N		MNOQ				MNOQ

		Overall patience with my kids		1094		728		559		169		156		93		143		462		263		3		418		341		381		247		519		380

				36.00%		36.00%		36.40%		34.70%		36.90%		28.00%		32.00%		46.50%		25.70%		60.00%		33.20%		33.80%		35.30%		46.90%		34.70%		45.50%

								F		F		F						K												MNOQ				MNOQ

		Talking to kids about day to day events		1634		1079		824		255		236		183		233		537		541		1		697		563		592		275		821		455

				53.70%		53.30%		53.60%		52.40%		55.80%		55.10%		52.10%		54.00%		52.80%		20.00%		55.40%		55.80%		54.90%		52.20%		55.00%		54.40%

		Talking with kids about money		1396		859		639		220		209		155		218		439		417		3		557		445		497		236		655		373

				45.90%		42.50%		41.60%		45.20%		49.40%		46.70%		48.80%		44.20%		40.70%		60.00%		44.20%		44.10%		46.10%		44.80%		43.80%		44.60%

				B								C				C

		Conversations about racial inequality		1262		801		585		216		225		133		188		419		381		1		516		417		427		238		610		361

				41.50%		39.60%		38.10%		44.40%		53.20%		40.10%		42.10%		42.20%		37.20%		20.00%		41.00%		41.30%		39.60%		45.20%		40.80%		43.20%

										C		CDFGH						K												O

		Teaching kids new life skills		1662		1066		810		256		247		169		246		544		520		2		688		534		593		302		811		487

				54.70%		52.70%		52.70%		52.60%		58.40%		50.90%		55.00%		54.70%		50.80%		40.00%		54.60%		52.90%		55.00%		57.30%		54.30%		58.30%

												CF																						N

		Concern about my kids’ mental health		1708		1137		873		264		222		179		264		543		589		5		787		640		635		302		908		465

				56.20%		56.20%		56.80%		54.20%		52.50%		53.90%		59.10%		54.60%		57.50%		100.00%		62.50%		63.40%		58.90%		57.30%		60.80%		55.60%

								I								I								PR		OPR						R

		Concern about the amount of screen time my kids have		1746		1130		859		271		247		221		247		521		606		3		765		601		635		286		883		453

				57.40%		55.90%		55.90%		55.60%		58.40%		66.60%		55.30%		52.40%		59.20%		60.00%		60.80%		59.60%		58.90%		54.30%		59.10%		54.20%

														CDEGHI						J				PR		PR		R				R

		Table 151

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34_2. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following

		Summary Table of Decrease

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Family togetherness in the home		465		287		223		64		60		29		63		182		102		3		174		150		163		101		209		144

				15.30%		14.20%		14.50%		13.10%		14.20%		8.70%		14.10%		18.30%		10.00%		60.00%		13.80%		14.90%		15.10%		19.20%		14.00%		17.20%

								F				F				F		K												MNOQ				MQ

		Family activities like watching movies together, playing games, etc.		490		291		210		81		72		44		61		178		113		0		178		156		164		96		217		141

				16.10%		14.40%		13.70%		16.60%		17.00%		13.30%		13.60%		17.90%		11.00%		- 		14.10%		15.50%		15.20%		18.20%		14.50%		16.90%

																		K												MQ

		Feeling stressed		496		326		257		69		68		32		40		218		106		2		179		164		176		105		233		166

				16.30%		16.10%		16.70%		14.20%		16.10%		9.60%		8.90%		21.90%		10.40%		40.00%		14.20%		16.30%		16.30%		19.90%		15.60%		19.90%

								FG		G		FG						K												MQ				MNOQ

		Healthy eating		742		442		325		117		119		77		130		197		244		1		308		284		263		111		361		160

				24.40%		21.80%		21.20%		24.00%		28.10%		23.20%		29.10%		19.80%		23.80%		20.00%		24.50%		28.10%		24.40%		21.10%		24.20%		19.10%

				B								C				C				J				R		MPQR		R				R

		Physical activity		1256		771		566		205		203		171		200		327		442		2		567		489		461		154		653		253

				41.30%		38.10%		36.80%		42.10%		48.00%		51.50%		44.70%		32.90%		43.20%		40.00%		45.00%		48.50%		42.80%		29.20%		43.70%		30.30%

				B						C		CI		CDI		C				J				PR		OPQR		PR				PR

		Overall patience with my kids		896		556		422		134		121		114		141		227		327		2		405		342		332		126		462		191

				29.50%		27.50%		27.50%		27.50%		28.60%		34.30%		31.50%		22.80%		31.90%		40.00%		32.20%		33.90%		30.80%		23.90%		30.90%		22.80%

														CD						J				PR		PR		PR				PR

		Talking to kids about day to day events		531		331		252		79		70		38		73		211		118		2		204		172		181		121		244		164

				17.50%		16.40%		16.40%		16.20%		16.50%		11.40%		16.30%		21.20%		11.50%		40.00%		16.20%		17.00%		16.80%		23.00%		16.30%		19.60%

								F				F						K												MNOQ				MQ

		Talking with kids about money		464		307		245		62		57		32		50		208		98		1		172		155		167		110		219		169

				15.30%		15.20%		16.00%		12.70%		13.50%		9.60%		11.20%		20.90%		9.60%		20.00%		13.70%		15.40%		15.50%		20.90%		14.70%		20.20%

								FG										K												MNOQ				MNOQ

		Conversations about racial inequality		492		307		235		72		55		39		65		189		115		3		183		157		163		107		223		162

				16.20%		15.20%		15.30%		14.80%		13.00%		11.70%		14.50%		19.00%		11.20%		60.00%		14.50%		15.60%		15.10%		20.30%		14.90%		19.40%

																		K												MNOQ				MNOQ

		Teaching kids new life skills		443		280		206		74		49		47		58		175		102		3		178		166		167		90		210		129

				14.60%		13.80%		13.40%		15.20%		11.60%		14.20%		13.00%		17.60%		10.00%		60.00%		14.10%		16.50%		15.50%		17.10%		14.10%		15.40%

																		K

		Concern about my kids’ mental health		438		258		200		58		56		36		46		172		86		0		144		125		141		90		184		136

				14.40%		12.80%		13.00%		11.90%		13.20%		10.80%		10.30%		17.30%		8.40%		- 		11.40%		12.40%		13.10%		17.10%		12.30%		16.30%

																		K												MNOQ				MNOQ

		Concern about the amount of screen time my kids have		463		303		235		68		64		25		62		193		108		2		181		155		170		104		225		164

				15.20%		15.00%		15.30%		14.00%		15.10%		7.50%		13.90%		19.40%		10.50%		40.00%		14.40%		15.40%		15.80%		19.70%		15.10%		19.60%

								F		F		F				F		K												MNOQ				MNOQ

		Table 152

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q34_3. When thinking of your family and the pandemic, please tell us if there was an increase, decrease or no change for the following

		Summary Table of No change

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Family togetherness in the home		611		434		322		112		92		68		93		193		240		1		234		193		209		111		279		170

				20.10%		21.50%		21.00%		23.00%		21.70%		20.50%		20.80%		19.40%		23.40%		20.00%		18.60%		19.10%		19.40%		21.10%		18.70%		20.30%

								I		I		I		I		I				J

		Family activities like watching movies together, playing games, etc.		714		516		396		120		94		86		108		234		281		1		298		233		240		126		346		183

				23.50%		25.50%		25.80%		24.60%		22.20%		25.90%		24.20%		23.50%		27.40%		20.00%		23.70%		23.10%		22.30%		23.90%		23.20%		21.90%

								HI		HI		I		HI		HI				J

		Feeling stressed		756		551		409		142		105		93		108		275		276		0		250		193		210		158		316		243

				24.90%		27.20%		26.60%		29.20%		24.80%		28.00%		24.20%		27.70%		27.00%		- 		19.90%		19.10%		19.50%		30.00%		21.20%		29.10%

								HI		HI		HI		HI		HI														MNOQ				MNOQ

		Healthy eating		930		659		499		160		128		117		132		245		411		3		396		296		321		130		460		212

				30.60%		32.60%		32.50%		32.90%		30.30%		35.20%		29.50%		24.60%		40.10%		60.00%		31.50%		29.30%		29.80%		24.70%		30.80%		25.40%

								I		I		I		I		I				J				PR				PR				PR

		Physical activity		683		512		392		120		86		64		98		221		291		0		272		206		228		126		321		191

				22.50%		25.30%		25.50%		24.60%		20.30%		19.30%		21.90%		22.20%		28.40%		- 		21.60%		20.40%		21.20%		23.90%		21.50%		22.80%

						A		EFI		I		I		I		I				J

		Overall patience with my kids		1051		739		555		184		146		125		163		305		434		0		436		326		365		154		513		265

				34.60%		36.50%		36.10%		37.80%		34.50%		37.70%		36.50%		30.70%		42.40%		- 		34.60%		32.30%		33.90%		29.20%		34.30%		31.70%

								I		I		I		I		I				J				P								P

		Talking to kids about day to day events		876		613		460		153		117		111		141		246		365		2		358		274		305		131		429		217

				28.80%		30.30%		29.90%		31.40%		27.70%		33.40%		31.50%		24.70%		35.60%		40.00%		28.40%		27.20%		28.30%		24.90%		28.70%		26.00%

								I		I		I		I		I				J

		Talking with kids about money		1181		857		652		205		157		145		179		347		509		1		530		409		414		181		620		294

				38.80%		42.40%		42.40%		42.10%		37.10%		43.70%		40.00%		34.90%		49.70%		20.00%		42.10%		40.50%		38.40%		34.30%		41.50%		35.20%

						A		EHI		HI		I		HI		I				J				PR		PR						PR

		Conversations about racial inequality		1287		915		716		199		143		160		194		386		528		1		560		435		488		182		661		313

				42.30%		45.20%		46.60%		40.90%		33.80%		48.20%		43.40%		38.80%		51.60%		20.00%		44.50%		43.10%		45.30%		34.50%		44.20%		37.40%

						A		DEI		EI		I		DEI		EI				J				PR		PR		PR				PR

		Teaching kids new life skills		936		677		520		157		127		116		143		275		402		0		393		309		318		135		473		220

				30.80%		33.50%		33.90%		32.20%		30.00%		34.90%		32.00%		27.70%		39.30%		- 		31.20%		30.60%		29.50%		25.60%		31.70%		26.30%

						A		HI		HI		I		HI		HI				J				PR		PR						PR

		Concern about my kids’ mental health		895		628		463		165		145		117		137		279		349		0		328		244		302		135		402		235

				29.40%		31.00%		30.10%		33.90%		34.30%		35.20%		30.60%		28.10%		34.10%		- 		26.10%		24.20%		28.00%		25.60%		26.90%		28.10%

								HI		HI		HI		HI		I				J								N

		Concern about the amount of screen time my kids have		832		590		442		148		112		86		138		280		310		0		313		253		273		137		386		219

				27.40%		29.20%		28.80%		30.40%		26.50%		25.90%		30.90%		28.20%		30.30%		- 		24.90%		25.10%		25.30%		26.00%		25.80%		26.20%

								I		I		I		I		I

		Table 153

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35R1. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		I have been thinking about my child’s college education more than usual this past year

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Agree		1916		1259		945		314		266		221		266		661		595		3		795		627		706		369		942		576

				63.00%		62.20%		61.50%		64.50%		62.90%		66.60%		59.50%		66.50%		58.10%		60.00%		63.10%		62.10%		65.50%		70.00%		63.10%		68.90%

														G				K												MNQ				MNQ

		Disagree		1125		764		591		173		157		111		181		333		429		2		464		382		372		158		552		260

				37.00%		37.80%		38.50%		35.50%		37.10%		33.40%		40.50%		33.50%		41.90%		40.00%		36.90%		37.90%		34.50%		30.00%		36.90%		31.10%

								I								FI				J				PR		PR						PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 154

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35R2. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		I am considering changing how and where I invest to save for my child’s college education

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Agree		1840		1207		910		297		262		197		257		667		537		3		762		617		682		379		901		568

				60.50%		59.70%		59.20%		61.00%		61.90%		59.30%		57.50%		67.10%		52.40%		60.00%		60.50%		61.10%		63.30%		71.90%		60.30%		67.90%

																		K												MNOQ				MNOQ

		Disagree		1201		816		626		190		161		135		190		327		487		2		497		392		396		148		593		268

				39.50%		40.30%		40.80%		39.00%		38.10%		40.70%		42.50%		32.90%		47.60%		40.00%		39.50%		38.90%		36.70%		28.10%		39.70%		32.10%

								I		I		I		I		I				J				PR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 155

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35R3. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		My child will have to help more financially to pay for college than originally planned

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Agree		1741		1144		872		272		223		186		256		607		532		5		731		593		673		341		864		523

				57.30%		56.50%		56.80%		55.90%		52.70%		56.00%		57.30%		61.10%		52.00%		100.00%		58.10%		58.80%		62.40%		64.70%		57.80%		62.60%

																		K										MQ		MNQ				MQ

		Disagree		1300		879		664		215		200		146		191		387		492		0		528		416		405		186		630		313

				42.70%		43.50%		43.20%		44.10%		47.30%		44.00%		42.70%		38.90%		48.00%		- 		41.90%		41.20%		37.60%		35.30%		42.20%		37.40%

								I		I		I		I		I				J				OPR		P						OPR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 156

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35R4. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		I will encourage my child to look more seriously at community colleges

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Agree		1898		1297		1022		275		242		181		260		668		626		3		816		661		728		373		970		585

				62.40%		64.10%		66.50%		56.50%		57.20%		54.50%		58.20%		67.20%		61.10%		60.00%		64.80%		65.50%		67.50%		70.80%		64.90%		70.00%

								DEFG										K												MNQ				MNQ

		Disagree		1143		726		514		212		181		151		187		326		398		2		443		348		350		154		524		251

				37.60%		35.90%		33.50%		43.50%		42.80%		45.50%		41.80%		32.80%		38.90%		40.00%		35.20%		34.50%		32.50%		29.20%		35.10%		30.00%

										C		C		C		C				J				PR		PR						PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 157

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35R5. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		I will encourage my child to look at trade schools as an alternative to college

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Agree		1725		1142		874		268		239		158		241		609		528		5		713		579		629		355		841		526

				56.70%		56.50%		56.90%		55.00%		56.50%		47.60%		53.90%		61.30%		51.60%		100.00%		56.60%		57.40%		58.30%		67.40%		56.30%		62.90%

								F		F		F						K												MNOQ				MNOQ

		Disagree		1316		881		662		219		184		174		206		385		496		0		546		430		449		172		653		310

				43.30%		43.50%		43.10%		45.00%		43.50%		52.40%		46.10%		38.70%		48.40%		- 		43.40%		42.60%		41.70%		32.60%		43.70%		37.10%

								I		I		I		CDEHI		I				J				PR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 158

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35R6. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		I will encourage my child to look at more affordable 4-year colleges

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Agree		2065		1371		1044		327		291		228		288		692		678		1		883		709		758		381		1033		593

				67.90%		67.80%		68.00%		67.10%		68.80%		68.70%		64.40%		69.60%		66.20%		20.00%		70.10%		70.30%		70.30%		72.30%		69.10%		70.90%

		Disagree		976		652		492		160		132		104		159		302		346		4		376		300		320		146		461		243

				32.10%		32.20%		32.00%		32.90%		31.20%		31.30%		35.60%		30.40%		33.80%		80.00%		29.90%		29.70%		29.70%		27.70%		30.90%		29.10%

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 159

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35R7. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		I had hoped to cover my child’s college tuition, but due to the pandemic I am not sure I will be able to

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Agree		1677		1079		803		276		238		188		247		588		488		3		687		570		645		334		807		495

				55.10%		53.30%		52.30%		56.70%		56.30%		56.60%		55.30%		59.20%		47.70%		60.00%		54.60%		56.50%		59.80%		63.40%		54.00%		59.20%

																		K										MQ		MNQ				MQ

		Disagree		1364		944		733		211		185		144		200		406		536		2		572		439		433		193		687		341

				44.90%		46.70%		47.70%		43.30%		43.70%		43.40%		44.70%		40.80%		52.30%		40.00%		45.40%		43.50%		40.20%		36.60%		46.00%		40.80%

								I								I				J				OPR		P						OPR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 160

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35R8. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		It has become more difficult to save enough money so my child doesn’t have student loans

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Agree		1879		1203		902		301		260		212		290		585		614		4		795		650		730		324		934		498

				61.80%		59.50%		58.70%		61.80%		61.50%		63.90%		64.90%		58.90%		60.00%		80.00%		63.10%		64.40%		67.70%		61.50%		62.50%		59.60%

																C										R		MPQR

		Disagree		1162		820		634		186		163		120		157		409		410		1		464		359		348		203		560		338

				38.20%		40.50%		41.30%		38.20%		38.50%		36.10%		35.10%		41.10%		40.00%		20.00%		36.90%		35.60%		32.30%		38.50%		37.50%		40.40%

								GHI																O						O		O		NO

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 161

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35R9. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		College is more valuable now than ever before

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Agree		1984		1320		982		338		287		242		274		707		612		1		804		647		705		376		951		574

				65.20%		65.20%		63.90%		69.40%		67.80%		72.90%		61.30%		71.10%		59.80%		20.00%		63.90%		64.10%		65.40%		71.30%		63.70%		68.70%

								H		CGH		GH		CGH				K												MNOQ				MNQ

		Disagree		1057		703		554		149		136		90		173		287		412		4		455		362		373		151		543		262

				34.80%		34.80%		36.10%		30.60%		32.20%		27.10%		38.70%		28.90%		40.20%		80.00%		36.10%		35.90%		34.60%		28.70%		36.30%		31.30%

								DF								DEF				J				PR		PR		P				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 162

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35_1. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		Summary Table of Agree

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		I have been thinking about my child’s college education more than usual this past year		1916		1259		945		314		266		221		266		661		595		3		795		627		706		369		942		576

				63.00%		62.20%		61.50%		64.50%		62.90%		66.60%		59.50%		66.50%		58.10%		60.00%		63.10%		62.10%		65.50%		70.00%		63.10%		68.90%

														G				K												MNQ				MNQ

		I am considering changing how and where I invest to save for my child’s college education		1840		1207		910		297		262		197		257		667		537		3		762		617		682		379		901		568

				60.50%		59.70%		59.20%		61.00%		61.90%		59.30%		57.50%		67.10%		52.40%		60.00%		60.50%		61.10%		63.30%		71.90%		60.30%		67.90%

																		K												MNOQ				MNOQ

		My child will have to help more financially to pay for college than originally planned		1741		1144		872		272		223		186		256		607		532		5		731		593		673		341		864		523

				57.30%		56.50%		56.80%		55.90%		52.70%		56.00%		57.30%		61.10%		52.00%		100.00%		58.10%		58.80%		62.40%		64.70%		57.80%		62.60%

																		K										MQ		MNQ				MQ

		I will encourage my child to look more seriously at community colleges		1898		1297		1022		275		242		181		260		668		626		3		816		661		728		373		970		585

				62.40%		64.10%		66.50%		56.50%		57.20%		54.50%		58.20%		67.20%		61.10%		60.00%		64.80%		65.50%		67.50%		70.80%		64.90%		70.00%

								DEFG										K												MNQ				MNQ

		I will encourage my child to look at trade schools as an alternative to college		1725		1142		874		268		239		158		241		609		528		5		713		579		629		355		841		526

				56.70%		56.50%		56.90%		55.00%		56.50%		47.60%		53.90%		61.30%		51.60%		100.00%		56.60%		57.40%		58.30%		67.40%		56.30%		62.90%

								F		F		F						K												MNOQ				MNOQ

		I will encourage my child to look at more affordable 4-year colleges		2065		1371		1044		327		291		228		288		692		678		1		883		709		758		381		1033		593

				67.90%		67.80%		68.00%		67.10%		68.80%		68.70%		64.40%		69.60%		66.20%		20.00%		70.10%		70.30%		70.30%		72.30%		69.10%		70.90%

		I had hoped to cover my child’s college tuition, but due to the pandemic I am not sure I will be able to		1677		1079		803		276		238		188		247		588		488		3		687		570		645		334		807		495

				55.10%		53.30%		52.30%		56.70%		56.30%		56.60%		55.30%		59.20%		47.70%		60.00%		54.60%		56.50%		59.80%		63.40%		54.00%		59.20%

																		K										MQ		MNQ				MQ

		It has become more difficult to save enough money so my child doesn’t have student loans		1879		1203		902		301		260		212		290		585		614		4		795		650		730		324		934		498

				61.80%		59.50%		58.70%		61.80%		61.50%		63.90%		64.90%		58.90%		60.00%		80.00%		63.10%		64.40%		67.70%		61.50%		62.50%		59.60%

																C										R		MPQR

		College is more valuable now than ever before		1984		1320		982		338		287		242		274		707		612		1		804		647		705		376		951		574

				65.20%		65.20%		63.90%		69.40%		67.80%		72.90%		61.30%		71.10%		59.80%		20.00%		63.90%		64.10%		65.40%		71.30%		63.70%		68.70%

								H		CGH		GH		CGH				K												MNOQ				MNQ

		Table 163

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q35_2. When thinking about college and the pandemic, how much do you agree or disagree with the following statements?

		Summary Table of Disagree

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		I have been thinking about my child’s college education more than usual this past year		1125		764		591		173		157		111		181		333		429		2		464		382		372		158		552		260

				37.00%		37.80%		38.50%		35.50%		37.10%		33.40%		40.50%		33.50%		41.90%		40.00%		36.90%		37.90%		34.50%		30.00%		36.90%		31.10%

								I								FI				J				PR		PR						PR

		I am considering changing how and where I invest to save for my child’s college education		1201		816		626		190		161		135		190		327		487		2		497		392		396		148		593		268

				39.50%		40.30%		40.80%		39.00%		38.10%		40.70%		42.50%		32.90%		47.60%		40.00%		39.50%		38.90%		36.70%		28.10%		39.70%		32.10%

								I		I		I		I		I				J				PR		PR		PR				PR

		My child will have to help more financially to pay for college than originally planned		1300		879		664		215		200		146		191		387		492		0		528		416		405		186		630		313

				42.70%		43.50%		43.20%		44.10%		47.30%		44.00%		42.70%		38.90%		48.00%		- 		41.90%		41.20%		37.60%		35.30%		42.20%		37.40%

								I		I		I		I		I				J				OPR		P						OPR

		I will encourage my child to look more seriously at community colleges		1143		726		514		212		181		151		187		326		398		2		443		348		350		154		524		251

				37.60%		35.90%		33.50%		43.50%		42.80%		45.50%		41.80%		32.80%		38.90%		40.00%		35.20%		34.50%		32.50%		29.20%		35.10%		30.00%

										C		C		C		C				J				PR		PR						PR

		I will encourage my child to look at trade schools as an alternative to college		1316		881		662		219		184		174		206		385		496		0		546		430		449		172		653		310

				43.30%		43.50%		43.10%		45.00%		43.50%		52.40%		46.10%		38.70%		48.40%		- 		43.40%		42.60%		41.70%		32.60%		43.70%		37.10%

								I		I		I		CDEHI		I				J				PR		PR		PR				PR

		I will encourage my child to look at more affordable 4-year colleges		976		652		492		160		132		104		159		302		346		4		376		300		320		146		461		243

				32.10%		32.20%		32.00%		32.90%		31.20%		31.30%		35.60%		30.40%		33.80%		80.00%		29.90%		29.70%		29.70%		27.70%		30.90%		29.10%

		I had hoped to cover my child’s college tuition, but due to the pandemic I am not sure I will be able to		1364		944		733		211		185		144		200		406		536		2		572		439		433		193		687		341

				44.90%		46.70%		47.70%		43.30%		43.70%		43.40%		44.70%		40.80%		52.30%		40.00%		45.40%		43.50%		40.20%		36.60%		46.00%		40.80%

								I								I				J				OPR		P						OPR

		It has become more difficult to save enough money so my child doesn’t have student loans		1162		820		634		186		163		120		157		409		410		1		464		359		348		203		560		338

				38.20%		40.50%		41.30%		38.20%		38.50%		36.10%		35.10%		41.10%		40.00%		20.00%		36.90%		35.60%		32.30%		38.50%		37.50%		40.40%

								GHI																O						O		O		NO

		College is more valuable now than ever before		1057		703		554		149		136		90		173		287		412		4		455		362		373		151		543		262

				34.80%		34.80%		36.10%		30.60%		32.20%		27.10%		38.70%		28.90%		40.20%		80.00%		36.10%		35.90%		34.60%		28.70%		36.30%		31.30%

								DF								DEF				J				PR		PR		P				PR

		Table 164
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		Q36. Has your perception of college for your child changed at all due to the pandemic?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Yes		1274		910		708		202		170		112		177		524		381		5		579		474		522		293		685		436

				41.90%		45.00%		46.10%		41.50%		40.20%		33.70%		39.60%		52.70%		37.20%		100.00%		46.00%		47.00%		48.40%		55.60%		45.90%		52.20%

						A		EFGI		FI		I				I		K												MNOQ				MNQ

		No		1767		1113		828		285		253		220		270		470		643		0		680		535		556		234		809		400

				58.10%		55.00%		53.90%		58.50%		59.80%		66.30%		60.40%		47.30%		62.80%		- 		54.00%		53.00%		51.60%		44.40%		54.10%		47.80%

				B								C		CD		C				J				PR		PR		P				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 165
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		T. Rowe Price Tracker

		25-Feb-21

		Q37. How has your perception changed? Please be specific if you have taken any actions.

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Perception has changed		1274		910		708		202		170		112		177		524		381		5**		579		474		522		293		685		436

		 

		No change in perceptions, little to no action taken		65		50		43		7		8		4		6		39		10		1		24		18		19		23		29		29

				5.10%		5.50%		6.10%		3.50%		4.70%		3.60%		3.40%		7.40%		2.60%		20.00%		4.10%		3.80%		3.60%		7.80%		4.20%		6.70%

																		K												MNOQ				O

		Consider cheaper/alternate options, i.e.: community college or trade schools		65		41		35		6		4		9		10		11		30		0		34		23		30		1		37		13

				5.10%		4.50%		4.90%		3.00%		2.40%		8.00%		5.60%		2.10%		7.90%		- 		5.90%		4.90%		5.70%		0.30%		5.40%		3.00%

														DE						J				PR		P		PR				P		P

		College is important, worth the money, positive to have a better future		72		49		34		15		10		5		21		24		25		0		41		31		30		11		43		15

				5.70%		5.40%		4.80%		7.40%		5.90%		4.50%		11.90%		4.60%		6.60%		- 		7.10%		6.50%		5.70%		3.80%		6.30%		3.40%

										I		I				CFI								R		R						R

		Want local, nearby college: maybe commute to school		15		10		5		5		2		4		4		3		7		0		7		3		5		2		8		2

				1.20%		1.10%		0.70%		2.50%		1.20%		3.60%		2.30%		0.60%		1.80%		- 		1.20%		0.60%		1.00%		0.70%		1.20%		0.50%

										C				C

		Need to save/keep saving: try harder to save for college		45		25		18		7		7		8		6		12		13		0		14		12		14		9		19		13

				3.50%		2.70%		2.50%		3.50%		4.10%		7.10%		3.40%		2.30%		3.40%		- 		2.40%		2.50%		2.70%		3.10%		2.80%		3.00%

												H		CH

		Online related: staying at home to do online: not safe to attend in person		62		46		32		14		15		5		4		28		17		1		31		19		27		12		37		22

				4.90%		5.10%		4.50%		6.90%		8.80%		4.50%		2.30%		5.30%		4.50%		20.00%		5.40%		4.00%		5.20%		4.10%		5.40%		5.00%

										G		CGH

		Cost concerns related to college: affordability: have enough money		128		75		46		29		28		14		27		23		52		0		62		56		64		6		70		15

				10.00%		8.20%		6.50%		14.40%		16.50%		12.50%		15.30%		4.40%		13.60%		- 		10.70%		11.80%		12.30%		2.00%		10.20%		3.40%

										C		C		C		C				J				PR		PR		PR				PR

		Question the importance and worth of college: College is NOT necessary		70		44		25		19		16		10		17		11		31		2		32		26		33		3		40		10

				5.50%		4.80%		3.50%		9.40%		9.40%		8.90%		9.60%		2.10%		8.10%		40.00%		5.50%		5.50%		6.30%		1.00%		5.80%		2.30%

										C		C		C		C				J				PR		PR		PR				PR

		Negative perceptions re: remote learning: same price but remote: miss the college experience		39		26		22		4		5		5		6		6		20		0		23		16		17		2		25		7

				3.10%		2.90%		3.10%		2.00%		2.90%		4.50%		3.40%		1.10%		5.20%		- 		4.00%		3.40%		3.30%		0.70%		3.60%		1.60%

																				J				PR		P		P				PR

		Safety concerns: Colleges need protections against Covid-19		43		26		17		9		8		4		4		15		11		0		21		16		18		5		22		9

				3.40%		2.90%		2.40%		4.50%		4.70%		3.60%		2.30%		2.90%		2.90%		- 		3.60%		3.40%		3.40%		1.70%		3.20%		2.10%

		Other-		168		117		86		31		17		18		34		70		46		1		75		68		68		39		93		57

				13.20%		12.90%		12.10%		15.30%		10.00%		16.10%		19.20%		13.40%		12.10%		20.00%		13.00%		14.30%		13.00%		13.30%		13.60%		13.10%

																CE

		Generic “Yes”: Yes, perceptions have changed - no actions mentioned		99		83		69		14		8		4		7		69		14		0		51		40		44		37		57		50

				7.80%		9.10%		9.70%		6.90%		4.70%		3.60%		4.00%		13.20%		3.70%		- 		8.80%		8.40%		8.40%		12.60%		8.30%		11.50%

								EFG										K												Q

		Gave an answer not relevant to question: NONSENSE ANSWER		142		110		94		16		13		7		13		81		29		0		49		47		52		49		64		70

				11.10%		12.10%		13.30%		7.90%		7.60%		6.30%		7.30%		15.50%		7.60%		- 		8.50%		9.90%		10.00%		16.70%		9.30%		16.10%

								DEFG										K												MNOQ				MNOQ

		NA: don’t know: No: None		104		79		62		17		19		8		7		42		37		0		47		35		43		29		56		45

				8.20%		8.70%		8.80%		8.40%		11.20%		7.10%		4.00%		8.00%		9.70%		- 		8.10%		7.40%		8.20%		9.90%		8.20%		10.30%

								G				G

		Desire to attend college has changed/ may wait to attend		21		11		8		3		5		4		2		1		10		0		9		8		7		2		9		2

				1.60%		1.20%		1.10%		1.50%		2.90%		3.60%		1.10%		0.20%		2.60%		- 		1.60%		1.70%		1.30%		0.70%		1.30%		0.50%

														C						J

		Covid caused shift in attitudes (in general) and toward college: reprioritized education		49		31		26		5		5		3		8		18		13		0		21		20		22		7		27		12

				3.80%		3.40%		3.70%		2.50%		2.90%		2.70%		4.50%		3.40%		3.40%		- 		3.60%		4.20%		4.20%		2.40%		3.90%		2.80%

		Non-specific positive response:  Good/Like/Better		87		87		86		1		0		0		1		71		16		0		38		36		29		56		49		65

				6.80%		9.60%		12.10%		0.50%		- 		- 		0.60%		13.50%		4.20%		- 		6.60%		7.60%		5.60%		19.10%		7.20%		14.90%

						A		DEFGHI										K												MNOQ				MNOQ

		Sigma		1274		910		708		202		170		112		177		524		381		5		579		474		522		293		685		436

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 166

		ORD-583578-J3S0
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		25-Feb-21

		Q38R1. How often, if at all, are you having the following conversations with your children?

		Saving money for emergencies

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1647		1091		824		267		236		160		220		620		467		4		672		535		601		339		802		518

				54.20%		53.90%		53.60%		54.80%		55.80%		48.20%		49.20%		62.40%		45.60%		80.00%		53.40%		53.00%		55.80%		64.30%		53.70%		62.00%

												F						K												MNOQ				MNOQ

		  (5) Always		816		535		407		128		131		63		111		321		213		1		304		239		280		195		374		282

				26.80%		26.40%		26.50%		26.30%		31.00%		19.00%		24.80%		32.30%		20.80%		20.00%		24.10%		23.70%		26.00%		37.00%		25.00%		33.70%

								F		F		FG						K												MNOQ				MNOQ

		  (4) Frequently		831		556		417		139		105		97		109		299		254		3		368		296		321		144		428		236

				27.30%		27.50%		27.10%		28.50%		24.80%		29.20%		24.40%		30.10%		24.80%		60.00%		29.20%		29.30%		29.80%		27.30%		28.60%		28.20%

																		K

		(3) Occasionally		743		494		375		119		102		103		103		215		278		1		312		247		252		109		368		178

				24.40%		24.40%		24.40%		24.40%		24.10%		31.00%		23.00%		21.60%		27.10%		20.00%		24.80%		24.50%		23.40%		20.70%		24.60%		21.30%

														CDEGI						J

		Bottom 2 Box (NET)		372		274		216		58		38		44		58		102		172		0		174		139		135		43		201		76

				12.20%		13.50%		14.10%		11.90%		9.00%		13.30%		13.00%		10.30%		16.80%		- 		13.80%		13.80%		12.50%		8.20%		13.50%		9.10%

								EI		I		I		I		I				J				PR		PR		PR				PR

		  (2) Rarely		238		170		134		36		24		32		33		71		99		0		106		87		86		30		127		50

				7.80%		8.40%		8.70%		7.40%		5.70%		9.60%		7.40%		7.10%		9.70%		- 		8.40%		8.60%		8.00%		5.70%		8.50%		6.00%

								EI		I				EI		I				J				PR		PR						PR

		  (1) Never		134		104		82		22		14		12		25		31		73		0		68		52		49		13		74		26

				4.40%		5.10%		5.30%		4.50%		3.30%		3.60%		5.60%		3.10%		7.10%		- 		5.40%		5.20%		4.50%		2.50%		5.00%		3.10%

								I		I				I		I				J				PR		PR		P				PR

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.7		3.7		3.7		3.7		3.8		3.5		3.7		3.9		3.5		4		3.6		3.6		3.7		4		3.7		3.9

										F		CFG						K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.2		1.1		1.1		1.1		1.2		1.1		1.2		0.7		1.1		1.1		1.1		1.1		1.1		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.3		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 167

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R2. How often, if at all, are you having the following conversations with your children?

		Saving money in general

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1788		1170		891		279		264		194		237		635		532		3		703		552		610		369		841		551

				58.80%		57.80%		58.00%		57.30%		62.40%		58.40%		53.00%		63.90%		52.00%		60.00%		55.80%		54.70%		56.60%		70.00%		56.30%		65.90%

												G						K												MNOQ				MNOQ

		  (5) Always		868		569		432		137		139		79		120		335		233		1		333		240		296		197		392		292

				28.50%		28.10%		28.10%		28.10%		32.90%		23.80%		26.80%		33.70%		22.80%		20.00%		26.40%		23.80%		27.50%		37.40%		26.20%		34.90%

												F						K												MNOQ				MNOQ

		  (4) Frequently		920		601		459		142		125		115		117		300		299		2		370		312		314		172		449		259

				30.30%		29.70%		29.90%		29.20%		29.60%		34.60%		26.20%		30.20%		29.20%		40.00%		29.40%		30.90%		29.10%		32.60%		30.10%		31.00%

														G

		(3) Occasionally		742		513		391		122		87		93		109		224		288		1		349		280		286		94		403		167

				24.40%		25.40%		25.50%		25.10%		20.60%		28.00%		24.40%		22.50%		28.10%		20.00%		27.70%		27.80%		26.50%		17.80%		27.00%		20.00%

								E						E						J				PR		PR		PR				PR

		Bottom 2 Box (NET)		232		176		133		43		25		20		35		78		97		1		106		89		92		28		127		54

				7.60%		8.70%		8.70%		8.80%		5.90%		6.00%		7.80%		7.80%		9.50%		20.00%		8.40%		8.80%		8.50%		5.30%		8.50%		6.50%

																								P		P		P				P

		  (2) Rarely		166		121		89		32		19		15		29		55		65		1		77		67		64		24		91		38

				5.50%		6.00%		5.80%		6.60%		4.50%		4.50%		6.50%		5.50%		6.30%		20.00%		6.10%		6.60%		5.90%		4.60%		6.10%		4.50%

		  (1) Never		66		55		44		11		6		5		6		23		32		0		29		22		28		4		36		16

				2.20%		2.70%		2.90%		2.30%		1.40%		1.50%		1.30%		2.30%		3.10%		- 		2.30%		2.20%		2.60%		0.80%		2.40%		1.90%

								I																P		P		P				P

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.9		3.8		3.8		3.8		4		3.8		3.8		3.9		3.7		3.6		3.8		3.7		3.8		4.1		3.8		4

												CDFG						K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1		1		0.9		1		1		1		1.1		1		1		1		0.9		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0.1		0		0		0.5		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 168

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R3. How often, if at all, are you having the following conversations with your children?

		Sharing how the pandemic has impacted day to day expenses

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1500		988		755		233		224		133		204		601		384		3		606		488		555		336		721		489

				49.30%		48.80%		49.20%		47.80%		53.00%		40.10%		45.60%		60.50%		37.50%		60.00%		48.10%		48.40%		51.50%		63.80%		48.30%		58.50%

								F		F		FG						K												MNOQ				MNOQ

		  (5) Always		659		441		336		105		103		43		84		288		153		0		263		205		247		164		318		240

				21.70%		21.80%		21.90%		21.60%		24.30%		13.00%		18.80%		29.00%		14.90%		- 		20.90%		20.30%		22.90%		31.10%		21.30%		28.70%

								F		F		FG				F		K												MNOQ				MNOQ

		  (4) Frequently		841		547		419		128		121		90		120		313		231		3		343		283		308		172		403		249

				27.70%		27.00%		27.30%		26.30%		28.60%		27.10%		26.80%		31.50%		22.60%		60.00%		27.20%		28.00%		28.60%		32.60%		27.00%		29.80%

																		K												MQ

		(3) Occasionally		757		505		386		119		89		100		110		218		285		2		330		271		286		102		396		180

				24.90%		25.00%		25.10%		24.40%		21.00%		30.10%		24.60%		21.90%		27.80%		40.00%		26.20%		26.90%		26.50%		19.40%		26.50%		21.50%

														EI						J				PR		PR		PR				PR

		Bottom 2 Box (NET)		505		366		274		92		63		74		67		118		248		0		222		162		147		53		254		103

				16.60%		18.10%		17.80%		18.90%		14.90%		22.30%		15.00%		11.90%		24.20%		- 		17.60%		16.10%		13.60%		10.10%		17.00%		12.30%

								I		I				EGHI						J				OPR		PR		P				OPR

		  (2) Rarely		288		200		147		53		31		47		38		69		131		0		130		97		95		34		149		65

				9.50%		9.90%		9.60%		10.90%		7.30%		14.20%		8.50%		6.90%		12.80%		- 		10.30%		9.60%		8.80%		6.50%		10.00%		7.80%

														CEGHI						J				PR		P						P

		  (1) Never		217		166		127		39		32		27		29		49		117		0		92		65		52		19		105		38

				7.10%		8.20%		8.30%		8.00%		7.60%		8.10%		6.50%		4.90%		11.40%		- 		7.30%		6.40%		4.80%		3.60%		7.00%		4.50%

								I		I		I		I		I				J				OPR		P						OPR

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.5		3.5		3.5		3.5		3.6		3.2		3.5		3.8		3.2		3.6		3.5		3.5		3.6		3.9		3.5		3.8

								F		F		F				F		K										MNQ		MNOQ				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.2		1.2		1.1		1.2		1.1		1.2		0.5		1.2		1.2		1.1		1.1		1.2		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.2		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 169

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R4. How often, if at all, are you having the following conversations with your children?

		Sharing how the pandemic has impacted how much we spent for holidays

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1429		950		730		220		199		134		187		588		360		2		573		463		521		322		673		474

				47.00%		47.00%		47.50%		45.20%		47.00%		40.40%		41.80%		59.20%		35.20%		40.00%		45.50%		45.90%		48.30%		61.10%		45.00%		56.70%

								FGH										K												MNOQ				MNOQ

		  (5) Always		622		429		325		104		99		42		74		268		161		0		249		199		232		159		289		217

				20.50%		21.20%		21.20%		21.40%		23.40%		12.70%		16.60%		27.00%		15.70%		- 		19.80%		19.70%		21.50%		30.20%		19.30%		26.00%

								FG		F		FGH						K												MNOQ				MNOQ

		  (4) Frequently		807		521		405		116		100		92		113		320		199		2		324		264		289		163		384		257

				26.50%		25.80%		26.40%		23.80%		23.60%		27.70%		25.30%		32.20%		19.40%		40.00%		25.70%		26.20%		26.80%		30.90%		25.70%		30.70%

																		K												MNQ				MNQ

		(3) Occasionally		729		482		356		126		89		103		110		213		269		0		318		253		275		107		384		190

				24.00%		23.80%		23.20%		25.90%		21.00%		31.00%		24.60%		21.40%		26.30%		- 		25.30%		25.10%		25.50%		20.30%		25.70%		22.70%

														CEGI						J				P		P		P				P

		Bottom 2 Box (NET)		604		427		329		98		88		70		84		136		288		3		267		205		192		62		314		108

				19.90%		21.10%		21.40%		20.10%		20.80%		21.10%		18.80%		13.70%		28.10%		60.00%		21.20%		20.30%		17.80%		11.80%		21.00%		12.90%

								I		I		I		I		I				J				OPR		PR		PR				OPR

		  (2) Rarely		297		201		157		44		36		34		45		72		126		3		129		102		105		30		155		53

				9.80%		9.90%		10.20%		9.00%		8.50%		10.20%		10.10%		7.20%		12.30%		60.00%		10.20%		10.10%		9.70%		5.70%		10.40%		6.30%

								I		I		I		I		I				J				PR		PR		PR				PR

		  (1) Never		307		226		172		54		52		36		39		64		162		0		138		103		87		32		159		55

				10.10%		11.20%		11.20%		11.10%		12.30%		10.80%		8.70%		6.40%		15.80%		- 		11.00%		10.20%		8.10%		6.10%		10.60%		6.60%

								I		I		I		I		I				J				OPR		PR						OPR

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.4		3.4		3.4		3.4		3.4		3.2		3.4		3.7		3.1		2.8		3.4		3.4		3.5		3.8		3.4		3.7

								F				F						K										MQ		MNOQ				MNOQ

		Std. Dev.		1.3		1.3		1.3		1.3		1.3		1.2		1.2		1.2		1.3		1.1		1.3		1.3		1.2		1.2		1.3		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.5		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 170

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R5. How often, if at all, are you having the following conversations with your children?

		Setting financial goals

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1630		1075		819		256		255		155		212		637		435		3		649		518		579		347		771		513

				53.60%		53.10%		53.30%		52.60%		60.30%		46.70%		47.40%		64.10%		42.50%		60.00%		51.50%		51.30%		53.70%		65.80%		51.60%		61.40%

								FG				CDFG						K												MNOQ				MNOQ

		  (5) Always		745		497		382		115		142		58		86		315		182		0		278		223		255		192		335		271

				24.50%		24.60%		24.90%		23.60%		33.60%		17.50%		19.20%		31.70%		17.80%		- 		22.10%		22.10%		23.70%		36.40%		22.40%		32.40%

								FG		F		CDFGH						K												MNOQ				MNOQ

		  (4) Frequently		885		578		437		141		113		97		126		322		253		3		371		295		324		155		436		242

				29.10%		28.60%		28.50%		29.00%		26.70%		29.20%		28.20%		32.40%		24.70%		60.00%		29.50%		29.20%		30.10%		29.40%		29.20%		28.90%

																		K

		(3) Occasionally		738		484		363		121		76		112		118		190		293		1		316		256		251		102		372		176

				24.30%		23.90%		23.60%		24.80%		18.00%		33.70%		26.40%		19.10%		28.60%		20.00%		25.10%		25.40%		23.30%		19.40%		24.90%		21.10%

								E		E				CDEGHI		E				J				PR		PR						PR

		Bottom 2 Box (NET)		394		300		233		67		45		40		51		110		189		1		193		147		158		42		228		83

				13.00%		14.80%		15.20%		13.80%		10.60%		12.00%		11.40%		11.10%		18.50%		20.00%		15.30%		14.60%		14.70%		8.00%		15.30%		9.90%

								EGI		I										J				PR		PR		PR				PR

		  (2) Rarely		270		203		159		44		32		28		32		79		123		1		141		104		117		29		165		56

				8.90%		10.00%		10.40%		9.00%		7.60%		8.40%		7.20%		7.90%		12.00%		20.00%		11.20%		10.30%		10.90%		5.50%		11.00%		6.70%

								GI												J				PR		PR		PR				PR

		  (1) Never		124		97		74		23		13		12		19		31		66		0		52		43		41		13		63		27

				4.10%		4.80%		4.80%		4.70%		3.10%		3.60%		4.30%		3.10%		6.40%		- 		4.10%		4.30%		3.80%		2.50%		4.20%		3.20%

								I												J

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.7		3.6		3.6		3.6		3.9		3.5		3.6		3.9		3.4		3.4		3.6		3.6		3.6		4		3.6		3.9

												CDFGH						K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.1		1		1.1		1.1		1.2		0.9		1.1		1.1		1.1		1		1.1		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 171

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R6. How often, if at all, are you having the following conversations with your children?

		Importance of an education

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2109		1397		1061		336		295		240		292		738		657		2		875		701		758		379		1042		597

				69.40%		69.10%		69.10%		69.00%		69.70%		72.30%		65.30%		74.20%		64.20%		40.00%		69.50%		69.50%		70.30%		71.90%		69.70%		71.40%

														G				K

		  (5) Always		1254		809		602		207		212		143		169		429		380		0		501		403		448		229		600		357

				41.20%		40.00%		39.20%		42.50%		50.10%		43.10%		37.80%		43.20%		37.10%		- 		39.80%		39.90%		41.60%		43.50%		40.20%		42.70%

												CDGH						K

		  (4) Frequently		855		588		459		129		83		97		123		309		277		2		374		298		310		150		442		240

				28.10%		29.10%		29.90%		26.50%		19.60%		29.20%		27.50%		31.10%		27.10%		40.00%		29.70%		29.50%		28.80%		28.50%		29.60%		28.70%

								E		E				E		E		K

		(3) Occasionally		497		341		258		83		63		55		73		150		189		2		211		167		174		82		244		126

				16.30%		16.90%		16.80%		17.00%		14.90%		16.60%		16.30%		15.10%		18.50%		40.00%		16.80%		16.60%		16.10%		15.60%		16.30%		15.10%

																				J

		Bottom 2 Box (NET)		156		121		96		25		18		12		16		49		71		1		72		53		56		30		85		49

				5.10%		6.00%		6.30%		5.10%		4.30%		3.60%		3.60%		4.90%		6.90%		20.00%		5.70%		5.30%		5.20%		5.70%		5.70%		5.90%

								GH

		  (2) Rarely		101		73		59		14		9		10		12		34		39		0		43		33		34		24		52		38

				3.30%		3.60%		3.80%		2.90%		2.10%		3.00%		2.70%		3.40%		3.80%		- 		3.40%		3.30%		3.20%		4.60%		3.50%		4.50%

		  (1) Never		55		48		37		11		9		2		4		15		32		1		29		20		22		6		33		11

				1.80%		2.40%		2.40%		2.30%		2.10%		0.60%		0.90%		1.50%		3.10%		20.00%		2.30%		2.00%		2.00%		1.10%		2.20%		1.30%

								FG												J

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		4.1		4.1		4.1		4.1		4.3		4.2		4.2		4.2		4		3		4.1		4.1		4.1		4.2		4.1		4.2

												C						K

		Std. Dev.		1		1		1		1		1		0.9		0.9		0.9		1.1		1.2		1		1		1		1		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0		0		0		0.5		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 172

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R7. How often, if at all, are you having the following conversations with your children?

		Alternative trades/paths versus going to college

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1250		855		682		173		162		92		140		553		301		1		498		411		451		316		595		450

				41.10%		42.30%		44.40%		35.50%		38.30%		27.70%		31.30%		55.60%		29.40%		20.00%		39.60%		40.70%		41.80%		60.00%		39.80%		53.80%

								DEFGH		F		FG						K												MNOQR				MNOQ

		  (5) Always		543		372		302		70		71		30		60		253		119		0		195		164		185		153		240		211

				17.90%		18.40%		19.70%		14.40%		16.80%		9.00%		13.40%		25.50%		11.60%		- 		15.50%		16.30%		17.20%		29.00%		16.10%		25.20%

								DFGH		F		F						K												MNOQ				MNOQ

		  (4) Frequently		707		483		380		103		91		62		80		300		182		1		303		247		266		163		355		239

				23.20%		23.90%		24.70%		21.10%		21.50%		18.70%		17.90%		30.20%		17.80%		20.00%		24.10%		24.50%		24.70%		30.90%		23.80%		28.60%

								FG										K												MNOQ				MNQ

		(3) Occasionally		741		486		361		125		94		92		121		218		264		4		314		258		283		105		379		185

				24.40%		24.00%		23.50%		25.70%		22.20%		27.70%		27.10%		21.90%		25.80%		80.00%		24.90%		25.60%		26.30%		19.90%		25.40%		22.10%

																				J				P		P		PR				P

		Bottom 2 Box (NET)		771		518		372		146		120		123		120		166		352		0		346		252		254		70		397		137

				25.40%		25.60%		24.20%		30.00%		28.40%		37.00%		26.80%		16.70%		34.40%		- 		27.50%		25.00%		23.60%		13.30%		26.60%		16.40%

								I		CI		I		CDEGHI		I				J				OPR		PR		PR				PR

		  (2) Rarely		395		251		179		72		62		64		61		80		171		0		181		130		133		39		201		68

				13.00%		12.40%		11.70%		14.80%		14.70%		19.30%		13.60%		8.00%		16.70%		- 		14.40%		12.90%		12.30%		7.40%		13.50%		8.10%

										I		I		CGI						J				PR		PR		PR				PR

		  (1) Never		376		267		193		74		58		59		59		86		181		0		165		122		121		31		196		69

				12.40%		13.20%		12.60%		15.20%		13.70%		17.80%		13.20%		8.70%		17.70%		- 		13.10%		12.10%		11.20%		5.90%		13.10%		8.30%

								I		I		I		CHI		I				J				PR		PR		PR				PR

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.2		3.2		3.3		3.1		3.1		2.8		3.1		3.6		2.9		3.2		3.2		3.2		3.3		3.7		3.2		3.6

								DEFG		F		F				F		K												MNOQR				MNOQ

		Std. Dev.		1.3		1.3		1.3		1.3		1.3		1.2		1.3		1.2		1.3		0.4		1.3		1.3		1.3		1.2		1.3		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.2		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 173

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R8. How often, if at all, are you having the following conversations with your children?

		Importance of not living above your means

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1679		1116		846		270		255		168		219		603		512		1		685		536		606		343		818		525

				55.20%		55.20%		55.10%		55.40%		60.30%		50.60%		49.00%		60.70%		50.00%		20.00%		54.40%		53.10%		56.20%		65.10%		54.80%		62.80%

								G		G		FG						K												MNOQ				MNOQ

		  (5) Always		826		548		418		130		143		66		101		316		232		0		329		260		308		168		404		268

				27.20%		27.10%		27.20%		26.70%		33.80%		19.90%		22.60%		31.80%		22.70%		- 		26.10%		25.80%		28.60%		31.90%		27.00%		32.10%

								F		F		CDFGH						K												MNQ				MNQ

		  (4) Frequently		853		568		428		140		112		102		118		287		280		1		356		276		298		175		414		257

				28.00%		28.10%		27.90%		28.70%		26.50%		30.70%		26.40%		28.90%		27.30%		20.00%		28.30%		27.40%		27.60%		33.20%		27.70%		30.70%

																														MNOQ

		(3) Occasionally		728		487		375		112		79		94		115		226		261		0		320		263		266		100		374		163

				23.90%		24.10%		24.40%		23.00%		18.70%		28.30%		25.70%		22.70%		25.50%		- 		25.40%		26.10%		24.70%		19.00%		25.00%		19.50%

								E						E		E								PR		PR		PR				PR

		Bottom 2 Box (NET)		355		256		194		62		42		45		47		108		144		4		153		122		116		48		179		84

				11.70%		12.70%		12.60%		12.70%		9.90%		13.60%		10.50%		10.90%		14.10%		80.00%		12.20%		12.10%		10.80%		9.10%		12.00%		10.00%

								I						I						J

		  (2) Rarely		219		156		120		36		18		29		30		69		84		3		95		76		72		34		112		53

				7.20%		7.70%		7.80%		7.40%		4.30%		8.70%		6.70%		6.90%		8.20%		60.00%		7.50%		7.50%		6.70%		6.50%		7.50%		6.30%

								E		E				E

		  (1) Never		136		100		74		26		24		16		17		39		60		1		58		46		44		14		67		31

				4.50%		4.90%		4.80%		5.30%		5.70%		4.80%		3.80%		3.90%		5.90%		20.00%		4.60%		4.60%		4.10%		2.70%		4.50%		3.70%

												I								J

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.7		3.7		3.7		3.7		3.9		3.6		3.7		3.8		3.6		2.2		3.7		3.7		3.8		3.9		3.7		3.9

								F				CDFG						K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.2		1.1		1.1		1.1		1.2		1.1		1.1		1.1		1.1		1		1.1		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.5		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 174

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R9. How often, if at all, are you having the following conversations with your children?

		Racial inequality

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1436		935		693		242		253		117		192		549		384		2		564		466		491		320		670		461

				47.20%		46.20%		45.10%		49.70%		59.80%		35.20%		43.00%		55.20%		37.50%		40.00%		44.80%		46.20%		45.50%		60.70%		44.80%		55.10%

								F		FG		CDFGH				F		K												MNOQR				MNOQ

		  (5) Always		681		461		343		118		143		38		95		288		173		0		265		210		235		184		308		253

				22.40%		22.80%		22.30%		24.20%		33.80%		11.40%		21.30%		29.00%		16.90%		- 		21.00%		20.80%		21.80%		34.90%		20.60%		30.30%

								FH		FH		CDFGH				F		K												MNOQ				MNOQ

		  (4) Frequently		755		474		350		124		110		79		97		261		211		2		299		256		256		136		362		208

				24.80%		23.40%		22.80%		25.50%		26.00%		23.80%		21.70%		26.30%		20.60%		40.00%		23.70%		25.40%		23.70%		25.80%		24.20%		24.90%

																		K

		(3) Occasionally		785		536		413		123		81		129		106		225		311		0		354		279		294		112		416		189

				25.80%		26.50%		26.90%		25.30%		19.10%		38.90%		23.70%		22.60%		30.40%		- 		28.10%		27.70%		27.30%		21.30%		27.80%		22.60%

								EI		EI				CDEGHI						J				PR		PR		PR				PR

		Bottom 2 Box (NET)		541		388		309		79		42		61		83		163		222		3		240		176		203		59		285		122

				17.80%		19.20%		20.10%		16.20%		9.90%		18.40%		18.60%		16.40%		21.70%		60.00%		19.10%		17.40%		18.80%		11.20%		19.10%		14.60%

								EI		E				E		E				J				PR		P		PR				PR

		  (2) Rarely		331		229		179		50		26		41		50		95		132		2		145		106		129		37		175		78

				10.90%		11.30%		11.70%		10.30%		6.10%		12.30%		11.20%		9.60%		12.90%		40.00%		11.50%		10.50%		12.00%		7.00%		11.70%		9.30%

								E		E				E		E				J				P		P		P				P

		  (1) Never		210		159		130		29		16		20		33		68		90		1		95		70		74		22		110		44

				6.90%		7.90%		8.50%		6.00%		3.80%		6.00%		7.40%		6.80%		8.80%		20.00%		7.50%		6.90%		6.90%		4.20%		7.40%		5.30%

								EI								EI								PR		P		P				P

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.5		3.5		3.4		3.6		3.9		3.2		3.4		3.6		3.3		2.6		3.4		3.5		3.5		3.9		3.4		3.7

								F		CF		CDFGH				F		K												MNOQR				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.2		1.1		1		1.2		1.2		1.2		1.3		1.2		1.2		1.2		1.1		1.2		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.6		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 175

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R10. How often, if at all, are you having the following conversations with your children?

		Updates on the pandemic

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1699		1134		858		276		243		165		222		650		479		5		696		560		622		345		838		528

				55.90%		56.10%		55.90%		56.70%		57.40%		49.70%		49.70%		65.40%		46.80%		100.00%		55.30%		55.50%		57.70%		65.50%		56.10%		63.20%

								FG		FG		FG						K												MNOQ				MNOQ

		  (5) Always		780		516		394		122		128		56		98		321		193		2		304		241		278		184		361		264

				25.60%		25.50%		25.70%		25.10%		30.30%		16.90%		21.90%		32.30%		18.80%		40.00%		24.10%		23.90%		25.80%		34.90%		24.20%		31.60%

								F		F		FG						K												MNOQ				MNOQ

		  (4) Frequently		919		618		464		154		115		109		124		329		286		3		392		319		344		161		477		264

				30.20%		30.50%		30.20%		31.60%		27.20%		32.80%		27.70%		33.10%		27.90%		60.00%		31.10%		31.60%		31.90%		30.60%		31.90%		31.60%

																		K

		(3) Occasionally		792		548		425		123		106		105		115		224		324		0		352		276		275		112		407		185

				26.00%		27.10%		27.70%		25.30%		25.10%		31.60%		25.70%		22.50%		31.60%		- 		28.00%		27.40%		25.50%		21.30%		27.20%		22.10%

								I						DEHI						J				PR		PR						PR

		Bottom 2 Box (NET)		271		177		132		45		27		37		44		63		114		0		110		85		91		34		126		59

				8.90%		8.70%		8.60%		9.20%		6.40%		11.10%		9.80%		6.30%		11.10%		- 		8.70%		8.40%		8.40%		6.50%		8.40%		7.10%

														E						J

		  (2) Rarely		192		113		79		34		20		33		34		43		70		0		71		59		59		27		82		40

				6.30%		5.60%		5.10%		7.00%		4.70%		9.90%		7.60%		4.30%		6.80%		- 		5.60%		5.80%		5.50%		5.10%		5.50%		4.80%

														CE		C				J

		  (1) Never		79		64		53		11		7		4		10		20		44		0		39		26		32		7		44		19

				2.60%		3.20%		3.50%		2.30%		1.70%		1.20%		2.20%		2.00%		4.30%		- 		3.10%		2.60%		3.00%		1.30%		2.90%		2.30%

								F												J				P				P				P

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.8		3.8		3.8		3.8		3.9		3.6		3.7		3.9		3.6		4.4		3.7		3.7		3.8		4		3.8		3.9

								F		F		CFG						K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1		1		1		1		1		1.1		0.5		1		1		1		1		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0.1		0		0		0.2		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 176

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R11. How often, if at all, are you having the following conversations with your children?

		Politics

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1211		822		641		181		168		108		150		478		344		0		486		385		409		297		563		411

				39.80%		40.60%		41.70%		37.20%		39.70%		32.50%		33.60%		48.10%		33.60%		- 		38.60%		38.20%		37.90%		56.40%		37.70%		49.20%

								FGH				F						K												MNOQR				MNOQ

		  (5) Always		471		320		251		69		79		22		52		202		118		0		175		137		157		134		205		185

				15.50%		15.80%		16.30%		14.20%		18.70%		6.60%		11.60%		20.30%		11.50%		- 		13.90%		13.60%		14.60%		25.40%		13.70%		22.10%

								FGH		F		FGH				F		K												MNOQ				MNOQ

		  (4) Frequently		740		502		390		112		89		86		98		276		226		0		311		248		252		163		358		226

				24.30%		24.80%		25.40%		23.00%		21.00%		25.90%		21.90%		27.80%		22.10%		- 		24.70%		24.60%		23.40%		30.90%		24.00%		27.00%

																		K												MNOQ

		(3) Occasionally		852		561		417		144		124		119		116		248		312		1		373		294		316		109		443		194

				28.00%		27.70%		27.10%		29.60%		29.30%		35.80%		26.00%		24.90%		30.50%		20.00%		29.60%		29.10%		29.30%		20.70%		29.70%		23.20%

														CGHI						J				PR		PR		PR				PR

		Bottom 2 Box (NET)		699		476		357		119		84		80		115		211		261		4		299		242		263		85		365		167

				23.00%		23.50%		23.20%		24.40%		19.90%		24.10%		25.70%		21.20%		25.50%		80.00%		23.70%		24.00%		24.40%		16.10%		24.40%		20.00%

								I		I				I		EI				J				PR		PR		PR				PR

		  (2) Rarely		446		304		232		72		53		54		63		137		163		4		194		156		168		54		238		104

				14.70%		15.00%		15.10%		14.80%		12.50%		16.30%		14.10%		13.80%		15.90%		80.00%		15.40%		15.50%		15.60%		10.20%		15.90%		12.40%

								I						I										P		P		P				PR

		  (1) Never		253		172		125		47		31		26		52		74		98		0		105		86		95		31		127		63

				8.30%		8.50%		8.10%		9.70%		7.30%		7.80%		11.60%		7.40%		9.60%		- 		8.30%		8.50%		8.80%		5.90%		8.50%		7.50%

										I						CEI												P

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.3		3.3		3.3		3.2		3.4		3.1		3.1		3.4		3.1		2.2		3.2		3.2		3.2		3.6		3.2		3.5

								FGH				FGH						K												MNOQR				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.2		1.2		1		1.2		1.2		1.2		0.4		1.2		1.2		1.2		1.2		1.2		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.2		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 177

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R12. How often, if at all, are you having the following conversations with your children?

		Misinformation on the internet and social media

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1776		1206		940		266		236		158		238		651		552		3		737		574		635		359		876		543

				58.40%		59.60%		61.20%		54.60%		55.80%		47.60%		53.20%		65.50%		53.90%		60.00%		58.50%		56.90%		58.90%		68.10%		58.60%		65.00%

								DEFG		F		F						K												MNOQ				MNOQ

		  (5) Always		811		555		432		123		119		56		109		318		236		1		323		241		286		183		389		270

				26.70%		27.40%		28.10%		25.30%		28.10%		16.90%		24.40%		32.00%		23.00%		20.00%		25.70%		23.90%		26.50%		34.70%		26.00%		32.30%

								F		F		F				F		K												MNOQ				MNOQ

		  (4) Frequently		965		651		508		143		117		102		129		333		316		2		414		333		349		176		487		273

				31.70%		32.20%		33.10%		29.40%		27.70%		30.70%		28.90%		33.50%		30.90%		40.00%		32.90%		33.00%		32.40%		33.40%		32.60%		32.70%

								E

		(3) Occasionally		656		423		313		110		84		102		88		191		231		1		274		229		229		86		323		146

				21.60%		20.90%		20.40%		22.60%		19.90%		30.70%		19.70%		19.20%		22.60%		20.00%		21.80%		22.70%		21.20%		16.30%		21.60%		17.50%

														CDEGH										PR		PR		PR				PR

		Bottom 2 Box (NET)		330		230		162		68		56		47		55		95		134		1		147		118		124		46		172		83

				10.90%		11.40%		10.50%		14.00%		13.20%		14.20%		12.30%		9.60%		13.10%		20.00%		11.70%		11.70%		11.50%		8.70%		11.50%		9.90%

										CHI		I		HI		I				J

		  (2) Rarely		213		145		100		45		33		33		39		59		85		1		92		77		78		36		108		58

				7.00%		7.20%		6.50%		9.20%		7.80%		9.90%		8.70%		5.90%		8.30%		20.00%		7.30%		7.60%		7.20%		6.80%		7.20%		6.90%

										C				C						J

		  (1) Never		117		85		62		23		23		14		16		36		49		0		55		41		46		10		64		25

				3.80%		4.20%		4.00%		4.70%		5.40%		4.20%		3.60%		3.60%		4.80%		- 		4.40%		4.10%		4.30%		1.90%		4.30%		3.00%

								I		I		I		I		I								P		P		P				P

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		3.8		3.8		3.8		3.7		3.7		3.5		3.7		3.9		3.7		3.6		3.7		3.7		3.8		4		3.8		3.9

								DF		F		F				F		K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.2		1.1		1.1		1.1		1.1		1.1		1.1		1.1		1.1		1		1.1		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.5		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 178

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38R13. How often, if at all, are you having the following conversations with your children?

		Other

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		149		78		46		32		41		9		37		34		44		0		58		44		53		13		68		27

				4.90%		3.90%		3.00%		6.60%		9.70%		2.70%		8.30%		3.40%		4.30%		- 		4.60%		4.40%		4.90%		2.50%		4.60%		3.20%

										CF		CFI				CFI								P				P				P

		  (5) Always		87		44		27		17		24		4		20		21		23		0		31		23		27		10		36		16

				2.90%		2.20%		1.80%		3.50%		5.70%		1.20%		4.50%		2.10%		2.20%		- 		2.50%		2.30%		2.50%		1.90%		2.40%		1.90%

										CF		CFI				CF

		  (4) Frequently		62		34		19		15		17		5		17		13		21		0		27		21		26		3		32		11

				2.00%		1.70%		1.20%		3.10%		4.00%		1.50%		3.80%		1.30%		2.10%		- 		2.10%		2.10%		2.40%		0.60%		2.10%		1.30%

										C		CFI				CI								P		P		P				P

		(3) Occasionally		45		24		21		3		7		6		9		11		13		0		14		13		13		8		18		11

				1.50%		1.20%		1.40%		0.60%		1.70%		1.80%		2.00%		1.10%		1.30%		- 		1.10%		1.30%		1.20%		1.50%		1.20%		1.30%

		Bottom 2 Box (NET)		157		94		69		25		38		19		36		28		66		0		68		56		56		16		78		25

				5.20%		4.60%		4.50%		5.10%		9.00%		5.70%		8.10%		2.80%		6.40%		- 		5.40%		5.60%		5.20%		3.00%		5.20%		3.00%

								I		I		CDI		I		CI				J				PR		PR		PR				PR

		  (2) Rarely		21		14		12		2		5		2		4		6		8		0		7		9		11		3		11		6

				0.70%		0.70%		0.80%		0.40%		1.20%		0.60%		0.90%		0.60%		0.80%		- 		0.60%		0.90%		1.00%		0.60%		0.70%		0.70%

		  (1) Never		136		80		57		23		33		17		32		22		58		0		61		47		45		13		67		19

				4.50%		4.00%		3.70%		4.70%		7.80%		5.10%		7.20%		2.20%		5.70%		- 		4.80%		4.70%		4.20%		2.50%		4.50%		2.30%

								I		I		CI		I		CI				J				PR		PR		R				PR

		Did not Answer Other		2411		1663		1279		384		290		273		299		864		794		5		1018		808		866		454		1207		709

				79.30%		82.20%		83.30%		78.90%		68.60%		82.20%		66.90%		86.90%		77.50%		100.00%		80.90%		80.10%		80.30%		86.10%		80.80%		84.80%

						A		DEGH		EG				EG				K												MNOQ				MNOQ

		I am not having conversations about money with my children		279		164		121		43		47		25		66		57		107		0		101		88		90		36		123		64

				9.20%		8.10%		7.90%		8.80%		11.10%		7.50%		14.80%		5.70%		10.40%		- 		8.00%		8.70%		8.30%		6.80%		8.20%		7.70%

								I		I		CI		I		CDFI				J

		Mean		2.8		2.7		2.6		3		2.9		2.3		2.9		3.1		2.5		0		2.7		2.7		2.8		2.8		2.8		3

																		K

		Std. Dev.		1.7		1.6		1.6		1.7		1.7		1.5		1.7		1.6		1.6		0		1.7		1.6		1.6		1.6		1.7		1.6

		Std. Err.		0.1		0.1		0.1		0.2		0.2		0.3		0.2		0.2		0.1		0		0.1		0.2		0.1		0.3		0.1		0.2

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 179

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38_1. How often, if at all, are you having the following conversations with your children?

		Summary Table of Top-2-Box -Always/Frequently

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money for emergencies		1647		1091		824		267		236		160		220		620		467		4		672		535		601		339		802		518

				54.20%		53.90%		53.60%		54.80%		55.80%		48.20%		49.20%		62.40%		45.60%		80.00%		53.40%		53.00%		55.80%		64.30%		53.70%		62.00%

												F						K												MNOQ				MNOQ

		Saving money in general		1788		1170		891		279		264		194		237		635		532		3		703		552		610		369		841		551

				58.80%		57.80%		58.00%		57.30%		62.40%		58.40%		53.00%		63.90%		52.00%		60.00%		55.80%		54.70%		56.60%		70.00%		56.30%		65.90%

												G						K												MNOQ				MNOQ

		Sharing how the pandemic has impacted day to day expenses		1500		988		755		233		224		133		204		601		384		3		606		488		555		336		721		489

				49.30%		48.80%		49.20%		47.80%		53.00%		40.10%		45.60%		60.50%		37.50%		60.00%		48.10%		48.40%		51.50%		63.80%		48.30%		58.50%

								F		F		FG						K												MNOQ				MNOQ

		Sharing how the pandemic has impacted how much we spent for holidays		1429		950		730		220		199		134		187		588		360		2		573		463		521		322		673		474

				47.00%		47.00%		47.50%		45.20%		47.00%		40.40%		41.80%		59.20%		35.20%		40.00%		45.50%		45.90%		48.30%		61.10%		45.00%		56.70%

								FGH										K												MNOQ				MNOQ

		Setting financial goals		1630		1075		819		256		255		155		212		637		435		3		649		518		579		347		771		513

				53.60%		53.10%		53.30%		52.60%		60.30%		46.70%		47.40%		64.10%		42.50%		60.00%		51.50%		51.30%		53.70%		65.80%		51.60%		61.40%

								FG				CDFG						K												MNOQ				MNOQ

		Importance of an education		2109		1397		1061		336		295		240		292		738		657		2		875		701		758		379		1042		597

				69.40%		69.10%		69.10%		69.00%		69.70%		72.30%		65.30%		74.20%		64.20%		40.00%		69.50%		69.50%		70.30%		71.90%		69.70%		71.40%

														G				K

		Alternative trades/paths versus going to college		1250		855		682		173		162		92		140		553		301		1		498		411		451		316		595		450

				41.10%		42.30%		44.40%		35.50%		38.30%		27.70%		31.30%		55.60%		29.40%		20.00%		39.60%		40.70%		41.80%		60.00%		39.80%		53.80%

								DEFGH		F		FG						K												MNOQR				MNOQ

		Importance of not living above your means		1679		1116		846		270		255		168		219		603		512		1		685		536		606		343		818		525

				55.20%		55.20%		55.10%		55.40%		60.30%		50.60%		49.00%		60.70%		50.00%		20.00%		54.40%		53.10%		56.20%		65.10%		54.80%		62.80%

								G		G		FG						K												MNOQ				MNOQ

		Racial inequality		1436		935		693		242		253		117		192		549		384		2		564		466		491		320		670		461

				47.20%		46.20%		45.10%		49.70%		59.80%		35.20%		43.00%		55.20%		37.50%		40.00%		44.80%		46.20%		45.50%		60.70%		44.80%		55.10%

								F		FG		CDFGH				F		K												MNOQR				MNOQ

		Updates on the pandemic		1699		1134		858		276		243		165		222		650		479		5		696		560		622		345		838		528

				55.90%		56.10%		55.90%		56.70%		57.40%		49.70%		49.70%		65.40%		46.80%		100.00%		55.30%		55.50%		57.70%		65.50%		56.10%		63.20%

								FG		FG		FG						K												MNOQ				MNOQ

		Politics		1211		822		641		181		168		108		150		478		344		0		486		385		409		297		563		411

				39.80%		40.60%		41.70%		37.20%		39.70%		32.50%		33.60%		48.10%		33.60%		- 		38.60%		38.20%		37.90%		56.40%		37.70%		49.20%

								FGH				F						K												MNOQR				MNOQ

		Misinformation on the internet and social media		1776		1206		940		266		236		158		238		651		552		3		737		574		635		359		876		543

				58.40%		59.60%		61.20%		54.60%		55.80%		47.60%		53.20%		65.50%		53.90%		60.00%		58.50%		56.90%		58.90%		68.10%		58.60%		65.00%

								DEFG		F		F						K												MNOQ				MNOQ

		Other		149		78		46		32		41		9		37		34		44		0		58		44		53		13		68		27

				4.90%		3.90%		3.00%		6.60%		9.70%		2.70%		8.30%		3.40%		4.30%		- 		4.60%		4.40%		4.90%		2.50%		4.60%		3.20%

										CF		CFI				CFI								P				P				P

		Table 180

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q38_2. How often, if at all, are you having the following conversations with your children?

		Summary Table of Bottom 2 Box- Rarely/Never

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money for emergencies		372		274		216		58		38		44		58		102		172		0		174		139		135		43		201		76

				12.20%		13.50%		14.10%		11.90%		9.00%		13.30%		13.00%		10.30%		16.80%		- 		13.80%		13.80%		12.50%		8.20%		13.50%		9.10%

								EI		I		I		I		I				J				PR		PR		PR				PR

		Saving money in general		232		176		133		43		25		20		35		78		97		1		106		89		92		28		127		54

				7.60%		8.70%		8.70%		8.80%		5.90%		6.00%		7.80%		7.80%		9.50%		20.00%		8.40%		8.80%		8.50%		5.30%		8.50%		6.50%

																								P		P		P				P

		Sharing how the pandemic has impacted day to day expenses		505		366		274		92		63		74		67		118		248		0		222		162		147		53		254		103

				16.60%		18.10%		17.80%		18.90%		14.90%		22.30%		15.00%		11.90%		24.20%		- 		17.60%		16.10%		13.60%		10.10%		17.00%		12.30%

								I		I				EGHI						J				OPR		PR		P				OPR

		Sharing how the pandemic has impacted how much we spent for holidays		604		427		329		98		88		70		84		136		288		3		267		205		192		62		314		108

				19.90%		21.10%		21.40%		20.10%		20.80%		21.10%		18.80%		13.70%		28.10%		60.00%		21.20%		20.30%		17.80%		11.80%		21.00%		12.90%

								I		I		I		I		I				J				OPR		PR		PR				OPR

		Setting financial goals		394		300		233		67		45		40		51		110		189		1		193		147		158		42		228		83

				13.00%		14.80%		15.20%		13.80%		10.60%		12.00%		11.40%		11.10%		18.50%		20.00%		15.30%		14.60%		14.70%		8.00%		15.30%		9.90%

								EGI		I										J				PR		PR		PR				PR

		Importance of an education		156		121		96		25		18		12		16		49		71		1		72		53		56		30		85		49

				5.10%		6.00%		6.30%		5.10%		4.30%		3.60%		3.60%		4.90%		6.90%		20.00%		5.70%		5.30%		5.20%		5.70%		5.70%		5.90%

								GH

		Alternative trades/paths versus going to college		771		518		372		146		120		123		120		166		352		0		346		252		254		70		397		137

				25.40%		25.60%		24.20%		30.00%		28.40%		37.00%		26.80%		16.70%		34.40%		- 		27.50%		25.00%		23.60%		13.30%		26.60%		16.40%

								I		CI		I		CDEGHI		I				J				OPR		PR		PR				PR

		Importance of not living above your means		355		256		194		62		42		45		47		108		144		4		153		122		116		48		179		84

				11.70%		12.70%		12.60%		12.70%		9.90%		13.60%		10.50%		10.90%		14.10%		80.00%		12.20%		12.10%		10.80%		9.10%		12.00%		10.00%

								I						I						J

		Racial inequality		541		388		309		79		42		61		83		163		222		3		240		176		203		59		285		122

				17.80%		19.20%		20.10%		16.20%		9.90%		18.40%		18.60%		16.40%		21.70%		60.00%		19.10%		17.40%		18.80%		11.20%		19.10%		14.60%

								EI		E				E		E				J				PR		P		PR				PR

		Updates on the pandemic		271		177		132		45		27		37		44		63		114		0		110		85		91		34		126		59

				8.90%		8.70%		8.60%		9.20%		6.40%		11.10%		9.80%		6.30%		11.10%		- 		8.70%		8.40%		8.40%		6.50%		8.40%		7.10%

														E						J

		Politics		699		476		357		119		84		80		115		211		261		4		299		242		263		85		365		167

				23.00%		23.50%		23.20%		24.40%		19.90%		24.10%		25.70%		21.20%		25.50%		80.00%		23.70%		24.00%		24.40%		16.10%		24.40%		20.00%

								I		I				I		EI				J				PR		PR		PR				PR

		Misinformation on the internet and social media		330		230		162		68		56		47		55		95		134		1		147		118		124		46		172		83

				10.90%		11.40%		10.50%		14.00%		13.20%		14.20%		12.30%		9.60%		13.10%		20.00%		11.70%		11.70%		11.50%		8.70%		11.50%		9.90%

										CHI		I		HI		I				J

		Other		157		94		69		25		38		19		36		28		66		0		68		56		56		16		78		25

				5.20%		4.60%		4.50%		5.10%		9.00%		5.70%		8.10%		2.80%		6.40%		- 		5.40%		5.60%		5.20%		3.00%		5.20%		3.00%

								I		I		CDI		I		CI				J				PR		PR		PR				PR

		Table 181

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R1.How much do you agree or disagree with the following statements?

		Overall, the time spent with family during this pandemic has been good

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2296		1524		1179		345		315		242		322		778		742		4		930		737		801		409		1112		658

				75.50%		75.30%		76.80%		70.80%		74.50%		72.90%		72.00%		78.30%		72.50%		80.00%		73.90%		73.00%		74.30%		77.60%		74.40%		78.70%

								DG										K																MNOQ

		  (5) 1 - Strongly Agree		1089		740		570		170		175		86		145		412		327		1		415		325		369		229		502		352

				35.80%		36.60%		37.10%		34.90%		41.40%		25.90%		32.40%		41.40%		31.90%		20.00%		33.00%		32.20%		34.20%		43.50%		33.60%		42.10%

								F		F		DFG				F		K												MNOQ				MNOQ

		  (4) 2 - Agree		1207		784		609		175		140		156		177		366		415		3		515		412		432		180		610		306

				39.70%		38.80%		39.60%		35.90%		33.10%		47.00%		39.60%		36.80%		40.50%		60.00%		40.90%		40.80%		40.10%		34.20%		40.80%		36.60%

								E						CDEG		E								PR		P		P				PR

		(3) 3 - Neither Agree nor Disagree		540		351		250		101		83		65		96		141		210		0		238		200		198		75		274		114

				17.80%		17.40%		16.30%		20.70%		19.60%		19.60%		21.50%		14.20%		20.50%		- 		18.90%		19.80%		18.40%		14.20%		18.30%		13.60%

										C						C				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		205		148		107		41		25		25		29		75		72		1		91		72		79		43		108		64

				6.70%		7.30%		7.00%		8.40%		5.90%		7.50%		6.50%		7.50%		7.00%		20.00%		7.20%		7.10%		7.30%		8.20%		7.20%		7.70%

								I		I				I		I

		  (2) 4 - Disagree		133		94		69		25		17		17		18		43		51		0		54		45		48		26		67		37

				4.40%		4.60%		4.50%		5.10%		4.00%		5.10%		4.00%		4.30%		5.00%		- 		4.30%		4.50%		4.50%		4.90%		4.50%		4.40%

		  (1) 5 - Strongly Disagree		72		54		38		16		8		8		11		32		21		1		37		27		31		17		41		27

				2.40%		2.70%		2.50%		3.30%		1.90%		2.40%		2.50%		3.20%		2.10%		20.00%		2.90%		2.70%		2.90%		3.20%		2.70%		3.20%

										I

		Mean		4		4		4		3.9		4.1		3.9		4		4.1		4		3.6		4		4		4		4.1		4		4.1

								DF				DF						K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1		1		0.9		1		1		1		1.5		1		1		1		1		1		1

		Std. Err.		0		0		0		0		0		0.1		0		0		0		0.7		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 182

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R2.How much do you agree or disagree with the following statements?

		The pandemic has been stressful for the whole family

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2126		1391		1092		299		279		206		309		706		682		3		961		765		813		372		1112		584

				69.90%		68.80%		71.10%		61.40%		66.00%		62.00%		69.10%		71.00%		66.60%		60.00%		76.30%		75.80%		75.40%		70.60%		74.40%		69.90%

								DEF								DF		K						PR		PR		PR				R

		  (5) 1 - Strongly Agree		1004		660		515		145		136		71		173		343		316		1		462		363		406		186		515		277

				33.00%		32.60%		33.50%		29.80%		32.20%		21.40%		38.70%		34.50%		30.90%		20.00%		36.70%		36.00%		37.70%		35.30%		34.50%		33.10%

								F		F		F				CDEF												R

		  (4) 2 - Agree		1122		731		577		154		143		135		136		363		366		2		499		402		407		186		597		307

				36.90%		36.10%		37.60%		31.60%		33.80%		40.70%		30.40%		36.50%		35.70%		40.00%		39.60%		39.80%		37.80%		35.30%		40.00%		36.70%

								DG						DG

		(3) 3 - Neither Agree nor Disagree		558		379		254		125		88		76		97		161		216		2		213		179		185		86		262		148

				18.30%		18.70%		16.50%		25.70%		20.80%		22.90%		21.70%		16.20%		21.10%		40.00%		16.90%		17.70%		17.20%		16.30%		17.50%		17.70%

										CHI		C		C		C				J

		Bottom 2 Box (NET)		357		253		190		63		56		50		41		127		126		0		85		65		80		69		120		104

				11.70%		12.50%		12.40%		12.90%		13.20%		15.10%		9.20%		12.80%		12.30%		- 		6.80%		6.40%		7.40%		13.10%		8.00%		12.40%

								I		I		I		GI																MNOQ				MNOQ

		  (2) 4 - Disagree		208		144		106		38		31		34		25		74		70		0		53		43		44		41		73		54

				6.80%		7.10%		6.90%		7.80%		7.30%		10.20%		5.60%		7.40%		6.80%		- 		4.20%		4.30%		4.10%		7.80%		4.90%		6.50%

														CGHI																MNOQ				MNO

		  (1) 5 - Strongly Disagree		149		109		84		25		25		16		16		53		56		0		32		22		36		28		47		50

				4.90%		5.40%		5.50%		5.10%		5.90%		4.80%		3.60%		5.30%		5.50%		- 		2.50%		2.20%		3.30%		5.30%		3.10%		6.00%

								I		I		I		I		I														MNQ				MNOQ

		Mean		3.9		3.8		3.9		3.7		3.8		3.6		4		3.9		3.8		3.8		4		4		4		3.9		4		3.8

								DF								DEF								PR		PR		PR				R

		Std. Dev.		1.1		1.1		1.1		1.1		1.1		1.1		1.1		1.1		1.1		0.8		1		1		1		1.1		1		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 183

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R3.How much do you agree or disagree with the following statements?

		My relationship with the family is even stronger than before

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2105		1406		1089		317		281		202		295		764		640		2		841		676		757		401		1016		645

				69.20%		69.50%		70.90%		65.10%		66.40%		60.80%		66.00%		76.90%		62.50%		40.00%		66.80%		67.00%		70.20%		76.10%		68.00%		77.20%

								DFG										K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		1058		712		550		162		172		85		146		436		275		1		403		306		377		220		488		358

				34.80%		35.20%		35.80%		33.30%		40.70%		25.60%		32.70%		43.90%		26.90%		20.00%		32.00%		30.30%		35.00%		41.70%		32.70%		42.80%

								F		F		DFGH				F		K										N		MNOQ				MNOQ

		  (4) 2 - Agree		1047		694		539		155		109		117		149		328		365		1		438		370		380		181		528		287

				34.40%		34.30%		35.10%		31.80%		25.80%		35.20%		33.30%		33.00%		35.60%		20.00%		34.80%		36.70%		35.30%		34.30%		35.30%		34.30%

								E		E				E		E

		(3) 3 - Neither Agree nor Disagree		691		446		321		125		104		103		115		153		291		2		305		244		225		78		347		119

				22.70%		22.00%		20.90%		25.70%		24.60%		31.00%		25.70%		15.40%		28.40%		40.00%		24.20%		24.20%		20.90%		14.80%		23.20%		14.20%

										CI		I		CEHI		CI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		245		171		126		45		38		27		37		77		93		1		113		89		96		48		131		72

				8.10%		8.50%		8.20%		9.20%		9.00%		8.10%		8.30%		7.70%		9.10%		20.00%		9.00%		8.80%		8.90%		9.10%		8.80%		8.60%

		  (2) 4 - Disagree		162		108		80		28		24		21		23		45		63		0		75		58		62		26		88		42

				5.30%		5.30%		5.20%		5.70%		5.70%		6.30%		5.10%		4.50%		6.20%		- 		6.00%		5.70%		5.80%		4.90%		5.90%		5.00%

		  (1) 5 - Strongly Disagree		83		63		46		17		14		6		14		32		30		1		38		31		34		22		43		30

				2.70%		3.10%		3.00%		3.50%		3.30%		1.80%		3.10%		3.20%		2.90%		20.00%		3.00%		3.10%		3.20%		4.20%		2.90%		3.60%

								I		I		I				I

		Mean		3.9		3.9		4		3.9		3.9		3.8		3.9		4.1		3.8		3.2		3.9		3.9		3.9		4		3.9		4.1

								F				F						K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1.1		1.1		1		1		1		1		1.5		1		1		1		1.1		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0		0		0		0.7		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 184

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R4.How much do you agree or disagree with the following statements?

		I have taken advantage of the time with the kids to teach them about money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1841		1199		924		275		266		193		242		681		516		2		724		575		644		357		866		556

				60.50%		59.30%		60.20%		56.50%		62.90%		58.10%		54.10%		68.50%		50.40%		40.00%		57.50%		57.00%		59.70%		67.70%		58.00%		66.50%

								G				DG						K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		746		504		399		105		124		53		77		330		174		0		277		218		251		198		330		279

				24.50%		24.90%		26.00%		21.60%		29.30%		16.00%		17.20%		33.20%		17.00%		- 		22.00%		21.60%		23.30%		37.60%		22.10%		33.40%

								DFG		F		DFGH						K												MNOQ				MNOQ

		  (4) 2 - Agree		1095		695		525		170		142		140		165		351		342		2		447		357		393		159		536		277

				36.00%		34.40%		34.20%		34.90%		33.60%		42.20%		36.90%		35.30%		33.40%		40.00%		35.50%		35.40%		36.50%		30.20%		35.90%		33.10%

														CDE										P		P		P				P

		(3) 3 - Neither Agree nor Disagree		819		545		399		146		101		106		143		205		339		1		367		306		301		109		423		180

				26.90%		26.90%		26.00%		30.00%		23.90%		31.90%		32.00%		20.60%		33.10%		20.00%		29.20%		30.30%		27.90%		20.70%		28.30%		21.50%

										EI				CEI		CEI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		381		279		213		66		56		33		62		108		169		2		168		128		133		61		205		100

				12.50%		13.80%		13.90%		13.60%		13.20%		9.90%		13.90%		10.90%		16.50%		40.00%		13.30%		12.70%		12.30%		11.60%		13.70%		12.00%

								I		I		I				I				J

		  (2) 4 - Disagree		255		180		134		46		38		28		40		67		113		0		109		88		87		36		139		61

				8.40%		8.90%		8.70%		9.40%		9.00%		8.40%		8.90%		6.70%		11.00%		- 		8.70%		8.70%		8.10%		6.80%		9.30%		7.30%

																				J

		  (1) 5 - Strongly Disagree		126		99		79		20		18		5		22		41		56		2		59		40		46		25		66		39

				4.10%		4.90%		5.10%		4.10%		4.30%		1.50%		4.90%		4.10%		5.50%		40.00%		4.70%		4.00%		4.30%		4.70%		4.40%		4.70%

								FI		FI		FI				FI

		Mean		3.7		3.7		3.7		3.6		3.7		3.6		3.5		3.9		3.5		2.6		3.6		3.6		3.7		3.9		3.6		3.8

								G				DG						K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.1		0.9		1		1.1		1.1		1.5		1.1		1		1.1		1.1		1.1		1.1

		Std. Err.		0		0		0		0		0.1		0		0		0		0		0.7		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 185

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R5.How much do you agree or disagree with the following statements?

		I have taken advantage of the time with the kids to teach them about racial equality

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1815		1187		913		274		272		162		251		678		506		3		715		588		632		385		863		586

				59.70%		58.70%		59.40%		56.30%		64.30%		48.80%		56.20%		68.20%		49.40%		60.00%		56.80%		58.30%		58.60%		73.10%		57.80%		70.10%

								F		F		DFG				F		K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		836		572		433		139		153		48		101		368		203		1		322		273		288		218		392		308

				27.50%		28.30%		28.20%		28.50%		36.20%		14.50%		22.60%		37.00%		19.80%		20.00%		25.60%		27.10%		26.70%		41.40%		26.20%		36.80%

								FGH		FGH		CDFGH				F		K												MNOQ				MNOQ

		  (4) 2 - Agree		979		615		480		135		119		114		150		310		303		2		393		315		344		167		471		278

				32.20%		30.40%		31.30%		27.70%		28.10%		34.30%		33.60%		31.20%		29.60%		40.00%		31.20%		31.20%		31.90%		31.70%		31.50%		33.30%

														D

		(3) 3 - Neither Agree nor Disagree		784		496		358		138		97		125		139		171		324		1		340		286		282		82		394		137

				25.80%		24.50%		23.30%		28.30%		22.90%		37.70%		31.10%		17.20%		31.60%		20.00%		27.00%		28.30%		26.20%		15.60%		26.40%		16.40%

										CI				CDEI		CEI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		442		340		265		75		54		45		57		145		194		1		204		135		164		60		237		113

				14.50%		16.80%		17.30%		15.40%		12.80%		13.60%		12.80%		14.60%		18.90%		20.00%		16.20%		13.40%		15.20%		11.40%		15.90%		13.50%

						A		EGHI		I				I						J				P				P				P

		  (2) 4 - Disagree		257		192		148		44		36		31		28		84		108		0		120		74		95		40		141		74

				8.50%		9.50%		9.60%		9.00%		8.50%		9.30%		6.30%		8.50%		10.50%		- 		9.50%		7.30%		8.80%		7.60%		9.40%		8.90%

								GH		H				H

		  (1) 5 - Strongly Disagree		185		148		117		31		18		14		29		61		86		1		84		61		69		20		96		39

				6.10%		7.30%		7.60%		6.40%		4.30%		4.20%		6.50%		6.10%		8.40%		20.00%		6.70%		6.00%		6.40%		3.80%		6.40%		4.70%

								EFI		I		I				I								P				P				P

		Mean		3.7		3.6		3.6		3.6		3.8		3.5		3.6		3.8		3.4		3.4		3.6		3.7		3.6		4		3.6		3.9

								F		F		CDFGH						K												MNOQ				MNOQ

		Std. Dev.		1.1		1.2		1.2		1.2		1.1		1		1.1		1.2		1.2		1.5		1.2		1.1		1.2		1.1		1.2		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.7		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 186

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R6.How much do you agree or disagree with the following statements?

		Even though we are all home, I can’t spend as much time with my kids as I would like

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1413		912		720		192		164		142		181		535		374		3		566		468		501		307		666		454

				46.50%		45.10%		46.90%		39.40%		38.80%		42.80%		40.50%		53.80%		36.50%		60.00%		45.00%		46.40%		46.50%		58.30%		44.60%		54.30%

								DEG										K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		619		405		319		86		77		40		91		270		134		1		233		195		214		152		274		215

				20.40%		20.00%		20.80%		17.70%		18.20%		12.00%		20.40%		27.20%		13.10%		20.00%		18.50%		19.30%		19.90%		28.80%		18.30%		25.70%

								F		F		F				F		K												MNOQ				MNOQ

		  (4) 2 - Agree		794		507		401		106		87		102		90		265		240		2		333		273		287		155		392		239

				26.10%		25.10%		26.10%		21.80%		20.60%		30.70%		20.10%		26.70%		23.40%		40.00%		26.40%		27.10%		26.60%		29.40%		26.20%		28.60%

								EG						DEG

		(3) 3 - Neither Agree nor Disagree		711		475		352		123		91		91		121		213		260		2		306		245		258		101		359		167

				23.40%		23.50%		22.90%		25.30%		21.50%		27.40%		27.10%		21.40%		25.40%		40.00%		24.30%		24.30%		23.90%		19.20%		24.00%		20.00%

								I		I				I		I				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		917		636		464		172		168		99		145		246		390		0		387		296		319		119		469		215

				30.20%		31.40%		30.20%		35.30%		39.70%		29.80%		32.40%		24.70%		38.10%		- 		30.70%		29.30%		29.60%		22.60%		31.40%		25.70%

								I		CI		CFGHI		I		I				J				PR		P		P				PR

		  (2) 4 - Disagree		567		395		288		107		97		63		91		145		250		0		253		198		210		71		310		134

				18.60%		19.50%		18.80%		22.00%		22.90%		19.00%		20.40%		14.60%		24.40%		- 		20.10%		19.60%		19.50%		13.50%		20.70%		16.00%

								I		I		I		I		I				J				PR		PR		P				PR

		  (1) 5 - Strongly Disagree		350		241		176		65		71		36		54		101		140		0		134		98		109		48		159		81

				11.50%		11.90%		11.50%		13.30%		16.80%		10.80%		12.10%		10.20%		13.70%		- 		10.60%		9.70%		10.10%		9.10%		10.60%		9.70%

								I		I		CFGI		I		I				J

		Mean		3.3		3.2		3.3		3.1		3		3.1		3.2		3.5		3		3.8		3.2		3.3		3.3		3.6		3.2		3.4

								DE										K												MNOQ				MNOQ

		Std. Dev.		1.3		1.3		1.3		1.3		1.4		1.2		1.3		1.3		1.2		0.8		1.3		1.2		1.3		1.3		1.3		1.3

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 187

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R7.How much do you agree or disagree with the following statements?

		The kids are aware of the stress in the house

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1804		1194		954		240		222		170		246		653		537		4		785		636		682		364		913		540

				59.30%		59.00%		62.10%		49.30%		52.50%		51.20%		55.00%		65.70%		52.40%		80.00%		62.40%		63.00%		63.30%		69.10%		61.10%		64.60%

								DEFG										K												MNOQ

		  (5) 1 - Strongly Agree		744		501		405		96		90		48		101		319		181		1		305		246		269		195		349		270

				24.50%		24.80%		26.40%		19.70%		21.30%		14.50%		22.60%		32.10%		17.70%		20.00%		24.20%		24.40%		25.00%		37.00%		23.40%		32.30%

								DEF				F				F		K												MNOQ				MNOQ

		  (4) 2 - Agree		1060		693		549		144		132		122		145		334		356		3		480		390		413		169		564		270

				34.90%		34.30%		35.70%		29.60%		31.20%		36.70%		32.40%		33.60%		34.80%		60.00%		38.10%		38.70%		38.30%		32.10%		37.80%		32.30%

								D						D										PR		PR		PR				PR

		(3) 3 - Neither Agree nor Disagree		715		478		334		144		109		100		120		186		291		1		295		242		246		93		350		165

				23.50%		23.60%		21.70%		29.60%		25.80%		30.10%		26.80%		18.70%		28.40%		20.00%		23.40%		24.00%		22.80%		17.60%		23.40%		19.70%

										CHI				CHI		CI				J				PR		PR		P				PR

		Bottom 2 Box (NET)		522		351		248		103		92		62		81		155		196		0		179		131		150		70		231		131

				17.20%		17.40%		16.10%		21.10%		21.70%		18.70%		18.10%		15.60%		19.10%		- 		14.20%		13.00%		13.90%		13.30%		15.50%		15.70%

								I		CHI		CHI		I		I				J

		  (2) 4 - Disagree		315		204		142		62		50		42		48		83		121		0		111		88		88		46		146		83

				10.40%		10.10%		9.20%		12.70%		11.80%		12.70%		10.70%		8.40%		11.80%		- 		8.80%		8.70%		8.20%		8.70%		9.80%		9.90%

										C										J

		  (1) 5 - Strongly Disagree		207		147		106		41		42		20		33		72		75		0		68		43		62		24		85		48

				6.80%		7.30%		6.90%		8.40%		9.90%		6.00%		7.40%		7.20%		7.30%		- 		5.40%		4.30%		5.80%		4.60%		5.70%		5.70%

								I		I		CI		I		I

		Mean		3.6		3.6		3.7		3.4		3.4		3.4		3.5		3.7		3.4		4		3.7		3.7		3.7		3.9		3.6		3.8

								DEFG										K												MNOQR				Q

		Std. Dev.		1.2		1.2		1.2		1.2		1.2		1.1		1.2		1.2		1.1		0.7		1.1		1.1		1.1		1.1		1.1		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.3		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 188

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R8.How much do you agree or disagree with the following statements?

		Kids are aware of the financial strain of the household

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1695		1125		878		247		224		157		229		651		470		4		714		574		665		352		848		535

				55.70%		55.60%		57.20%		50.70%		53.00%		47.30%		51.20%		65.50%		45.90%		80.00%		56.70%		56.90%		61.70%		66.80%		56.80%		64.00%

								DFG										K										MNQ		MNOQ				MNQ

		  (5) 1 - Strongly Agree		678		459		370		89		102		43		72		292		167		0		274		226		255		176		320		247

				22.30%		22.70%		24.10%		18.30%		24.10%		13.00%		16.10%		29.40%		16.30%		- 		21.80%		22.40%		23.70%		33.40%		21.40%		29.50%

								DFG		F		DFG						K												MNOQ				MNOQ

		  (4) 2 - Agree		1017		666		508		158		122		114		157		359		303		4		440		348		410		176		528		288

				33.40%		32.90%		33.10%		32.40%		28.80%		34.30%		35.10%		36.10%		29.60%		80.00%		34.90%		34.50%		38.00%		33.40%		35.30%		34.40%

																E		K

		(3) 3 - Neither Agree nor Disagree		738		469		333		136		100		104		134		178		290		1		291		244		243		93		346		162

				24.30%		23.20%		21.70%		27.90%		23.60%		31.30%		30.00%		17.90%		28.30%		20.00%		23.10%		24.20%		22.50%		17.60%		23.20%		19.40%

										C				CEHI		CEHI				J				PR		PR		P				PR

		Bottom 2 Box (NET)		608		429		325		104		99		71		84		165		264		0		254		191		170		82		300		139

				20.00%		21.20%		21.20%		21.40%		23.40%		21.40%		18.80%		16.60%		25.80%		- 		20.20%		18.90%		15.80%		15.60%		20.10%		16.60%

								I		I		I		I		I				J				OPR								OPR

		  (2) 4 - Disagree		354		251		197		54		42		51		45		96		155		0		158		123		106		54		186		86

				11.60%		12.40%		12.80%		11.10%		9.90%		15.40%		10.10%		9.70%		15.10%		- 		12.50%		12.20%		9.80%		10.20%		12.40%		10.30%

								I						EGHI						J				O								O

		  (1) 5 - Strongly Disagree		254		178		128		50		57		20		39		69		109		0		96		68		64		28		114		53

				8.40%		8.80%		8.30%		10.30%		13.50%		6.00%		8.70%		6.90%		10.60%		- 		7.60%		6.70%		5.90%		5.30%		7.60%		6.30%

								I		FI		CFGI				I				J

		Mean		3.5		3.5		3.5		3.4		3.4		3.3		3.4		3.7		3.3		3.8		3.5		3.5		3.6		3.8		3.5		3.7

								DF										K										MNQ		MNOQ				MNQ

		Std. Dev.		1.2		1.2		1.2		1.2		1.3		1.1		1.1		1.2		1.2		0.4		1.2		1.2		1.1		1.2		1.2		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.2		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 189

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R9.How much do you agree or disagree with the following statements?

		The kids are struggling with remote learning

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1714		1145		923		222		194		147		225		649		493		3		726		585		649		338		861		531

				56.40%		56.60%		60.10%		45.60%		45.90%		44.30%		50.30%		65.30%		48.10%		60.00%		57.70%		58.00%		60.20%		64.10%		57.60%		63.50%

								DEFG										K												MNQ				MNQ

		  (5) 1 - Strongly Agree		800		546		454		92		91		52		100		323		221		2		334		268		310		177		392		257

				26.30%		27.00%		29.60%		18.90%		21.50%		15.70%		22.40%		32.50%		21.60%		40.00%		26.50%		26.60%		28.80%		33.60%		26.20%		30.70%

								DEFGH				F				F		K												MNOQ				MNQ

		  (4) 2 - Agree		914		599		469		130		103		95		125		326		272		1		392		317		339		161		469		274

				30.10%		29.60%		30.50%		26.70%		24.30%		28.60%		28.00%		32.80%		26.60%		20.00%		31.10%		31.40%		31.40%		30.60%		31.40%		32.80%

								E										K

		(3) 3 - Neither Agree nor Disagree		594		371		267		104		91		80		100		167		204		0		250		209		205		85		286		136

				19.50%		18.30%		17.40%		21.40%		21.50%		24.10%		22.40%		16.80%		19.90%		- 		19.90%		20.70%		19.00%		16.10%		19.10%		16.30%

										C				C		C								R		PR

		Bottom 2 Box (NET)		733		507		346		161		138		105		122		178		327		2		283		215		224		104		347		169

				24.10%		25.10%		22.50%		33.10%		32.60%		31.60%		27.30%		17.90%		31.90%		40.00%		22.50%		21.30%		20.80%		19.70%		23.20%		20.20%

								I		CHI		CI		CI		CI				J

		  (2) 4 - Disagree		414		292		200		92		67		68		65		106		184		2		174		139		138		56		214		90

				13.60%		14.40%		13.00%		18.90%		15.80%		20.50%		14.50%		10.70%		18.00%		40.00%		13.80%		13.80%		12.80%		10.60%		14.30%		10.80%

								I		CI		I		CGHI		I				J				R								PR

		  (1) 5 - Strongly Disagree		319		215		146		69		71		37		57		72		143		0		109		76		86		48		133		79

				10.50%		10.60%		9.50%		14.20%		16.80%		11.10%		12.80%		7.20%		14.00%		- 		8.70%		7.50%		8.00%		9.10%		8.90%		9.40%

								I		CI		CFI		I		CI				J

		Mean		3.5		3.5		3.6		3.2		3.2		3.2		3.3		3.7		3.2		3.6		3.5		3.6		3.6		3.7		3.5		3.6

								DEFGH										K												MNQ				MQ

		Std. Dev.		1.3		1.3		1.3		1.3		1.4		1.2		1.3		1.2		1.3		1.5		1.3		1.2		1.2		1.3		1.3		1.3

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.7		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 190

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R10.How much do you agree or disagree with the following statements?

		We are having more arguments of money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1289		850		699		151		136		109		158		551		297		2		500		422		477		311		610		444

				42.40%		42.00%		45.50%		31.00%		32.20%		32.80%		35.30%		55.40%		29.00%		40.00%		39.70%		41.80%		44.20%		59.00%		40.80%		53.10%

								DEFGH										K										M		MNOQR				MNOQ

		  (5) 1 - Strongly Agree		600		418		356		62		52		29		70		300		117		1		237		207		212		185		282		239

				19.70%		20.70%		23.20%		12.70%		12.30%		8.70%		15.70%		30.20%		11.40%		20.00%		18.80%		20.50%		19.70%		35.10%		18.90%		28.60%

								DEFGH								F		K												MNOQR				MNOQ

		  (4) 2 - Agree		689		432		343		89		84		80		88		251		180		1		263		215		265		126		328		205

				22.70%		21.40%		22.30%		18.30%		19.90%		24.10%		19.70%		25.30%		17.60%		20.00%		20.90%		21.30%		24.60%		23.90%		22.00%		24.50%

														D				K										M

		(3) 3 - Neither Agree nor Disagree		659		412		285		127		93		83		119		173		238		1		290		236		264		77		334		138

				21.70%		20.40%		18.60%		26.10%		22.00%		25.00%		26.60%		17.40%		23.20%		20.00%		23.00%		23.40%		24.50%		14.60%		22.40%		16.50%

										C				C		C				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		1093		761		552		209		194		140		170		270		489		2		469		351		337		139		550		254

				35.90%		37.60%		35.90%		42.90%		45.90%		42.20%		38.00%		27.20%		47.80%		40.00%		37.30%		34.80%		31.30%		26.40%		36.80%		30.40%

								I		CI		CGHI		CI		I				J				OPR		PR		P				OPR

		  (2) 4 - Disagree		541		380		274		106		79		66		92		146		233		1		255		188		195		81		301		148

				17.80%		18.80%		17.80%		21.80%		18.70%		19.90%		20.60%		14.70%		22.80%		20.00%		20.30%		18.60%		18.10%		15.40%		20.10%		17.70%

								I		I		I		I		I				J				P								P

		  (1) 5 - Strongly Disagree		552		381		278		103		115		74		78		124		256		1		214		163		142		58		249		106

				18.20%		18.80%		18.10%		21.10%		27.20%		22.30%		17.40%		12.50%		25.00%		20.00%		17.00%		16.20%		13.20%		11.00%		16.70%		12.70%

								I		I		CDGHI		I		I				J				OPR		PR						OPR

		Mean		3.1		3.1		3.1		2.8		2.7		2.8		3		3.5		2.7		3		3		3.1		3.2		3.6		3.1		3.4

								DEFG								E		K										MQ		MNOQR				MNOQ

		Std. Dev.		1.4		1.4		1.4		1.3		1.4		1.3		1.3		1.4		1.3		1.6		1.4		1.4		1.3		1.4		1.4		1.4

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.7		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 191

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39R11.How much do you agree or disagree with the following statements?

		I am overwhelmed with everything

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1725		1111		866		245		223		156		256		572		537		2		749		601		659		337		860		505

				56.70%		54.90%		56.40%		50.30%		52.70%		47.00%		57.30%		57.50%		52.40%		40.00%		59.50%		59.60%		61.10%		63.90%		57.60%		60.40%

								DF								DF		K												Q

		  (5) 1 - Strongly Agree		780		504		397		107		93		57		120		266		237		1		330		270		311		162		376		229

				25.60%		24.90%		25.80%		22.00%		22.00%		17.20%		26.80%		26.80%		23.10%		20.00%		26.20%		26.80%		28.80%		30.70%		25.20%		27.40%

								F								F												Q		Q

		  (4) 2 - Agree		945		607		469		138		130		99		136		306		300		1		419		331		348		175		484		276

				31.10%		30.00%		30.50%		28.30%		30.70%		29.80%		30.40%		30.80%		29.30%		20.00%		33.30%		32.80%		32.30%		33.20%		32.40%		33.00%

		(3) 3 - Neither Agree nor Disagree		702		452		330		122		106		96		105		191		260		1		291		249		234		105		348		171

				23.10%		22.30%		21.50%		25.10%		25.10%		28.90%		23.50%		19.20%		25.40%		20.00%		23.10%		24.70%		21.70%		19.90%		23.30%		20.50%

														C						J						PR

		Bottom 2 Box (NET)		614		460		340		120		94		80		86		231		227		2		219		159		185		85		286		160

				20.20%		22.70%		22.10%		24.60%		22.20%		24.10%		19.20%		23.20%		22.20%		40.00%		17.40%		15.80%		17.20%		16.10%		19.10%		19.10%

						A		HI		GHI		HI		HI		I																N

		  (2) 4 - Disagree		371		276		211		65		46		47		53		130		144		2		143		101		114		54		188		106

				12.20%		13.60%		13.70%		13.30%		10.90%		14.20%		11.90%		13.10%		14.10%		40.00%		11.40%		10.00%		10.60%		10.20%		12.60%		12.70%

								HI		I		I		I		I																N

		  (1) 5 - Strongly Disagree		243		184		129		55		48		33		33		101		83		0		76		58		71		31		98		54

				8.00%		9.10%		8.40%		11.30%		11.30%		9.90%		7.40%		10.20%		8.10%		- 		6.00%		5.70%		6.60%		5.90%		6.60%		6.50%

								I		GHI		GHI		I		I

		Mean		3.5		3.5		3.5		3.4		3.4		3.3		3.6		3.5		3.5		3.2		3.6		3.6		3.7		3.7		3.6		3.6

								DF								DF														Q

		Std. Dev.		1.2		1.3		1.2		1.3		1.3		1.2		1.2		1.3		1.2		1.3		1.2		1.1		1.2		1.2		1.2		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.6		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 192

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39_1. How much do you agree or disagree with the following statements?

		Summary Table of Top-2-Box -Strongly agree/Agree

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Overall, the time spent with family during this pandemic has been good		2296		1524		1179		345		315		242		322		778		742		4		930		737		801		409		1112		658

				75.50%		75.30%		76.80%		70.80%		74.50%		72.90%		72.00%		78.30%		72.50%		80.00%		73.90%		73.00%		74.30%		77.60%		74.40%		78.70%

								DG										K																MNOQ

		The pandemic has been stressful for the whole family		2126		1391		1092		299		279		206		309		706		682		3		961		765		813		372		1112		584

				69.90%		68.80%		71.10%		61.40%		66.00%		62.00%		69.10%		71.00%		66.60%		60.00%		76.30%		75.80%		75.40%		70.60%		74.40%		69.90%

								DEF								DF		K						PR		PR		PR				R

		My relationship with the family is even stronger than before		2105		1406		1089		317		281		202		295		764		640		2		841		676		757		401		1016		645

				69.20%		69.50%		70.90%		65.10%		66.40%		60.80%		66.00%		76.90%		62.50%		40.00%		66.80%		67.00%		70.20%		76.10%		68.00%		77.20%

								DFG										K												MNOQ				MNOQ

		I have taken advantage of the time with the kids to teach them about money		1841		1199		924		275		266		193		242		681		516		2		724		575		644		357		866		556

				60.50%		59.30%		60.20%		56.50%		62.90%		58.10%		54.10%		68.50%		50.40%		40.00%		57.50%		57.00%		59.70%		67.70%		58.00%		66.50%

								G				DG						K												MNOQ				MNOQ

		I have taken advantage of the time with the kids to teach them about racial equality		1815		1187		913		274		272		162		251		678		506		3		715		588		632		385		863		586

				59.70%		58.70%		59.40%		56.30%		64.30%		48.80%		56.20%		68.20%		49.40%		60.00%		56.80%		58.30%		58.60%		73.10%		57.80%		70.10%

								F		F		DFG				F		K												MNOQ				MNOQ

		Even though we are all home, I can’t spend as much time with my kids as I would like		1413		912		720		192		164		142		181		535		374		3		566		468		501		307		666		454

				46.50%		45.10%		46.90%		39.40%		38.80%		42.80%		40.50%		53.80%		36.50%		60.00%		45.00%		46.40%		46.50%		58.30%		44.60%		54.30%

								DEG										K												MNOQ				MNOQ

		The kids are aware of the stress in the house		1804		1194		954		240		222		170		246		653		537		4		785		636		682		364		913		540

				59.30%		59.00%		62.10%		49.30%		52.50%		51.20%		55.00%		65.70%		52.40%		80.00%		62.40%		63.00%		63.30%		69.10%		61.10%		64.60%

								DEFG										K												MNOQ

		Kids are aware of the financial strain of the household		1695		1125		878		247		224		157		229		651		470		4		714		574		665		352		848		535

				55.70%		55.60%		57.20%		50.70%		53.00%		47.30%		51.20%		65.50%		45.90%		80.00%		56.70%		56.90%		61.70%		66.80%		56.80%		64.00%

								DFG										K										MNQ		MNOQ				MNQ

		The kids are struggling with remote learning		1714		1145		923		222		194		147		225		649		493		3		726		585		649		338		861		531

				56.40%		56.60%		60.10%		45.60%		45.90%		44.30%		50.30%		65.30%		48.10%		60.00%		57.70%		58.00%		60.20%		64.10%		57.60%		63.50%

								DEFG										K												MNQ				MNQ

		We are having more arguments of money		1289		850		699		151		136		109		158		551		297		2		500		422		477		311		610		444

				42.40%		42.00%		45.50%		31.00%		32.20%		32.80%		35.30%		55.40%		29.00%		40.00%		39.70%		41.80%		44.20%		59.00%		40.80%		53.10%

								DEFGH										K										M		MNOQR				MNOQ

		I am overwhelmed with everything		1725		1111		866		245		223		156		256		572		537		2		749		601		659		337		860		505

				56.70%		54.90%		56.40%		50.30%		52.70%		47.00%		57.30%		57.50%		52.40%		40.00%		59.50%		59.60%		61.10%		63.90%		57.60%		60.40%

								DF								DF		K												Q

		Table 193

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q39_2. How much do you agree or disagree with the following statements?

		Summary Table of Bottom 2 Box- Disagree/Strongly disagree

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Overall, the time spent with family during this pandemic has been good		205		148		107		41		25		25		29		75		72		1		91		72		79		43		108		64

				6.70%		7.30%		7.00%		8.40%		5.90%		7.50%		6.50%		7.50%		7.00%		20.00%		7.20%		7.10%		7.30%		8.20%		7.20%		7.70%

								I		I				I		I

		The pandemic has been stressful for the whole family		357		253		190		63		56		50		41		127		126		0		85		65		80		69		120		104

				11.70%		12.50%		12.40%		12.90%		13.20%		15.10%		9.20%		12.80%		12.30%		- 		6.80%		6.40%		7.40%		13.10%		8.00%		12.40%

								I		I		I		GI																MNOQ				MNOQ

		My relationship with the family is even stronger than before		245		171		126		45		38		27		37		77		93		1		113		89		96		48		131		72

				8.10%		8.50%		8.20%		9.20%		9.00%		8.10%		8.30%		7.70%		9.10%		20.00%		9.00%		8.80%		8.90%		9.10%		8.80%		8.60%

		I have taken advantage of the time with the kids to teach them about money		381		279		213		66		56		33		62		108		169		2		168		128		133		61		205		100

				12.50%		13.80%		13.90%		13.60%		13.20%		9.90%		13.90%		10.90%		16.50%		40.00%		13.30%		12.70%		12.30%		11.60%		13.70%		12.00%

								I		I		I				I				J

		I have taken advantage of the time with the kids to teach them about racial equality		442		340		265		75		54		45		57		145		194		1		204		135		164		60		237		113

				14.50%		16.80%		17.30%		15.40%		12.80%		13.60%		12.80%		14.60%		18.90%		20.00%		16.20%		13.40%		15.20%		11.40%		15.90%		13.50%

						A		EGHI		I				I						J				P				P				P

		Even though we are all home, I can’t spend as much time with my kids as I would like		917		636		464		172		168		99		145		246		390		0		387		296		319		119		469		215

				30.20%		31.40%		30.20%		35.30%		39.70%		29.80%		32.40%		24.70%		38.10%		- 		30.70%		29.30%		29.60%		22.60%		31.40%		25.70%

								I		CI		CFGHI		I		I				J				PR		P		P				PR

		The kids are aware of the stress in the house		522		351		248		103		92		62		81		155		196		0		179		131		150		70		231		131

				17.20%		17.40%		16.10%		21.10%		21.70%		18.70%		18.10%		15.60%		19.10%		- 		14.20%		13.00%		13.90%		13.30%		15.50%		15.70%

								I		CHI		CHI		I		I				J

		Kids are aware of the financial strain of the household		608		429		325		104		99		71		84		165		264		0		254		191		170		82		300		139

				20.00%		21.20%		21.20%		21.40%		23.40%		21.40%		18.80%		16.60%		25.80%		- 		20.20%		18.90%		15.80%		15.60%		20.10%		16.60%

								I		I		I		I		I				J				OPR								OPR

		The kids are struggling with remote learning		733		507		346		161		138		105		122		178		327		2		283		215		224		104		347		169

				24.10%		25.10%		22.50%		33.10%		32.60%		31.60%		27.30%		17.90%		31.90%		40.00%		22.50%		21.30%		20.80%		19.70%		23.20%		20.20%

								I		CHI		CI		CI		CI				J

		We are having more arguments of money		1093		761		552		209		194		140		170		270		489		2		469		351		337		139		550		254

				35.90%		37.60%		35.90%		42.90%		45.90%		42.20%		38.00%		27.20%		47.80%		40.00%		37.30%		34.80%		31.30%		26.40%		36.80%		30.40%

								I		CI		CGHI		CI		I				J				OPR		PR		P				OPR

		I am overwhelmed with everything		614		460		340		120		94		80		86		231		227		2		219		159		185		85		286		160

				20.20%		22.70%		22.10%		24.60%		22.20%		24.10%		19.20%		23.20%		22.20%		40.00%		17.40%		15.80%		17.20%		16.10%		19.10%		19.10%

						A		HI		GHI		HI		HI		I																N

		Table 194

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q40R1. How much do you agree or disagree with the following statements?

		I have been spending more money as a form of therapy

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1304		877		707		170		140		89		175		561		313		3		500		420		452		345		607		484

				42.90%		43.40%		46.00%		34.90%		33.10%		26.80%		39.10%		56.40%		30.60%		60.00%		39.70%		41.60%		41.90%		65.50%		40.60%		57.90%

								DEFGH		F						F		K												MNOQR				MNOQ

		  (5) 1 - Strongly Agree		565		383		315		68		58		33		71		277		106		0		194		164		177		184		239		246

				18.60%		18.90%		20.50%		14.00%		13.70%		9.90%		15.90%		27.90%		10.40%		- 		15.40%		16.30%		16.40%		34.90%		16.00%		29.40%

								DEFGH								F		K												MNOQR				MNOQ

		  (4) 2 - Agree		739		494		392		102		82		56		104		284		207		3		306		256		275		161		368		238

				24.30%		24.40%		25.50%		20.90%		19.40%		16.90%		23.30%		28.60%		20.20%		60.00%		24.30%		25.40%		25.50%		30.60%		24.60%		28.50%

								DEF								F		K												MNOQ				MQ

		(3) 3 - Neither Agree nor Disagree		605		388		278		110		94		92		88		164		223		1		262		229		225		91		305		145

				19.90%		19.20%		18.10%		22.60%		22.20%		27.70%		19.70%		16.50%		21.80%		20.00%		20.80%		22.70%		20.90%		17.30%		20.40%		17.30%

										CI		I		CGHI						J				R		PR

		Bottom 2 Box (NET)		1132		758		551		207		189		151		184		269		488		1		497		360		401		91		582		207

				37.20%		37.50%		35.90%		42.50%		44.70%		45.50%		41.20%		27.10%		47.70%		20.00%		39.50%		35.70%		37.20%		17.30%		39.00%		24.80%

								I		CI		CI		CI		CI				J				PR		PR		PR				PR		P

		  (2) 4 - Disagree		599		395		286		109		90		84		95		150		245		0		273		197		212		56		320		115

				19.70%		19.50%		18.60%		22.40%		21.30%		25.30%		21.30%		15.10%		23.90%		- 		21.70%		19.50%		19.70%		10.60%		21.40%		13.80%

								I		I		I		CI		I				J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		533		363		265		98		99		67		89		119		243		1		224		163		189		35		262		92

				17.50%		17.90%		17.30%		20.10%		23.40%		20.20%		19.90%		12.00%		23.70%		20.00%		17.80%		16.20%		17.50%		6.60%		17.50%		11.00%

								I		I		CI		I		I				J				PR		PR		PR				PR		P

		Mean		3.1		3.1		3.1		2.9		2.8		2.7		2.9		3.5		2.7		3.2		3		3.1		3		3.8		3		3.5

								DEFGH								F		K												MNOQR				MNOQ

		Std. Dev.		1.4		1.4		1.4		1.3		1.4		1.2		1.4		1.4		1.3		1.3		1.3		1.3		1.3		1.2		1.3		1.3

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.6		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 195

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q40R2. How much do you agree or disagree with the following statements?

		I have anxiety with the balances in my accounts due to the pandemic

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1659		1076		855		221		193		146		249		595		477		4		702		575		648		340		817		500

				54.60%		53.20%		55.70%		45.40%		45.60%		44.00%		55.70%		59.90%		46.60%		80.00%		55.80%		57.00%		60.10%		64.50%		54.70%		59.80%

								DEF								DEF		K										MQ		MNQ				Q

		  (5) 1 - Strongly Agree		754		472		382		90		87		57		117		287		183		2		291		243		271		177		334		239

				24.80%		23.30%		24.90%		18.50%		20.60%		17.20%		26.20%		28.90%		17.90%		40.00%		23.10%		24.10%		25.10%		33.60%		22.40%		28.60%

								DF								DF		K												MNOQ				MNQ

		  (4) 2 - Agree		905		604		473		131		106		89		132		308		294		2		411		332		377		163		483		261

				29.80%		29.90%		30.80%		26.90%		25.10%		26.80%		29.50%		31.00%		28.70%		40.00%		32.60%		32.90%		35.00%		30.90%		32.30%		31.20%

								E

		(3) 3 - Neither Agree nor Disagree		688		458		310		148		105		94		106		190		267		1		293		244		267		92		355		163

				22.60%		22.60%		20.20%		30.40%		24.80%		28.30%		23.70%		19.10%		26.10%		20.00%		23.30%		24.20%		24.80%		17.50%		23.80%		19.50%

										CGI		CI		CI						J				PR		PR		PR				PR

		Bottom 2 Box (NET)		694		489		371		118		125		92		92		209		280		0		264		190		163		95		322		173

				22.80%		24.20%		24.20%		24.20%		29.60%		27.70%		20.60%		21.00%		27.30%		- 		21.00%		18.80%		15.10%		18.00%		21.60%		20.70%

								HI		I		CGHI		GHI		I				J				O		O						O		O

		  (2) 4 - Disagree		411		287		214		73		70		54		62		131		156		0		172		128		115		61		213		112

				13.50%		14.20%		13.90%		15.00%		16.50%		16.30%		13.90%		13.20%		15.20%		- 		13.70%		12.70%		10.70%		11.60%		14.30%		13.40%

								I		I		I		I		I								O								O

		  (1) 5 - Strongly Disagree		283		202		157		45		55		38		30		78		124		0		92		62		48		34		109		61

				9.30%		10.00%		10.20%		9.20%		13.00%		11.40%		6.70%		7.80%		12.10%		- 		7.30%		6.10%		4.50%		6.50%		7.30%		7.30%

								GI		I		GHI		GI						J				O								O		O

		Mean		3.5		3.4		3.5		3.3		3.2		3.2		3.5		3.6		3.3		4.2		3.5		3.6		3.7		3.7		3.5		3.6

								DEF								DEF		K										MQ		MNQ				Q

		Std. Dev.		1.3		1.3		1.3		1.2		1.3		1.2		1.2		1.2		1.3		0.8		1.2		1.2		1.1		1.2		1.2		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 196

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q40R3. How much do you agree or disagree with the following statements?

		My hard work paid off with emergency funds and other investment to get through this pandemic

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1703		1161		910		251		210		159		222		696		463		2		663		533		551		395		796		578

				56.00%		57.40%		59.20%		51.50%		49.60%		47.90%		49.70%		70.00%		45.20%		40.00%		52.70%		52.80%		51.10%		75.00%		53.30%		69.10%

								DEFGH										K												MNOQR				MNOQ

		  (5) 1 - Strongly Agree		755		537		438		99		79		54		85		352		184		1		282		214		222		218		334		298

				24.80%		26.50%		28.50%		20.30%		18.70%		16.30%		19.00%		35.40%		18.00%		20.00%		22.40%		21.20%		20.60%		41.40%		22.40%		35.60%

								DEFGH										K												MNOQR				MNOQ

		  (4) 2 - Agree		948		624		472		152		131		105		137		344		279		1		381		319		329		177		462		280

				31.20%		30.80%		30.70%		31.20%		31.00%		31.60%		30.60%		34.60%		27.20%		20.00%		30.30%		31.60%		30.50%		33.60%		30.90%		33.50%

																		K

		(3) 3 - Neither Agree nor Disagree		796		521		369		152		122		115		137		188		333		0		367		289		317		71		428		150

				26.20%		25.80%		24.00%		31.20%		28.80%		34.60%		30.60%		18.90%		32.50%		- 		29.20%		28.60%		29.40%		13.50%		28.60%		17.90%

								I		CI		CI		CI		CI				J				PR		PR		PR				PR		P

		Bottom 2 Box (NET)		542		341		257		84		91		58		88		110		228		3		229		187		210		61		270		108

				17.80%		16.90%		16.70%		17.20%		21.50%		17.50%		19.70%		11.10%		22.30%		60.00%		18.20%		18.50%		19.50%		11.60%		18.10%		12.90%

								I		I		CI		I		I				J				PR		PR		PR				PR

		  (2) 4 - Disagree		335		206		155		51		53		36		52		67		138		1		130		110		123		42		161		71

				11.00%		10.20%		10.10%		10.50%		12.50%		10.80%		11.60%		6.70%		13.50%		20.00%		10.30%		10.90%		11.40%		8.00%		10.80%		8.50%

												I								J								PR

		  (1) 5 - Strongly Disagree		207		135		102		33		38		22		36		43		90		2		99		77		87		19		109		37

				6.80%		6.70%		6.60%		6.80%		9.00%		6.60%		8.10%		4.30%		8.80%		40.00%		7.90%		7.60%		8.10%		3.60%		7.30%		4.40%

								I		I		I		I		I				J				PR		PR		PR				PR

		Mean		3.6		3.6		3.6		3.5		3.4		3.4		3.4		3.9		3.3		2.6		3.5		3.5		3.4		4		3.5		3.9

								DEFGH										K												MNOQR				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.1		1.2		1.1		1.2		1.1		1.2		1.8		1.2		1.2		1.2		1.1		1.2		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.8		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 197

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q40R4. How much do you agree or disagree with the following statements?

		My financial knowledge and planning really helped in preparing for an emergency

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1828		1277		1009		268		234		172		226		754		521		2		736		586		637		387		900		612

				60.10%		63.10%		65.70%		55.00%		55.30%		51.80%		50.60%		75.90%		50.90%		40.00%		58.50%		58.10%		59.10%		73.40%		60.20%		73.20%

						A		DEFGH		H		H						K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		779		581		476		105		97		52		81		386		195		0		316		246		263		213		379		307

				25.60%		28.70%		31.00%		21.60%		22.90%		15.70%		18.10%		38.80%		19.00%		- 		25.10%		24.40%		24.40%		40.40%		25.40%		36.70%

						A		DEFGH		FH		FH						K												MNOQ				MNOQ

		  (4) 2 - Agree		1049		696		533		163		137		120		145		368		326		2		420		340		374		174		521		305

				34.50%		34.40%		34.70%		33.50%		32.40%		36.10%		32.40%		37.00%		31.80%		40.00%		33.40%		33.70%		34.70%		33.00%		34.90%		36.50%

																		K

		(3) 3 - Neither Agree nor Disagree		773		482		330		152		116		113		142		156		325		1		335		276		278		91		380		145

				25.40%		23.80%		21.50%		31.20%		27.40%		34.00%		31.80%		15.70%		31.70%		20.00%		26.60%		27.40%		25.80%		17.30%		25.40%		17.30%

										CI		CI		CI		CI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		440		264		197		67		73		47		79		84		178		2		188		147		163		49		214		79

				14.50%		13.00%		12.80%		13.80%		17.30%		14.20%		17.70%		8.50%		17.40%		40.00%		14.90%		14.60%		15.10%		9.30%		14.30%		9.40%

												CI				CI				J				PR		PR		PR				PR

		  (2) 4 - Disagree		300		169		125		44		49		32		55		51		117		1		122		96		106		28		141		48

				9.90%		8.40%		8.10%		9.00%		11.60%		9.60%		12.30%		5.10%		11.40%		20.00%		9.70%		9.50%		9.80%		5.30%		9.40%		5.70%

												C				C				J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		140		95		72		23		24		15		24		33		61		1		66		51		57		21		73		31

				4.60%		4.70%		4.70%		4.70%		5.70%		4.50%		5.40%		3.30%		6.00%		20.00%		5.20%		5.10%		5.30%		4.00%		4.90%		3.70%

								I				I				I				J

		Mean		3.7		3.7		3.8		3.6		3.6		3.5		3.5		4		3.5		2.8		3.6		3.6		3.6		4		3.7		4

						A		DEFGH		H		H						K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.1		1		1.1		1		1.1		1.3		1.1		1.1		1.1		1.1		1.1		1.1

		Std. Err.		0		0		0		0		0.1		0.1		0.1		0		0		0.6		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 198

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q40R5. How much do you agree or disagree with the following statements?

		I’m reluctant to trust financial institutions with my money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1427		936		752		184		168		106		177		575		358		3		540		452		498		342		652		481

				46.90%		46.30%		49.00%		37.80%		39.70%		31.90%		39.60%		57.80%		35.00%		60.00%		42.90%		44.80%		46.20%		64.90%		43.60%		57.50%

								DEFG				F				F		K												MNOQR				MNOQ

		  (5) 1 - Strongly Agree		628		436		353		83		67		35		84		282		153		1		254		202		223		176		295		241

				20.70%		21.60%		23.00%		17.00%		15.80%		10.50%		18.80%		28.40%		14.90%		20.00%		20.20%		20.00%		20.70%		33.40%		19.70%		28.80%

								DEF		F		F				F		K												MNOQ				MNOQ

		  (4) 2 - Agree		799		500		399		101		101		71		93		293		205		2		286		250		275		166		357		240

				26.30%		24.70%		26.00%		20.70%		23.90%		21.40%		20.80%		29.50%		20.00%		40.00%		22.70%		24.80%		25.50%		31.50%		23.90%		28.70%

								DG										K												MNOQ				MQ

		(3) 3 - Neither Agree nor Disagree		851		540		373		167		131		119		169		205		334		1		375		305		322		89		435		167

				28.00%		26.70%		24.30%		34.30%		31.00%		35.80%		37.80%		20.60%		32.60%		20.00%		29.80%		30.20%		29.90%		16.90%		29.10%		20.00%

										CI		CI		CI		CEHI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		763		547		411		136		124		107		101		214		332		1		344		252		258		96		407		188

				25.10%		27.00%		26.80%		27.90%		29.30%		32.20%		22.60%		21.50%		32.40%		20.00%		27.30%		25.00%		23.90%		18.20%		27.20%		22.50%

								I		I		GHI		CGHI		I				J				PR		P		P				PR

		  (2) 4 - Disagree		502		353		266		87		76		78		60		126		226		1		236		174		177		57		278		119

				16.50%		17.40%		17.30%		17.90%		18.00%		23.50%		13.40%		12.70%		22.10%		20.00%		18.70%		17.20%		16.40%		10.80%		18.60%		14.20%

								I		I		I		CDGI		I				J				PR		P		P				PR

		  (1) 5 - Strongly Disagree		261		194		145		49		48		29		41		88		106		0		108		78		81		39		129		69

				8.60%		9.60%		9.40%		10.10%		11.30%		8.70%		9.20%		8.90%		10.40%		- 		8.60%		7.70%		7.50%		7.40%		8.60%		8.30%

								HI		HI		HI		I		HI

		Mean		3.3		3.3		3.4		3.2		3.1		3		3.3		3.6		3.1		3.6		3.3		3.3		3.4		3.7		3.3		3.6

								DEF								F		K												MNOQR				MNOQ

		Std. Dev.		1.2		1.3		1.3		1.2		1.2		1.1		1.2		1.3		1.2		1.1		1.2		1.2		1.2		1.2		1.2		1.3

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.5		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 199

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q40R6. How much do you agree or disagree with the following statements?

		I don’t trust the stock market

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1374		905		718		187		149		122		191		472		429		4		554		451		484		290		654		414

				45.20%		44.70%		46.70%		38.40%		35.20%		36.70%		42.70%		47.50%		41.90%		80.00%		44.00%		44.70%		44.90%		55.00%		43.80%		49.50%

								DEF								E		K												MNOQR				MNOQ

		  (5) 1 - Strongly Agree		616		413		331		82		67		32		88		227		184		2		249		198		210		159		279		203

				20.30%		20.40%		21.50%		16.80%		15.80%		9.60%		19.70%		22.80%		18.00%		40.00%		19.80%		19.60%		19.50%		30.20%		18.70%		24.30%

								DEF		F		F				F		K												MNOQR				MNOQ

		  (4) 2 - Agree		758		492		387		105		82		90		103		245		245		2		305		253		274		131		375		211

				24.90%		24.30%		25.20%		21.60%		19.40%		27.10%		23.00%		24.60%		23.90%		40.00%		24.20%		25.10%		25.40%		24.90%		25.10%		25.20%

								E						E

		(3) 3 - Neither Agree nor Disagree		995		620		441		179		165		136		176		233		387		0		419		342		350		116		490		212

				32.70%		30.60%		28.70%		36.80%		39.00%		41.00%		39.40%		23.40%		37.80%		- 		33.30%		33.90%		32.50%		22.00%		32.80%		25.40%

										CI		CI		CI		CI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		672		498		377		121		109		74		80		289		208		1		286		216		244		121		350		210

				22.10%		24.60%		24.50%		24.80%		25.80%		22.30%		17.90%		29.10%		20.30%		20.00%		22.70%		21.40%		22.60%		23.00%		23.40%		25.10%

						A		GHI		GHI		GHI		HI		I		K

		  (2) 4 - Disagree		412		297		225		72		64		49		53		161		135		1		189		145		160		70		226		123

				13.50%		14.70%		14.60%		14.80%		15.10%		14.80%		11.90%		16.20%		13.20%		20.00%		15.00%		14.40%		14.80%		13.30%		15.10%		14.70%

								HI		HI		HI		HI

		  (1) 5 - Strongly Disagree		260		201		152		49		45		25		27		128		73		0		97		71		84		51		124		87

				8.50%		9.90%		9.90%		10.10%		10.60%		7.50%		6.00%		12.90%		7.10%		- 		7.70%		7.00%		7.80%		9.70%		8.30%		10.40%

								GHI		GHI		GHI		I				K																MNO

		Mean		3.3		3.3		3.3		3.2		3.1		3.2		3.4		3.3		3.3		4		3.3		3.4		3.3		3.5		3.3		3.4

								DEF								DEF														MNOQR

		Std. Dev.		1.2		1.2		1.2		1.2		1.2		1		1.1		1.3		1.1		1.2		1.2		1.2		1.2		1.3		1.2		1.3

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.5		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 200

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q40R7. How much do you agree or disagree with the following statements?

		The desire for instant gratification drives a lot of my spending

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1437		973		774		199		173		113		175		593		377		3		581		477		515		353		693		508

				47.30%		48.10%		50.40%		40.90%		40.90%		34.00%		39.10%		59.70%		36.80%		60.00%		46.10%		47.30%		47.80%		67.00%		46.40%		60.80%

								DEFGH		F								K												MNOQR				MNOQ

		  (5) 1 - Strongly Agree		619		433		355		78		62		25		72		312		121		0		231		187		203		192		270		257

				20.40%		21.40%		23.10%		16.00%		14.70%		7.50%		16.10%		31.40%		11.80%		- 		18.30%		18.50%		18.80%		36.40%		18.10%		30.70%

								DEFGH		F		F				F		K												MNOQR				MNOQ

		  (4) 2 - Agree		818		540		419		121		111		88		103		281		256		3		350		290		312		161		423		251

				26.90%		26.70%		27.30%		24.80%		26.20%		26.50%		23.00%		28.30%		25.00%		60.00%		27.80%		28.70%		28.90%		30.60%		28.30%		30.00%

		(3) 3 - Neither Agree nor Disagree		782		505		351		154		108		117		141		207		297		1		336		281		298		98		399		171

				25.70%		25.00%		22.90%		31.60%		25.50%		35.20%		31.50%		20.80%		29.00%		20.00%		26.70%		27.80%		27.60%		18.60%		26.70%		20.50%

										CEHI				CEHI		CI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		822		545		411		134		142		102		131		194		350		1		342		251		265		76		402		157

				27.00%		26.90%		26.80%		27.50%		33.60%		30.70%		29.30%		19.50%		34.20%		20.00%		27.20%		24.90%		24.60%		14.40%		26.90%		18.80%

								I		I		CDI		I		I				J				PR		PR		PR				PR		P

		  (2) 4 - Disagree		485		315		237		78		85		63		80		121		193		1		201		147		155		46		237		94

				15.90%		15.60%		15.40%		16.00%		20.10%		19.00%		17.90%		12.20%		18.80%		20.00%		16.00%		14.60%		14.40%		8.70%		15.90%		11.20%

								I		I		CI		I		I				J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		337		230		174		56		57		39		51		73		157		0		141		104		110		30		165		63

				11.10%		11.40%		11.30%		11.50%		13.50%		11.70%		11.40%		7.30%		15.30%		- 		11.20%		10.30%		10.20%		5.70%		11.00%		7.50%

								I		I		I		I		I				J				PR		PR		PR				PR

		Mean		3.3		3.3		3.4		3.2		3.1		3		3.1		3.6		3		3.4		3.3		3.3		3.3		3.8		3.3		3.7

								DEFGH		F								K												MNOQR				MNOQ

		Std. Dev.		1.3		1.3		1.3		1.2		1.3		1.1		1.2		1.2		1.2		0.9		1.2		1.2		1.2		1.2		1.2		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 201

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q40R8. How much do you agree or disagree with the following statements?

		I think the whole system is rigged

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1497		998		795		203		184		112		196		570		426		2		593		486		525		345		703		489

				49.20%		49.30%		51.80%		41.70%		43.50%		33.70%		43.80%		57.30%		41.60%		40.00%		47.10%		48.20%		48.70%		65.50%		47.10%		58.50%

								DEFG		F		F				F		K												MNOQR				MNOQ

		  (5) 1 - Strongly Agree		674		456		369		87		80		34		96		278		177		1		255		213		221		187		300		243

				22.20%		22.50%		24.00%		17.90%		18.90%		10.20%		21.50%		28.00%		17.30%		20.00%		20.30%		21.10%		20.50%		35.50%		20.10%		29.10%

								DEF		F		F				F		K												MNOQR				MNOQ

		  (4) 2 - Agree		823		542		426		116		104		78		100		292		249		1		338		273		304		158		403		246

				27.10%		26.80%		27.70%		23.80%		24.60%		23.50%		22.40%		29.40%		24.30%		20.00%		26.80%		27.10%		28.20%		30.00%		27.00%		29.40%

								G										K

		(3) 3 - Neither Agree nor Disagree		904		565		389		176		151		134		170		197		367		1		392		312		333		100		455		186

				29.70%		27.90%		25.30%		36.10%		35.70%		40.40%		38.00%		19.80%		35.80%		20.00%		31.10%		30.90%		30.90%		19.00%		30.50%		22.20%

										CHI		CHI		CHI		CHI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		640		460		352		108		88		86		81		227		231		2		274		211		220		82		336		161

				21.00%		22.70%		22.90%		22.20%		20.80%		25.90%		18.10%		22.80%		22.60%		40.00%		21.80%		20.90%		20.40%		15.60%		22.50%		19.30%

								GHI		HI		I		GHI		I								P		P		P				P

		  (2) 4 - Disagree		390		274		204		70		55		59		50		138		135		1		164		128		126		54		202		100

				12.80%		13.50%		13.30%		14.40%		13.00%		17.80%		11.20%		13.90%		13.20%		20.00%		13.00%		12.70%		11.70%		10.20%		13.50%		12.00%

								I		HI		I		CGHI

		  (1) 5 - Strongly Disagree		250		186		148		38		33		27		31		89		96		1		110		83		94		28		134		61

				8.20%		9.20%		9.60%		7.80%		7.80%		8.10%		6.90%		9.00%		9.40%		20.00%		8.70%		8.20%		8.70%		5.30%		9.00%		7.30%

								I		I		I		I		I								P		P		P				P

		Mean		3.4		3.4		3.4		3.3		3.3		3.1		3.4		3.5		3.3		3		3.4		3.4		3.4		3.8		3.4		3.6

								DF		F		F				F		K												MNOQR				MNOQ

		Std. Dev.		1.2		1.2		1.3		1.2		1.2		1.1		1.1		1.3		1.2		1.6		1.2		1.2		1.2		1.2		1.2		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.7		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 202

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q40_1. How much do you agree or disagree with the following statements?

		Summary Table of Top-2-Box -Strongly agree/Agree

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		I have been spending more money as a form of therapy		1304		877		707		170		140		89		175		561		313		3		500		420		452		345		607		484

				42.90%		43.40%		46.00%		34.90%		33.10%		26.80%		39.10%		56.40%		30.60%		60.00%		39.70%		41.60%		41.90%		65.50%		40.60%		57.90%

								DEFGH		F						F		K												MNOQR				MNOQ

		I have anxiety with the balances in my accounts due to the pandemic		1659		1076		855		221		193		146		249		595		477		4		702		575		648		340		817		500

				54.60%		53.20%		55.70%		45.40%		45.60%		44.00%		55.70%		59.90%		46.60%		80.00%		55.80%		57.00%		60.10%		64.50%		54.70%		59.80%

								DEF								DEF		K										MQ		MNQ				Q

		My hard work paid off with emergency funds and other investment to get through this pandemic		1703		1161		910		251		210		159		222		696		463		2		663		533		551		395		796		578

				56.00%		57.40%		59.20%		51.50%		49.60%		47.90%		49.70%		70.00%		45.20%		40.00%		52.70%		52.80%		51.10%		75.00%		53.30%		69.10%

								DEFGH										K												MNOQR				MNOQ

		My financial knowledge and planning really helped in preparing for an emergency		1828		1277		1009		268		234		172		226		754		521		2		736		586		637		387		900		612

				60.10%		63.10%		65.70%		55.00%		55.30%		51.80%		50.60%		75.90%		50.90%		40.00%		58.50%		58.10%		59.10%		73.40%		60.20%		73.20%

						A		DEFGH		H		H						K												MNOQ				MNOQ

		I’m reluctant to trust financial institutions with my money		1427		936		752		184		168		106		177		575		358		3		540		452		498		342		652		481

				46.90%		46.30%		49.00%		37.80%		39.70%		31.90%		39.60%		57.80%		35.00%		60.00%		42.90%		44.80%		46.20%		64.90%		43.60%		57.50%

								DEFG				F				F		K												MNOQR				MNOQ

		I don’t trust the stock market		1374		905		718		187		149		122		191		472		429		4		554		451		484		290		654		414

				45.20%		44.70%		46.70%		38.40%		35.20%		36.70%		42.70%		47.50%		41.90%		80.00%		44.00%		44.70%		44.90%		55.00%		43.80%		49.50%

								DEF								E		K												MNOQR				MNOQ

		The desire for instant gratification drives a lot of my spending		1437		973		774		199		173		113		175		593		377		3		581		477		515		353		693		508

				47.30%		48.10%		50.40%		40.90%		40.90%		34.00%		39.10%		59.70%		36.80%		60.00%		46.10%		47.30%		47.80%		67.00%		46.40%		60.80%

								DEFGH		F								K												MNOQR				MNOQ

		I think the whole system is rigged		1497		998		795		203		184		112		196		570		426		2		593		486		525		345		703		489

				49.20%		49.30%		51.80%		41.70%		43.50%		33.70%		43.80%		57.30%		41.60%		40.00%		47.10%		48.20%		48.70%		65.50%		47.10%		58.50%

								DEFG		F		F				F		K												MNOQR				MNOQ

		Table 203

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q40_2. How much do you agree or disagree with the following statements?

		Summary Table of Bottom 2 Box- Disagree/Strongly disagree

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		I have been spending more money as a form of therapy		1132		758		551		207		189		151		184		269		488		1		497		360		401		91		582		207

				37.20%		37.50%		35.90%		42.50%		44.70%		45.50%		41.20%		27.10%		47.70%		20.00%		39.50%		35.70%		37.20%		17.30%		39.00%		24.80%

								I		CI		CI		CI		CI				J				PR		PR		PR				PR		P

		I have anxiety with the balances in my accounts due to the pandemic		694		489		371		118		125		92		92		209		280		0		264		190		163		95		322		173

				22.80%		24.20%		24.20%		24.20%		29.60%		27.70%		20.60%		21.00%		27.30%		- 		21.00%		18.80%		15.10%		18.00%		21.60%		20.70%

								HI		I		CGHI		GHI		I				J				O		O						O		O

		My hard work paid off with emergency funds and other investment to get through this pandemic		542		341		257		84		91		58		88		110		228		3		229		187		210		61		270		108

				17.80%		16.90%		16.70%		17.20%		21.50%		17.50%		19.70%		11.10%		22.30%		60.00%		18.20%		18.50%		19.50%		11.60%		18.10%		12.90%

								I		I		CI		I		I				J				PR		PR		PR				PR

		My financial knowledge and planning really helped in preparing for an emergency		440		264		197		67		73		47		79		84		178		2		188		147		163		49		214		79

				14.50%		13.00%		12.80%		13.80%		17.30%		14.20%		17.70%		8.50%		17.40%		40.00%		14.90%		14.60%		15.10%		9.30%		14.30%		9.40%

												CI				CI				J				PR		PR		PR				PR

		I’m reluctant to trust financial institutions with my money		763		547		411		136		124		107		101		214		332		1		344		252		258		96		407		188

				25.10%		27.00%		26.80%		27.90%		29.30%		32.20%		22.60%		21.50%		32.40%		20.00%		27.30%		25.00%		23.90%		18.20%		27.20%		22.50%

								I		I		GHI		CGHI		I				J				PR		P		P				PR

		I don’t trust the stock market		672		498		377		121		109		74		80		289		208		1		286		216		244		121		350		210

				22.10%		24.60%		24.50%		24.80%		25.80%		22.30%		17.90%		29.10%		20.30%		20.00%		22.70%		21.40%		22.60%		23.00%		23.40%		25.10%

						A		GHI		GHI		GHI		HI		I		K

		The desire for instant gratification drives a lot of my spending		822		545		411		134		142		102		131		194		350		1		342		251		265		76		402		157

				27.00%		26.90%		26.80%		27.50%		33.60%		30.70%		29.30%		19.50%		34.20%		20.00%		27.20%		24.90%		24.60%		14.40%		26.90%		18.80%

								I		I		CDI		I		I				J				PR		PR		PR				PR		P

		I think the whole system is rigged		640		460		352		108		88		86		81		227		231		2		274		211		220		82		336		161

				21.00%		22.70%		22.90%		22.20%		20.80%		25.90%		18.10%		22.80%		22.60%		40.00%		21.80%		20.90%		20.40%		15.60%		22.50%		19.30%

								GHI		HI		I		GHI		I								P		P		P				P

		Table 204

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q41. Have you ever claimed bankruptcy?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Yes		534		425		371		54		51		28		54		277		146		2		235		189		195		187		273		233

				17.60%		21.00%		24.20%		11.10%		12.10%		8.40%		12.10%		27.90%		14.30%		40.00%		18.70%		18.70%		18.10%		35.50%		18.30%		27.90%

						A		DEFGHI										K												MNOQR				MNOQ

		No		2507		1598		1165		433		372		304		393		717		878		3		1024		820		883		340		1221		603

				82.40%		79.00%		75.80%		88.90%		87.90%		91.60%		87.90%		72.10%		85.70%		60.00%		81.30%		81.30%		81.90%		64.50%		81.70%		72.10%

				B						C		C		C		C				J				PR		PR		PR				PR		P

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 205

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q42. Has the pandemic caused you to think about bankruptcy?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who did not claimed bankruptcy		2507		1598		1165		433		372		304		393		717		878		3**		1024		820		883		340		1221		603

		 

		Yes		322		190		134		56		65		28		62		108		82		0		135		114		141		42		163		76

				12.80%		11.90%		11.50%		12.90%		17.50%		9.20%		15.80%		15.10%		9.30%		- 		13.20%		13.90%		16.00%		12.40%		13.30%		12.60%

												CF				CF		K

		No		2185		1408		1031		377		307		276		331		609		796		3		889		706		742		298		1058		527

				87.20%		88.10%		88.50%		87.10%		82.50%		90.80%		84.20%		84.90%		90.70%		100.00%		86.80%		86.10%		84.00%		87.60%		86.70%		87.40%

								EG						EG						J

		Sigma		2507		1598		1165		433		372		304		393		717		878		3		1024		820		883		340		1221		603

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 206

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q43. How often in the past year have you talked to your child about finances?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		929		607		483		124		150		69		116		388		218		1		351		283		294		255		411		330

				30.50%		30.00%		31.40%		25.50%		35.50%		20.80%		26.00%		39.00%		21.30%		20.00%		27.90%		28.00%		27.30%		48.40%		27.50%		39.50%

								DFG				DFG						K												MNOQR				MNOQ

		  (6) Once a day or more		226		165		138		27		28		10		20		121		44		0		89		77		74		84		101		97

				7.40%		8.20%		9.00%		5.50%		6.60%		3.00%		4.50%		12.20%		4.30%		- 		7.10%		7.60%		6.90%		15.90%		6.80%		11.60%

								DFG				F						K												MNOQR				MNOQ

		  (5) Few times a week		703		442		345		97		122		59		96		267		174		1		262		206		220		171		310		233

				23.10%		21.80%		22.50%		19.90%		28.80%		17.80%		21.50%		26.90%		17.00%		20.00%		20.80%		20.40%		20.40%		32.40%		20.70%		27.90%

												CDFG						K												MNOQ				MNOQ

		(4) Once a week		506		339		261		78		60		53		64		184		155		0		217		163		190		92		260		147

				16.60%		16.80%		17.00%		16.00%		14.20%		16.00%		14.30%		18.50%		15.10%		- 		17.20%		16.20%		17.60%		17.50%		17.40%		17.60%

																		K

		(3) Few times a month		702		453		334		119		105		102		99		175		277		1		302		231		254		84		354		165

				23.10%		22.40%		21.70%		24.40%		24.80%		30.70%		22.10%		17.60%		27.10%		20.00%		24.00%		22.90%		23.60%		15.90%		23.70%		19.70%

														CDGHI						J				PR		P		PR				PR

		Bottom 2 Box (NET)		904		624		458		166		108		108		168		247		374		3		389		332		340		96		469		194

				29.70%		30.80%		29.80%		34.10%		25.50%		32.50%		37.60%		24.80%		36.50%		60.00%		30.90%		32.90%		31.50%		18.20%		31.40%		23.20%

								I		EI				EI		CEHI				J				PR		PR		PR				PR		P

		  (2) Once a month or less		567		426		312		114		69		74		99		168		255		3		272		236		232		57		332		121

				18.60%		21.10%		20.30%		23.40%		16.30%		22.30%		22.10%		16.90%		24.90%		60.00%		21.60%		23.40%		21.50%		10.80%		22.20%		14.50%

						A		I		EHI		I		EI		EI				J				PR		PR		PR				PR

		  (1) Never		337		198		146		52		39		34		69		79		119		0		117		96		108		39		137		73

				11.10%		9.80%		9.50%		10.70%		9.20%		10.20%		15.40%		7.90%		11.60%		- 		9.30%		9.50%		10.00%		7.40%		9.20%		8.70%

																CDEF				J

		Mean		3.4		3.4		3.5		3.3		3.6		3.2		3.2		3.8		3.1		2.8		3.4		3.4		3.4		4		3.4		3.8

								DFG				DFG						K												MNOQR				MNOQ

		Std. Dev.		1.5		1.5		1.5		1.4		1.5		1.3		1.5		1.5		1.4		1.3		1.4		1.5		1.4		1.5		1.4		1.5

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.6		0		0		0		0.1		0		0.1

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 207

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q44. How reluctant are you to discuss financial matters with your child?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1135		775		560		215		188		167		163		282		492		1		503		376		397		113		591		236

				37.30%		38.30%		36.50%		44.10%		44.40%		50.30%		36.50%		28.40%		48.00%		20.00%		40.00%		37.30%		36.80%		21.40%		39.60%		28.20%

								I		CGI		CGI		CGHI		I				J				PR		PR		PR				PR		P

		  (5) Not at all reluctant		513		351		245		106		94		74		67		125		226		0		214		154		160		52		243		101

				16.90%		17.40%		16.00%		21.80%		22.20%		22.30%		15.00%		12.60%		22.10%		- 		17.00%		15.30%		14.80%		9.90%		16.30%		12.10%

										CGI		CGI		CGI						J				PR		PR		P				PR

		  (4) Not very reluctant		622		424		315		109		94		93		96		157		266		1		289		222		237		61		348		135

				20.50%		21.00%		20.50%		22.40%		22.20%		28.00%		21.50%		15.80%		26.00%		20.00%		23.00%		22.00%		22.00%		11.60%		23.30%		16.10%

								I		I		I		CGHI		I				J				PR		PR		PR				PR		P

		(3) Somewhat reluctant		823		523		388		135		101		105		134		209		313		1		348		286		311		115		415		206

				27.10%		25.90%		25.30%		27.70%		23.90%		31.60%		30.00%		21.00%		30.60%		20.00%		27.60%		28.30%		28.80%		21.80%		27.80%		24.60%

														CE		CE				J				P		P		PR				P

		Bottom 2 Box (NET)		1083		725		588		137		134		60		150		503		219		3		408		347		370		299		488		394

				35.60%		35.80%		38.30%		28.10%		31.70%		18.10%		33.60%		50.60%		21.40%		60.00%		32.40%		34.40%		34.30%		56.70%		32.70%		47.10%

								DEFH		F		F				F		K												MNOQR				MNOQ

		  (2) Very reluctant		594		364		290		74		77		39		80		236		126		2		232		193		215		118		284		183

				19.50%		18.00%		18.90%		15.20%		18.20%		11.70%		17.90%		23.70%		12.30%		40.00%		18.40%		19.10%		19.90%		22.40%		19.00%		21.90%

								F				F				F		K

		  (1) Extremely reluctant		489		361		298		63		57		21		70		267		93		1		176		154		155		181		204		211

				16.10%		17.80%		19.40%		12.90%		13.50%		6.30%		15.70%		26.90%		9.10%		20.00%		14.00%		15.30%		14.40%		34.30%		13.70%		25.20%

								DEFHI		F		F				F		K												MNOQR				MNOQ

		  Mean		3		3		2.9		3.2		3.2		3.5		3		2.6		3.4		2.4		3.1		3		3		2.4		3.1		2.7

								I		CGI		CGI		CDEGHI		I				J				PR		PR		PR				PR		P

		  Std. Dev.		1.3		1.3		1.3		1.3		1.3		1.1		1.3		1.4		1.2		1.1		1.3		1.3		1.3		1.3		1.3		1.3

		  Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.5		0		0		0		0.1		0		0

		  Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 208

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q45R1. How important is it to discuss the following with your child?

		Saving money and spending wisely

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2605		1730		1324		406		362		295		388		857		870		3		1098		863		931		452		1289		718

				85.70%		85.50%		86.20%		83.40%		85.60%		88.90%		86.80%		86.20%		85.00%		60.00%		87.20%		85.50%		86.40%		85.80%		86.30%		85.90%

								I						DHI		I

		  (5) Very important		1683		1104		830		274		268		193		272		549		553		2		692		528		589		285		810		466

				55.30%		54.60%		54.00%		56.30%		63.40%		58.10%		60.90%		55.20%		54.00%		40.00%		55.00%		52.30%		54.60%		54.10%		54.20%		55.70%

										I		CDHI		I		CI

		  (4) Important		922		626		494		132		94		102		116		308		317		1		406		335		342		167		479		252

				30.30%		30.90%		32.20%		27.10%		22.20%		30.70%		26.00%		31.00%		31.00%		20.00%		32.20%		33.20%		31.70%		31.70%		32.10%		30.10%

								DEG						E

		(3) Somewhat important		337		233		171		62		43		30		47		103		129		1		126		115		117		65		162		98

				11.10%		11.50%		11.10%		12.70%		10.20%		9.00%		10.50%		10.40%		12.60%		20.00%		10.00%		11.40%		10.90%		12.30%		10.80%		11.70%

		Bottom 2 Box (NET)		99		60		41		19		18		7		12		34		25		1		35		31		30		10		43		20

				3.30%		3.00%		2.70%		3.90%		4.30%		2.10%		2.70%		3.40%		2.40%		20.00%		2.80%		3.10%		2.80%		1.90%		2.90%		2.40%

		  (2) Not very important		70		42		31		11		11		5		6		27		14		1		25		22		22		6		32		15

				2.30%		2.10%		2.00%		2.30%		2.60%		1.50%		1.30%		2.70%		1.40%		20.00%		2.00%		2.20%		2.00%		1.10%		2.10%		1.80%

																		K

		  (1) Not at all important		29		18		10		8		7		2		6		7		11		0		10		9		8		4		11		5

				1.00%		0.90%		0.70%		1.60%		1.70%		0.60%		1.30%		0.70%		1.10%		- 		0.80%		0.90%		0.70%		0.80%		0.70%		0.60%

										C		C

		Mean		4.4		4.4		4.4		4.3		4.4		4.4		4.4		4.4		4.4		3.8		4.4		4.3		4.4		4.4		4.4		4.4

								I				I		HI		HI

		Std. Dev.		0.8		0.8		0.8		0.9		0.9		0.8		0.8		0.8		0.8		1.3		0.8		0.8		0.8		0.8		0.8		0.8

		Std. Err.		0		0		0		0		0		0		0		0		0		0.6		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 209

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q45R2. How important is it to discuss the following with your child?

		Setting financial goals

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2493		1664		1264		400		352		277		365		843		819		2		1049		839		899		449		1231		699

				82.00%		82.30%		82.30%		82.10%		83.20%		83.40%		81.70%		84.80%		80.00%		40.00%		83.30%		83.20%		83.40%		85.20%		82.40%		83.60%

																		K

		  (5) Very important		1424		938		705		233		228		144		220		489		448		1		566		460		495		259		670		393

				46.80%		46.40%		45.90%		47.80%		53.90%		43.40%		49.20%		49.20%		43.80%		20.00%		45.00%		45.60%		45.90%		49.10%		44.80%		47.00%

												CFI						K

		  (4) Important		1069		726		559		167		124		133		145		354		371		1		483		379		404		190		561		306

				35.20%		35.90%		36.40%		34.30%		29.30%		40.10%		32.40%		35.60%		36.20%		20.00%		38.40%		37.60%		37.50%		36.10%		37.60%		36.60%

								E						EG

		(3) Somewhat important		433		282		214		68		52		43		68		116		163		3		168		139		141		69		212		114

				14.20%		13.90%		13.90%		14.00%		12.30%		13.00%		15.20%		11.70%		15.90%		60.00%		13.30%		13.80%		13.10%		13.10%		14.20%		13.60%

																				J

		Bottom 2 Box (NET)		115		77		58		19		19		12		14		35		42		0		42		31		38		9		51		23

				3.80%		3.80%		3.80%		3.90%		4.50%		3.60%		3.10%		3.50%		4.10%		- 		3.30%		3.10%		3.50%		1.70%		3.40%		2.80%

																												P				P

		  (2) Not very important		73		47		38		9		9		9		6		22		25		0		26		19		24		4		32		13

				2.40%		2.30%		2.50%		1.80%		2.10%		2.70%		1.30%		2.20%		2.40%		- 		2.10%		1.90%		2.20%		0.80%		2.10%		1.60%

																												P				P

		  (1) Not at all important		42		30		20		10		10		3		8		13		17		0		16		12		14		5		19		10

				1.40%		1.50%		1.30%		2.10%		2.40%		0.90%		1.80%		1.30%		1.70%		- 		1.30%		1.20%		1.30%		0.90%		1.30%		1.20%

		Mean		4.2		4.2		4.2		4.2		4.3		4.2		4.3		4.3		4.2		3.6		4.2		4.2		4.2		4.3		4.2		4.3

																		K												Q

		Std. Dev.		0.9		0.9		0.9		0.9		0.9		0.8		0.9		0.9		0.9		0.9		0.9		0.8		0.9		0.8		0.9		0.8

		Std. Err.		0		0		0		0		0		0		0		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 210

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q45R3. How important is it to discuss the following with your child?

		Family finances

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2142		1412		1072		340		303		241		311		782		628		2		861		691		755		429		1019		651

				70.40%		69.80%		69.80%		69.80%		71.60%		72.60%		69.60%		78.70%		61.30%		40.00%		68.40%		68.50%		70.00%		81.40%		68.20%		77.90%

																		K												MNOQ				MNOQ

		  (5) Very important		1177		764		578		186		193		124		177		436		327		1		458		362		398		251		532		364

				38.70%		37.80%		37.60%		38.20%		45.60%		37.30%		39.60%		43.90%		31.90%		20.00%		36.40%		35.90%		36.90%		47.60%		35.60%		43.50%

								H		H		CDFH				H		K												MNOQ				MNOQ

		  (4) Important		965		648		494		154		110		117		134		346		301		1		403		329		357		178		487		287

				31.70%		32.00%		32.20%		31.60%		26.00%		35.20%		30.00%		34.80%		29.40%		20.00%		32.00%		32.60%		33.10%		33.80%		32.60%		34.30%

								E						E				K

		(3) Somewhat important		596		393		302		91		73		65		93		141		249		3		267		221		213		75		315		127

				19.60%		19.40%		19.70%		18.70%		17.30%		19.60%		20.80%		14.20%		24.30%		60.00%		21.20%		21.90%		19.80%		14.20%		21.10%		15.20%

																				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		303		218		162		56		47		26		43		71		147		0		131		97		110		23		160		58

				10.00%		10.80%		10.50%		11.50%		11.10%		7.80%		9.60%		7.10%		14.40%		- 		10.40%		9.60%		10.20%		4.40%		10.70%		6.90%

																				J				PR		PR		PR				PR

		  (2) Not very important		212		148		115		33		30		22		27		45		103		0		94		70		77		19		113		38

				7.00%		7.30%		7.50%		6.80%		7.10%		6.60%		6.00%		4.50%		10.10%		- 		7.50%		6.90%		7.10%		3.60%		7.60%		4.50%

																				J				PR		PR		PR				PR

		  (1) Not at all important		91		70		47		23		17		4		16		26		44		0		37		27		33		4		47		20

				3.00%		3.50%		3.10%		4.70%		4.00%		1.20%		3.60%		2.60%		4.30%		- 		2.90%		2.70%		3.10%		0.80%		3.10%		2.40%

										FI		F				F				J				P		P		P				P		P

		Mean		4		3.9		3.9		3.9		4		4		4		4.1		3.7		3.6		3.9		3.9		3.9		4.2		3.9		4.1

												H		H				K												MNOQR				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.1		1		1.1		1		1.1		0.9		1.1		1		1.1		0.9		1.1		1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 211

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q45R4. How important is it to discuss the following with your child?

		Saving  for college

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2296		1532		1177		355		315		252		333		834		697		1		935		756		805		449		1112		687

				75.50%		75.70%		76.60%		72.90%		74.50%		75.90%		74.50%		83.90%		68.10%		20.00%		74.30%		74.90%		74.70%		85.20%		74.40%		82.20%

								H		H		H		H		H		K												MNOQ				MNOQ

		  (5) Very important		1271		839		628		211		200		147		197		456		382		1		509		396		438		245		591		378

				41.80%		41.50%		40.90%		43.30%		47.30%		44.30%		44.10%		45.90%		37.30%		20.00%		40.40%		39.20%		40.60%		46.50%		39.60%		45.20%

										H		CHI		H		H		K												MNOQ				MNOQ

		  (4) Important		1025		693		549		144		115		105		136		378		315		0		426		360		367		204		521		309

				33.70%		34.30%		35.70%		29.60%		27.20%		31.60%		30.40%		38.00%		30.80%		- 		33.80%		35.70%		34.00%		38.70%		34.90%		37.00%

								DEG										K												M

		(3) Somewhat important		531		343		256		87		71		65		78		108		232		3		235		190		198		63		275		116

				17.50%		17.00%		16.70%		17.90%		16.80%		19.60%		17.40%		10.90%		22.70%		60.00%		18.70%		18.80%		18.40%		12.00%		18.40%		13.90%

																				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		214		148		103		45		37		15		36		52		95		1		89		63		75		15		107		33

				7.00%		7.30%		6.70%		9.20%		8.70%		4.50%		8.10%		5.20%		9.30%		20.00%		7.10%		6.20%		7.00%		2.80%		7.20%		3.90%

										F		F				F				J				PR		PR		PR				PR

		  (2) Not very important		144		98		74		24		18		15		20		35		62		1		61		43		49		7		74		19

				4.70%		4.80%		4.80%		4.90%		4.30%		4.50%		4.50%		3.50%		6.10%		20.00%		4.80%		4.30%		4.50%		1.30%		5.00%		2.30%

																				J				PR		PR		PR				PR

		  (1) Not at all important		70		50		29		21		19		0		16		17		33		0		28		20		26		8		33		14

				2.30%		2.50%		1.90%		4.30%		4.50%		- 		3.60%		1.70%		3.20%		- 		2.20%		2.00%		2.40%		1.50%		2.20%		1.70%

								F		CF		CF				CF				J

		Mean		4.1		4.1		4.1		4		4.1		4.2		4.1		4.2		3.9		3.2		4.1		4.1		4.1		4.3		4		4.2

								H				H		H		H		K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1.1		1.1		0.9		1.1		0.9		1.1		1.1		1		1		1		0.8		1		0.9

		Std. Err.		0		0		0		0		0.1		0		0		0		0		0.5		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 212

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q45R5. How important is it to discuss the following with your child?

		Earning money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2548		1692		1283		409		361		286		375		846		843		3		1062		849		900		453		1251		706

				83.80%		83.60%		83.50%		84.00%		85.30%		86.10%		83.90%		85.10%		82.30%		60.00%		84.40%		84.10%		83.50%		86.00%		83.70%		84.40%

		  (5) Very important		1490		964		715		249		252		157		240		482		480		2		596		465		514		262		704		417

				49.00%		47.70%		46.50%		51.10%		59.60%		47.30%		53.70%		48.50%		46.90%		40.00%		47.30%		46.10%		47.70%		49.70%		47.10%		49.90%

												CDFI				CI

		  (4) Important		1058		728		568		160		109		129		135		364		363		1		466		384		386		191		547		289

				34.80%		36.00%		37.00%		32.90%		25.80%		38.90%		30.20%		36.60%		35.40%		20.00%		37.00%		38.10%		35.80%		36.20%		36.60%		34.60%

								EG		E				EG

		(3) Somewhat important		401		265		204		61		48		41		60		111		152		2		165		135		145		63		199		101

				13.20%		13.10%		13.30%		12.50%		11.30%		12.30%		13.40%		11.20%		14.80%		40.00%		13.10%		13.40%		13.50%		12.00%		13.30%		12.10%

																				J

		Bottom 2 Box (NET)		92		66		49		17		14		5		12		37		29		0		32		25		33		11		44		29

				3.00%		3.30%		3.20%		3.50%		3.30%		1.50%		2.70%		3.70%		2.80%		- 		2.50%		2.50%		3.10%		2.10%		2.90%		3.50%

		  (2) Not very important		62		44		32		12		7		5		7		26		18		0		20		18		23		7		30		20

				2.00%		2.20%		2.10%		2.50%		1.70%		1.50%		1.60%		2.60%		1.80%		- 		1.60%		1.80%		2.10%		1.30%		2.00%		2.40%

		  (1) Not at all important		30		22		17		5		7		0		5		11		11		0		12		7		10		4		14		9

				1.00%		1.10%		1.10%		1.00%		1.70%		- 		1.10%		1.10%		1.10%		- 		1.00%		0.70%		0.90%		0.80%		0.90%		1.10%

												F

		Mean		4.3		4.3		4.3		4.3		4.4		4.3		4.3		4.3		4.3		4		4.3		4.3		4.3		4.3		4.3		4.3

												CI

		Std. Dev.		0.8		0.8		0.8		0.9		0.9		0.7		0.8		0.8		0.8		1		0.8		0.8		0.8		0.8		0.8		0.9

		Std. Err.		0		0		0		0		0		0		0		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 213

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q45R6. How important is it to discuss the following with your child?

		Manage their own money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2581		1717		1314		403		369		275		377		865		848		4		1084		854		923		449		1279		712

				84.90%		84.90%		85.50%		82.80%		87.20%		82.80%		84.30%		87.00%		82.80%		80.00%		86.10%		84.60%		85.60%		85.20%		85.60%		85.20%

																		K

		  (5) Very important		1573		1020		769		251		260		162		257		492		526		2		640		485		529		270		746		427

				51.70%		50.40%		50.10%		51.50%		61.50%		48.80%		57.50%		49.50%		51.40%		40.00%		50.80%		48.10%		49.10%		51.20%		49.90%		51.10%

												CDFHI				CFI

		  (4) Important		1008		697		545		152		109		113		120		373		322		2		444		369		394		179		533		285

				33.10%		34.50%		35.50%		31.20%		25.80%		34.00%		26.80%		37.50%		31.40%		40.00%		35.30%		36.60%		36.50%		34.00%		35.70%		34.10%

								EG						EG				K

		(3) Somewhat important		364		240		176		64		42		41		56		93		146		1		140		127		119		65		173		99

				12.00%		11.90%		11.50%		13.10%		9.90%		12.30%		12.50%		9.40%		14.30%		20.00%		11.10%		12.60%		11.00%		12.30%		11.60%		11.80%

																				J

		Bottom 2 Box (NET)		96		66		46		20		12		16		14		36		30		0		35		28		36		13		42		25

				3.20%		3.30%		3.00%		4.10%		2.80%		4.80%		3.10%		3.60%		2.90%		- 		2.80%		2.80%		3.30%		2.50%		2.80%		3.00%

		  (2) Not very important		61		41		30		11		2		15		9		22		19		0		24		21		29		6		30		13

				2.00%		2.00%		2.00%		2.30%		0.50%		4.50%		2.00%		2.20%		1.90%		- 		1.90%		2.10%		2.70%		1.10%		2.00%		1.60%

								E		E				CEGH		E												P

		  (1) Not at all important		35		25		16		9		10		1		5		14		11		0		11		7		7		7		12		12

				1.20%		1.20%		1.00%		1.80%		2.40%		0.30%		1.10%		1.40%		1.10%		- 		0.90%		0.70%		0.60%		1.30%		0.80%		1.40%

										F		CF

		Mean		4.3		4.3		4.3		4.3		4.4		4.3		4.4		4.3		4.3		4.2		4.3		4.3		4.3		4.3		4.3		4.3

												CDFI

		Std. Dev.		0.8		0.8		0.8		0.9		0.9		0.9		0.9		0.8		0.9		0.8		0.8		0.8		0.8		0.8		0.8		0.8

		Std. Err.		0		0		0		0		0		0		0		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 214

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q45R7. How important is it to discuss the following with your child?

		Maintaining a budget

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2494		1663		1269		394		354		275		356		835		826		2		1043		834		891		447		1228		698

				82.00%		82.20%		82.60%		80.90%		83.70%		82.80%		79.60%		84.00%		80.70%		40.00%		82.80%		82.70%		82.70%		84.80%		82.20%		83.50%

																		K

		  (5) Very important		1471		959		726		233		243		163		227		487		470		2		601		478		524		249		714		410

				48.40%		47.40%		47.30%		47.80%		57.40%		49.10%		50.80%		49.00%		45.90%		40.00%		47.70%		47.40%		48.60%		47.20%		47.80%		49.00%

												CDFGHI				I

		  (4) Important		1023		704		543		161		111		112		129		348		356		0		442		356		367		198		514		288

				33.60%		34.80%		35.40%		33.10%		26.20%		33.70%		28.90%		35.00%		34.80%		- 		35.10%		35.30%		34.00%		37.60%		34.40%		34.40%

								EG		E				E

		(3) Somewhat important		423		273		207		66		50		46		76		117		154		2		170		136		146		61		210		104

				13.90%		13.50%		13.50%		13.60%		11.80%		13.90%		17.00%		11.80%		15.00%		40.00%		13.50%		13.50%		13.50%		11.60%		14.10%		12.40%

																E				J

		Bottom 2 Box (NET)		124		87		60		27		19		11		15		42		44		1		46		39		41		19		56		34

				4.10%		4.30%		3.90%		5.50%		4.50%		3.30%		3.40%		4.20%		4.30%		20.00%		3.70%		3.90%		3.80%		3.60%		3.70%		4.10%

		  (2) Not very important		88		65		48		17		7		10		7		32		32		1		33		31		30		16		42		26

				2.90%		3.20%		3.10%		3.50%		1.70%		3.00%		1.60%		3.20%		3.10%		20.00%		2.60%		3.10%		2.80%		3.00%		2.80%		3.10%

		  (1) Not at all important		36		22		12		10		12		1		8		10		12		0		13		8		11		3		14		8

				1.20%		1.10%		0.80%		2.10%		2.80%		0.30%		1.80%		1.00%		1.20%		- 		1.00%		0.80%		1.00%		0.60%		0.90%		1.00%

										CF		CF

		Mean		4.3		4.2		4.3		4.2		4.3		4.3		4.3		4.3		4.2		3.6		4.3		4.3		4.3		4.3		4.3		4.3

												DI

		Std. Dev.		0.9		0.9		0.9		0.9		0.9		0.8		0.9		0.9		0.9		1.3		0.9		0.9		0.9		0.8		0.9		0.9

		Std. Err.		0		0		0		0		0		0		0		0		0		0.6		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 215

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q45_1. How important is it to discuss the following with your child?

		Summary Table of Top-2-Box -Very Important/Important

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money and spending wisely		2605		1730		1324		406		362		295		388		857		870		3		1098		863		931		452		1289		718

				85.70%		85.50%		86.20%		83.40%		85.60%		88.90%		86.80%		86.20%		85.00%		60.00%		87.20%		85.50%		86.40%		85.80%		86.30%		85.90%

								I						DHI		I

		Setting financial goals		2493		1664		1264		400		352		277		365		843		819		2		1049		839		899		449		1231		699

				82.00%		82.30%		82.30%		82.10%		83.20%		83.40%		81.70%		84.80%		80.00%		40.00%		83.30%		83.20%		83.40%		85.20%		82.40%		83.60%

																		K

		Family finances		2142		1412		1072		340		303		241		311		782		628		2		861		691		755		429		1019		651

				70.40%		69.80%		69.80%		69.80%		71.60%		72.60%		69.60%		78.70%		61.30%		40.00%		68.40%		68.50%		70.00%		81.40%		68.20%		77.90%

																		K												MNOQ				MNOQ

		Saving  for college		2296		1532		1177		355		315		252		333		834		697		1		935		756		805		449		1112		687

				75.50%		75.70%		76.60%		72.90%		74.50%		75.90%		74.50%		83.90%		68.10%		20.00%		74.30%		74.90%		74.70%		85.20%		74.40%		82.20%

								H		H		H		H		H		K												MNOQ				MNOQ

		Earning money		2548		1692		1283		409		361		286		375		846		843		3		1062		849		900		453		1251		706

				83.80%		83.60%		83.50%		84.00%		85.30%		86.10%		83.90%		85.10%		82.30%		60.00%		84.40%		84.10%		83.50%		86.00%		83.70%		84.40%

		Manage their own money		2581		1717		1314		403		369		275		377		865		848		4		1084		854		923		449		1279		712

				84.90%		84.90%		85.50%		82.80%		87.20%		82.80%		84.30%		87.00%		82.80%		80.00%		86.10%		84.60%		85.60%		85.20%		85.60%		85.20%

																		K

		Maintaining a budget		2494		1663		1269		394		354		275		356		835		826		2		1043		834		891		447		1228		698

				82.00%		82.20%		82.60%		80.90%		83.70%		82.80%		79.60%		84.00%		80.70%		40.00%		82.80%		82.70%		82.70%		84.80%		82.20%		83.50%

																		K

		Table 216

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q45_2. How important is it to discuss the following with your child?

		Summary Table of Bottom 2 Box- Not Very Important/Not at all Important

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money and spending wisely		99		60		41		19		18		7		12		34		25		1		35		31		30		10		43		20

				3.30%		3.00%		2.70%		3.90%		4.30%		2.10%		2.70%		3.40%		2.40%		20.00%		2.80%		3.10%		2.80%		1.90%		2.90%		2.40%

		Setting financial goals		115		77		58		19		19		12		14		35		42		0		42		31		38		9		51		23

				3.80%		3.80%		3.80%		3.90%		4.50%		3.60%		3.10%		3.50%		4.10%		- 		3.30%		3.10%		3.50%		1.70%		3.40%		2.80%

																												P				P

		Family finances		303		218		162		56		47		26		43		71		147		0		131		97		110		23		160		58

				10.00%		10.80%		10.50%		11.50%		11.10%		7.80%		9.60%		7.10%		14.40%		- 		10.40%		9.60%		10.20%		4.40%		10.70%		6.90%

																				J				PR		PR		PR				PR

		Saving  for college		214		148		103		45		37		15		36		52		95		1		89		63		75		15		107		33

				7.00%		7.30%		6.70%		9.20%		8.70%		4.50%		8.10%		5.20%		9.30%		20.00%		7.10%		6.20%		7.00%		2.80%		7.20%		3.90%

										F		F				F				J				PR		PR		PR				PR

		Earning money		92		66		49		17		14		5		12		37		29		0		32		25		33		11		44		29

				3.00%		3.30%		3.20%		3.50%		3.30%		1.50%		2.70%		3.70%		2.80%		- 		2.50%		2.50%		3.10%		2.10%		2.90%		3.50%

		Manage their own money		96		66		46		20		12		16		14		36		30		0		35		28		36		13		42		25

				3.20%		3.30%		3.00%		4.10%		2.80%		4.80%		3.10%		3.60%		2.90%		- 		2.80%		2.80%		3.30%		2.50%		2.80%		3.00%

		Maintaining a budget		124		87		60		27		19		11		15		42		44		1		46		39		41		19		56		34

				4.10%		4.30%		3.90%		5.50%		4.50%		3.30%		3.40%		4.20%		4.30%		20.00%		3.70%		3.90%		3.80%		3.60%		3.70%		4.10%

		Table 217

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q46R1. How often are you discussing the following with your child?

		Saving money and spending wisely

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2142		1378		1042		336		318		228		325		738		638		2		857		683		743		404		1013		616

				70.40%		68.10%		67.80%		69.00%		75.20%		68.70%		72.70%		74.20%		62.30%		40.00%		68.10%		67.70%		68.90%		76.70%		67.80%		73.70%

												CDF						K												MNOQ				MNOQ

		  (5) Always		1107		687		517		170		193		115		162		389		297		1		409		311		359		224		483		343

				36.40%		34.00%		33.70%		34.90%		45.60%		34.60%		36.20%		39.10%		29.00%		20.00%		32.50%		30.80%		33.30%		42.50%		32.30%		41.00%

												CDFGH						K												MNOQ				MNOQ

		  (4) Frequently		1035		691		525		166		125		113		163		349		341		1		448		372		384		180		530		273

				34.00%		34.20%		34.20%		34.10%		29.60%		34.00%		36.50%		35.10%		33.30%		20.00%		35.60%		36.90%		35.60%		34.20%		35.50%		32.70%

																E

		(3) Occasionally		685		491		376		115		76		86		96		183		307		1		321		252		253		96		377		169

				22.50%		24.30%		24.50%		23.60%		18.00%		25.90%		21.50%		18.40%		30.00%		20.00%		25.50%		25.00%		23.50%		18.20%		25.20%		20.20%

								EH		E				EH						J				PR		PR		P				PR

		Bottom 2 Box (NET)		214		154		118		36		29		18		26		73		79		2		81		74		82		27		104		51

				7.00%		7.60%		7.70%		7.40%		6.90%		5.40%		5.80%		7.30%		7.70%		40.00%		6.40%		7.30%		7.60%		5.10%		7.00%		6.10%

								I

		  (2) Rarely		136		97		79		18		13		14		16		46		49		2		51		46		54		18		67		34

				4.50%		4.80%		5.10%		3.70%		3.10%		4.20%		3.60%		4.60%		4.80%		40.00%		4.10%		4.60%		5.00%		3.40%		4.50%		4.10%

		  (1) Never		78		57		39		18		16		4		10		27		30		0		30		28		28		9		37		17

				2.60%		2.80%		2.50%		3.70%		3.80%		1.20%		2.20%		2.70%		2.90%		- 		2.40%		2.80%		2.60%		1.70%		2.50%		2.00%

										FI		FI

		Mean		4		3.9		3.9		3.9		4.1		4		4		4		3.8		3.2		3.9		3.9		3.9		4.1		3.9		4.1

												CDH						K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1		1		0.9		1		1		1		1.3		1		1		1		0.9		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0		0		0		0.6		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 218

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q46R2. How often are you discussing the following with your child?

		Setting financial goals

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1877		1236		945		291		275		185		273		716		520		0		756		608		679		381		906		587

				61.70%		61.10%		61.50%		59.80%		65.00%		55.70%		61.10%		72.00%		50.80%		- 		60.00%		60.30%		63.00%		72.30%		60.60%		70.20%

												F						K												MNOQ				MNOQ

		  (5) Always		963		628		470		158		167		91		136		378		250		0		367		289		328		220		436		325

				31.70%		31.00%		30.60%		32.40%		39.50%		27.40%		30.40%		38.00%		24.40%		- 		29.20%		28.60%		30.40%		41.70%		29.20%		38.90%

												CDFGH						K												MNOQ				MNOQ

		  (4) Frequently		914		608		475		133		108		94		137		338		270		0		389		319		351		161		470		262

				30.10%		30.10%		30.90%		27.30%		25.50%		28.30%		30.60%		34.00%		26.40%		- 		30.90%		31.60%		32.60%		30.60%		31.50%		31.30%

								E										K

		(3) Occasionally		817		544		407		137		97		111		125		190		350		4		360		289		283		103		415		167

				26.90%		26.90%		26.50%		28.10%		22.90%		33.40%		28.00%		19.10%		34.20%		80.00%		28.60%		28.60%		26.30%		19.50%		27.80%		20.00%

														CE						J				PR		PR		PR				PR

		Bottom 2 Box (NET)		347		243		184		59		51		36		49		88		154		1		143		112		116		43		173		82

				11.40%		12.00%		12.00%		12.10%		12.10%		10.80%		11.00%		8.90%		15.00%		20.00%		11.40%		11.10%		10.80%		8.20%		11.60%		9.80%

								I		I		I		I		I				J				P								P

		  (2) Rarely		239		164		127		37		35		26		29		58		105		1		104		81		84		30		126		55

				7.90%		8.10%		8.30%		7.60%		8.30%		7.80%		6.50%		5.80%		10.30%		20.00%		8.30%		8.00%		7.80%		5.70%		8.40%		6.60%

								I		I		I		I						J												P

		  (1) Never		108		79		57		22		16		10		20		30		49		0		39		31		32		13		47		27

				3.60%		3.90%		3.70%		4.50%		3.80%		3.00%		4.50%		3.00%		4.80%		- 		3.10%		3.10%		3.00%		2.50%		3.10%		3.20%

								I		I		I				I				J

		Mean		3.8		3.8		3.8		3.8		3.9		3.7		3.8		4		3.6		2.8		3.7		3.7		3.8		4		3.8		4

												CFH						K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.1		1		1.1		1		1.1		0.4		1.1		1.1		1.1		1		1.1		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.2		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 219

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q46R3. How often are you discussing the following with your child?

		Family finances

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1573		1052		810		242		222		139		208		638		413		1		624		505		556		372		750		542

				51.70%		52.00%		52.70%		49.70%		52.50%		41.90%		46.50%		64.20%		40.30%		20.00%		49.60%		50.00%		51.60%		70.60%		50.20%		64.80%

								FGH		F		FH						K												MNOQR				MNOQ

		  (5) Always		775		519		401		118		114		73		104		325		194		0		299		237		262		202		355		282

				25.50%		25.70%		26.10%		24.20%		27.00%		22.00%		23.30%		32.70%		18.90%		- 		23.70%		23.50%		24.30%		38.30%		23.80%		33.70%

								H		H		H				H		K												MNOQ				MNOQ

		  (4) Frequently		798		533		409		124		108		66		104		313		219		1		325		268		294		170		395		260

				26.20%		26.30%		26.60%		25.50%		25.50%		19.90%		23.30%		31.50%		21.40%		20.00%		25.80%		26.60%		27.30%		32.30%		26.40%		31.10%

								F										K												MNOQ				MNQ

		(3) Occasionally		835		525		388		137		106		124		148		211		312		2		362		293		307		101		420		179

				27.50%		26.00%		25.30%		28.10%		25.10%		37.30%		33.10%		21.20%		30.50%		40.00%		28.80%		29.00%		28.50%		19.20%		28.10%		21.40%

								I		I				CDEI		CEI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		633		446		338		108		95		69		91		145		299		2		273		211		215		54		324		115

				20.80%		22.00%		22.00%		22.20%		22.50%		20.80%		20.40%		14.60%		29.20%		40.00%		21.70%		20.90%		19.90%		10.20%		21.70%		13.80%

								I		I		I		I		I				J				PR		PR		PR				PR

		  (2) Rarely		418		292		225		67		56		49		57		88		202		2		187		150		145		35		220		68

				13.70%		14.40%		14.60%		13.80%		13.20%		14.80%		12.80%		8.90%		19.70%		40.00%		14.90%		14.90%		13.50%		6.60%		14.70%		8.10%

								I		I				I						J				PR		PR		PR				PR

		  (1) Never		215		154		113		41		39		20		34		57		97		0		86		61		70		19		104		47

				7.10%		7.60%		7.40%		8.40%		9.20%		6.00%		7.60%		5.70%		9.50%		- 		6.80%		6.00%		6.50%		3.60%		7.00%		5.60%

								I		I		I				I				J				P		P		P				P

		Mean		3.5		3.5		3.5		3.4		3.5		3.4		3.4		3.8		3.2		2.8		3.4		3.5		3.5		4		3.5		3.8

								H										K												MNOQR				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.2		1.3		1.2		1.2		1.2		1.2		0.8		1.2		1.2		1.2		1.1		1.2		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 220

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q46R4. How often are you discussing the following with your child?

		Saving for college

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1674		1096		849		247		231		174		225		676		419		1		657		532		585		370		787		543

				55.00%		54.20%		55.30%		50.70%		54.60%		52.40%		50.30%		68.00%		40.90%		20.00%		52.20%		52.70%		54.30%		70.20%		52.70%		65.00%

								H										K												MNOQR				MNOQ

		  (5) Always		846		541		429		112		117		79		121		334		207		0		322		253		282		200		374		279

				27.80%		26.70%		27.90%		23.00%		27.70%		23.80%		27.10%		33.60%		20.20%		- 		25.60%		25.10%		26.20%		38.00%		25.00%		33.40%

								DH										K												MNOQ				MNOQ

		  (4) Frequently		828		555		420		135		114		95		104		342		212		1		335		279		303		170		413		264

				27.20%		27.40%		27.30%		27.70%		27.00%		28.60%		23.30%		34.40%		20.70%		20.00%		26.60%		27.70%		28.10%		32.30%		27.60%		31.60%

																		K												MQ				MQ

		(3) Occasionally		820		542		402		140		106		106		141		196		343		3		344		287		292		104		408		189

				27.00%		26.80%		26.20%		28.70%		25.10%		31.90%		31.50%		19.70%		33.50%		60.00%		27.30%		28.40%		27.10%		19.70%		27.30%		22.60%

								I		I				CEI		CEI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		547		385		285		100		86		52		81		122		262		1		258		190		201		53		299		104

				18.00%		19.00%		18.60%		20.50%		20.30%		15.70%		18.10%		12.30%		25.60%		20.00%		20.50%		18.80%		18.60%		10.10%		20.00%		12.40%

								I		I		I		I		I				J				PR		PR		PR				PR

		  (2) Rarely		362		259		201		58		48		37		48		81		177		1		187		139		140		39		214		73

				11.90%		12.80%		13.10%		11.90%		11.30%		11.10%		10.70%		8.10%		17.30%		20.00%		14.90%		13.80%		13.00%		7.40%		14.30%		8.70%

								I												J				PR		PR		PR				PR

		  (1) Never		185		126		84		42		38		15		33		41		85		0		71		51		61		14		85		31

				6.10%		6.20%		5.50%		8.60%		9.00%		4.50%		7.40%		4.10%		8.30%		- 		5.60%		5.10%		5.70%		2.70%		5.70%		3.70%

								I		CFI		CFI				I				J				PR		P		PR				PR

		Mean		3.6		3.6		3.6		3.4		3.5		3.6		3.5		3.9		3.3		3		3.5		3.5		3.6		4		3.5		3.8

								DH										K												MNOQR				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.2		1.3		1.1		1.2		1.1		1.2		0.7		1.2		1.2		1.2		1.1		1.2		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.3		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 221

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q46R5. How often are you discussing the following with your child?

		Earning money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1948		1270		957		313		300		188		283		694		572		4		787		621		690		388		928		589

				64.10%		62.80%		62.30%		64.30%		70.90%		56.60%		63.30%		69.80%		55.90%		80.00%		62.50%		61.50%		64.00%		73.60%		62.10%		70.50%

										F		CDFG						K												MNOQ				MNOQ

		  (5) Always		1004		631		466		165		182		92		153		341		290		0		375		296		338		208		441		313

				33.00%		31.20%		30.30%		33.90%		43.00%		27.70%		34.20%		34.30%		28.30%		- 		29.80%		29.30%		31.40%		39.50%		29.50%		37.40%

												CDFGH						K												MNOQ				MNOQ

		  (4) Frequently		944		639		491		148		118		96		130		353		282		4		412		325		352		180		487		276

				31.00%		31.60%		32.00%		30.40%		27.90%		28.90%		29.10%		35.50%		27.50%		80.00%		32.70%		32.20%		32.70%		34.20%		32.60%		33.00%

																		K

		(3) Occasionally		801		538		418		120		84		113		117		199		338		1		360		292		286		99		421		167

				26.30%		26.60%		27.20%		24.60%		19.90%		34.00%		26.20%		20.00%		33.00%		20.00%		28.60%		28.90%		26.50%		18.80%		28.20%		20.00%

								E						CDEGI		E				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		292		215		161		54		39		31		47		101		114		0		112		96		102		40		145		80

				9.60%		10.60%		10.50%		11.10%		9.20%		9.30%		10.50%		10.20%		11.10%		- 		8.90%		9.50%		9.50%		7.60%		9.70%		9.60%

								I		I		I		I		I

		  (2) Rarely		211		151		114		37		26		25		32		71		80		0		85		71		73		30		106		59

				6.90%		7.50%		7.40%		7.60%		6.10%		7.50%		7.20%		7.10%		7.80%		- 		6.80%		7.00%		6.80%		5.70%		7.10%		7.10%

								I		I		I		I		I

		  (1) Never		81		64		47		17		13		6		15		30		34		0		27		25		29		10		39		21

				2.70%		3.20%		3.10%		3.50%		3.10%		1.80%		3.40%		3.00%		3.30%		- 		2.10%		2.50%		2.70%		1.90%		2.60%		2.50%

										I

		Mean		3.8		3.8		3.8		3.8		4		3.7		3.8		3.9		3.7		3.8		3.8		3.8		3.8		4		3.8		4

												CDFG						K												MNOQ				MNOQ

		Std. Dev.		1		1.1		1.1		1.1		1.1		1		1.1		1		1.1		0.4		1		1		1		1		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0.1		0		0		0.2		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 222

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q46R6. How often are you discussing the following with your child?

		Manage their own money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2030		1319		997		322		315		201		298		721		594		4		822		653		721		392		979		604

				66.80%		65.20%		64.90%		66.10%		74.50%		60.50%		66.70%		72.50%		58.00%		80.00%		65.30%		64.70%		66.90%		74.40%		65.50%		72.20%

												CDFGH						K												MNOQ				MNOQ

		  (5) Always		982		646		487		159		172		99		135		361		285		0		371		292		331		227		439		330

				32.30%		31.90%		31.70%		32.60%		40.70%		29.80%		30.20%		36.30%		27.80%		- 		29.50%		28.90%		30.70%		43.10%		29.40%		39.50%

												CDFGH						K												MNOQ				MNOQ

		  (4) Frequently		1048		673		510		163		143		102		163		360		309		4		451		361		390		165		540		274

				34.50%		33.30%		33.20%		33.50%		33.80%		30.70%		36.50%		36.20%		30.20%		80.00%		35.80%		35.80%		36.20%		31.30%		36.10%		32.80%

																		K														P

		(3) Occasionally		733		518		406		112		69		97		108		189		328		1		335		271		266		99		391		166

				24.10%		25.60%		26.40%		23.00%		16.30%		29.20%		24.20%		19.00%		32.00%		20.00%		26.60%		26.90%		24.70%		18.80%		26.20%		19.90%

								EI		E				DEHI		EI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		278		186		133		53		39		34		41		84		102		0		102		85		91		36		124		66

				9.10%		9.20%		8.70%		10.90%		9.20%		10.20%		9.20%		8.50%		10.00%		- 		8.10%		8.40%		8.40%		6.80%		8.30%		7.90%

		  (2) Rarely		187		121		87		34		18		26		28		55		66		0		68		57		62		24		84		41

				6.10%		6.00%		5.70%		7.00%		4.30%		7.80%		6.30%		5.50%		6.40%		- 		5.40%		5.60%		5.80%		4.60%		5.60%		4.90%

														E

		  (1) Never		91		65		46		19		21		8		13		29		36		0		34		28		29		12		40		25

				3.00%		3.20%		3.00%		3.90%		5.00%		2.40%		2.90%		2.90%		3.50%		- 		2.70%		2.80%		2.70%		2.30%		2.70%		3.00%

												CI

		Mean		3.9		3.8		3.8		3.8		4		3.8		3.8		4		3.7		3.8		3.8		3.8		3.9		4.1		3.8		4

												CDFGH						K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1.1		1.1		1		1		1		1		0.4		1		1		1		1		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0		0		0		0.2		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 223

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q46R7. How often are you discussing the following with your child?

		Maintaining a budget

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1874		1194		911		283		287		187		270		693		498		3		737		592		659		371		872		568

				61.60%		59.00%		59.30%		58.10%		67.80%		56.30%		60.40%		69.70%		48.60%		60.00%		58.50%		58.70%		61.10%		70.40%		58.40%		67.90%

												CDFG						K												MNOQ				MNOQ

		  (5) Always		924		579		432		147		163		92		131		333		245		1		340		269		318		196		410		298

				30.40%		28.60%		28.10%		30.20%		38.50%		27.70%		29.30%		33.50%		23.90%		20.00%		27.00%		26.70%		29.50%		37.20%		27.40%		35.60%

												CDFGH						K												MNOQ				MNOQ

		  (4) Frequently		950		615		479		136		124		95		139		360		253		2		397		323		341		175		462		270

				31.20%		30.40%		31.20%		27.90%		29.30%		28.60%		31.10%		36.20%		24.70%		40.00%		31.50%		32.00%		31.60%		33.20%		30.90%		32.30%

																		K

		(3) Occasionally		794		567		430		137		81		106		122		205		361		1		366		295		292		113		433		185

				26.10%		28.00%		28.00%		28.10%		19.10%		31.90%		27.30%		20.60%		35.30%		20.00%		29.10%		29.20%		27.10%		21.40%		29.00%		22.10%

								EHI		EI				EHI		EI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		373		262		195		67		55		39		55		96		165		1		156		122		127		43		189		83

				12.30%		13.00%		12.70%		13.80%		13.00%		11.70%		12.30%		9.70%		16.10%		20.00%		12.40%		12.10%		11.80%		8.20%		12.70%		9.90%

										I										J				P		P		P				PR

		  (2) Rarely		253		177		137		40		37		26		31		63		113		1		112		88		88		28		133		50

				8.30%		8.70%		8.90%		8.20%		8.70%		7.80%		6.90%		6.30%		11.00%		20.00%		8.90%		8.70%		8.20%		5.30%		8.90%		6.00%

																				J				PR		PR		P				PR

		  (1) Never		120		85		58		27		18		13		24		33		52		0		44		34		39		15		56		33

				3.90%		4.20%		3.80%		5.50%		4.30%		3.90%		5.40%		3.30%		5.10%		- 		3.50%		3.40%		3.60%		2.80%		3.70%		3.90%

										I		I				I				J

		Mean		3.8		3.7		3.7		3.7		3.9		3.7		3.7		3.9		3.5		3.6		3.7		3.7		3.8		4		3.7		3.9

												CDFG						K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.1		1.1		1.1		1		1.1		1.1		1.1		1.1		1.1		1		1.1		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.5		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 224

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q46_1. How often are you discussing the following with your child?

		Summary Table of Top-2-Box -Always/Frequently

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money and spending wisely		2142		1378		1042		336		318		228		325		738		638		2		857		683		743		404		1013		616

				70.40%		68.10%		67.80%		69.00%		75.20%		68.70%		72.70%		74.20%		62.30%		40.00%		68.10%		67.70%		68.90%		76.70%		67.80%		73.70%

												CDF						K												MNOQ				MNOQ

		Setting financial goals		1877		1236		945		291		275		185		273		716		520		0		756		608		679		381		906		587

				61.70%		61.10%		61.50%		59.80%		65.00%		55.70%		61.10%		72.00%		50.80%		- 		60.00%		60.30%		63.00%		72.30%		60.60%		70.20%

												F						K												MNOQ				MNOQ

		Family finances		1573		1052		810		242		222		139		208		638		413		1		624		505		556		372		750		542

				51.70%		52.00%		52.70%		49.70%		52.50%		41.90%		46.50%		64.20%		40.30%		20.00%		49.60%		50.00%		51.60%		70.60%		50.20%		64.80%

								FGH		F		FH						K												MNOQR				MNOQ

		Saving for college		1674		1096		849		247		231		174		225		676		419		1		657		532		585		370		787		543

				55.00%		54.20%		55.30%		50.70%		54.60%		52.40%		50.30%		68.00%		40.90%		20.00%		52.20%		52.70%		54.30%		70.20%		52.70%		65.00%

								H										K												MNOQR				MNOQ

		Earning money		1948		1270		957		313		300		188		283		694		572		4		787		621		690		388		928		589

				64.10%		62.80%		62.30%		64.30%		70.90%		56.60%		63.30%		69.80%		55.90%		80.00%		62.50%		61.50%		64.00%		73.60%		62.10%		70.50%

										F		CDFG						K												MNOQ				MNOQ

		Manage their own money		2030		1319		997		322		315		201		298		721		594		4		822		653		721		392		979		604

				66.80%		65.20%		64.90%		66.10%		74.50%		60.50%		66.70%		72.50%		58.00%		80.00%		65.30%		64.70%		66.90%		74.40%		65.50%		72.20%

												CDFGH						K												MNOQ				MNOQ

		Maintaining a budget		1874		1194		911		283		287		187		270		693		498		3		737		592		659		371		872		568

				61.60%		59.00%		59.30%		58.10%		67.80%		56.30%		60.40%		69.70%		48.60%		60.00%		58.50%		58.70%		61.10%		70.40%		58.40%		67.90%

												CDFG						K												MNOQ				MNOQ

		Table 225

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q46_2. How often are you discussing the following with your child?

		Summary Table of Bottom 2 Box- Rarely/Never

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money and spending wisely		214		154		118		36		29		18		26		73		79		2		81		74		82		27		104		51

				7.00%		7.60%		7.70%		7.40%		6.90%		5.40%		5.80%		7.30%		7.70%		40.00%		6.40%		7.30%		7.60%		5.10%		7.00%		6.10%

								I

		Setting financial goals		347		243		184		59		51		36		49		88		154		1		143		112		116		43		173		82

				11.40%		12.00%		12.00%		12.10%		12.10%		10.80%		11.00%		8.90%		15.00%		20.00%		11.40%		11.10%		10.80%		8.20%		11.60%		9.80%

								I		I		I		I		I				J				P								P

		Family finances		633		446		338		108		95		69		91		145		299		2		273		211		215		54		324		115

				20.80%		22.00%		22.00%		22.20%		22.50%		20.80%		20.40%		14.60%		29.20%		40.00%		21.70%		20.90%		19.90%		10.20%		21.70%		13.80%

								I		I		I		I		I				J				PR		PR		PR				PR

		Saving for college		547		385		285		100		86		52		81		122		262		1		258		190		201		53		299		104

				18.00%		19.00%		18.60%		20.50%		20.30%		15.70%		18.10%		12.30%		25.60%		20.00%		20.50%		18.80%		18.60%		10.10%		20.00%		12.40%

								I		I		I		I		I				J				PR		PR		PR				PR

		Earning money		292		215		161		54		39		31		47		101		114		0		112		96		102		40		145		80

				9.60%		10.60%		10.50%		11.10%		9.20%		9.30%		10.50%		10.20%		11.10%		- 		8.90%		9.50%		9.50%		7.60%		9.70%		9.60%

								I		I		I		I		I

		Manage their own money		278		186		133		53		39		34		41		84		102		0		102		85		91		36		124		66

				9.10%		9.20%		8.70%		10.90%		9.20%		10.20%		9.20%		8.50%		10.00%		- 		8.10%		8.40%		8.40%		6.80%		8.30%		7.90%

		Maintaining a budget		373		262		195		67		55		39		55		96		165		1		156		122		127		43		189		83

				12.30%		13.00%		12.70%		13.80%		13.00%		11.70%		12.30%		9.70%		16.10%		20.00%		12.40%		12.10%		11.80%		8.20%		12.70%		9.90%

										I										J				P		P		P				PR

		Table 226

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q47. How much debt are you willing to take on personally to provide your kids with a college education?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		None		328		240		183		57		50		40		45		76		164		0		147		125		128		42		178		73

				10.80%		11.90%		11.90%		11.70%		11.80%		12.00%		10.10%		7.60%		16.00%		- 		11.70%		12.40%		11.90%		8.00%		11.90%		8.70%

								I		I		I		I		I				J				PR		PR		PR				PR

		(5) Less than $10,000		377		230		166		64		59		44		85		60		168		2		157		125		131		34		181		69

				12.40%		11.40%		10.80%		13.10%		13.90%		13.30%		19.00%		6.00%		16.40%		40.00%		12.50%		12.40%		12.20%		6.50%		12.10%		8.30%

										I		I		I		CDEFHI				J				PR		PR		PR				PR

		(17.5) $10,000 to $24,999		570		312		235		77		89		48		86		153		158		1		198		160		184		71		240		125

				18.70%		15.40%		15.30%		15.80%		21.00%		14.50%		19.20%		15.40%		15.40%		20.00%		15.70%		15.90%		17.10%		13.50%		16.10%		15.00%

				B								CDF				C

		(37.5) $25,000 to $49,999		572		376		273		103		73		65		75		216		159		1		231		192		211		105		284		169

				18.80%		18.60%		17.80%		21.10%		17.30%		19.60%		16.80%		21.70%		15.50%		20.00%		18.30%		19.00%		19.60%		19.90%		19.00%		20.20%

																		K

		(62.5) $50,000 to $74,999		362		253		207		46		43		35		38		167		85		1		148		127		123		92		179		130

				11.90%		12.50%		13.50%		9.40%		10.20%		10.50%		8.50%		16.80%		8.30%		20.00%		11.80%		12.60%		11.40%		17.50%		12.00%		15.60%

								DGH										K												MNOQ				MOQ

		(87.5) $75,000 to $99,999		299		255		219		36		20		29		31		182		73		0		144		105		102		124		159		150

				9.80%		12.60%		14.30%		7.40%		4.70%		8.70%		6.90%		18.30%		7.10%		- 		11.40%		10.40%		9.50%		23.50%		10.60%		17.90%

						A		DEFGHI		HI		I		EHI		HI		K												MNOQR				MNOQ

		Whatever it takes		533		357		253		104		89		71		87		140		217		0		234		175		199		59		273		120

				17.50%		17.60%		16.50%		21.40%		21.00%		21.40%		19.50%		14.10%		21.20%		- 		18.60%		17.30%		18.50%		11.20%		18.30%		14.40%

								I		CI		CI		CI		I				J				PR		P		PR				PR

		Mean		37.7		41.3		43		35.4		31.8		37.2		31.2		48.1		33.1		25.5		39.6		39.1		37.8		51.5		39.2		46.8

						A		DEFGHI		GH				EGHI				K												MNOQR				MNOQ

		Std. Dev.		27.1		28.3		28.8		25.8		24.2		27		26		27.7		26.9		24.6		28.1		27.5		26.9		28.6		27.6		28.5

		Std. Err.		0.6		0.8		0.9		1.4		1.4		1.8		1.5		1		1.1		11		0.9		1		1		1.4		0.9		1.1

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 227

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q48. How much debt are you willing to let your kids take on to get a college education?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		None		512		325		223		102		108		62		81		114		210		1		186		162		166		56		223		105

				16.80%		16.10%		14.50%		20.90%		25.50%		18.70%		18.10%		11.50%		20.50%		20.00%		14.80%		16.10%		15.40%		10.60%		14.90%		12.60%

								I		CI		CFGI		I		I				J				P		PR		P				P

		(5) Less than $10,000		536		318		239		79		81		56		116		97		220		1		221		174		192		49		260		102

				17.60%		15.70%		15.60%		16.20%		19.10%		16.90%		26.00%		9.80%		21.50%		20.00%		17.60%		17.20%		17.80%		9.30%		17.40%		12.20%

																CDEFHI				J				PR		PR		PR				PR

		(17.5) $10,000 to $24,999		549		330		255		75		70		60		65		158		171		1		218		168		189		76		259		130

				18.10%		16.30%		16.60%		15.40%		16.50%		18.10%		14.50%		15.90%		16.70%		20.00%		17.30%		16.70%		17.50%		14.40%		17.30%		15.60%

		(37.5) $25,000 to $49,999		481		348		269		79		63		49		58		209		137		2		206		171		186		102		254		159

				15.80%		17.20%		17.50%		16.20%		14.90%		14.80%		13.00%		21.00%		13.40%		40.00%		16.40%		16.90%		17.30%		19.40%		17.00%		19.00%

								GH		H		H		H		H		K

		(62.5) $50,000 to $74,999		330		238		199		39		27		26		30		175		63		0		139		112		104		111		161		142

				10.90%		11.80%		13.00%		8.00%		6.40%		7.80%		6.70%		17.60%		6.20%		- 		11.00%		11.10%		9.60%		21.10%		10.80%		17.00%

								DEFGH										K												MNOQ				MNOQ

		(87.5) $75,000 to $99,999		182		153		135		18		10		19		17		109		44		0		84		69		62		77		95		88

				6.00%		7.60%		8.80%		3.70%		2.40%		5.70%		3.80%		11.00%		4.30%		- 		6.70%		6.80%		5.80%		14.60%		6.40%		10.50%

						A		DEGHI						EHI				K												MNOQR				MNOQ

		Whatever it takes		451		311		216		95		64		60		80		132		179		0		205		153		179		56		242		110

				14.80%		15.40%		14.10%		19.50%		15.10%		18.10%		17.90%		13.30%		17.50%		- 		16.30%		15.20%		16.60%		10.60%		16.20%		13.20%

								I		CI		I		I		CI				J				P		P		PR				PR

		Mean		32.2		35.1		36.5		29.9		26.1		30.7		25.4		42.2		26.8		24.4		33		33.5		31.6		46		32.8		40.8

						A		DEFGHI		G				EG				K												MNOQR				MNOQ

		Std. Dev.		25.9		26.7		27.3		24		22.2		25.6		24.3		26.7		24.4		16		26.3		26.4		25.4		27.6		26		27.3

		Std. Err.		0.6		0.7		0.8		1.4		1.4		1.8		1.4		1		1		8		0.9		1		0.9		1.4		0.8		1.1

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 228

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q49R1. Please tell us how much you agree or disagree with the following statements.

		I wish I was more financially savvy

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1984		1274		956		318		273		199		303		687		584		3		794		667		725		382		950		575

				65.20%		63.00%		62.20%		65.30%		64.50%		59.90%		67.80%		69.10%		57.00%		60.00%		63.10%		66.10%		67.30%		72.50%		63.60%		68.80%

																CF		K										M		MNOQ				MQ

		  (5) 1 - Strongly Agree		998		654		504		150		139		75		143		377		275		2		403		319		360		240		467		328

				32.80%		32.30%		32.80%		30.80%		32.90%		22.60%		32.00%		37.90%		26.90%		40.00%		32.00%		31.60%		33.40%		45.50%		31.30%		39.20%

								F		F		F				F		K												MNOQR				MNOQ

		  (4) 2 - Agree		986		620		452		168		134		124		160		310		309		1		391		348		365		142		483		247

				32.40%		30.60%		29.40%		34.50%		31.70%		37.30%		35.80%		31.20%		30.20%		20.00%		31.10%		34.50%		33.90%		26.90%		32.30%		29.50%

										C				C		C										PR		PR				P

		(3) 3 - Neither Agree nor Disagree		644		434		322		112		99		87		91		167		266		1		282		221		239		81		333		146

				21.20%		21.50%		21.00%		23.00%		23.40%		26.20%		20.40%		16.80%		26.00%		20.00%		22.40%		21.90%		22.20%		15.40%		22.30%		17.50%

												I		CI						J				PR		PR		PR				PR

		Bottom 2 Box (NET)		413		315		258		57		51		46		53		140		174		1		183		121		114		64		211		115

				13.60%		15.60%		16.80%		11.70%		12.10%		13.90%		11.90%		14.10%		17.00%		20.00%		14.50%		12.00%		10.60%		12.10%		14.10%		13.80%

						A		DEGHI		I		I		I		I								O								O		O

		  (2) 4 - Disagree		265		197		163		34		30		31		35		88		108		1		122		78		73		37		138		71

				8.70%		9.70%		10.60%		7.00%		7.10%		9.30%		7.80%		8.90%		10.50%		20.00%		9.70%		7.70%		6.80%		7.00%		9.20%		8.50%

								DEHI																O								O

		  (1) 5 - Strongly Disagree		148		118		95		23		21		15		18		52		66		0		61		43		41		27		73		44

				4.90%		5.80%		6.20%		4.70%		5.00%		4.50%		4.00%		5.20%		6.40%		- 		4.80%		4.30%		3.80%		5.10%		4.90%		5.30%

								I		I		I		I		I

		Mean		3.8		3.7		3.7		3.8		3.8		3.6		3.8		3.9		3.6		3.8		3.8		3.8		3.9		4		3.8		3.9

										F		F				F		K										MQ		MNOQ				MQ

		Std. Dev.		1.1		1.2		1.2		1.1		1.1		1.1		1.1		1.2		1.2		1.3		1.1		1.1		1.1		1.2		1.1		1.2

		Std. Err.		0		0		0		0		0.1		0.1		0.1		0		0		0.6		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 229

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q49R2. Please tell us how much you agree or disagree with the following statements.

		I was not financially prepared for this pandemic

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1626		1025		781		244		220		138		245		551		470		4		659		546		629		313		774		472

				53.50%		50.70%		50.80%		50.10%		52.00%		41.60%		54.80%		55.40%		45.90%		80.00%		52.30%		54.10%		58.30%		59.40%		51.80%		56.50%

								F		F		F				F		K										MQ		MNQ				Q

		  (5) 1 - Strongly Agree		804		505		379		126		117		54		125		289		213		3		322		261		297		173		365		235

				26.40%		25.00%		24.70%		25.90%		27.70%		16.30%		28.00%		29.10%		20.80%		60.00%		25.60%		25.90%		27.60%		32.80%		24.40%		28.10%

								F		F		F				F		K												MNOQ

		  (4) 2 - Agree		822		520		402		118		103		84		120		262		257		1		337		285		332		140		409		237

				27.00%		25.70%		26.20%		24.20%		24.30%		25.30%		26.80%		26.40%		25.10%		20.00%		26.80%		28.20%		30.80%		26.60%		27.40%		28.30%

																												M

		(3) 3 - Neither Agree nor Disagree		619		407		287		120		99		83		107		170		237		0		267		222		240		89		317		143

				20.40%		20.10%		18.70%		24.60%		23.40%		25.00%		23.90%		17.10%		23.10%		- 		21.20%		22.00%		22.30%		16.90%		21.20%		17.10%

										CI		CI		CI		CI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		796		591		468		123		104		111		95		273		317		1		333		241		209		125		403		221

				26.20%		29.20%		30.50%		25.30%		24.60%		33.40%		21.30%		27.50%		31.00%		20.00%		26.40%		23.90%		19.40%		23.70%		27.00%		26.40%

						A		DEGHI		I		I		DEGHI		I								O		O				O		O		O

		  (2) 4 - Disagree		467		343		271		72		57		71		57		161		181		1		212		156		150		75		263		134

				15.40%		17.00%		17.60%		14.80%		13.50%		21.40%		12.80%		16.20%		17.70%		20.00%		16.80%		15.50%		13.90%		14.20%		17.60%		16.00%

								EGHI		I		I		DEGHI		I																O

		  (1) 5 - Strongly Disagree		329		248		197		51		47		40		38		112		136		0		121		85		59		50		140		87

				10.80%		12.30%		12.80%		10.50%		11.10%		12.00%		8.50%		11.30%		13.30%		- 		9.60%		8.40%		5.50%		9.50%		9.40%		10.40%

								GI		I		I		I		I								O		O				O		O		O

		Mean		3.4		3.3		3.3		3.4		3.4		3.1		3.5		3.5		3.2		4.2		3.4		3.5		3.6		3.6		3.4		3.5

				B				F		F		F				CF		K										MNQR		MQ

		Std. Dev.		1.3		1.3		1.4		1.3		1.3		1.3		1.3		1.4		1.3		1.3		1.3		1.3		1.2		1.3		1.3		1.3

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.6		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 230

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q49R3. Please tell us how much you agree or disagree with the following statements.

		I don’t like to talk about finances with my kids

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1237		829		658		171		129		103		162		505		321		3		494		415		455		285		585		399

				40.70%		41.00%		42.80%		35.10%		30.50%		31.00%		36.20%		50.80%		31.30%		60.00%		39.20%		41.10%		42.20%		54.10%		39.20%		47.70%

								DEFG										K												MNOQR				MNOQ

		  (5) 1 - Strongly Agree		536		371		299		72		52		35		72		242		127		2		216		174		194		145		247		192

				17.60%		18.30%		19.50%		14.80%		12.30%		10.50%		16.10%		24.30%		12.40%		40.00%		17.20%		17.20%		18.00%		27.50%		16.50%		23.00%

								DEF								F		K												MNOQ				MNOQ

		  (4) 2 - Agree		701		458		359		99		77		68		90		263		194		1		278		241		261		140		338		207

				23.10%		22.60%		23.40%		20.30%		18.20%		20.50%		20.10%		26.50%		18.90%		20.00%		22.10%		23.90%		24.20%		26.60%		22.60%		24.80%

								E										K												M

		(3) 3 - Neither Agree nor Disagree		748		496		363		133		106		80		126		206		289		1		321		256		267		110		377		189

				24.60%		24.50%		23.60%		27.30%		25.10%		24.10%		28.20%		20.70%		28.20%		20.00%		25.50%		25.40%		24.80%		20.90%		25.20%		22.60%

										I						CI				J				P		P						P

		Bottom 2 Box (NET)		1056		698		515		183		188		149		159		283		414		1		444		338		356		132		532		248

				34.70%		34.50%		33.50%		37.60%		44.40%		44.90%		35.60%		28.50%		40.40%		20.00%		35.30%		33.50%		33.00%		25.00%		35.60%		29.70%

								I		I		CDGHI		CDGHI		I				J				PR		P		P				PR

		  (2) 4 - Disagree		629		416		310		106		92		93		95		169		246		1		275		216		227		79		333		142

				20.70%		20.60%		20.20%		21.80%		21.70%		28.00%		21.30%		17.00%		24.00%		20.00%		21.80%		21.40%		21.10%		15.00%		22.30%		17.00%

								I		I		I		CDEGI		I				J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		427		282		205		77		96		56		64		114		168		0		169		122		129		53		199		106

				14.00%		13.90%		13.30%		15.80%		22.70%		16.90%		14.30%		11.50%		16.40%		- 		13.40%		12.10%		12.00%		10.10%		13.30%		12.70%

								I		I		CDFGHI		I		I				J				P

		Mean		3.1		3.1		3.2		3		2.8		2.8		3		3.4		2.9		3.8		3.1		3.1		3.2		3.5		3.1		3.3

								DEF		E						EF		K												MNOQR				MNOQ

		Std. Dev.		1.3		1.3		1.3		1.3		1.3		1.2		1.3		1.3		1.3		1.3		1.3		1.3		1.3		1.3		1.3		1.3

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.6		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 231

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q49R4. Please tell us how much you agree or disagree with the following statements.

		My kids understand the value of the dollar

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2058		1375		1061		314		269		206		296		771		600		4		828		655		723		406		987		626

				67.70%		68.00%		69.10%		64.50%		63.60%		62.00%		66.20%		77.60%		58.60%		80.00%		65.80%		64.90%		67.10%		77.00%		66.10%		74.90%

								EF										K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		882		613		486		127		131		69		109		391		221		1		345		269		305		222		408		322

				29.00%		30.30%		31.60%		26.10%		31.00%		20.80%		24.40%		39.30%		21.60%		20.00%		27.40%		26.70%		28.30%		42.10%		27.30%		38.50%

								DFG				FG						K												MNOQ				MNOQ

		  (4) 2 - Agree		1176		762		575		187		138		137		187		380		379		3		483		386		418		184		579		304

				38.70%		37.70%		37.40%		38.40%		32.60%		41.30%		41.80%		38.20%		37.00%		60.00%		38.40%		38.30%		38.80%		34.90%		38.80%		36.40%

														E		E

		(3) 3 - Neither Agree nor Disagree		644		431		307		124		93		92		107		145		285		1		284		236		235		77		335		142

				21.20%		21.30%		20.00%		25.50%		22.00%		27.70%		23.90%		14.60%		27.80%		20.00%		22.60%		23.40%		21.80%		14.60%		22.40%		17.00%

										CI				CHI		I				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		339		217		168		49		61		34		44		78		139		0		147		118		120		44		172		68

				11.10%		10.70%		10.90%		10.10%		14.40%		10.20%		9.80%		7.80%		13.60%		- 		11.70%		11.70%		11.10%		8.30%		11.50%		8.10%

												CDGI								J				PR		PR		R				PR

		  (2) 4 - Disagree		267		170		132		38		51		28		33		57		113		0		116		93		95		32		137		53

				8.80%		8.40%		8.60%		7.80%		12.10%		8.40%		7.40%		5.70%		11.00%		- 		9.20%		9.20%		8.80%		6.10%		9.20%		6.30%

												CDGI								J				PR		PR		R				PR

		  (1) 5 - Strongly Disagree		72		47		36		11		10		6		11		21		26		0		31		25		25		12		35		15

				2.40%		2.30%		2.30%		2.30%		2.40%		1.80%		2.50%		2.10%		2.50%		- 		2.50%		2.50%		2.30%		2.30%		2.30%		1.80%

		Mean		3.8		3.9		3.9		3.8		3.8		3.7		3.8		4.1		3.6		4		3.8		3.8		3.8		4.1		3.8		4

								FH										K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1		1.1		0.9		1		1		1		0.7		1		1		1		1		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0		0		0		0.3		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 232

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q49R5. Please tell us how much you agree or disagree with the following statements.

		I learned about finances through my parent(s)

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1853		1272		1010		262		221		169		241		721		549		2		754		592		658		397		907		608

				60.90%		62.90%		65.80%		53.80%		52.20%		50.90%		53.90%		72.50%		53.60%		40.00%		59.90%		58.70%		61.00%		75.30%		60.70%		72.70%

								DEFGH										K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		849		591		478		113		105		62		105		369		221		1		328		256		283		218		391		313

				27.90%		29.20%		31.10%		23.20%		24.80%		18.70%		23.50%		37.10%		21.60%		20.00%		26.10%		25.40%		26.30%		41.40%		26.20%		37.40%

								DEFGH				F						K												MNOQ				MNOQ

		  (4) 2 - Agree		1004		681		532		149		116		107		136		352		328		1		426		336		375		179		516		295

				33.00%		33.70%		34.60%		30.60%		27.40%		32.20%		30.40%		35.40%		32.00%		20.00%		33.80%		33.30%		34.80%		34.00%		34.50%		35.30%

								E

		(3) 3 - Neither Agree nor Disagree		607		391		275		116		103		78		101		154		237		0		269		233		232		70		309		110

				20.00%		19.30%		17.90%		23.80%		24.30%		23.50%		22.60%		15.50%		23.10%		- 		21.40%		23.10%		21.50%		13.30%		20.70%		13.20%

										C		C		C		C				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		581		360		251		109		99		85		105		119		238		3		236		184		188		60		278		118

				19.10%		17.80%		16.30%		22.40%		23.40%		25.60%		23.50%		12.00%		23.20%		60.00%		18.70%		18.20%		17.40%		11.40%		18.60%		14.10%

								I		CI		CI		CI		CI				J				PR		PR		PR				PR

		  (2) 4 - Disagree		339		225		156		69		47		55		58		86		138		1		144		111		111		43		170		79

				11.10%		11.10%		10.20%		14.20%		11.10%		16.60%		13.00%		8.70%		13.50%		20.00%		11.40%		11.00%		10.30%		8.20%		11.40%		9.40%

								I		CI		I		CEI		I				J				P								P

		  (1) 5 - Strongly Disagree		242		135		95		40		52		30		47		33		100		2		92		73		77		17		108		39

				8.00%		6.70%		6.20%		8.20%		12.30%		9.00%		10.50%		3.30%		9.80%		40.00%		7.30%		7.20%		7.10%		3.20%		7.20%		4.70%

												CDI		I		CI				J				PR		PR		PR				PR

		Mean		3.6		3.7		3.7		3.5		3.4		3.3		3.4		3.9		3.4		2.6		3.6		3.6		3.6		4		3.6		3.9

								DEFGH										K												MNOQ				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.2		1.3		1.2		1.3		1.1		1.2		1.8		1.2		1.2		1.2		1.1		1.2		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.8		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 233

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q49R6. Please tell us how much you agree or disagree with the following statements.

		I learned about finances through school

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1553		1051		833		218		180		140		182		659		391		1		618		494		556		359		738		532

				51.10%		52.00%		54.20%		44.80%		42.60%		42.20%		40.70%		66.30%		38.20%		20.00%		49.10%		49.00%		51.60%		68.10%		49.40%		63.60%

								DEFGH										K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		654		453		375		78		74		36		70		317		135		1		237		192		217		194		281		265

				21.50%		22.40%		24.40%		16.00%		17.50%		10.80%		15.70%		31.90%		13.20%		20.00%		18.80%		19.00%		20.10%		36.80%		18.80%		31.70%

								DEFGH		F		F						K												MNOQ				MNOQ

		  (4) 2 - Agree		899		598		458		140		106		104		112		342		256		0		381		302		339		165		457		267

				29.60%		29.60%		29.80%		28.70%		25.10%		31.30%		25.10%		34.40%		25.00%		- 		30.30%		29.90%		31.40%		31.30%		30.60%		31.90%

																		K

		(3) 3 - Neither Agree nor Disagree		662		440		325		115		93		86		114		174		265		1		287		250		240		92		337		147

				21.80%		21.70%		21.20%		23.60%		22.00%		25.90%		25.50%		17.50%		25.90%		20.00%		22.80%		24.80%		22.30%		17.50%		22.60%		17.60%

										I				I		I				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		826		532		378		154		150		106		151		161		368		3		354		265		282		76		419		157

				27.20%		26.30%		24.60%		31.60%		35.50%		31.90%		33.80%		16.20%		35.90%		60.00%		28.10%		26.30%		26.20%		14.40%		28.00%		18.80%

								I		CI		CI		CI		CI				J				PR		PR		PR				PR		P

		  (2) 4 - Disagree		489		314		226		88		77		63		84		103		210		1		223		151		161		45		254		96

				16.10%		15.50%		14.70%		18.10%		18.20%		19.00%		18.80%		10.40%		20.50%		20.00%		17.70%		15.00%		14.90%		8.50%		17.00%		11.50%

								I		I		I		I		CI				J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		337		218		152		66		73		43		67		58		158		2		131		114		121		31		165		61

				11.10%		10.80%		9.90%		13.60%		17.30%		13.00%		15.00%		5.80%		15.40%		40.00%		10.40%		11.30%		11.20%		5.90%		11.00%		7.30%

								I		CI		CI		I		CI				J				PR		PR		PR				PR

		Mean		3.3		3.4		3.4		3.2		3.1		3.1		3.1		3.8		3		2.4		3.3		3.3		3.3		3.8		3.3		3.7

								DEFGH										K												MNOQR				MNOQ

		Std. Dev.		1.3		1.3		1.3		1.3		1.3		1.2		1.3		1.2		1.3		1.7		1.3		1.3		1.3		1.2		1.3		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.7		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 234

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q49R7. Please tell us how much you agree or disagree with the following statements.

		I thought we had enough in case of emergency but really did not

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1543		989		757		232		194		140		221		594		393		2		592		504		569		335		718		498

				50.70%		48.90%		49.30%		47.60%		45.90%		42.20%		49.40%		59.80%		38.40%		40.00%		47.00%		50.00%		52.80%		63.60%		48.10%		59.60%

								F								F		K										MQ		MNOQ				MNOQ

		  (5) 1 - Strongly Agree		678		435		337		98		86		48		93		278		156		1		248		217		226		179		295		243

				22.30%		21.50%		21.90%		20.10%		20.30%		14.50%		20.80%		28.00%		15.20%		20.00%		19.70%		21.50%		21.00%		34.00%		19.70%		29.10%

								F		F		F				F		K												MNOQ				MNOQ

		  (4) 2 - Agree		865		554		420		134		108		92		128		316		237		1		344		287		343		156		423		255

				28.40%		27.40%		27.30%		27.50%		25.50%		27.70%		28.60%		31.80%		23.10%		20.00%		27.30%		28.40%		31.80%		29.60%		28.30%		30.50%

																		K										M

		(3) 3 - Neither Agree nor Disagree		698		445		324		121		112		92		115		173		271		1		308		255		266		89		358		145

				23.00%		22.00%		21.10%		24.80%		26.50%		27.70%		25.70%		17.40%		26.50%		20.00%		24.50%		25.30%		24.70%		16.90%		24.00%		17.30%

												CI		CI		C				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		800		589		455		134		117		100		111		227		360		2		359		250		243		103		418		193

				26.30%		29.10%		29.60%		27.50%		27.70%		30.10%		24.80%		22.80%		35.20%		40.00%		28.50%		24.80%		22.50%		19.50%		28.00%		23.10%

						A		GHI		HI		HI		HI		I				J				NOPR		P						OPR

		  (2) 4 - Disagree		451		326		246		80		64		63		65		131		193		2		209		145		158		55		250		115

				14.80%		16.10%		16.00%		16.40%		15.10%		19.00%		14.50%		13.20%		18.80%		40.00%		16.60%		14.40%		14.70%		10.40%		16.70%		13.80%

								I		I		I		HI		I				J				P		P		P				P

		  (1) 5 - Strongly Disagree		349		263		209		54		53		37		46		96		167		0		150		105		85		48		168		78

				11.50%		13.00%		13.60%		11.10%		12.50%		11.10%		10.30%		9.70%		16.30%		- 		11.90%		10.40%		7.90%		9.10%		11.20%		9.30%

								HI		I		I		I		I				J				O		O						O

		Mean		3.4		3.3		3.3		3.3		3.3		3.2		3.4		3.6		3		3.2		3.3		3.4		3.4		3.7		3.3		3.6

																F		K										MQ		MNOQ				MNOQ

		Std. Dev.		1.3		1.3		1.3		1.3		1.3		1.2		1.2		1.3		1.3		1.3		1.3		1.3		1.2		1.3		1.3		1.3

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.6		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 235

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q49_1. Please tell us how much you agree or disagree with the following statements

		Summary Table of Top-2-Box -Strongly agree/Agree

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		I wish I was more financially savvy		1984		1274		956		318		273		199		303		687		584		3		794		667		725		382		950		575

				65.20%		63.00%		62.20%		65.30%		64.50%		59.90%		67.80%		69.10%		57.00%		60.00%		63.10%		66.10%		67.30%		72.50%		63.60%		68.80%

																CF		K										M		MNOQ				MQ

		I was not financially prepared for this pandemic		1626		1025		781		244		220		138		245		551		470		4		659		546		629		313		774		472

				53.50%		50.70%		50.80%		50.10%		52.00%		41.60%		54.80%		55.40%		45.90%		80.00%		52.30%		54.10%		58.30%		59.40%		51.80%		56.50%

								F		F		F				F		K										MQ		MNQ				Q

		I don’t like to talk about finances with my kids		1237		829		658		171		129		103		162		505		321		3		494		415		455		285		585		399

				40.70%		41.00%		42.80%		35.10%		30.50%		31.00%		36.20%		50.80%		31.30%		60.00%		39.20%		41.10%		42.20%		54.10%		39.20%		47.70%

								DEFG										K												MNOQR				MNOQ

		My kids understand the value of the dollar		2058		1375		1061		314		269		206		296		771		600		4		828		655		723		406		987		626

				67.70%		68.00%		69.10%		64.50%		63.60%		62.00%		66.20%		77.60%		58.60%		80.00%		65.80%		64.90%		67.10%		77.00%		66.10%		74.90%

								EF										K												MNOQ				MNOQ

		I learned about finances through my parent(s)		1853		1272		1010		262		221		169		241		721		549		2		754		592		658		397		907		608

				60.90%		62.90%		65.80%		53.80%		52.20%		50.90%		53.90%		72.50%		53.60%		40.00%		59.90%		58.70%		61.00%		75.30%		60.70%		72.70%

								DEFGH										K												MNOQ				MNOQ

		I learned about finances through school		1553		1051		833		218		180		140		182		659		391		1		618		494		556		359		738		532

				51.10%		52.00%		54.20%		44.80%		42.60%		42.20%		40.70%		66.30%		38.20%		20.00%		49.10%		49.00%		51.60%		68.10%		49.40%		63.60%

								DEFGH										K												MNOQ				MNOQ

		I thought we had enough in case of emergency but really did not		1543		989		757		232		194		140		221		594		393		2		592		504		569		335		718		498

				50.70%		48.90%		49.30%		47.60%		45.90%		42.20%		49.40%		59.80%		38.40%		40.00%		47.00%		50.00%		52.80%		63.60%		48.10%		59.60%

								F								F		K										MQ		MNOQ				MNOQ

		Table 236

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q49_2. Please tell us how much you agree or disagree with the following statements

		Summary Table of Bottom 2 Box- Disagree/Strongly disagree

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		I wish I was more financially savvy		413		315		258		57		51		46		53		140		174		1		183		121		114		64		211		115

				13.60%		15.60%		16.80%		11.70%		12.10%		13.90%		11.90%		14.10%		17.00%		20.00%		14.50%		12.00%		10.60%		12.10%		14.10%		13.80%

						A		DEGHI		I		I		I		I								O								O		O

		I was not financially prepared for this pandemic		796		591		468		123		104		111		95		273		317		1		333		241		209		125		403		221

				26.20%		29.20%		30.50%		25.30%		24.60%		33.40%		21.30%		27.50%		31.00%		20.00%		26.40%		23.90%		19.40%		23.70%		27.00%		26.40%

						A		DEGHI		I		I		DEGHI		I								O		O				O		O		O

		I don’t like to talk about finances with my kids		1056		698		515		183		188		149		159		283		414		1		444		338		356		132		532		248

				34.70%		34.50%		33.50%		37.60%		44.40%		44.90%		35.60%		28.50%		40.40%		20.00%		35.30%		33.50%		33.00%		25.00%		35.60%		29.70%

								I		I		CDGHI		CDGHI		I				J				PR		P		P				PR

		My kids understand the value of the dollar		339		217		168		49		61		34		44		78		139		0		147		118		120		44		172		68

				11.10%		10.70%		10.90%		10.10%		14.40%		10.20%		9.80%		7.80%		13.60%		- 		11.70%		11.70%		11.10%		8.30%		11.50%		8.10%

												CDGI								J				PR		PR		R				PR

		I learned about finances through my parent(s)		581		360		251		109		99		85		105		119		238		3		236		184		188		60		278		118

				19.10%		17.80%		16.30%		22.40%		23.40%		25.60%		23.50%		12.00%		23.20%		60.00%		18.70%		18.20%		17.40%		11.40%		18.60%		14.10%

								I		CI		CI		CI		CI				J				PR		PR		PR				PR

		I learned about finances through school		826		532		378		154		150		106		151		161		368		3		354		265		282		76		419		157

				27.20%		26.30%		24.60%		31.60%		35.50%		31.90%		33.80%		16.20%		35.90%		60.00%		28.10%		26.30%		26.20%		14.40%		28.00%		18.80%

								I		CI		CI		CI		CI				J				PR		PR		PR				PR		P

		I thought we had enough in case of emergency but really did not		800		589		455		134		117		100		111		227		360		2		359		250		243		103		418		193

				26.30%		29.10%		29.60%		27.50%		27.70%		30.10%		24.80%		22.80%		35.20%		40.00%		28.50%		24.80%		22.50%		19.50%		28.00%		23.10%

						A		GHI		HI		HI		HI		I				J				NOPR		P						OPR

		Table 237

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q50. Why don’t you like to talk to your kids about finances?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who strongly agree/agree that they don't like to talk about finances with their kids		1237		829		658		171		129		103		162		505		321		3**		494		415		455		285		585		399

		 

		I don’t know enough to teach them		141		75		51		24		19		11		19		44		30		1		55		46		48		22		61		31

				11.40%		9.00%		7.80%		14.00%		14.70%		10.70%		11.70%		8.70%		9.30%		33.30%		11.10%		11.10%		10.50%		7.70%		10.40%		7.80%

										C		C

		They are too young to understand		696		463		386		77		56		50		82		305		158		0		260		220		247		172		313		239

				56.30%		55.90%		58.70%		45.00%		43.40%		48.50%		50.60%		60.40%		49.20%		- 		52.60%		53.00%		54.30%		60.40%		53.50%		59.90%

								DE										K												M				MNQ

		Embarrassed about the state of my finances		349		234		198		36		29		29		43		156		77		1		149		125		128		95		171		119

				28.20%		28.20%		30.10%		21.10%		22.50%		28.20%		26.50%		30.90%		24.00%		33.30%		30.20%		30.10%		28.10%		33.30%		29.20%		29.80%

								DH										K

		Too many other things to worry about right now		480		339		286		53		38		25		49		210		128		1		196		168		179		139		232		177

				38.80%		40.90%		43.50%		31.00%		29.50%		24.30%		30.20%		41.60%		39.90%		33.30%		39.70%		40.50%		39.30%		48.80%		39.70%		44.40%

								DEFG																						MNOQ

		They should learn it in school		306		225		197		28		18		17		34		168		56		1		123		96		111		104		141		135

				24.70%		27.10%		29.90%		16.40%		14.00%		16.50%		21.00%		33.30%		17.40%		33.30%		24.90%		23.10%		24.40%		36.50%		24.10%		33.80%

								DEFGH		H				H		H		K												MNOQ				MNOQ

		I am too stressed to take time to discuss		177		134		119		15		10		13		18		85		48		1		78		72		70		60		90		67

				14.30%		16.20%		18.10%		8.80%		7.80%		12.60%		11.10%		16.80%		15.00%		33.30%		15.80%		17.30%		15.40%		21.10%		15.40%		16.80%

								DEGI																						OQ

		None of the above		99		69		46		23		20		9		16		26		43		0		37		26		32		16		44		27

				8.00%		8.30%		7.00%		13.50%		15.50%		8.70%		9.90%		5.10%		13.40%		- 		7.50%		6.30%		7.00%		5.60%		7.50%		6.80%

										C		CH								J

		Sigma		2248		1539		1283		256		190		154		261		994		540		5		898		753		815		608		1052		795

				181.70%		185.60%		195.00%		149.70%		147.30%		149.50%		161.10%		196.80%		168.20%		166.70%		181.80%		181.40%		179.10%		213.30%		179.80%		199.20%

		Table 238

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q51. Thinking about the last year, What is the one thing you would do differently from a financial standpoint due to the pandemic?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Generic “Nothing”: Do nothing differently		320		251		197		54		40		32		35		112		137		2		141		103		93		47		158		79

				10.50%		12.40%		12.80%		11.10%		9.50%		9.60%		7.80%		11.30%		13.40%		40.00%		11.20%		10.20%		8.60%		8.90%		10.60%		9.40%

						A		GI		I		I		I										O

		Save more: savings are more important: larger emergency fund		979		555		373		182		195		111		178		213		341		1		395		333		386		81		479		179

				32.20%		27.40%		24.30%		37.40%		46.10%		33.40%		39.80%		21.40%		33.30%		20.00%		31.40%		33.00%		35.80%		15.40%		32.10%		21.40%

				B						C		CDF		C		C				J				PR		PR		MPQR				PR		P

		I was well prepared: had planned well, made good decisions		42		28		25		3		5		7		2		11		17		0		18		8		11		4		19		9

				1.40%		1.40%		1.60%		0.60%		1.20%		2.10%		0.40%		1.10%		1.70%		- 		1.40%		0.80%		1.00%		0.80%		1.30%		1.10%

														G

		Change how spend $’s - go out/eat out less: less  entertainment $''s (gambling, , etc.): less online shopping		65		41		29		12		9		9		11		15		26		0		33		21		24		6		36		11

				2.10%		2.00%		1.90%		2.50%		2.10%		2.70%		2.50%		1.50%		2.50%		- 		2.60%		2.10%		2.20%		1.10%		2.40%		1.30%

																								R

		Spend more wisely (general): spend less: spend less on frivolous/non-important things		220		138		97		41		26		35		49		51		85		2		103		75		82		25		117		51

				7.20%		6.80%		6.30%		8.40%		6.10%		10.50%		11.00%		5.10%		8.30%		40.00%		8.20%		7.40%		7.60%		4.70%		7.80%		6.10%

														CEI		CEI				J				P		P		P				P

		All good for me: I am the same: some even better off		98		85		77		8		7		3		7		59		26		0		41		22		16		45		45		56

				3.20%		4.20%		5.00%		1.60%		1.70%		0.90%		1.60%		5.90%		2.50%		- 		3.30%		2.20%		1.50%		8.50%		3.00%		6.70%

								DEFGHI										K						O						MNOQ		O		MNOQ

		Do something specific differently: do EVERYTHING differently		111		74		54		20		17		7		19		33		41		0		46		39		34		30		54		37

				3.70%		3.70%		3.50%		4.10%		4.00%		2.10%		4.30%		3.30%		4.00%		- 		3.70%		3.90%		3.20%		5.70%		3.60%		4.40%

																														OQ

		Job related: work/earn more: work from home: get additional job		125		83		67		16		17		12		19		52		31		0		52		49		55		22		66		32

				4.10%		4.10%		4.40%		3.30%		4.00%		3.60%		4.30%		5.20%		3.00%		- 		4.10%		4.90%		5.10%		4.20%		4.40%		3.80%

																		K

		Change how spent $’s - not buy a big-ticket item (car, home, pay off debt, etc.)		44		32		29		3		5		3		7		5		27		0		24		19		20		4		26		10

				1.40%		1.60%		1.90%		0.60%		1.20%		0.90%		1.60%		0.50%		2.60%		- 		1.90%		1.90%		1.90%		0.80%		1.70%		1.20%

								I												J

		Invest more: change investments: change investment strategy		161		95		52		43		21		49		24		39		56		0		60		41		39		18		71		29

				5.30%		4.70%		3.40%		8.80%		5.00%		14.80%		5.40%		3.90%		5.50%		- 		4.80%		4.10%		3.60%		3.40%		4.80%		3.50%

										CEGH				CDEGHI

		Other - non-financial (social distance, be safe)		142		78		57		21		14		15		24		47		31		0		41		33		37		30		50		45

				4.70%		3.90%		3.70%		4.30%		3.30%		4.50%		5.40%		4.70%		3.00%		- 		3.30%		3.30%		3.40%		5.70%		3.30%		5.40%

																		K												MNOQ				MNOQ

		Not sure/Don’t know		91		75		64		11		10		9		7		26		49		0		52		35		46		16		61		30

				3.00%		3.70%		4.20%		2.30%		2.40%		2.70%		1.60%		2.60%		4.80%		- 		4.10%		3.50%		4.30%		3.00%		4.10%		3.60%

								GI						I						J

		Gave a NONSENSE ANSWER		181		153		128		25		19		5		17		115		38		0		73		62		67		76		96		100

				6.00%		7.60%		8.30%		5.10%		4.50%		1.50%		3.80%		11.60%		3.70%		- 		5.80%		6.10%		6.20%		14.40%		6.40%		12.00%

						A		DEFGHI		F		F						K												MNOQ				MNOQ

		No Response: Not applicable		64		49		40		9		10		6		9		25		24		0		25		20		25		16		28		21

				2.10%		2.40%		2.60%		1.80%		2.40%		1.80%		2.00%		2.50%		2.30%		- 		2.00%		2.00%		2.30%		3.00%		1.90%		2.50%

								I		I		I		I		I

		Be more prepared (general), have a plan, improve financial security, be stricter financially		74		35		21		14		9		8		20		17		18		0		24		22		24		5		27		10

				2.40%		1.70%		1.40%		2.90%		2.10%		2.40%		4.50%		1.70%		1.80%		- 		1.90%		2.20%		2.20%		0.90%		1.80%		1.20%

										C						C

		Make a purchase – buy a car, gold, give to charity, get married		12		9		9		0		2		0		0		5		4		0		3		4		5		1		5		3

				0.40%		0.40%		0.60%		- 		0.50%		- 		- 		0.50%		0.40%		- 		0.20%		0.40%		0.50%		0.20%		0.30%		0.40%

		Meal/grocery related		23		17		11		6		3		1		5		7		10		0		11		12		9		5		14		8

				0.80%		0.80%		0.70%		1.20%		0.70%		0.30%		1.10%		0.70%		1.00%		- 		0.90%		1.20%		0.80%		0.90%		0.90%		1.00%

		Negative results/feelings due to Covid		97		46		44		2		5		7		7		36		10		0		30		30		33		11		39		20

				3.20%		2.30%		2.90%		0.40%		1.20%		2.10%		1.60%		3.60%		1.00%		- 		2.40%		3.00%		3.10%		2.10%		2.60%		2.40%

								DE						D				K

		Non-specific response:  Yes/None/Good/Like/Better		192		179		162		17		9		13		7		126		53		0		87		81		72		85		103		106

				6.30%		8.80%		10.50%		3.50%		2.10%		3.90%		1.60%		12.70%		5.20%		- 		6.90%		8.00%		6.70%		16.10%		6.90%		12.70%

						A		DEFGHI		HI				GHI				K												MNOQ				MNOQ

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 239

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q52. Do you give your child an allowance?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Yes, but they have to earn it		1747		1188		914		274		266		140		276		617		568		3		714		561		604		365		844		556

				57.40%		58.70%		59.50%		56.30%		62.90%		42.20%		61.70%		62.10%		55.50%		60.00%		56.70%		55.60%		56.00%		69.30%		56.50%		66.50%

								FI		FI		DFI				FI		K												MNOQ				MNOQ

		Yes, but they don't have to earn it		493		321		244		77		64		58		49		217		103		1		199		171		189		85		254		139

				16.20%		15.90%		15.90%		15.80%		15.10%		17.50%		11.00%		21.80%		10.10%		20.00%		15.80%		16.90%		17.50%		16.10%		17.00%		16.60%

								G		G				G				K

		No, I don't give an allowance		801		514		378		136		93		134		122		160		353		1		346		277		285		77		396		141

				26.30%		25.40%		24.60%		27.90%		22.00%		40.40%		27.30%		16.10%		34.50%		20.00%		27.50%		27.50%		26.40%		14.60%		26.50%		16.90%

										E				CDEGHI						J				PR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 240

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q53. Regardless of how often you give an allowance, on average, how much do you give per week?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who give their child allowance but they have to earn it/don't have to earn it		2240		1509		1158		351		330		198		325		834		671		4**		913		732		793		450		1098		695

		 

		(2.5) $5 or less		345		215		152		63		52		51		69		47		168		0		144		116		127		34		178		72

				15.40%		14.20%		13.10%		17.90%		15.80%		25.80%		21.20%		5.60%		25.00%		- 		15.80%		15.80%		16.00%		7.60%		16.20%		10.40%

								I		CI		I		CDEI		CI				J				PR		PR		PR				PR

		(8) $6 - $10		554		327		232		95		85		58		99		127		198		2		233		175		181		70		263		122

				24.70%		21.70%		20.00%		27.10%		25.80%		29.30%		30.50%		15.20%		29.50%		50.00%		25.50%		23.90%		22.80%		15.60%		24.00%		17.60%

				B						C		C		C		C				J				PR		PR		PR				PR

		(15.5) $11 - $20		769		522		392		130		116		62		100		313		208		1		301		244		272		176		365		257

				34.30%		34.60%		33.90%		37.00%		35.20%		31.30%		30.80%		37.50%		31.00%		25.00%		33.00%		33.30%		34.30%		39.10%		33.20%		37.00%

										H								K												MNQ

		(35.5) $21 - $50		447		338		285		53		66		26		45		265		73		0		190		150		163		133		229		192

				20.00%		22.40%		24.60%		15.10%		20.00%		13.10%		13.80%		31.80%		10.90%		- 		20.80%		20.50%		20.60%		29.60%		20.90%		27.60%

								DFGHI				FGH						K												MNOQ				MNOQ

		(55.5) $51 or more		125		107		97		10		11		1		12		82		24		1		45		47		50		37		63		52

				5.60%		7.10%		8.40%		2.80%		3.30%		0.50%		3.70%		9.80%		3.60%		25.00%		4.90%		6.40%		6.30%		8.20%		5.70%		7.50%

								DEFGHI				F				F		K												M				M

		Mean		17.9		19.3		20.6		15.3		16.9		12.8		14.7		23.9		13.6		21.8		17.7		18.3		18.3		22.6		18.1		21.4

						A		DEFGHI		FH		FGH						K												MNOQ				MNOQ

		Std. Dev.		14.3		15		15.5		12.3		13.2		10.7		12.9		15.2		12.5		22.8		14.1		14.7		14.7		14.9		14.5		15

		Std. Err.		0.3		0.4		0.5		0.7		0.7		0.8		0.7		0.5		0.5		11.4		0.5		0.5		0.5		0.7		0.4		0.6

		Sigma		2240		1509		1158		351		330		198		325		834		671		4		913		732		793		450		1098		695

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 241

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q54. Please select the statements that best match why you give an allowance.

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those who give their child allowance but they have to earn it/don't have to earn it		2240		1509		1158		351		330		198		325		834		671		4**		913		732		793		450		1098		695

		 

		I want my children to understand the meaning of working for money		1293		891		683		208		215		104		194		479		412		0		564		444		470		263		651		394

				57.70%		59.00%		59.00%		59.30%		65.20%		52.50%		59.70%		57.40%		61.40%		- 		61.80%		60.70%		59.30%		58.40%		59.30%		56.70%

								I		I		CFI		I		I								R

		I want to teach my child how to manage money		820		529		404		125		97		88		114		294		232		3		309		250		289		152		394		254

				36.60%		35.10%		34.90%		35.60%		29.40%		44.40%		35.10%		35.30%		34.60%		75.00%		33.80%		34.20%		36.40%		33.80%		35.90%		36.50%

														CDEGH

		I want my child to stop asking me for money		67		47		35		12		12		3		9		33		14		0		24		24		18		18		31		25

				3.00%		3.10%		3.00%		3.40%		3.60%		1.50%		2.80%		4.00%		2.10%		- 		2.60%		3.30%		2.30%		4.00%		2.80%		3.60%

																		K

		All of my child's friends get allowances		37		31		27		4		2		2		3		20		10		1		14		10		13		16		18		20

				1.70%		2.10%		2.30%		1.10%		0.60%		1.00%		0.90%		2.40%		1.50%		25.00%		1.50%		1.40%		1.60%		3.60%		1.60%		2.90%

								E																						MNOQ				N

		Other		23		11		9		2		4		1		5		8		3		0		2		4		3		1		4		2

				1.00%		0.70%		0.80%		0.60%		1.20%		0.50%		1.50%		1.00%		0.40%		- 		0.20%		0.50%		0.40%		0.20%		0.40%		0.30%

		Sigma		2240		1509		1158		351		330		198		325		834		671		4		913		732		793		450		1098		695

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 242

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q55. Which of the following do you allow your child to manage on their own?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Decide what to spend money on		1999		1293		969		324		296		228		306		590		702		1		829		638		689		288		970		486

				65.70%		63.90%		63.10%		66.50%		70.00%		68.70%		68.50%		59.40%		68.60%		20.00%		65.80%		63.20%		63.90%		54.60%		64.90%		58.10%

												C				C				J				PR		PR		PR				PR

		Decide what to save money for		1870		1220		921		299		269		199		292		601		617		2		773		595		669		288		913		486

				61.50%		60.30%		60.00%		61.40%		63.60%		59.90%		65.30%		60.50%		60.30%		40.00%		61.40%		59.00%		62.10%		54.60%		61.10%		58.10%

																C								P				P				P

		Decide what charities to donate to		740		508		411		97		80		72		92		282		225		1		314		242		268		159		375		246

				24.30%		25.10%		26.80%		19.90%		18.90%		21.70%		20.60%		28.40%		22.00%		20.00%		24.90%		24.00%		24.90%		30.20%		25.10%		29.40%

								DEG										K												MNOQ				MNOQ

		Manage their own accounts		876		608		474		134		114		95		102		371		233		4		359		278		313		207		429		305

				28.80%		30.10%		30.90%		27.50%		27.00%		28.60%		22.80%		37.30%		22.80%		80.00%		28.50%		27.60%		29.00%		39.30%		28.70%		36.50%

								GH		H				H				K												MNOQ				MNOQ

		Use credit cards		439		347		285		62		46		26		41		253		94		0		177		150		154		159		221		213

				14.40%		17.20%		18.60%		12.70%		10.90%		7.80%		9.20%		25.50%		9.20%		- 		14.10%		14.90%		14.30%		30.20%		14.80%		25.50%

						A		DEFGH		F								K												MNOQ				MNOQ

		Decide what to put on the credit card		281		210		166		44		43		25		29		132		77		1		120		93		107		74		149		115

				9.20%		10.40%		10.80%		9.00%		10.20%		7.50%		6.50%		13.30%		7.50%		20.00%		9.50%		9.20%		9.90%		14.00%		10.00%		13.80%

								GH		H		GH		H		H		K												MNOQ				MNOQ

		Withdraw money		283		188		146		42		53		22		38		106		82		0		101		73		94		64		124		96

				9.30%		9.30%		9.50%		8.60%		12.50%		6.60%		8.50%		10.70%		8.00%		- 		8.00%		7.20%		8.70%		12.10%		8.30%		11.50%

												F						K												MNOQ				MNOQ

		None of the above		242		181		132		49		36		34		35		47		133		1		120		101		100		30		141		57

				8.00%		8.90%		8.60%		10.10%		8.50%		10.20%		7.80%		4.70%		13.00%		20.00%		9.50%		10.00%		9.30%		5.70%		9.40%		6.80%

										HI				HI						J				PR		PR		P				PR

		Sigma		6730		4555		3504		1051		937		701		935		2382		2163		10		2793		2170		2394		1269		3322		2004

				221.30%		225.20%		228.10%		215.80%		221.50%		211.10%		209.20%		239.60%		211.20%		200.00%		221.80%		215.10%		222.10%		240.80%		222.40%		239.70%

		Table 243

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q56. Which of the following do your kids have?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Cell Phone		1714		1107		821		286		293		180		272		519		586		2		706		566		611		257		833		425

				56.40%		54.70%		53.50%		58.70%		69.30%		54.20%		60.90%		52.20%		57.20%		40.00%		56.10%		56.10%		56.70%		48.80%		55.80%		50.80%

								I		CI		CDFGI				CI				J				PR		PR		PR				PR

		Checking account		645		468		372		96		91		62		77		294		173		1		271		207		211		205		315		270

				21.20%		23.10%		24.20%		19.70%		21.50%		18.70%		17.20%		29.60%		16.90%		20.00%		21.50%		20.50%		19.60%		38.90%		21.10%		32.30%

								DFGH		H		H		H		H		K												MNOQR				MNOQ

		Savings account		1418		996		776		220		215		160		171		498		498		0		604		459		494		279		711		431

				46.60%		49.20%		50.50%		45.20%		50.80%		48.20%		38.30%		50.10%		48.60%		- 		48.00%		45.50%		45.80%		52.90%		47.60%		51.60%

								DGHI		G		GHI		GH																NOQ				NO

		Savings bonds		399		291		245		46		42		26		33		188		102		1		172		144		122		128		191		151

				13.10%		14.40%		16.00%		9.40%		9.90%		7.80%		7.40%		18.90%		10.00%		20.00%		13.70%		14.30%		11.30%		24.30%		12.80%		18.10%

								DEFG										K								O				MNOQR				MNOQ

		Social media accounts		942		626		497		129		122		81		143		357		268		1		372		288		334		176		454		274

				31.00%		30.90%		32.40%		26.50%		28.80%		24.40%		32.00%		35.90%		26.20%		20.00%		29.50%		28.50%		31.00%		33.40%		30.40%		32.80%

								DF								F		K												N				N

		Certificate of Deposit		213		149		115		34		32		15		24		90		59		0		89		74		72		55		109		81

				7.00%		7.40%		7.50%		7.00%		7.60%		4.50%		5.40%		9.10%		5.80%		- 		7.10%		7.30%		6.70%		10.40%		7.30%		9.70%

																		K												MNOQ				MOQ

		Piggy Bank		1185		699		499		200		189		147		209		226		470		3		483		352		391		121		560		224

				39.00%		34.60%		32.50%		41.10%		44.70%		44.30%		46.80%		22.70%		45.90%		60.00%		38.40%		34.90%		36.30%		23.00%		37.50%		26.80%

				B						C		C		C		C				J				PR		PR		PR				PR

		Online gaming account		788		534		421		113		96		66		129		298		234		2		326		243		286		151		394		237

				25.90%		26.40%		27.40%		23.20%		22.70%		19.90%		28.90%		30.00%		22.90%		40.00%		25.90%		24.10%		26.50%		28.70%		26.40%		28.30%

								F								DEF		K																N

		Investment accounts		187		129		113		16		26		14		16		86		43		0		69		51		52		48		80		67

				6.10%		6.40%		7.40%		3.30%		6.10%		4.20%		3.60%		8.70%		4.20%		- 		5.50%		5.10%		4.80%		9.10%		5.40%		8.00%

								DFGH				DH						K												MNOQ				MNOQ

		PayPal		410		307		251		56		63		21		52		217		89		1		147		131		140		135		191		184

				13.50%		15.20%		16.30%		11.50%		14.90%		6.30%		11.60%		21.80%		8.70%		20.00%		11.70%		13.00%		13.00%		25.60%		12.80%		22.00%

								DFGH		F		FH				F		K												MNOQ				MNOQ

		Venmo		112		77		62		15		20		11		16		44		32		1		43		35		29		27		53		37

				3.70%		3.80%		4.00%		3.10%		4.70%		3.30%		3.60%		4.40%		3.10%		20.00%		3.40%		3.50%		2.70%		5.10%		3.50%		4.40%

																														O				O

		Gaming accounts		705		473		365		108		96		62		124		275		196		2		284		214		268		117		348		202

				23.20%		23.40%		23.80%		22.20%		22.70%		18.70%		27.70%		27.70%		19.10%		40.00%		22.60%		21.20%		24.90%		22.20%		23.30%		24.20%

								F								DFI		K										N

		Credit card		257		211		182		29		35		13		20		153		57		1		101		88		100		88		132		117

				8.50%		10.40%		11.80%		6.00%		8.30%		3.90%		4.50%		15.40%		5.60%		20.00%		8.00%		8.70%		9.30%		16.70%		8.80%		14.00%

						A		DEFGHI		H		FGHI						K												MNOQ				MNOQ

		None of these		140		95		64		31		21		22		20		34		60		1		63		54		55		14		72		29

				4.60%		4.70%		4.20%		6.40%		5.00%		6.60%		4.50%		3.40%		5.90%		20.00%		5.00%		5.40%		5.10%		2.70%		4.80%		3.50%

										C										J				P		P		P				P

		Sigma		9115		6162		4783		1379		1341		880		1306		3279		2867		16		3730		2906		3165		1801		4443		2729

				299.70%		304.60%		311.40%		283.20%		317.00%		265.10%		292.20%		329.90%		280.00%		320.00%		296.30%		288.00%		293.60%		341.70%		297.40%		326.40%

		Table 244

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q57. Please select the statements that best match why you chose to get your kids a credit card.

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those kids with credit card		257		211		182		29**		35*		13**		20**		153		57*		1**		101		88*		100		88*		132		117

		 

		All of my kid’s friends have credit cards		122		114		103		11		8		4		6		85		29		0		55		49		53		55		70		69

				47.50%		54.00%		56.60%		37.90%		22.90%		30.80%		30.00%		55.60%		50.90%		- 		54.50%		55.70%		53.00%		62.50%		53.00%		59.00%

								E

		I would rather them carry a card versus cash		120		96		82		14		17		9		10		72		24		0		42		38		40		44		56		55

				46.70%		45.50%		45.10%		48.30%		48.60%		69.20%		50.00%		47.10%		42.10%		- 		41.60%		43.20%		40.00%		50.00%		42.40%		47.00%

		I want to teach my child about money		139		113		99		14		21		7		9		85		27		1		51		44		48		52		65		64

				54.10%		53.60%		54.40%		48.30%		60.00%		53.80%		45.00%		55.60%		47.40%		100.00%		50.50%		50.00%		48.00%		59.10%		49.20%		54.70%

		For emergency situations only		54		42		37		5		9		4		5		31		11		0		24		12		20		16		30		25

				21.00%		19.90%		20.30%		17.20%		25.70%		30.80%		25.00%		20.30%		19.30%		- 		23.80%		13.60%		20.00%		18.20%		22.70%		21.40%

		Other		4		2		1		1		1		0		1		1		1		0		1		1		0		1		1		1

				1.60%		0.90%		0.50%		3.40%		2.90%		- 		5.00%		0.70%		1.80%		- 		1.00%		1.10%		- 		1.10%		0.80%		0.90%

		Sigma		439		367		322		45		56		24		31		274		92		1		173		144		161		168		222		214

				170.80%		173.90%		176.90%		155.20%		160.00%		184.60%		155.00%		179.10%		161.40%		100.00%		171.30%		163.60%		161.00%		190.90%		168.20%		182.90%

		Table 245

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q58. On average, how much is your kid’s monthly credit card bill?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		* small base; ** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those kids with credit card		257		211		182		29**		35*		13**		20**		153		57*		1**		101		88*		100		88*		132		117

		 

		(24.5) $0-$49		43		26		19		7		12		5		6		12		14		0		16		8		15		8		19		12

				16.70%		12.30%		10.40%		24.10%		34.30%		38.50%		30.00%		7.80%		24.60%		- 		15.80%		9.10%		15.00%		9.10%		14.40%		10.30%

												C								J

		(74.5) $50- $99		44		36		30		6		7		4		2		21		14		1		20		22		18		10		29		14

				17.10%		17.10%		16.50%		20.70%		20.00%		30.80%		10.00%		13.70%		24.60%		100.00%		19.80%		25.00%		18.00%		11.40%		22.00%		12.00%

																										PR						PR

		(149.5) $100-$199		49		37		30		7		11		1		4		27		10		0		19		16		20		13		24		21

				19.10%		17.50%		16.50%		24.10%		31.40%		7.70%		20.00%		17.60%		17.50%		- 		18.80%		18.20%		20.00%		14.80%		18.20%		17.90%

												C

		(249.5) $200-$299		58		53		48		5		3		2		2		43		10		0		19		19		23		26		27		33

				22.60%		25.10%		26.40%		17.20%		8.60%		15.40%		10.00%		28.10%		17.50%		- 		18.80%		21.60%		23.00%		29.50%		20.50%		28.20%

								E

		(399.5) $300-$499		34		32		30		2		0		0		4		27		5		0		14		13		13		17		17		20

				13.20%		15.20%		16.50%		6.90%		- 		- 		20.00%		17.60%		8.80%		- 		13.90%		14.80%		13.00%		19.30%		12.90%		17.10%

								E

		(749.5) $500-$999		16		16		14		2		0		1		2		12		4		0		11		7		7		8		12		10

				6.20%		7.60%		7.70%		6.90%		- 		7.70%		10.00%		7.80%		7.00%		- 		10.90%		8.00%		7.00%		9.10%		9.10%		8.50%

		(1099.5) $1000 or more		13		11		11		0		2		0		0		11		0		0		2		3		4		6		4		7

				5.10%		5.20%		6.00%		- 		5.70%		- 		- 		7.20%		- 		- 		2.00%		3.40%		4.00%		6.80%		3.00%		6.00%

																		K

		Mean		256.8		279.4		295.2		179.7		154.5		139.9		224.5		317		182		74.5		252.5		258		252.8		326.8		251		306.8

								E										K												Q

		Std. Dev.		266.3		269.6		277.3		190.1		246.2		199.9		227.4		285.4		193.2		0		247.4		250.1		255.1		284.3		252.7		276.5

		Std. Err.		16.6		18.6		20.6		35.3		41.6		55.4		50.8		23.1		25.6		0		24.6		26.7		25.5		30.3		22		25.6

		Sigma		257		211		182		29		35		13		20		153		57		1		101		88		100		88		132		117

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 246

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q59. What financial support, if any, did you receive from your parents/grandparents?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Paid all college or trade school tuition		833		592		508		84		67		88		65		382		209		1		350		272		296		207		408		290

				27.40%		29.30%		33.10%		17.20%		15.80%		26.50%		14.50%		38.40%		20.40%		20.00%		27.80%		27.00%		27.50%		39.30%		27.30%		34.70%

								DEFGH						DEGH				K												MNOQ				MNOQ

		Paid portion of college or trade school costs		766		535		438		97		64		70		104		321		213		1		322		254		261		182		375		263

				25.20%		26.40%		28.50%		19.90%		15.10%		21.10%		23.30%		32.30%		20.80%		20.00%		25.60%		25.20%		24.20%		34.50%		25.10%		31.50%

								DEFGH		H				EH		EH		K												MNOQ				MNOQ

		Contributed to or covered down payment on a house		455		310		254		56		47		34		60		201		109		0		191		156		144		118		224		156

				15.00%		15.30%		16.50%		11.50%		11.10%		10.20%		13.40%		20.20%		10.60%		- 		15.20%		15.50%		13.40%		22.40%		15.00%		18.70%

								DEF										K												MNOQ				MOQ

		Bought or gifted me a house		345		243		206		37		33		20		36		180		63		0		129		106		116		113		159		145

				11.30%		12.00%		13.40%		7.60%		7.80%		6.00%		8.10%		18.10%		6.20%		- 		10.20%		10.50%		10.80%		21.40%		10.60%		17.30%

								DEFGH										K												MNOQ				MNOQ

		Paid car payments		435		314		261		53		45		23		56		215		99		0		176		137		155		126		211		175

				14.30%		15.50%		17.00%		10.90%		10.60%		6.90%		12.50%		21.60%		9.70%		- 		14.00%		13.60%		14.40%		23.90%		14.10%		20.90%

								DEFGH								F		K												MNOQ				MNOQ

		Contributed to or covered down payment on a car		351		235		188		47		38		27		53		137		95		3		133		110		105		86		161		117

				11.50%		11.60%		12.20%		9.70%		9.00%		8.10%		11.90%		13.80%		9.30%		60.00%		10.60%		10.90%		9.70%		16.30%		10.80%		14.00%

								F										K												MNOQ				MNOQ

		Bought me a car		483		340		264		76		66		41		67		173		167		0		200		156		163		106		234		156

				15.90%		16.80%		17.20%		15.60%		15.60%		12.30%		15.00%		17.40%		16.30%		- 		15.90%		15.50%		15.10%		20.10%		15.70%		18.70%

								F																						MNOQ				O

		Paid for my wedding		477		351		293		58		46		60		40		180		171		0		211		155		178		95		255		156

				15.70%		17.40%		19.10%		11.90%		10.90%		18.10%		8.90%		18.10%		16.70%		- 		16.80%		15.40%		16.50%		18.00%		17.10%		18.70%

								DEGH						DEGH

		Gifted me a certificate of deposit or savings bond		294		223		191		32		38		19		36		149		73		1		127		96		109		68		153		107

				9.70%		11.00%		12.40%		6.60%		9.00%		5.70%		8.10%		15.00%		7.10%		20.00%		10.10%		9.50%		10.10%		12.90%		10.20%		12.80%

								DFGHI										K												N				N

		Left me an inheritance		221		167		138		29		27		22		28		89		78		0		95		78		96		27		125		59

				7.30%		8.30%		9.00%		6.00%		6.40%		6.60%		6.30%		9.00%		7.60%		- 		7.50%		7.70%		8.90%		5.10%		8.40%		7.10%

								DI				I		I		I												P				P

		None of the above		1018		637		412		225		199		130		194		207		429		1		429		348		368		114		501		208

				33.50%		31.50%		26.80%		46.20%		47.00%		39.20%		43.40%		20.80%		41.90%		20.00%		34.10%		34.50%		34.10%		21.60%		33.50%		24.90%

										CFI		CFI		CI		CI				J				PR		PR		PR				PR

		Sigma		5678		3947		3153		794		670		534		739		2234		1706		7		2363		1868		1991		1242		2806		1832

				186.70%		195.10%		205.30%		163.00%		158.40%		160.80%		165.30%		224.70%		166.60%		140.00%		187.70%		185.10%		184.70%		235.70%		187.80%		219.10%

		Table 247

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q60. Who is in charge of household finances in your household?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		My dad		1024		740		621		119		69		100		129		648		91		1		426		343		382		227		525		361

				33.70%		36.60%		40.40%		24.40%		16.30%		30.10%		28.90%		65.20%		8.90%		20.00%		33.80%		34.00%		35.40%		43.10%		35.10%		43.20%

						A		DEFGHI		E				E		E		K												MNOQ				MNOQ

		My mom		844		524		346		178		187		98		159		47		475		2		361		286		289		111		416		189

				27.80%		25.90%		22.50%		36.60%		44.20%		29.50%		35.60%		4.70%		46.40%		40.00%		28.70%		28.30%		26.80%		21.10%		27.80%		22.60%

								I		CFI		CDFGHI		CI		CI				J				PR		PR		PR				PR

		Both parents		1027		644		471		173		153		124		145		238		404		2		416		326		345		152		479		232

				33.80%		31.80%		30.70%		35.50%		36.20%		37.30%		32.40%		23.90%		39.50%		40.00%		33.00%		32.30%		32.00%		28.80%		32.10%		27.80%

										C		C		C						J				R		R		R				R

		My stepparents		24		20		19		1		1		1		1		15		5		0		8		5		8		10		11		13

				0.80%		1.00%		1.20%		0.20%		0.20%		0.30%		0.20%		1.50%		0.50%		- 		0.60%		0.50%		0.70%		1.90%		0.70%		1.60%

								D										K												MNOQ				MN

		I am not sure		122		95		79		16		13		9		13		46		49		0		48		49		54		27		63		41

				4.00%		4.70%		5.10%		3.30%		3.10%		2.70%		2.90%		4.60%		4.80%		- 		3.80%		4.90%		5.00%		5.10%		4.20%		4.90%

								GH

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 248

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q61R1. How important is it for your parents to discuss the following with you?

		Saving money and spending wisely

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2419		1610		1218		392		347		276		352		841		767		2		983		790		865		444		1175		701

				79.50%		79.60%		79.30%		80.50%		82.00%		83.10%		78.70%		84.60%		74.90%		40.00%		78.10%		78.30%		80.20%		84.30%		78.60%		83.90%

								H		H		H		H				K												MNQ				MNOQ

		  (5) Very important		1318		860		639		221		224		147		196		463		397		0		506		405		463		246		610		393

				43.30%		42.50%		41.60%		45.40%		53.00%		44.30%		43.80%		46.60%		38.80%		- 		40.20%		40.10%		42.90%		46.70%		40.80%		47.00%

												CDFGHI						K												MNQ				MNQ

		  (4) Important		1101		750		579		171		123		129		156		378		370		2		477		385		402		198		565		308

				36.20%		37.10%		37.70%		35.10%		29.10%		38.90%		34.90%		38.00%		36.10%		40.00%		37.90%		38.20%		37.30%		37.60%		37.80%		36.80%

								E						E

		(3) Somewhat important		478		309		237		72		59		44		75		119		188		2		206		167		159		65		240		106

				15.70%		15.30%		15.40%		14.80%		13.90%		13.30%		16.80%		12.00%		18.40%		40.00%		16.40%		16.60%		14.70%		12.30%		16.10%		12.70%

																				J				PR		PR						PR

		Bottom 2 Box (NET)		144		104		81		23		17		12		20		34		69		1		70		52		54		18		79		29

				4.70%		5.10%		5.30%		4.70%		4.00%		3.60%		4.50%		3.40%		6.70%		20.00%		5.60%		5.20%		5.00%		3.40%		5.30%		3.50%

																				J				R								R

		  (2) Not very important		97		69		53		16		13		8		13		23		45		1		48		34		36		15		53		24

				3.20%		3.40%		3.50%		3.30%		3.10%		2.40%		2.90%		2.30%		4.40%		20.00%		3.80%		3.40%		3.30%		2.80%		3.50%		2.90%

																				J

		  (1) Not at all important		47		35		28		7		4		4		7		11		24		0		22		18		18		3		26		5

				1.50%		1.70%		1.80%		1.40%		0.90%		1.20%		1.60%		1.10%		2.30%		- 		1.70%		1.80%		1.70%		0.60%		1.70%		0.60%

																				J				R		R		R				R

		Mean		4.2		4.2		4.1		4.2		4.3		4.2		4.2		4.3		4		3.2		4.1		4.1		4.2		4.3		4.1		4.3

										H		CGHI		H				K												MNOQ				MNOQ

		Std. Dev.		0.9		0.9		0.9		0.9		0.9		0.9		0.9		0.8		1		0.8		0.9		0.9		0.9		0.8		0.9		0.8

		Std. Err.		0		0		0		0		0		0		0		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 249

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q61R2. How important is it for your parents to discuss the following with you?

		Setting financial goals

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2134		1408		1078		330		302		233		307		807		599		2		844		677		755		419		1016		652

				70.20%		69.60%		70.20%		67.80%		71.40%		70.20%		68.70%		81.20%		58.50%		40.00%		67.00%		67.10%		70.00%		79.50%		68.00%		78.00%

								H		H		H		H		H		K												MNOQ				MNOQ

		  (5) Very important		1120		750		563		187		181		109		169		462		288		0		443		350		404		235		533		365

				36.80%		37.10%		36.70%		38.40%		42.80%		32.80%		37.80%		46.50%		28.10%		- 		35.20%		34.70%		37.50%		44.60%		35.70%		43.70%

								H		H		CFH				H		K												MNOQ				MNOQ

		  (4) Important		1014		658		515		143		121		124		138		345		311		2		401		327		351		184		483		287

				33.30%		32.50%		33.50%		29.40%		28.60%		37.30%		30.90%		34.70%		30.40%		40.00%		31.90%		32.40%		32.60%		34.90%		32.30%		34.30%

														DE				K

		(3) Somewhat important		627		421		313		108		82		78		91		132		287		2		285		238		218		76		327		129

				20.60%		20.80%		20.40%		22.20%		19.40%		23.50%		20.40%		13.30%		28.00%		40.00%		22.60%		23.60%		20.20%		14.40%		21.90%		15.40%

																				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		280		194		145		49		39		21		49		55		138		1		130		94		105		32		151		55

				9.20%		9.60%		9.40%		10.10%		9.20%		6.30%		11.00%		5.50%		13.50%		20.00%		10.30%		9.30%		9.70%		6.10%		10.10%		6.60%

								I		I		I				FI				J				PR		PR		PR				PR

		  (2) Not very important		198		137		105		32		26		14		32		40		97		0		97		70		78		23		113		39

				6.50%		6.80%		6.80%		6.60%		6.10%		4.20%		7.20%		4.00%		9.50%		- 		7.70%		6.90%		7.20%		4.40%		7.60%		4.70%

								I		I		I				I				J				PR		PR		PR				PR

		  (1) Not at all important		82		57		40		17		13		7		17		15		41		1		33		24		27		9		38		16

				2.70%		2.80%		2.60%		3.50%		3.10%		2.10%		3.80%		1.50%		4.00%		20.00%		2.60%		2.40%		2.50%		1.70%		2.50%		1.90%

																				J

		Mean		4		3.9		3.9		3.9		4		3.9		3.9		4.2		3.7		3		3.9		3.9		4		4.2		3.9		4.1

								H		H		H		H		H		K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1.1		1.1		1		1.1		0.9		1.1		1.2		1.1		1		1		0.9		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0.1		0		0		0.5		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 250

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q61R3. How important is it for your parents to discuss the following with you?

		Family finances

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1966		1318		995		323		274		221		287		757		560		1		786		641		718		409		941		625

				64.60%		65.20%		64.80%		66.30%		64.80%		66.60%		64.20%		76.20%		54.70%		20.00%		62.40%		63.50%		66.60%		77.60%		63.00%		74.80%

								H		H		H		H		H		K										M		MNOQ				MNOQ

		  (5) Very important		1032		700		522		178		172		106		135		424		275		1		409		338		374		234		481		340

				33.90%		34.60%		34.00%		36.60%		40.70%		31.90%		30.20%		42.70%		26.90%		20.00%		32.50%		33.50%		34.70%		44.40%		32.20%		40.70%

								H		GH		CFGH						K												MNOQ				MNOQ

		  (4) Important		934		618		473		145		102		115		152		333		285		0		377		303		344		175		460		285

				30.70%		30.50%		30.80%		29.80%		24.10%		34.60%		34.00%		33.50%		27.80%		- 		29.90%		30.00%		31.90%		33.20%		30.80%		34.10%

								EH						EH		EH		K																M

		(3) Somewhat important		631		398		305		93		90		73		87		144		252		2		266		208		204		82		312		141

				20.70%		19.70%		19.90%		19.10%		21.30%		22.00%		19.50%		14.50%		24.60%		40.00%		21.10%		20.60%		18.90%		15.60%		20.90%		16.90%

																				J				PR		PR						PR

		Bottom 2 Box (NET)		444		307		236		71		59		38		73		93		212		2		207		160		156		36		241		70

				14.60%		15.20%		15.40%		14.60%		13.90%		11.40%		16.30%		9.40%		20.70%		40.00%		16.40%		15.90%		14.50%		6.80%		16.10%		8.40%

								I		I		I				I				J				PR		PR		PR				PR

		  (2) Not very important		299		204		161		43		35		26		46		61		141		2		138		104		103		28		162		48

				9.80%		10.10%		10.50%		8.80%		8.30%		7.80%		10.30%		6.10%		13.80%		40.00%		11.00%		10.30%		9.60%		5.30%		10.80%		5.70%

								I												J				PR		PR		PR				PR

		  (1) Not at all important		145		103		75		28		24		12		27		32		71		0		69		56		53		8		79		22

				4.80%		5.10%		4.90%		5.70%		5.70%		3.60%		6.00%		3.20%		6.90%		- 		5.50%		5.60%		4.90%		1.50%		5.30%		2.60%

								I		I		I				I				J				PR		PR		PR				PR

		Mean		3.8		3.8		3.8		3.8		3.9		3.8		3.7		4.1		3.5		3		3.7		3.8		3.8		4.1		3.7		4

								H		H		H		H		H		K												MNOQ				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.2		1.2		1.1		1.2		1.1		1.2		1.2		1.2		1.2		1.2		1		1.2		1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.5		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 251

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q61R4. How important is it for your parents to discuss the following with you?

		Financial responsibility

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2253		1509		1146		363		312		250		333		818		687		4		919		733		806		431		1097		671

				74.10%		74.60%		74.60%		74.50%		73.80%		75.30%		74.50%		82.30%		67.10%		80.00%		73.00%		72.60%		74.80%		81.80%		73.40%		80.30%

								H		H		H		H		H		K												MNOQ				MNOQ

		  (5) Very important		1188		792		595		197		189		117		185		459		332		1		467		367		423		248		562		377

				39.10%		39.10%		38.70%		40.50%		44.70%		35.20%		41.40%		46.20%		32.40%		20.00%		37.10%		36.40%		39.20%		47.10%		37.60%		45.10%

								H		H		CFH				H		K												MNOQ				MNOQ

		  (4) Important		1065		717		551		166		123		133		148		359		355		3		452		366		383		183		535		294

				35.00%		35.40%		35.90%		34.10%		29.10%		40.10%		33.10%		36.10%		34.70%		60.00%		35.90%		36.30%		35.50%		34.70%		35.80%		35.20%

								E						EG

		(3) Somewhat important		574		362		284		78		80		65		80		133		228		1		243		207		191		75		287		121

				18.90%		17.90%		18.50%		16.00%		18.90%		19.60%		17.90%		13.40%		22.30%		20.00%		19.30%		20.50%		17.70%		14.20%		19.20%		14.50%

																				J				PR		PR						PR

		Bottom 2 Box (NET)		214		152		106		46		31		17		34		43		109		0		97		69		81		21		110		44

				7.00%		7.50%		6.90%		9.40%		7.30%		5.10%		7.60%		4.30%		10.60%		- 		7.70%		6.80%		7.50%		4.00%		7.40%		5.30%

										FI										J				PR		P		PR				P

		  (2) Not very important		148		103		71		32		23		9		24		30		73		0		69		47		59		14		78		33

				4.90%		5.10%		4.60%		6.60%		5.40%		2.70%		5.40%		3.00%		7.10%		- 		5.50%		4.70%		5.50%		2.70%		5.20%		3.90%

										FI										J				P				P				P

		  (1) Not at all important		66		49		35		14		8		8		10		13		36		0		28		22		22		7		32		11

				2.20%		2.40%		2.30%		2.90%		1.90%		2.40%		2.20%		1.30%		3.50%		- 		2.20%		2.20%		2.00%		1.30%		2.10%		1.30%

																				J

		Mean		4		4		4		4		4.1		4		4.1		4.2		3.9		4		4		4		4		4.2		4		4.2

								H		H		H		H		H		K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1		1		0.9		1		0.9		1.1		0.7		1		1		1		0.9		1		0.9

		Std. Err.		0		0		0		0		0		0.1		0		0		0		0.3		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 252

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q61R5. How important is it for your parents to discuss the following with you?

		Saving for college

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2100		1415		1090		325		291		228		298		812		602		1		847		689		751		426		1018		667

				69.10%		69.90%		71.00%		66.70%		68.80%		68.70%		66.70%		81.70%		58.80%		20.00%		67.30%		68.30%		69.70%		80.80%		68.10%		79.80%

								H		H		H		H		H		K												MNOQ				MNOQ

		  (5) Very important		1143		780		589		191		175		126		179		467		313		0		452		361		419		240		548		387

				37.60%		38.60%		38.30%		39.20%		41.40%		38.00%		40.00%		47.00%		30.60%		- 		35.90%		35.80%		38.90%		45.50%		36.70%		46.30%

								H		H		HI		H		H		K												MNOQ				MNOQ

		  (4) Important		957		635		501		134		116		102		119		345		289		1		395		328		332		186		470		280

				31.50%		31.40%		32.60%		27.50%		27.40%		30.70%		26.60%		34.70%		28.20%		20.00%		31.40%		32.50%		30.80%		35.30%		31.50%		33.50%

								DEGH										K

		(3) Somewhat important		626		398		297		101		86		79		90		124		272		2		266		204		206		80		309		129

				20.60%		19.70%		19.30%		20.70%		20.30%		23.80%		20.10%		12.50%		26.60%		40.00%		21.10%		20.20%		19.10%		15.20%		20.70%		15.40%

																				J				PR		PR		R				PR

		Bottom 2 Box (NET)		315		210		149		61		46		25		59		58		150		2		146		116		121		21		167		40

				10.40%		10.40%		9.70%		12.50%		10.90%		7.50%		13.20%		5.80%		14.60%		40.00%		11.60%		11.50%		11.20%		4.00%		11.20%		4.80%

								I		FI		I				CFI				J				PR		PR		PR				PR

		  (2) Not very important		205		136		99		37		29		15		40		35		99		2		100		80		83		16		116		30

				6.70%		6.70%		6.40%		7.60%		6.90%		4.50%		8.90%		3.50%		9.70%		40.00%		7.90%		7.90%		7.70%		3.00%		7.80%		3.60%

								I		I		I				FI				J				PR		PR		PR				PR

		  (1) Not at all important		110		74		50		24		17		10		19		23		51		0		46		36		38		5		51		10

				3.60%		3.70%		3.30%		4.90%		4.00%		3.00%		4.30%		2.30%		5.00%		- 		3.70%		3.60%		3.50%		0.90%		3.40%		1.20%

																				J				PR		PR		PR				PR

		Mean		3.9		3.9		4		3.9		4		4		3.9		4.2		3.7		2.8		3.9		3.9		3.9		4.2		3.9		4.2

								H		H		H		H		H		K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.2		1.1		1		1.2		0.9		1.1		0.8		1.1		1.1		1.1		0.9		1.1		0.9

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 253

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q61R6. How important is it for your parents to discuss the following with you?

		Earning money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2430		1610		1223		387		337		262		368		856		752		2		994		788		878		457		1181		713

				79.90%		79.60%		79.60%		79.50%		79.70%		78.90%		82.30%		86.10%		73.40%		40.00%		79.00%		78.10%		81.40%		86.70%		79.00%		85.30%

																		K												MNOQ				MNOQ

		  (5) Very important		1374		906		665		241		227		138		215		491		415		0		544		419		487		275		646		425

				45.20%		44.80%		43.30%		49.50%		53.70%		41.60%		48.10%		49.40%		40.50%		- 		43.20%		41.50%		45.20%		52.20%		43.20%		50.80%

										CFH		CFH				H		K												MNOQ				MNOQ

		  (4) Important		1056		704		558		146		110		124		153		365		337		2		450		369		391		182		535		288

				34.70%		34.80%		36.30%		30.00%		26.00%		37.30%		34.20%		36.70%		32.90%		40.00%		35.70%		36.60%		36.30%		34.50%		35.80%		34.40%

								DE						DE		E

		(3) Somewhat important		459		305		235		70		66		52		60		108		196		1		195		167		145		54		233		92

				15.10%		15.10%		15.30%		14.40%		15.60%		15.70%		13.40%		10.90%		19.10%		20.00%		15.50%		16.60%		13.50%		10.20%		15.60%		11.00%

																				J				PR		OPR						PR

		Bottom 2 Box (NET)		152		108		78		30		20		18		19		30		76		2		70		54		55		16		80		31

				5.00%		5.30%		5.10%		6.20%		4.70%		5.40%		4.30%		3.00%		7.40%		40.00%		5.60%		5.40%		5.10%		3.00%		5.40%		3.70%

										I										J				P		P						P

		  (2) Not very important		93		66		48		18		12		12		10		13		52		1		47		36		36		12		55		22

				3.10%		3.30%		3.10%		3.70%		2.80%		3.60%		2.20%		1.30%		5.10%		20.00%		3.70%		3.60%		3.30%		2.30%		3.70%		2.60%

																				J

		  (1) Not at all important		59		42		30		12		8		6		9		17		24		1		23		18		19		4		25		9

				1.90%		2.10%		2.00%		2.50%		1.90%		1.80%		2.00%		1.70%		2.30%		20.00%		1.80%		1.80%		1.80%		0.80%		1.70%		1.10%

		Mean		4.2		4.2		4.2		4.2		4.3		4.1		4.2		4.3		4		2.8		4.1		4.1		4.2		4.4		4.2		4.3

												CH				H		K												MNOQ				MNOQ

		Std. Dev.		0.9		0.9		0.9		1		1		0.9		0.9		0.8		1		1.3		0.9		0.9		0.9		0.8		0.9		0.9

		Std. Err.		0		0		0		0		0		0.1		0		0		0		0.6		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 254

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q61R7. How important is it for your parents to discuss the following with you?

		Managing my own money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2411		1589		1214		375		348		271		341		843		744		2		971		786		851		449		1161		695

				79.30%		78.50%		79.00%		77.00%		82.30%		81.60%		76.30%		84.80%		72.70%		40.00%		77.10%		77.90%		78.90%		85.20%		77.70%		83.10%

												GH		H				K												MNOQ				MNOQ

		  (5) Very important		1276		826		620		206		213		132		195		465		360		1		477		386		442		247		576		379

				42.00%		40.80%		40.40%		42.30%		50.40%		39.80%		43.60%		46.80%		35.20%		20.00%		37.90%		38.30%		41.00%		46.90%		38.60%		45.30%

												CDFGHI						K												MNOQ				MNQ

		  (4) Important		1135		763		594		169		135		139		146		378		384		1		494		400		409		202		585		316

				37.30%		37.70%		38.70%		34.70%		31.90%		41.90%		32.70%		38.00%		37.50%		20.00%		39.20%		39.60%		37.90%		38.30%		39.20%		37.80%

								EG						DEGH

		(3) Somewhat important		480		329		248		81		59		45		76		116		212		1		215		166		170		66		250		117

				15.80%		16.30%		16.10%		16.60%		13.90%		13.60%		17.00%		11.70%		20.70%		20.00%		17.10%		16.50%		15.80%		12.50%		16.70%		14.00%

																				J				P		P						P

		Bottom 2 Box (NET)		150		105		74		31		16		16		30		35		68		2		73		57		57		12		83		24

				4.90%		5.20%		4.80%		6.40%		3.80%		4.80%		6.70%		3.50%		6.60%		40.00%		5.80%		5.60%		5.30%		2.30%		5.60%		2.90%

																				J				PR		PR		PR				PR

		  (2) Not very important		104		71		51		20		9		10		22		22		47		2		52		43		41		8		59		14

				3.40%		3.50%		3.30%		4.10%		2.10%		3.00%		4.90%		2.20%		4.60%		40.00%		4.10%		4.30%		3.80%		1.50%		3.90%		1.70%

																E				J				PR		PR		PR				PR

		  (1) Not at all important		46		34		23		11		7		6		8		13		21		0		21		14		16		4		24		10

				1.50%		1.70%		1.50%		2.30%		1.70%		1.80%		1.80%		1.30%		2.10%		- 		1.70%		1.40%		1.50%		0.80%		1.60%		1.20%

		Mean		4.1		4.1		4.1		4.1		4.3		4.1		4.1		4.3		4		3.2		4.1		4.1		4.1		4.3		4.1		4.2

												CDGH						K												MNOQ				MNOQ

		Std. Dev.		0.9		0.9		0.9		1		0.9		0.9		1		0.8		1		1.3		0.9		0.9		0.9		0.8		0.9		0.8

		Std. Err.		0		0		0		0		0		0		0		0		0		0.6		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 255

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q61R8. How important is it for your parents to discuss the following with you?

		Maintaining a budget

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2126		1409		1064		345		303		236		306		787		619		3		854		691		761		414		1019		640

				69.90%		69.60%		69.30%		70.80%		71.60%		71.10%		68.50%		79.20%		60.40%		60.00%		67.80%		68.50%		70.60%		78.60%		68.20%		76.60%

								H		H		H		H				K												MNOQ				MNOQ

		  (5) Very important		1123		740		541		199		191		116		168		436		303		1		433		348		387		234		513		352

				36.90%		36.60%		35.20%		40.90%		45.20%		34.90%		37.60%		43.90%		29.60%		20.00%		34.40%		34.50%		35.90%		44.40%		34.30%		42.10%

										CH		CFGH						K												MNOQ				MNOQ

		  (4) Important		1003		669		523		146		112		120		138		351		316		2		421		343		374		180		506		288

				33.00%		33.10%		34.00%		30.00%		26.50%		36.10%		30.90%		35.30%		30.90%		40.00%		33.40%		34.00%		34.70%		34.20%		33.90%		34.40%

								E						E				K

		(3) Somewhat important		625		425		322		103		83		71		90		157		266		2		275		216		215		91		324		155

				20.60%		21.00%		21.00%		21.10%		19.60%		21.40%		20.10%		15.80%		26.00%		40.00%		21.80%		21.40%		19.90%		17.30%		21.70%		18.50%

								I		I				I						J				P								P

		Bottom 2 Box (NET)		290		189		150		39		37		25		51		50		139		0		130		102		102		22		151		41

				9.50%		9.30%		9.80%		8.00%		8.70%		7.50%		11.40%		5.00%		13.60%		- 		10.30%		10.10%		9.50%		4.20%		10.10%		4.90%

																				J				PR		PR		PR				PR

		  (2) Not very important		200		125		98		27		26		16		37		31		94		0		92		73		71		18		107		30

				6.60%		6.20%		6.40%		5.50%		6.10%		4.80%		8.30%		3.10%		9.20%		- 		7.30%		7.20%		6.60%		3.40%		7.20%		3.60%

																				J				PR		PR		PR				PR

		  (1) Not at all important		90		64		52		12		11		9		14		19		45		0		38		29		31		4		44		11

				3.00%		3.20%		3.40%		2.50%		2.60%		2.70%		3.10%		1.90%		4.40%		- 		3.00%		2.90%		2.90%		0.80%		2.90%		1.30%

																				J				PR		PR		PR				PR

		Mean		3.9		3.9		3.9		4		4.1		4		3.9		4.2		3.7		3.8		3.9		3.9		3.9		4.2		3.9		4.1

										H		CH		H				K												MNOQ				MNOQ

		Std. Dev.		1		1.1		1.1		1		1.1		1		1.1		0.9		1.1		0.8		1.1		1		1		0.9		1		0.9

		Std. Err.		0		0		0		0		0.1		0.1		0.1		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 256

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q61_1. How important is it for your parents to discuss the following with you?

		Summary Table of Top-2-Box -Very Important/Important

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money and spending wisely		2419		1610		1218		392		347		276		352		841		767		2		983		790		865		444		1175		701

				79.50%		79.60%		79.30%		80.50%		82.00%		83.10%		78.70%		84.60%		74.90%		40.00%		78.10%		78.30%		80.20%		84.30%		78.60%		83.90%

								H		H		H		H				K												MNQ				MNOQ

		Setting financial goals		2134		1408		1078		330		302		233		307		807		599		2		844		677		755		419		1016		652

				70.20%		69.60%		70.20%		67.80%		71.40%		70.20%		68.70%		81.20%		58.50%		40.00%		67.00%		67.10%		70.00%		79.50%		68.00%		78.00%

								H		H		H		H		H		K												MNOQ				MNOQ

		Family finances		1966		1318		995		323		274		221		287		757		560		1		786		641		718		409		941		625

				64.60%		65.20%		64.80%		66.30%		64.80%		66.60%		64.20%		76.20%		54.70%		20.00%		62.40%		63.50%		66.60%		77.60%		63.00%		74.80%

								H		H		H		H		H		K										M		MNOQ				MNOQ

		Financial responsibility		2253		1509		1146		363		312		250		333		818		687		4		919		733		806		431		1097		671

				74.10%		74.60%		74.60%		74.50%		73.80%		75.30%		74.50%		82.30%		67.10%		80.00%		73.00%		72.60%		74.80%		81.80%		73.40%		80.30%

								H		H		H		H		H		K												MNOQ				MNOQ

		Saving for college		2100		1415		1090		325		291		228		298		812		602		1		847		689		751		426		1018		667

				69.10%		69.90%		71.00%		66.70%		68.80%		68.70%		66.70%		81.70%		58.80%		20.00%		67.30%		68.30%		69.70%		80.80%		68.10%		79.80%

								H		H		H		H		H		K												MNOQ				MNOQ

		Earning money		2430		1610		1223		387		337		262		368		856		752		2		994		788		878		457		1181		713

				79.90%		79.60%		79.60%		79.50%		79.70%		78.90%		82.30%		86.10%		73.40%		40.00%		79.00%		78.10%		81.40%		86.70%		79.00%		85.30%

																		K												MNOQ				MNOQ

		Managing my own money		2411		1589		1214		375		348		271		341		843		744		2		971		786		851		449		1161		695

				79.30%		78.50%		79.00%		77.00%		82.30%		81.60%		76.30%		84.80%		72.70%		40.00%		77.10%		77.90%		78.90%		85.20%		77.70%		83.10%

												GH		H				K												MNOQ				MNOQ

		Maintaining a budget		2126		1409		1064		345		303		236		306		787		619		3		854		691		761		414		1019		640

				69.90%		69.60%		69.30%		70.80%		71.60%		71.10%		68.50%		79.20%		60.40%		60.00%		67.80%		68.50%		70.60%		78.60%		68.20%		76.60%

								H		H		H		H				K												MNOQ				MNOQ

		Table 257

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q61_2. How important is it for your parents to discuss the following with you?

		Summary Table of Bottom 2 Box- Not Very Important/Not at all Important

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money and spending wisely		144		104		81		23		17		12		20		34		69		1		70		52		54		18		79		29

				4.70%		5.10%		5.30%		4.70%		4.00%		3.60%		4.50%		3.40%		6.70%		20.00%		5.60%		5.20%		5.00%		3.40%		5.30%		3.50%

																				J				R								R

		Setting financial goals		280		194		145		49		39		21		49		55		138		1		130		94		105		32		151		55

				9.20%		9.60%		9.40%		10.10%		9.20%		6.30%		11.00%		5.50%		13.50%		20.00%		10.30%		9.30%		9.70%		6.10%		10.10%		6.60%

								I		I		I				FI				J				PR		PR		PR				PR

		Family finances		444		307		236		71		59		38		73		93		212		2		207		160		156		36		241		70

				14.60%		15.20%		15.40%		14.60%		13.90%		11.40%		16.30%		9.40%		20.70%		40.00%		16.40%		15.90%		14.50%		6.80%		16.10%		8.40%

								I		I		I				I				J				PR		PR		PR				PR

		Financial responsibility		214		152		106		46		31		17		34		43		109		0		97		69		81		21		110		44

				7.00%		7.50%		6.90%		9.40%		7.30%		5.10%		7.60%		4.30%		10.60%		- 		7.70%		6.80%		7.50%		4.00%		7.40%		5.30%

										FI										J				PR		P		PR				P

		Saving for college		315		210		149		61		46		25		59		58		150		2		146		116		121		21		167		40

				10.40%		10.40%		9.70%		12.50%		10.90%		7.50%		13.20%		5.80%		14.60%		40.00%		11.60%		11.50%		11.20%		4.00%		11.20%		4.80%

								I		FI		I				CFI				J				PR		PR		PR				PR

		Earning money		152		108		78		30		20		18		19		30		76		2		70		54		55		16		80		31

				5.00%		5.30%		5.10%		6.20%		4.70%		5.40%		4.30%		3.00%		7.40%		40.00%		5.60%		5.40%		5.10%		3.00%		5.40%		3.70%

										I										J				P		P						P

		Managing my own money		150		105		74		31		16		16		30		35		68		2		73		57		57		12		83		24

				4.90%		5.20%		4.80%		6.40%		3.80%		4.80%		6.70%		3.50%		6.60%		40.00%		5.80%		5.60%		5.30%		2.30%		5.60%		2.90%

																				J				PR		PR		PR				PR

		Maintaining a budget		290		189		150		39		37		25		51		50		139		0		130		102		102		22		151		41

				9.50%		9.30%		9.80%		8.00%		8.70%		7.50%		11.40%		5.00%		13.60%		- 		10.30%		10.10%		9.50%		4.20%		10.10%		4.90%

																				J				PR		PR		PR				PR

		Table 258

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q62R1. How often are your parents discussing the following with you?

		Saving money and spending wisely

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2170		1410		1076		334		321		223		320		749		658		3		864		688		767		399		1030		618

				71.40%		69.70%		70.10%		68.60%		75.90%		67.20%		71.60%		75.40%		64.30%		60.00%		68.60%		68.20%		71.20%		75.70%		68.90%		73.90%

												CDF						K												MNQ				MNQ

		  (5) Always		1129		705		522		183		203		106		175		395		310		0		423		333		376		229		503		345

				37.10%		34.80%		34.00%		37.60%		48.00%		31.90%		39.10%		39.70%		30.30%		- 		33.60%		33.00%		34.90%		43.50%		33.70%		41.30%

												CDFGHI				CF		K												MNOQ				MNOQ

		  (4) Frequently		1041		705		554		151		118		117		145		354		348		3		441		355		391		170		527		273

				34.20%		34.80%		36.10%		31.00%		27.90%		35.20%		32.40%		35.60%		34.00%		60.00%		35.00%		35.20%		36.30%		32.30%		35.30%		32.70%

								DE						E

		(3) Occasionally		638		434		329		105		71		86		95		177		256		1		272		223		218		95		327		164

				21.00%		21.50%		21.40%		21.60%		16.80%		25.90%		21.30%		17.80%		25.00%		20.00%		21.60%		22.10%		20.20%		18.00%		21.90%		19.60%

								E						E						J

		Bottom 2 Box (NET)		233		179		131		48		31		23		32		68		110		1		123		98		93		33		137		54

				7.70%		8.80%		8.50%		9.90%		7.30%		6.90%		7.20%		6.80%		10.70%		20.00%		9.80%		9.70%		8.60%		6.30%		9.20%		6.50%

								I		I										J				PR		PR						PR

		  (2) Rarely		145		109		78		31		17		19		21		46		62		1		76		60		53		24		85		35

				4.80%		5.40%		5.10%		6.40%		4.00%		5.70%		4.70%		4.60%		6.10%		20.00%		6.00%		5.90%		4.90%		4.60%		5.70%		4.20%

										I

		  (1) Never		88		70		53		17		14		4		11		22		48		0		47		38		40		9		52		19

				2.90%		3.50%		3.50%		3.50%		3.30%		1.20%		2.50%		2.20%		4.70%		- 		3.70%		3.80%		3.70%		1.70%		3.50%		2.30%

								FI		FI										J				P		P		P				P

		Mean		4		3.9		3.9		3.9		4.1		3.9		4		4.1		3.8		3.4		3.9		3.9		3.9		4.1		3.9		4.1

												CDF						K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1.1		1		1		1		1		1.1		0.9		1.1		1.1		1		1		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 259

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q62R2. How often are your parents discussing the following with you?

		Setting financial goals

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1782		1145		882		263		269		154		255		680		464		1		680		545		617		373		815		559

				58.60%		56.60%		57.40%		54.00%		63.60%		46.40%		57.00%		68.40%		45.30%		20.00%		54.00%		54.00%		57.20%		70.80%		54.60%		66.90%

								F		F		CDFG				F		K												MNOQ				MNOQ

		  (5) Always		897		581		448		133		146		66		123		367		214		0		330		265		303		218		398		314

				29.50%		28.70%		29.20%		27.30%		34.50%		19.90%		27.50%		36.90%		20.90%		- 		26.20%		26.30%		28.10%		41.40%		26.60%		37.60%

								F		F		CDFGH				F		K												MNOQ				MNOQ

		  (4) Frequently		885		564		434		130		123		88		132		313		250		1		350		280		314		155		417		245

				29.10%		27.90%		28.30%		26.70%		29.10%		26.50%		29.50%		31.50%		24.40%		20.00%		27.80%		27.80%		29.10%		29.40%		27.90%		29.30%

																		K

		(3) Occasionally		784		541		405		136		90		110		121		210		329		2		335		279		288		108		408		190

				25.80%		26.70%		26.40%		27.90%		21.30%		33.10%		27.10%		21.10%		32.10%		40.00%		26.60%		27.70%		26.70%		20.50%		27.30%		22.70%

								EI		EI				CEI		EI				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		475		337		249		88		64		68		71		104		231		2		244		185		173		46		271		87

				15.60%		16.70%		16.20%		18.10%		15.10%		20.50%		15.90%		10.50%		22.60%		40.00%		19.40%		18.30%		16.00%		8.70%		18.10%		10.40%

								I		I		I		I		I				J				OPR		PR		PR				PR

		  (2) Rarely		317		224		158		66		44		49		44		72		150		2		166		124		117		31		187		59

				10.40%		11.10%		10.30%		13.60%		10.40%		14.80%		9.80%		7.20%		14.60%		40.00%		13.20%		12.30%		10.90%		5.90%		12.50%		7.10%

								I		CI		I		CGI						J				PR		PR		PR				PR

		  (1) Never		158		113		91		22		20		19		27		32		81		0		78		61		56		15		84		28

				5.20%		5.60%		5.90%		4.50%		4.70%		5.70%		6.00%		3.20%		7.90%		- 		6.20%		6.00%		5.20%		2.80%		5.60%		3.30%

								I						I		I				J				PR		PR		P				PR

		Mean		3.7		3.6		3.6		3.6		3.8		3.4		3.6		3.9		3.4		2.8		3.5		3.6		3.6		4		3.6		3.9

								F		F		CDFG				F		K												MNOQ				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.2		1.2		1.1		1.2		1.1		1.2		0.8		1.2		1.2		1.1		1.1		1.2		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 260

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q62R3. How often are your parents discussing the following with you?

		Family finances

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1548		1015		785		230		230		140		207		635		380		0		605		487		546		352		716		514

				50.90%		50.20%		51.10%		47.20%		54.40%		42.20%		46.30%		63.90%		37.10%		- 		48.10%		48.30%		50.60%		66.80%		47.90%		61.50%

								F				DFGH						K												MNOQR				MNOQ

		  (5) Always		768		510		394		116		122		63		98		330		180		0		282		230		263		190		345		277

				25.30%		25.20%		25.70%		23.80%		28.80%		19.00%		21.90%		33.20%		17.60%		- 		22.40%		22.80%		24.40%		36.10%		23.10%		33.10%

								FH				FGH						K												MNOQ				MNOQ

		  (4) Frequently		780		505		391		114		108		77		109		305		200		0		323		257		283		162		371		237

				25.60%		25.00%		25.50%		23.40%		25.50%		23.20%		24.40%		30.70%		19.50%		- 		25.70%		25.50%		26.30%		30.70%		24.80%		28.30%

																		K												MNQ

		(3) Occasionally		775		516		386		130		91		99		123		210		304		2		335		280		301		111		410		203

				25.50%		25.50%		25.10%		26.70%		21.50%		29.80%		27.50%		21.10%		29.70%		40.00%		26.60%		27.80%		27.90%		21.10%		27.40%		24.30%

														EI		E				J				P		P		P				P

		Bottom 2 Box (NET)		718		492		365		127		102		93		117		149		340		3		319		242		231		64		368		119

				23.60%		24.30%		23.80%		26.10%		24.10%		28.00%		26.20%		15.00%		33.20%		60.00%		25.30%		24.00%		21.40%		12.10%		24.60%		14.20%

								I		I		I		I		I				J				OPR		PR		PR				PR

		  (2) Rarely		432		304		225		79		59		59		65		97		205		2		203		154		144		43		235		73

				14.20%		15.00%		14.60%		16.20%		13.90%		17.80%		14.50%		9.80%		20.00%		40.00%		16.10%		15.30%		13.40%		8.20%		15.70%		8.70%

								I		I		I		I		I				J				PR		PR		PR				PR

		  (1) Never		286		188		140		48		43		34		52		52		135		1		116		88		87		21		133		46

				9.40%		9.30%		9.10%		9.90%		10.20%		10.20%		11.60%		5.20%		13.20%		20.00%		9.20%		8.70%		8.10%		4.00%		8.90%		5.50%

								I		I		I		I		I				J				PR		PR		PR				PR

		Mean		3.4		3.4		3.4		3.4		3.5		3.2		3.3		3.8		3.1		2.2		3.4		3.4		3.5		3.9		3.4		3.7

								FGH				FGH						K												MNOQ				MNOQ

		Std. Dev.		1.3		1.3		1.3		1.3		1.3		1.2		1.3		1.2		1.3		0.8		1.2		1.2		1.2		1.1		1.2		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 261

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q62R4. How often are your parents discussing the following with you?

		Financial responsibility

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1947		1264		967		297		272		181		297		707		555		2		765		610		681		395		916		594

				64.00%		62.50%		63.00%		61.00%		64.30%		54.50%		66.40%		71.10%		54.20%		40.00%		60.80%		60.50%		63.20%		75.00%		61.30%		71.10%

								F				F				F		K												MNOQ				MNOQ

		  (5) Always		986		629		484		145		170		78		149		373		256		0		361		282		338		213		439		324

				32.40%		31.10%		31.50%		29.80%		40.20%		23.50%		33.30%		37.50%		25.00%		- 		28.70%		27.90%		31.40%		40.40%		29.40%		38.80%

								F		F		CDFGH				F		K												MNOQ				MNOQ

		  (4) Frequently		961		635		483		152		102		103		148		334		299		2		404		328		343		182		477		270

				31.60%		31.40%		31.40%		31.20%		24.10%		31.00%		33.10%		33.60%		29.20%		40.00%		32.10%		32.50%		31.80%		34.50%		31.90%		32.30%

								E		E				E		E		K

		(3) Occasionally		726		497		378		119		99		107		94		208		288		1		324		262		266		87		382		167

				23.90%		24.60%		24.60%		24.40%		23.40%		32.20%		21.00%		20.90%		28.10%		20.00%		25.70%		26.00%		24.70%		16.50%		25.60%		20.00%

								I		I		I		CDEGHI						J				PR		PR		PR				PR

		Bottom 2 Box (NET)		368		262		191		71		52		44		56		79		181		2		170		137		131		45		196		75

				12.10%		13.00%		12.40%		14.60%		12.30%		13.30%		12.50%		7.90%		17.70%		40.00%		13.50%		13.60%		12.20%		8.50%		13.10%		9.00%

								I		I		I		I		I				J				PR		PR		PR				PR

		  (2) Rarely		227		154		108		46		31		33		35		44		108		2		102		85		71		29		120		42

				7.50%		7.60%		7.00%		9.40%		7.30%		9.90%		7.80%		4.40%		10.50%		40.00%		8.10%		8.40%		6.60%		5.50%		8.00%		5.00%

														I						J				R		PR						R

		  (1) Never		141		108		83		25		21		11		21		35		73		0		68		52		60		16		76		33

				4.60%		5.30%		5.40%		5.10%		5.00%		3.30%		4.70%		3.50%		7.10%		- 		5.40%		5.20%		5.60%		3.00%		5.10%		3.90%

								I		I		I				I				J				P				P

		Mean		3.8		3.8		3.8		3.7		3.9		3.6		3.8		4		3.5		3		3.7		3.7		3.8		4		3.7		4

								F				DF				F		K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.2		1.1		1.1		1		1.2		1		1.1		1.1		1.1		1		1.1		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.4		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 262

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q62R5. How often are your parents discussing the following with you?

		Saving  for college

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1658		1093		859		234		224		155		225		668		425		0		663		531		577		372		779		544

				54.50%		54.00%		55.90%		48.00%		53.00%		46.70%		50.30%		67.20%		41.50%		- 		52.70%		52.60%		53.50%		70.60%		52.10%		65.10%

								DFG										K												MNOQR				MNOQ

		  (5) Always		829		545		418		127		123		71		118		350		195		0		315		252		269		215		374		298

				27.30%		26.90%		27.20%		26.10%		29.10%		21.40%		26.40%		35.20%		19.00%		- 		25.00%		25.00%		25.00%		40.80%		25.00%		35.60%

								F				F						K												MNOQ				MNOQ

		  (4) Frequently		829		548		441		107		101		84		107		318		230		0		348		279		308		157		405		246

				27.30%		27.10%		28.70%		22.00%		23.90%		25.30%		23.90%		32.00%		22.50%		- 		27.60%		27.70%		28.60%		29.80%		27.10%		29.40%

								DEG										K

		(3) Occasionally		775		514		384		130		100		107		126		212		299		3		305		253		281		92		386		186

				25.50%		25.40%		25.00%		26.70%		23.60%		32.20%		28.20%		21.30%		29.20%		60.00%		24.20%		25.10%		26.10%		17.50%		25.80%		22.20%

														CEHI		I				J				P		P		P				P		P

		Bottom 2 Box (NET)		608		416		293		123		99		70		96		114		300		2		291		225		220		63		329		106

				20.00%		20.60%		19.10%		25.30%		23.40%		21.10%		21.50%		11.50%		29.30%		40.00%		23.10%		22.30%		20.40%		12.00%		22.00%		12.70%

								I		CI		CI		I		I				J				PR		PR		PR				PR

		  (2) Rarely		355		234		164		70		45		50		58		64		168		2		171		131		122		43		195		66

				11.70%		11.60%		10.70%		14.40%		10.60%		15.10%		13.00%		6.40%		16.40%		40.00%		13.60%		13.00%		11.30%		8.20%		13.10%		7.90%

										CI				CI						J				PR		PR		R				PR

		  (1) Never		253		182		129		53		54		20		38		50		132		0		120		94		98		20		134		40

				8.30%		9.00%		8.40%		10.90%		12.80%		6.00%		8.50%		5.00%		12.90%		- 		9.50%		9.30%		9.10%		3.80%		9.00%		4.80%

								I		FI		CFGI				I				J				PR		PR		PR				PR

		Mean		3.5		3.5		3.6		3.4		3.5		3.4		3.5		3.9		3.2		2.6		3.5		3.5		3.5		4		3.5		3.8

								DFH										K												MNOQR				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.3		1.3		1.2		1.2		1.1		1.3		0.5		1.3		1.3		1.2		1.1		1.2		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.2		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 263

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q62R6. How often are your parents discussing the following with you?

		Earning money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2021		1299		990		309		304		182		304		701		595		3		811		633		729		370		958		585

				66.50%		64.20%		64.50%		63.40%		71.90%		54.80%		68.00%		70.50%		58.10%		60.00%		64.40%		62.70%		67.60%		70.20%		64.10%		70.00%

								F		F		CDF				F		K										N		MNQ				MNQ

		  (5) Always		1064		672		488		184		197		85		166		370		301		1		411		314		354		227		480		337

				35.00%		33.20%		31.80%		37.80%		46.60%		25.60%		37.10%		37.20%		29.40%		20.00%		32.60%		31.10%		32.80%		43.10%		32.10%		40.30%

								F		CF		CDFGI				CF		K												MNOQ				MNOQ

		  (4) Frequently		957		627		502		125		107		97		138		331		294		2		400		319		375		143		478		248

				31.50%		31.00%		32.70%		25.70%		25.30%		29.20%		30.90%		33.30%		28.70%		40.00%		31.80%		31.60%		34.80%		27.10%		32.00%		29.70%

								DE										K										PR				P

		(3) Occasionally		740		519		402		117		78		106		105		209		309		1		324		269		247		121		386		186

				24.30%		25.70%		26.20%		24.00%		18.40%		31.90%		23.50%		21.00%		30.20%		20.00%		25.70%		26.70%		22.90%		23.00%		25.80%		22.20%

								EI		EI				CDEGHI		I				J						OR

		Bottom 2 Box (NET)		280		205		144		61		41		44		38		84		120		1		124		107		102		36		150		65

				9.20%		10.10%		9.40%		12.50%		9.70%		13.30%		8.50%		8.50%		11.70%		20.00%		9.80%		10.60%		9.50%		6.80%		10.00%		7.80%

								I		CGHI		I		CGHI						J				P		PR						P

		  (2) Rarely		177		130		87		43		25		32		24		57		72		1		78		67		60		24		96		43

				5.80%		6.40%		5.70%		8.80%		5.90%		9.60%		5.40%		5.70%		7.00%		20.00%		6.20%		6.60%		5.60%		4.60%		6.40%		5.10%

										CGHI				CGHI

		  (1) Never		103		75		57		18		16		12		14		27		48		0		46		40		42		12		54		22

				3.40%		3.70%		3.70%		3.70%		3.80%		3.60%		3.10%		2.70%		4.70%		- 		3.70%		4.00%		3.90%		2.30%		3.60%		2.60%

																				J

		Mean		3.9		3.8		3.8		3.9		4		3.6		3.9		4		3.7		3.6		3.8		3.8		3.9		4		3.8		4

								F		F		CDF				F		K												MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.1		1.1		1		1		1.1		1.1		1.1		1.1		1.1		1		1.1		1

		Std. Err.		0		0		0		0.1		0.1		0.1		0		0		0		0.5		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 264

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q62R7. How often are your parents discussing the following with you?

		Managing my own money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2032		1323		1010		313		301		192		298		728		593		2		808		624		725		393		968		617

				66.80%		65.40%		65.80%		64.30%		71.20%		57.80%		66.70%		73.20%		57.90%		40.00%		64.20%		61.80%		67.30%		74.60%		64.80%		73.80%

								F				CDF				F		K										N		MNOQ				MNOQ

		  (5) Always		1028		670		507		163		181		86		146		377		293		0		402		318		368		212		476		322

				33.80%		33.10%		33.00%		33.50%		42.80%		25.90%		32.70%		37.90%		28.60%		- 		31.90%		31.50%		34.10%		40.20%		31.90%		38.50%

								F		F		CDFGH				F		K												MNOQ				MNOQ

		  (4) Frequently		1004		653		503		150		120		106		152		351		300		2		406		306		357		181		492		295

				33.00%		32.30%		32.70%		30.80%		28.40%		31.90%		34.00%		35.30%		29.30%		40.00%		32.20%		30.30%		33.10%		34.30%		32.90%		35.30%

																		K																N

		(3) Occasionally		715		489		376		113		85		100		103		195		293		1		304		261		249		96		361		153

				23.50%		24.20%		24.50%		23.20%		20.10%		30.10%		23.00%		19.60%		28.60%		20.00%		24.10%		25.90%		23.10%		18.20%		24.20%		18.30%

								I		I				CDEGI		I				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		294		211		150		61		37		40		46		71		138		2		147		124		104		38		165		66

				9.70%		10.40%		9.80%		12.50%		8.70%		12.00%		10.30%		7.10%		13.50%		40.00%		11.70%		12.30%		9.60%		7.20%		11.00%		7.90%

										I				I						J				PR		PR						PR

		  (2) Rarely		188		136		89		47		23		32		29		49		86		1		97		85		64		26		111		44

				6.20%		6.70%		5.80%		9.70%		5.40%		9.60%		6.50%		4.90%		8.40%		20.00%		7.70%		8.40%		5.90%		4.90%		7.40%		5.30%

										CEHI				CEI						J				PR		OPR						R

		  (1) Never		106		75		61		14		14		8		17		22		52		1		50		39		40		12		54		22

				3.50%		3.70%		4.00%		2.90%		3.30%		2.40%		3.80%		2.20%		5.10%		20.00%		4.00%		3.90%		3.70%		2.30%		3.60%		2.60%

								I												J

		Mean		3.9		3.8		3.9		3.8		4		3.7		3.9		4		3.7		2.8		3.8		3.8		3.9		4.1		3.8		4

								F				CDFGH				F		K										N		MNOQ				MNOQ

		Std. Dev.		1.1		1.1		1.1		1.1		1.1		1		1.1		1		1.1		1.3		1.1		1.1		1.1		1		1.1		1

		Std. Err.		0		0		0		0		0.1		0.1		0.1		0		0		0.6		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 265

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q62R8. How often are your parents discussing the following with you?

		Maintaining a budget

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1766		1128		861		267		270		172		248		668		459		1		686		542		620		357		808		546

				58.10%		55.80%		56.10%		54.80%		63.80%		51.80%		55.50%		67.20%		44.80%		20.00%		54.50%		53.70%		57.50%		67.70%		54.10%		65.30%

												CDFG						K												MNOQ				MNOQ

		  (5) Always		855		523		404		119		153		76		115		320		203		0		316		251		293		174		380		266

				28.10%		25.90%		26.30%		24.40%		36.20%		22.90%		25.70%		32.20%		19.80%		- 		25.10%		24.90%		27.20%		33.00%		25.40%		31.80%

												CDFGH						K												MNOQ				MNOQ

		  (4) Frequently		911		605		457		148		117		96		133		348		256		1		370		291		327		183		428		280

				30.00%		29.90%		29.80%		30.40%		27.70%		28.90%		29.80%		35.00%		25.00%		20.00%		29.40%		28.80%		30.30%		34.70%		28.60%		33.50%

																		K												MNQ				MNQ

		(3) Occasionally		799		562		419		143		92		101		134		221		338		3		341		291		295		116		424		199

				26.30%		27.80%		27.30%		29.40%		21.70%		30.40%		30.00%		22.20%		33.00%		60.00%		27.10%		28.80%		27.40%		22.00%		28.40%		23.80%

								EI		EI				EI		EI				J				P		PR		P				PR

		Bottom 2 Box (NET)		476		333		256		77		61		59		65		105		227		1		232		176		163		54		262		91

				15.70%		16.50%		16.70%		15.80%		14.40%		17.80%		14.50%		10.60%		22.20%		20.00%		18.40%		17.40%		15.10%		10.20%		17.50%		10.90%

								I		I				I						J				OPR		PR		PR				PR

		  (2) Rarely		288		205		152		53		36		36		41		70		134		1		147		110		101		35		166		56

				9.50%		10.10%		9.90%		10.90%		8.50%		10.80%		9.20%		7.00%		13.10%		20.00%		11.70%		10.90%		9.40%		6.60%		11.10%		6.70%

																				J				PR		PR		R				PR

		  (1) Never		188		128		104		24		25		23		24		35		93		0		85		66		62		19		96		35

				6.20%		6.30%		6.80%		4.90%		5.90%		6.90%		5.40%		3.50%		9.10%		- 		6.80%		6.50%		5.80%		3.60%		6.40%		4.20%

								I						I						J				PR		PR						PR

		Mean		3.6		3.6		3.6		3.6		3.8		3.5		3.6		3.9		3.3		3		3.5		3.5		3.6		3.9		3.6		3.8

												CDFGH						K												MNOQ				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.1		1.2		1.2		1.1		1.1		1.2		0.7		1.2		1.2		1.1		1.1		1.2		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.3		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 266

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q62_1. How often are your parents discussing the following with you?

		Summary Table of Top-2-Box -Always/Frequently

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money and spending wisely		2170		1410		1076		334		321		223		320		749		658		3		864		688		767		399		1030		618

				71.40%		69.70%		70.10%		68.60%		75.90%		67.20%		71.60%		75.40%		64.30%		60.00%		68.60%		68.20%		71.20%		75.70%		68.90%		73.90%

												CDF						K												MNQ				MNQ

		Setting financial goals		1782		1145		882		263		269		154		255		680		464		1		680		545		617		373		815		559

				58.60%		56.60%		57.40%		54.00%		63.60%		46.40%		57.00%		68.40%		45.30%		20.00%		54.00%		54.00%		57.20%		70.80%		54.60%		66.90%

								F		F		CDFG				F		K												MNOQ				MNOQ

		Family finances		1548		1015		785		230		230		140		207		635		380		0		605		487		546		352		716		514

				50.90%		50.20%		51.10%		47.20%		54.40%		42.20%		46.30%		63.90%		37.10%		- 		48.10%		48.30%		50.60%		66.80%		47.90%		61.50%

								F				DFGH						K												MNOQR				MNOQ

		Financial responsibility		1947		1264		967		297		272		181		297		707		555		2		765		610		681		395		916		594

				64.00%		62.50%		63.00%		61.00%		64.30%		54.50%		66.40%		71.10%		54.20%		40.00%		60.80%		60.50%		63.20%		75.00%		61.30%		71.10%

								F				F				F		K												MNOQ				MNOQ

		Saving  for college		1658		1093		859		234		224		155		225		668		425		0		663		531		577		372		779		544

				54.50%		54.00%		55.90%		48.00%		53.00%		46.70%		50.30%		67.20%		41.50%		- 		52.70%		52.60%		53.50%		70.60%		52.10%		65.10%

								DFG										K												MNOQR				MNOQ

		Earning money		2021		1299		990		309		304		182		304		701		595		3		811		633		729		370		958		585

				66.50%		64.20%		64.50%		63.40%		71.90%		54.80%		68.00%		70.50%		58.10%		60.00%		64.40%		62.70%		67.60%		70.20%		64.10%		70.00%

								F		F		CDF				F		K										N		MNQ				MNQ

		Managing my own money		2032		1323		1010		313		301		192		298		728		593		2		808		624		725		393		968		617

				66.80%		65.40%		65.80%		64.30%		71.20%		57.80%		66.70%		73.20%		57.90%		40.00%		64.20%		61.80%		67.30%		74.60%		64.80%		73.80%

								F				CDF				F		K										N		MNOQ				MNOQ

		Maintaining a budget		1766		1128		861		267		270		172		248		668		459		1		686		542		620		357		808		546

				58.10%		55.80%		56.10%		54.80%		63.80%		51.80%		55.50%		67.20%		44.80%		20.00%		54.50%		53.70%		57.50%		67.70%		54.10%		65.30%

												CDFG						K												MNOQ				MNOQ

		Table 267

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q62_2. How often are your parents discussing the following with you?

		Summary Table of Bottom 2 Box- Rarely/Never

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money and spending wisely		233		179		131		48		31		23		32		68		110		1		123		98		93		33		137		54

				7.70%		8.80%		8.50%		9.90%		7.30%		6.90%		7.20%		6.80%		10.70%		20.00%		9.80%		9.70%		8.60%		6.30%		9.20%		6.50%

								I		I										J				PR		PR						PR

		Setting financial goals		475		337		249		88		64		68		71		104		231		2		244		185		173		46		271		87

				15.60%		16.70%		16.20%		18.10%		15.10%		20.50%		15.90%		10.50%		22.60%		40.00%		19.40%		18.30%		16.00%		8.70%		18.10%		10.40%

								I		I		I		I		I				J				OPR		PR		PR				PR

		Family finances		718		492		365		127		102		93		117		149		340		3		319		242		231		64		368		119

				23.60%		24.30%		23.80%		26.10%		24.10%		28.00%		26.20%		15.00%		33.20%		60.00%		25.30%		24.00%		21.40%		12.10%		24.60%		14.20%

								I		I		I		I		I				J				OPR		PR		PR				PR

		Financial responsibility		368		262		191		71		52		44		56		79		181		2		170		137		131		45		196		75

				12.10%		13.00%		12.40%		14.60%		12.30%		13.30%		12.50%		7.90%		17.70%		40.00%		13.50%		13.60%		12.20%		8.50%		13.10%		9.00%

								I		I		I		I		I				J				PR		PR		PR				PR

		Saving  for college		608		416		293		123		99		70		96		114		300		2		291		225		220		63		329		106

				20.00%		20.60%		19.10%		25.30%		23.40%		21.10%		21.50%		11.50%		29.30%		40.00%		23.10%		22.30%		20.40%		12.00%		22.00%		12.70%

								I		CI		CI		I		I				J				PR		PR		PR				PR

		Earning money		280		205		144		61		41		44		38		84		120		1		124		107		102		36		150		65

				9.20%		10.10%		9.40%		12.50%		9.70%		13.30%		8.50%		8.50%		11.70%		20.00%		9.80%		10.60%		9.50%		6.80%		10.00%		7.80%

								I		CGHI		I		CGHI						J				P		PR						P

		Managing my own money		294		211		150		61		37		40		46		71		138		2		147		124		104		38		165		66

				9.70%		10.40%		9.80%		12.50%		8.70%		12.00%		10.30%		7.10%		13.50%		40.00%		11.70%		12.30%		9.60%		7.20%		11.00%		7.90%

										I				I						J				PR		PR						PR

		Maintaining a budget		476		333		256		77		61		59		65		105		227		1		232		176		163		54		262		91

				15.70%		16.50%		16.70%		15.80%		14.40%		17.80%		14.50%		10.60%		22.20%		20.00%		18.40%		17.40%		15.10%		10.20%		17.50%		10.90%

								I		I				I						J				OPR		PR		PR				PR

		Table 268

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q63. What conversations are you having with your parent(s)?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Importance of an education		2341		1554		1193		361		314		265		336		804		750		0		965		764		832		400		1147		647

				77.00%		76.80%		77.70%		74.10%		74.20%		79.80%		75.20%		80.90%		73.20%		- 		76.60%		75.70%		77.20%		75.90%		76.80%		77.40%

								H						H				K

		Alternative trades/paths versus going to college		906		606		483		123		129		66		126		322		282		2		384		311		330		177		445		265

				29.80%		30.00%		31.40%		25.30%		30.50%		19.90%		28.20%		32.40%		27.50%		40.00%		30.50%		30.80%		30.60%		33.60%		29.80%		31.70%

								DF				F				F		K

		Importance of not living above your means		1392		923		698		225		197		145		207		487		433		3		570		439		499		243		677		386

				45.80%		45.60%		45.40%		46.20%		46.60%		43.70%		46.30%		49.00%		42.30%		60.00%		45.30%		43.50%		46.30%		46.10%		45.30%		46.20%

																		K

		Racism		1115		685		448		237		254		132		224		244		439		2		467		379		387		127		546		226

				36.70%		33.90%		29.20%		48.70%		60.00%		39.80%		50.10%		24.50%		42.90%		40.00%		37.10%		37.60%		35.90%		24.10%		36.50%		27.00%

				B				I		CFI		CDFGHI		CI		CFI				J				PR		PR		PR				PR

		Updates on the pandemic		1646		1088		801		287		242		217		280		496		589		3		725		575		619		224		849		395

				54.10%		53.80%		52.10%		58.90%		57.20%		65.40%		62.60%		49.90%		57.50%		60.00%		57.60%		57.00%		57.40%		42.50%		56.80%		47.20%

								I		CI		I		CEHI		CHI				J				PR		PR		PR				PR

		Politics		825		545		393		152		149		105		138		196		348		1		378		291		297		93		428		159

				27.10%		26.90%		25.60%		31.20%		35.20%		31.60%		30.90%		19.70%		34.00%		20.00%		30.00%		28.80%		27.60%		17.60%		28.60%		19.00%

								I		CI		CI		CI		CI				J				PR		PR		PR				PR

		Information on the internet or social media that isn’t true		1021		676		503		173		158		128		183		255		419		2		448		347		380		114		531		215

				33.60%		33.40%		32.70%		35.50%		37.40%		38.60%		40.90%		25.70%		40.90%		40.00%		35.60%		34.40%		35.30%		21.60%		35.50%		25.70%

								I		I		I		CI		CI				J				PR		PR		PR				PR

		Sigma		9246		6077		4519		1558		1443		1058		1494		2804		3260		13		3937		3106		3344		1378		4623		2293

				304.00%		300.40%		294.20%		319.90%		341.10%		318.70%		334.20%		282.10%		318.40%		260.00%		312.70%		307.80%		310.20%		261.50%		309.40%		274.30%

		Table 269

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q64. Thinking about money and finances, what do you wish your parents would talk to you about?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Creating a checking/savings account		1017		672		535		137		152		74		140		397		275		0		391		323		341		214		474		310

				33.40%		33.20%		34.80%		28.10%		35.90%		22.30%		31.30%		39.90%		26.90%		- 		31.10%		32.00%		31.60%		40.60%		31.70%		37.10%

								DF				DF				F		K												MNOQ				MNOQ

		How to save money		1512		1008		773		235		205		160		207		576		429		3		609		495		546		297		734		470

				49.70%		49.80%		50.30%		48.30%		48.50%		48.20%		46.30%		57.90%		41.90%		60.00%		48.40%		49.10%		50.60%		56.40%		49.10%		56.20%

																		K												MNOQ				MNOQ

		Our family finances		828		585		472		113		98		77		98		372		213		0		343		271		321		201		420		305

				27.20%		28.90%		30.70%		23.20%		23.20%		23.20%		21.90%		37.40%		20.80%		- 		27.20%		26.90%		29.80%		38.10%		28.10%		36.50%

								DEFGH		H		H		H				K												MNOQ				MNOQ

		How to budget money		1041		669		496		173		137		117		145		385		283		1		405		333		371		181		492		293

				34.20%		33.10%		32.30%		35.50%		32.40%		35.20%		32.40%		38.70%		27.60%		20.00%		32.20%		33.00%		34.40%		34.30%		32.90%		35.00%

																		K

		How much things cost		1175		780		572		208		169		149		195		378		401		1		506		394		426		192		586		319

				38.60%		38.60%		37.20%		42.70%		40.00%		44.90%		43.60%		38.00%		39.20%		20.00%		40.20%		39.00%		39.50%		36.40%		39.20%		38.20%

										C				CHI		CHI

		How credit works		1001		670		515		155		152		112		153		353		317		0		437		334		358		177		511		282

				32.90%		33.10%		33.50%		31.80%		35.90%		33.70%		34.20%		35.50%		31.00%		- 		34.70%		33.10%		33.20%		33.60%		34.20%		33.70%

												I						K

		How we are going to pay for college		724		480		353		127		111		97		129		242		237		1		317		241		277		111		366		192

				23.80%		23.70%		23.00%		26.10%		26.20%		29.20%		28.90%		24.30%		23.10%		20.00%		25.20%		23.90%		25.70%		21.10%		24.50%		23.00%

								I		I		I		CHI		CHI												P

		How mortgages work		471		295		229		66		74		61		75		141		154		0		186		140		158		76		219		124

				15.50%		14.60%		14.90%		13.60%		17.50%		18.40%		16.80%		14.20%		15.00%		- 		14.80%		13.90%		14.70%		14.40%		14.70%		14.80%

								I				I		I		I

		How retirement accounts work		321		202		151		51		63		40		55		90		112		0		127		99		110		40		151		74

				10.60%		10.00%		9.80%		10.50%		14.90%		12.00%		12.30%		9.10%		10.90%		- 		10.10%		9.80%		10.20%		7.60%		10.10%		8.90%

								I		I		CDI		I		I

		Other		111		75		61		14		16		12		15		14		60		1		47		34		39		6		53		9

				3.70%		3.70%		4.00%		2.90%		3.80%		3.60%		3.40%		1.40%		5.90%		20.00%		3.70%		3.40%		3.60%		1.10%		3.50%		1.10%

																				J				PR		PR		PR				PR

		Sigma		8201		5436		4157		1279		1177		899		1212		2948		2481		7		3368		2664		2947		1495		4006		2378

				269.70%		268.70%		270.60%		262.60%		278.30%		270.80%		271.10%		296.60%		242.30%		140.00%		267.50%		264.00%		273.40%		283.70%		268.10%		284.40%

		Table 270

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q65R1. How much do you agree or disagree with the following statements?

		Money is confusing

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1384		898		716		182		148		118		197		499		395		4		539		453		480		303		646		436

				45.50%		44.40%		46.60%		37.40%		35.00%		35.50%		44.10%		50.20%		38.60%		80.00%		42.80%		44.90%		44.50%		57.50%		43.20%		52.20%

								DEF								DEF		K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		537		354		290		64		55		38		65		235		117		2		195		167		177		153		239		207

				17.70%		17.50%		18.90%		13.10%		13.00%		11.40%		14.50%		23.60%		11.40%		40.00%		15.50%		16.60%		16.40%		29.00%		16.00%		24.80%

								DEFG										K												MNOQ				MNOQ

		  (4) 2 - Agree		847		544		426		118		93		80		132		264		278		2		344		286		303		150		407		229

				27.90%		26.90%		27.70%		24.20%		22.00%		24.10%		29.50%		26.60%		27.10%		40.00%		27.30%		28.30%		28.10%		28.50%		27.20%		27.40%

								E								E

		(3) 3 - Neither Agree nor Disagree		711		473		343		130		106		102		105		201		272		0		307		248		254		102		363		178

				23.40%		23.40%		22.30%		26.70%		25.10%		30.70%		23.50%		20.20%		26.60%		- 		24.40%		24.60%		23.60%		19.40%		24.30%		21.30%

										CI		I		CGI		I				J				P		P						P

		Bottom 2 Box (NET)		946		652		477		175		169		112		145		294		357		1		413		308		344		122		485		222

				31.10%		32.20%		31.10%		35.90%		40.00%		33.70%		32.40%		29.60%		34.90%		20.00%		32.80%		30.50%		31.90%		23.10%		32.50%		26.60%

								I		CHI		CGHI		I		I				J				PR		P		PR				PR

		  (2) 4 - Disagree		580		393		290		103		94		72		90		166		227		0		260		204		215		66		303		120

				19.10%		19.40%		18.90%		21.10%		22.20%		21.70%		20.10%		16.70%		22.20%		- 		20.70%		20.20%		19.90%		12.50%		20.30%		14.40%

								I		I		I		I		I				J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		366		259		187		72		75		40		55		128		130		1		153		104		129		56		182		102

				12.00%		12.80%		12.20%		14.80%		17.70%		12.00%		12.30%		12.90%		12.70%		20.00%		12.20%		10.30%		12.00%		10.60%		12.20%		12.20%

								I		HI		CFGHI		I		I

		Mean		3.2		3.2		3.2		3		2.9		3		3.1		3.3		3		3.8		3.1		3.2		3.2		3.5		3.1		3.4

								DEF								E		K												MNOQR				MNOQ

		Std. Dev.		1.3		1.3		1.3		1.3		1.3		1.2		1.2		1.3		1.2		1.6		1.3		1.2		1.3		1.3		1.3		1.3

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.7		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 271

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q65R2. How much do you agree or disagree with the following statements?

		My parents buy everything I want

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1572		1109		882		227		192		119		177		675		431		3		645		532		564		375		775		555

				51.70%		54.80%		57.40%		46.60%		45.40%		35.80%		39.60%		67.90%		42.10%		60.00%		51.20%		52.70%		52.30%		71.20%		51.90%		66.40%

						A		DEFGH		FG		F						K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		682		504		404		100		82		34		71		354		148		2		260		215		241		206		315		285

				22.40%		24.90%		26.30%		20.50%		19.40%		10.20%		15.90%		35.60%		14.50%		40.00%		20.70%		21.30%		22.40%		39.10%		21.10%		34.10%

						A		DEFGH		F		F				F		K												MNOQ				MNOQ

		  (4) 2 - Agree		890		605		478		127		110		85		106		321		283		1		385		317		323		169		460		270

				29.30%		29.90%		31.10%		26.10%		26.00%		25.60%		23.70%		32.30%		27.60%		20.00%		30.60%		31.40%		30.00%		32.10%		30.80%		32.30%

								DEFG										K

		(3) 3 - Neither Agree nor Disagree		636		372		253		119		97		104		124		167		205		0		248		214		218		73		292		122

				20.90%		18.40%		16.50%		24.40%		22.90%		31.30%		27.70%		16.80%		20.00%		- 		19.70%		21.20%		20.20%		13.90%		19.50%		14.60%

				B						C		C		CDEHI		CI								PR		PR		PR				PR

		Bottom 2 Box (NET)		833		542		401		141		134		109		146		152		388		2		366		263		296		79		427		159

				27.40%		26.80%		26.10%		29.00%		31.70%		32.80%		32.70%		15.30%		37.90%		40.00%		29.10%		26.10%		27.50%		15.00%		28.60%		19.00%

								I		I		CI		CI		CI				J				PR		PR		PR				PR

		  (2) 4 - Disagree		572		377		280		97		78		83		104		109		266		2		261		186		205		55		300		107

				18.80%		18.60%		18.20%		19.90%		18.40%		25.00%		23.30%		11.00%		26.00%		40.00%		20.70%		18.40%		19.00%		10.40%		20.10%		12.80%

								I		I		I		CEI		CI				J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		261		165		121		44		56		26		42		43		122		0		105		77		91		24		127		52

				8.60%		8.20%		7.90%		9.00%		13.20%		7.80%		9.40%		4.30%		11.90%		- 		8.30%		7.60%		8.40%		4.60%		8.50%		6.20%

								I		I		CDFI		I		I				J				P		P		P				PR

		Mean		3.4		3.4		3.5		3.3		3.2		3.1		3.1		3.8		3.1		3.6		3.3		3.4		3.4		3.9		3.4		3.8

								DEFGH		F								K												MNOQR				MNOQ

		Std. Dev.		1.3		1.3		1.3		1.2		1.3		1.1		1.2		1.2		1.3		1.5		1.2		1.2		1.3		1.2		1.3		1.2

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.7		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 272

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q65R3. How much do you agree or disagree with the following statements?

		I like saving my money and watch it grow

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2118		1430		1115		315		265		221		300		797		630		3		851		687		751		416		1024		640

				69.60%		70.70%		72.60%		64.70%		62.60%		66.60%		67.10%		80.20%		61.50%		60.00%		67.60%		68.10%		69.70%		78.90%		68.50%		76.60%

								DEFGH										K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		969		650		517		133		130		90		134		402		245		3		372		300		318		234		444		336

				31.90%		32.10%		33.70%		27.30%		30.70%		27.10%		30.00%		40.40%		23.90%		60.00%		29.50%		29.70%		29.50%		44.40%		29.70%		40.20%

								DFH										K												MNOQ				MNOQ

		  (4) 2 - Agree		1149		780		598		182		135		131		166		395		385		0		479		387		433		182		580		304

				37.80%		38.60%		38.90%		37.40%		31.90%		39.50%		37.10%		39.70%		37.60%		- 		38.00%		38.40%		40.20%		34.50%		38.80%		36.40%

								E						E														P

		(3) 3 - Neither Agree nor Disagree		603		374		251		123		93		91		107		134		240		0		255		205		203		74		299		131

				19.80%		18.50%		16.30%		25.30%		22.00%		27.40%		23.90%		13.50%		23.40%		- 		20.30%		20.30%		18.80%		14.00%		20.00%		15.70%

										C		C		C		C				J				PR		PR		P				PR

		Bottom 2 Box (NET)		320		219		170		49		65		20		40		63		154		2		153		117		124		37		171		65

				10.50%		10.80%		11.10%		10.10%		15.40%		6.00%		8.90%		6.30%		15.00%		40.00%		12.20%		11.60%		11.50%		7.00%		11.40%		7.80%

								FI		FI		CDFGI								J				PR		PR		PR				PR

		  (2) 4 - Disagree		225		150		120		30		39		14		33		41		108		1		103		79		84		25		115		44

				7.40%		7.40%		7.80%		6.20%		9.20%		4.20%		7.40%		4.10%		10.50%		20.00%		8.20%		7.80%		7.80%		4.70%		7.70%		5.30%

								FI				FI								J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		95		69		50		19		26		6		7		22		46		1		50		38		40		12		56		21

				3.10%		3.40%		3.30%		3.90%		6.10%		1.80%		1.60%		2.20%		4.50%		20.00%		4.00%		3.80%		3.70%		2.30%		3.70%		2.50%

								I		GI		CFGI								J

		Mean		3.9		3.9		3.9		3.8		3.7		3.9		3.9		4.1		3.7		3.6		3.8		3.8		3.8		4.1		3.8		4.1

								DEH								EH		K												MNOQ				MNOQ

		Std. Dev.		1		1		1		1		1.2		0.9		1		0.9		1.1		1.9		1.1		1.1		1.1		1		1.1		1

		Std. Err.		0		0		0		0		0.1		0.1		0		0		0		0.9		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 273

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q65R4. How much do you agree or disagree with the following statements?

		I tend to spend all of my money as soon as I get it

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1394		925		748		177		158		89		180		547		375		3		548		443		473		342		645		487

				45.80%		45.70%		48.70%		36.30%		37.40%		26.80%		40.30%		55.00%		36.60%		60.00%		43.50%		43.90%		43.90%		64.90%		43.20%		58.30%

								DEFG		F		F				F		K												MNOQR				MNOQ

		  (5) 1 - Strongly Agree		638		443		361		82		71		25		82		295		146		2		237		197		202		198		284		260

				21.00%		21.90%		23.50%		16.80%		16.80%		7.50%		18.30%		29.70%		14.30%		40.00%		18.80%		19.50%		18.70%		37.60%		19.00%		31.10%

								DEFG		F		F				F		K												MNOQR				MNOQ

		  (4) 2 - Agree		756		482		387		95		87		64		98		252		229		1		311		246		271		144		361		227

				24.90%		23.80%		25.20%		19.50%		20.60%		19.30%		21.90%		25.40%		22.40%		20.00%		24.70%		24.40%		25.10%		27.30%		24.20%		27.20%

								DEF

		(3) 3 - Neither Agree nor Disagree		528		342		236		106		89		70		89		145		196		1		220		183		187		78		261		127

				17.40%		16.90%		15.40%		21.80%		21.00%		21.10%		19.90%		14.60%		19.10%		20.00%		17.50%		18.10%		17.30%		14.80%		17.50%		15.20%

										CI		CI		CI		C				J

		Bottom 2 Box (NET)		1119		756		552		204		176		173		178		302		453		1		491		383		418		107		588		222

				36.80%		37.40%		35.90%		41.90%		41.60%		52.10%		39.80%		30.40%		44.20%		20.00%		39.00%		38.00%		38.80%		20.30%		39.40%		26.60%

								I		CHI		CHI		CDEGHI		I				J				PR		PR		PR				PR		P

		  (2) 4 - Disagree		698		476		347		129		108		95		109		200		276		0		312		258		272		64		375		128

				23.00%		23.50%		22.60%		26.50%		25.50%		28.60%		24.40%		20.10%		27.00%		- 		24.80%		25.60%		25.20%		12.10%		25.10%		15.30%

								I		I		I		CI		I				J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		421		280		205		75		68		78		69		102		177		1		179		125		146		43		213		94

				13.80%		13.80%		13.30%		15.40%		16.10%		23.50%		15.40%		10.30%		17.30%		20.00%		14.20%		12.40%		13.50%		8.20%		14.30%		11.20%

								I		I		HI		CDEGHI		I				J				PR		P		P				PR

		Mean		3.2		3.2		3.2		3		3		2.6		3		3.4		2.9		3.6		3.1		3.1		3.1		3.7		3.1		3.5

								DEFG		F		F				F		K												MNOQR				MNOQ

		Std. Dev.		1.4		1.4		1.4		1.3		1.3		1.2		1.3		1.4		1.3		1.7		1.3		1.3		1.3		1.3		1.3		1.4

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.7		0		0		0		0.1		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 274

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q65R5. How much do you agree or disagree with the following statements?

		I’ve been to a bank

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		2392		1589		1208		381		333		257		358		775		811		3		1003		798		832		425		1170		647

				78.70%		78.50%		78.60%		78.20%		78.70%		77.40%		80.10%		78.00%		79.20%		60.00%		79.70%		79.10%		77.20%		80.60%		78.30%		77.40%

		  (5) 1 - Strongly Agree		1248		852		649		203		192		129		187		419		431		2		531		412		434		235		605		353

				41.00%		42.10%		42.30%		41.70%		45.40%		38.90%		41.80%		42.20%		42.10%		40.00%		42.20%		40.80%		40.30%		44.60%		40.50%		42.20%

												H

		  (4) 2 - Agree		1144		737		559		178		141		128		171		356		380		1		472		386		398		190		565		294

				37.60%		36.40%		36.40%		36.60%		33.30%		38.60%		38.30%		35.80%		37.10%		20.00%		37.50%		38.30%		36.90%		36.10%		37.80%		35.20%

		(3) 3 - Neither Agree nor Disagree		367		249		184		65		48		40		53		131		117		1		144		119		134		70		180		120

				12.10%		12.30%		12.00%		13.30%		11.30%		12.00%		11.90%		13.20%		11.40%		20.00%		11.40%		11.80%		12.40%		13.30%		12.00%		14.40%

																																		M

		Bottom 2 Box (NET)		282		185		144		41		42		35		36		88		96		1		112		92		112		32		144		69

				9.30%		9.10%		9.40%		8.40%		9.90%		10.50%		8.10%		8.90%		9.40%		20.00%		8.90%		9.10%		10.40%		6.10%		9.60%		8.30%

																								P		P		P				P

		  (2) 4 - Disagree		186		125		96		29		23		25		28		56		68		1		73		62		76		23		97		47

				6.10%		6.20%		6.30%		6.00%		5.40%		7.50%		6.30%		5.60%		6.60%		20.00%		5.80%		6.10%		7.10%		4.40%		6.50%		5.60%

																												P

		  (1) 5 - Strongly Disagree		96		60		48		12		19		10		8		32		28		0		39		30		36		9		47		22

				3.20%		3.00%		3.10%		2.50%		4.50%		3.00%		1.80%		3.20%		2.70%		- 		3.10%		3.00%		3.30%		1.70%		3.10%		2.60%

												GI

		Mean		4.1		4.1		4.1		4.1		4.1		4		4.1		4.1		4.1		3.8		4.1		4.1		4		4.2		4.1		4.1

																														OQ

		Std. Dev.		1		1		1		1		1.1		1		1		1		1		1.3		1		1		1.1		0.9		1		1

		Std. Err.		0		0		0		0		0.1		0.1		0		0		0		0.6		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 275

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q65R6. How much do you agree or disagree with the following statements?

		My parents will pay for all of my college

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1640		1126		895		231		205		154		197		698		426		2		644		513		566		375		779		563

				53.90%		55.70%		58.30%		47.40%		48.50%		46.40%		44.10%		70.20%		41.60%		40.00%		51.20%		50.80%		52.50%		71.20%		52.10%		67.30%

								DEFGH										K												MNOQ				MNOQ

		  (5) 1 - Strongly Agree		773		541		442		99		92		55		85		363		177		1		302		236		260		209		357		284

				25.40%		26.70%		28.80%		20.30%		21.70%		16.60%		19.00%		36.50%		17.30%		20.00%		24.00%		23.40%		24.10%		39.70%		23.90%		34.00%

								DEFGH										K												MNOQR				MNOQ

		  (4) 2 - Agree		867		585		453		132		113		99		112		335		249		1		342		277		306		166		422		279

				28.50%		28.90%		29.50%		27.10%		26.70%		29.80%		25.10%		33.70%		24.30%		20.00%		27.20%		27.50%		28.40%		31.50%		28.20%		33.40%

																		K																MNOQ

		(3) 3 - Neither Agree nor Disagree		853		526		364		162		146		117		155		183		343		0		351		297		292		90		410		160

				28.00%		26.00%		23.70%		33.30%		34.50%		35.20%		34.70%		18.40%		33.50%		- 		27.90%		29.40%		27.10%		17.10%		27.40%		19.10%

										C		C		CI		C				J				PR		PR		PR				PR

		Bottom 2 Box (NET)		548		371		277		94		72		61		95		113		255		3		264		199		220		62		305		113

				18.00%		18.30%		18.00%		19.30%		17.00%		18.40%		21.30%		11.40%		24.90%		60.00%		21.00%		19.70%		20.40%		11.80%		20.40%		13.50%

								I		I		I		I		I				J				PR		PR		PR				PR

		  (2) 4 - Disagree		362		243		179		64		42		44		60		81		160		2		175		126		138		44		200		76

				11.90%		12.00%		11.70%		13.10%		9.90%		13.30%		13.40%		8.10%		15.60%		40.00%		13.90%		12.50%		12.80%		8.30%		13.40%		9.10%

								I		I				I		I				J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		186		128		98		30		30		17		35		32		95		1		89		73		82		18		105		37

				6.10%		6.30%		6.40%		6.20%		7.10%		5.10%		7.80%		3.20%		9.30%		20.00%		7.10%		7.20%		7.60%		3.40%		7.00%		4.40%

								I		I		I		I		I				J				PR		PR		PR				PR

		Mean		3.6		3.6		3.6		3.4		3.5		3.4		3.3		3.9		3.2		2.8		3.5		3.5		3.5		4		3.5		3.8

								DEFGH										K												MNOQR				MNOQ

		Std. Dev.		1.2		1.2		1.2		1.1		1.1		1.1		1.2		1.1		1.2		1.6		1.2		1.2		1.2		1.1		1.2		1.1

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.7		0		0		0		0		0		0

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 276

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q65R7. How much do you agree or disagree with the following statements?

		Credit cards are free money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Top 2 Box (NET)		1089		763		639		124		111		63		105		530		231		2		413		355		378		322		510		445

				35.80%		37.70%		41.60%		25.50%		26.20%		19.00%		23.50%		53.30%		22.60%		40.00%		32.80%		35.20%		35.10%		61.10%		34.10%		53.20%

								DEFGH		F		F						K												MNOQR				MNOQ

		  (5) 1 - Strongly Agree		546		393		340		53		52		28		46		294		99		0		200		164		180		191		248		252

				18.00%		19.40%		22.10%		10.90%		12.30%		8.40%		10.30%		29.60%		9.70%		- 		15.90%		16.30%		16.70%		36.20%		16.60%		30.10%

								DEFGH										K												MNOQR				MNOQ

		  (4) 2 - Agree		543		370		299		71		59		35		59		236		132		2		213		191		198		131		262		193

				17.90%		18.30%		19.50%		14.60%		13.90%		10.50%		13.20%		23.70%		12.90%		40.00%		16.90%		18.90%		18.40%		24.90%		17.50%		23.10%

								DEFGH										K												MNOQ				MNOQ

		(3) 3 - Neither Agree nor Disagree		516		333		231		102		72		57		93		143		188		2		222		181		199		72		262		124

				17.00%		16.50%		15.00%		20.90%		17.00%		17.20%		20.80%		14.40%		18.40%		40.00%		17.60%		17.90%		18.50%		13.70%		17.50%		14.80%

										C						C				J				P		P		PR				P

		Bottom 2 Box (NET)		1436		927		666		261		240		212		249		321		605		1		624		473		501		133		722		267

				47.20%		45.80%		43.40%		53.60%		56.70%		63.90%		55.70%		32.30%		59.10%		20.00%		49.60%		46.90%		46.50%		25.20%		48.30%		31.90%

								I		CI		CI		CDEGHI		CI				J				PR		PR		PR				PR		P

		  (2) 4 - Disagree		707		454		336		118		111		102		116		156		298		0		313		257		253		62		362		123

				23.20%		22.40%		21.90%		24.20%		26.20%		30.70%		26.00%		15.70%		29.10%		- 		24.90%		25.50%		23.50%		11.80%		24.20%		14.70%

								I		I		I		CDI		I				J				PR		PR		PR				PR

		  (1) 5 - Strongly Disagree		729		473		330		143		129		110		133		165		307		1		311		216		248		71		360		144

				24.00%		23.40%		21.50%		29.40%		30.50%		33.10%		29.80%		16.60%		30.00%		20.00%		24.70%		21.40%		23.00%		13.50%		24.10%		17.20%

								I		CI		CI		CI		CI				J				PR		PR		PR				PR

		Mean		2.8		2.9		3		2.5		2.5		2.3		2.5		3.3		2.4		3		2.7		2.8		2.8		3.6		2.8		3.3

								DEFGH		F		F						K												MNOQR				MNOQ

		Std. Dev.		1.4		1.5		1.5		1.3		1.4		1.3		1.3		1.5		1.3		1.2		1.4		1.4		1.4		1.4		1.4		1.5

		Std. Err.		0		0		0		0.1		0.1		0.1		0.1		0		0		0.5		0		0		0		0.1		0		0.1

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 277

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q65_1. How much do you agree or disagree with the following statements?

		Summary Table of Top-2-Box -Strongly agree/Agree

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Money is confusing		1384		898		716		182		148		118		197		499		395		4		539		453		480		303		646		436

				45.50%		44.40%		46.60%		37.40%		35.00%		35.50%		44.10%		50.20%		38.60%		80.00%		42.80%		44.90%		44.50%		57.50%		43.20%		52.20%

								DEF								DEF		K												MNOQ				MNOQ

		My parents buy everything I want		1572		1109		882		227		192		119		177		675		431		3		645		532		564		375		775		555

				51.70%		54.80%		57.40%		46.60%		45.40%		35.80%		39.60%		67.90%		42.10%		60.00%		51.20%		52.70%		52.30%		71.20%		51.90%		66.40%

						A		DEFGH		FG		F						K												MNOQ				MNOQ

		I like saving my money and watch it grow		2118		1430		1115		315		265		221		300		797		630		3		851		687		751		416		1024		640

				69.60%		70.70%		72.60%		64.70%		62.60%		66.60%		67.10%		80.20%		61.50%		60.00%		67.60%		68.10%		69.70%		78.90%		68.50%		76.60%

								DEFGH										K												MNOQ				MNOQ

		I tend to spend all of my money as soon as I get it		1394		925		748		177		158		89		180		547		375		3		548		443		473		342		645		487

				45.80%		45.70%		48.70%		36.30%		37.40%		26.80%		40.30%		55.00%		36.60%		60.00%		43.50%		43.90%		43.90%		64.90%		43.20%		58.30%

								DEFG		F		F				F		K												MNOQR				MNOQ

		I’ve been to a bank		2392		1589		1208		381		333		257		358		775		811		3		1003		798		832		425		1170		647

				78.70%		78.50%		78.60%		78.20%		78.70%		77.40%		80.10%		78.00%		79.20%		60.00%		79.70%		79.10%		77.20%		80.60%		78.30%		77.40%

		My parents will pay for all of my college		1640		1126		895		231		205		154		197		698		426		2		644		513		566		375		779		563

				53.90%		55.70%		58.30%		47.40%		48.50%		46.40%		44.10%		70.20%		41.60%		40.00%		51.20%		50.80%		52.50%		71.20%		52.10%		67.30%

								DEFGH										K												MNOQ				MNOQ

		Credit cards are free money		1089		763		639		124		111		63		105		530		231		2		413		355		378		322		510		445

				35.80%		37.70%		41.60%		25.50%		26.20%		19.00%		23.50%		53.30%		22.60%		40.00%		32.80%		35.20%		35.10%		61.10%		34.10%		53.20%

								DEFGH		F		F						K												MNOQR				MNOQ

		Table 278

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q65_2. How much do you agree or disagree with the following statements?

		Summary Table of Bottom 2 Box- Disagree/Strongly disagree

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Money is confusing		946		652		477		175		169		112		145		294		357		1		413		308		344		122		485		222

				31.10%		32.20%		31.10%		35.90%		40.00%		33.70%		32.40%		29.60%		34.90%		20.00%		32.80%		30.50%		31.90%		23.10%		32.50%		26.60%

								I		CHI		CGHI		I		I				J				PR		P		PR				PR

		My parents buy everything I want		833		542		401		141		134		109		146		152		388		2		366		263		296		79		427		159

				27.40%		26.80%		26.10%		29.00%		31.70%		32.80%		32.70%		15.30%		37.90%		40.00%		29.10%		26.10%		27.50%		15.00%		28.60%		19.00%

								I		I		CI		CI		CI				J				PR		PR		PR				PR

		I like saving my money and watch it grow		320		219		170		49		65		20		40		63		154		2		153		117		124		37		171		65

				10.50%		10.80%		11.10%		10.10%		15.40%		6.00%		8.90%		6.30%		15.00%		40.00%		12.20%		11.60%		11.50%		7.00%		11.40%		7.80%

								FI		FI		CDFGI								J				PR		PR		PR				PR

		I tend to spend all of my money as soon as I get it		1119		756		552		204		176		173		178		302		453		1		491		383		418		107		588		222

				36.80%		37.40%		35.90%		41.90%		41.60%		52.10%		39.80%		30.40%		44.20%		20.00%		39.00%		38.00%		38.80%		20.30%		39.40%		26.60%

								I		CHI		CHI		CDEGHI		I				J				PR		PR		PR				PR		P

		I’ve been to a bank		282		185		144		41		42		35		36		88		96		1		112		92		112		32		144		69

				9.30%		9.10%		9.40%		8.40%		9.90%		10.50%		8.10%		8.90%		9.40%		20.00%		8.90%		9.10%		10.40%		6.10%		9.60%		8.30%

																								P		P		P				P

		My parents will pay for all of my college		548		371		277		94		72		61		95		113		255		3		264		199		220		62		305		113

				18.00%		18.30%		18.00%		19.30%		17.00%		18.40%		21.30%		11.40%		24.90%		60.00%		21.00%		19.70%		20.40%		11.80%		20.40%		13.50%

								I		I		I		I		I				J				PR		PR		PR				PR

		Credit cards are free money		1436		927		666		261		240		212		249		321		605		1		624		473		501		133		722		267

				47.20%		45.80%		43.40%		53.60%		56.70%		63.90%		55.70%		32.30%		59.10%		20.00%		49.60%		46.90%		46.50%		25.20%		48.30%		31.90%

								I		CI		CI		CDEGHI		CI				J				PR		PR		PR				PR		P

		Table 279

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q66. Do your parents give you an allowance?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Yes, but I have to earn it		1813		1228		934		294		272		160		292		642		583		3		743		583		634		371		879		577

				59.60%		60.70%		60.80%		60.40%		64.30%		48.20%		65.30%		64.60%		56.90%		60.00%		59.00%		57.80%		58.80%		70.40%		58.80%		69.00%

								FI		FI		FI				FI		K												MNOQ				MNOQ

		Yes, but I don't have to earn it		449		282		226		56		51		48		32		199		82		1		173		149		161		75		221		117

				14.80%		13.90%		14.70%		11.50%		12.10%		14.50%		7.20%		20.00%		8.00%		20.00%		13.70%		14.80%		14.90%		14.20%		14.80%		14.00%

								G		G		G		G				K

		No, I don't get an allowance		779		513		376		137		100		124		123		153		359		1		343		277		283		81		394		142

				25.60%		25.40%		24.50%		28.10%		23.60%		37.30%		27.50%		15.40%		35.10%		20.00%		27.20%		27.50%		26.30%		15.40%		26.40%		17.00%

										HI				CDEGHI		HI				J				PR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 280

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q67. Which of the following do you manage on your own?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Decide what to spend money on		2197		1429		1073		356		322		246		334		661		766		2		928		721		781		324		1085		543

				72.20%		70.60%		69.90%		73.10%		76.10%		74.10%		74.70%		66.50%		74.80%		40.00%		73.70%		71.50%		72.40%		61.50%		72.60%		65.00%

												C				C				J				PR		PR		PR				PR

		Decide what to save money for		1887		1227		932		295		260		205		293		597		628		2		773		601		656		310		908		498

				62.10%		60.70%		60.70%		60.60%		61.50%		61.70%		65.50%		60.10%		61.30%		40.00%		61.40%		59.60%		60.90%		58.80%		60.80%		59.60%

		Decide what charities to donate to		675		475		382		93		77		56		87		281		193		1		286		222		246		155		344		237

				22.20%		23.50%		24.90%		19.10%		18.20%		16.90%		19.50%		28.30%		18.80%		20.00%		22.70%		22.00%		22.80%		29.40%		23.00%		28.30%

								DEFG										K												MNOQ				MNOQ

		Manage my own accounts		756		528		428		100		91		68		79		347		181		0		299		245		276		176		369		267

				24.90%		26.10%		27.90%		20.50%		21.50%		20.50%		17.70%		34.90%		17.70%		- 		23.70%		24.30%		25.60%		33.40%		24.70%		31.90%

								DEFGH										K												MNOQ				MNOQ

		Use credit cards		461		351		301		50		50		27		33		264		86		1		178		157		162		156		224		209

				15.20%		17.40%		19.60%		10.30%		11.80%		8.10%		7.40%		26.60%		8.40%		20.00%		14.10%		15.60%		15.00%		29.60%		15.00%		25.00%

						A		DEFGH				G						K												MNOQ				MNOQ

		Decide what to put on the credit card		254		176		142		34		43		21		15		117		58		1		103		82		85		62		116		86

				8.40%		8.70%		9.20%		7.00%		10.20%		6.30%		3.40%		11.80%		5.70%		20.00%		8.20%		8.10%		7.90%		11.80%		7.80%		10.30%

								GH		G		GH						K												MNOQ				Q

		Withdraw money		308		194		154		40		39		24		36		114		80		0		109		81		101		60		131		93

				10.10%		9.60%		10.00%		8.20%		9.20%		7.20%		8.10%		11.50%		7.80%		- 		8.70%		8.00%		9.40%		11.40%		8.80%		11.10%

																		K												N				N

		None of the above		220		165		121		44		27		36		34		51		113		1		102		89		86		29		122		51

				7.20%		8.20%		7.90%		9.00%		6.40%		10.80%		7.60%		5.10%		11.00%		20.00%		8.10%		8.80%		8.00%		5.50%		8.20%		6.10%

								I		HI				EHI		I				J						PR						P

		Sigma		6758		4545		3533		1012		909		683		911		2432		2105		8		2778		2198		2393		1272		3299		1984

				222.20%		224.70%		230.00%		207.80%		214.90%		205.70%		203.80%		244.70%		205.60%		160.00%		220.70%		217.80%		222.00%		241.40%		220.80%		237.30%

		Table 281

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R1. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Family togetherness in the home

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		2000		1317		1003		314		277		247		298		639		676		2		845		659		704		320		1001		525

				65.80%		65.10%		65.30%		64.50%		65.50%		74.40%		66.70%		64.30%		66.00%		40.00%		67.10%		65.30%		65.30%		60.70%		67.00%		62.80%

														CDEGI										PR								PR

		Decrease		406		258		198		60		46		27		48		161		95		2		160		136		143		92		192		136

				13.40%		12.80%		12.90%		12.30%		10.90%		8.10%		10.70%		16.20%		9.30%		40.00%		12.70%		13.50%		13.30%		17.50%		12.90%		16.30%

								F										K												MNOQ				MQ

		Stayed the same		635		448		335		113		100		58		101		194		253		1		254		214		231		115		301		175

				20.90%		22.10%		21.80%		23.20%		23.60%		17.50%		22.60%		19.50%		24.70%		20.00%		20.20%		21.20%		21.40%		21.80%		20.10%		20.90%

								I		FI		FI				I				J

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 282

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R2. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Family activities like watching movies together, playing games, etc.

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1936		1272		984		288		274		227		272		634		635		3		822		645		701		318		976		516

				63.70%		62.90%		64.10%		59.10%		64.80%		68.40%		60.90%		63.80%		62.00%		60.00%		65.30%		63.90%		65.00%		60.30%		65.30%		61.70%

														DGI										P								P

		Decrease		416		251		187		64		55		32		61		159		90		2		151		123		128		95		180		137

				13.70%		12.40%		12.20%		13.10%		13.00%		9.60%		13.60%		16.00%		8.80%		40.00%		12.00%		12.20%		11.90%		18.00%		12.00%		16.40%

																		K												MNOQ				MNOQ

		Stayed the same		689		500		365		135		94		73		114		201		299		0		286		241		249		114		338		183

				22.70%		24.70%		23.80%		27.70%		22.20%		22.00%		25.50%		20.20%		29.20%		- 		22.70%		23.90%		23.10%		21.60%		22.60%		21.90%

								HI		HI		I		I		HI				J

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 283

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R3. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Parents feeling stressed

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1604		1057		814		243		215		175		259		519		535		3		733		593		636		273		846		425

				52.70%		52.20%		53.00%		49.90%		50.80%		52.70%		57.90%		52.20%		52.20%		60.00%		58.20%		58.80%		59.00%		51.80%		56.60%		50.80%

																DEI								PR		PR		PR				R

		Decrease		500		309		244		65		66		34		50		196		112		1		170		144		154		113		216		166

				16.40%		15.30%		15.90%		13.30%		15.60%		10.20%		11.20%		19.70%		10.90%		20.00%		13.50%		14.30%		14.30%		21.40%		14.50%		19.90%

								FG				F						K												MNOQ				MNOQ

		Stayed the same		937		657		478		179		142		123		138		279		377		1		356		272		288		141		432		245

				30.80%		32.50%		31.10%		36.80%		33.60%		37.00%		30.90%		28.10%		36.80%		20.00%		28.30%		27.00%		26.70%		26.80%		28.90%		29.30%

								HI		CHI		HI		CHI		I				J

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 284

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R4. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Parents patience with me

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1126		754		579		175		162		95		147		476		276		2		429		348		406		257		538		403

				37.00%		37.30%		37.70%		35.90%		38.30%		28.60%		32.90%		47.90%		27.00%		40.00%		34.10%		34.50%		37.70%		48.80%		36.00%		48.20%

								F		F		F						K												MNOQ				MNOQ

		Decrease		828		521		411		110		96		90		134		247		272		2		382		295		301		134		425		205

				27.20%		25.80%		26.80%		22.60%		22.70%		27.10%		30.00%		24.80%		26.60%		40.00%		30.30%		29.20%		27.90%		25.40%		28.40%		24.50%

																DE								PR		R						R

		Stayed the same		1087		748		546		202		165		147		166		271		476		1		448		366		371		136		531		228

				35.70%		37.00%		35.50%		41.50%		39.00%		44.30%		37.10%		27.30%		46.50%		20.00%		35.60%		36.30%		34.40%		25.80%		35.50%		27.30%

								I		CHI		I		CGHI		I				J				PR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 285

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R5. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Eating healthy

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1397		937		715		222		204		147		187		554		381		2		547		438		509		291		666		454

				45.90%		46.30%		46.50%		45.60%		48.20%		44.30%		41.80%		55.70%		37.20%		40.00%		43.40%		43.40%		47.20%		55.20%		44.60%		54.30%

																		K												MNOQ				MNOQ

		Decrease		604		355		271		84		76		52		106		170		183		2		243		212		205		103		290		158

				19.90%		17.50%		17.60%		17.20%		18.00%		15.70%		23.70%		17.10%		17.90%		40.00%		19.30%		21.00%		19.00%		19.50%		19.40%		18.90%

				B												CDEF

		Stayed the same		1040		731		550		181		143		133		154		270		460		1		469		359		364		133		538		224

				34.20%		36.10%		35.80%		37.20%		33.80%		40.10%		34.50%		27.20%		44.90%		20.00%		37.30%		35.60%		33.80%		25.20%		36.00%		26.80%

								I		I		I		I		I				J				PR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 286

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R6. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Physical activity

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1161		776		616		160		165		99		144		462		312		2		433		325		406		266		532		413

				38.20%		38.40%		40.10%		32.90%		39.00%		29.80%		32.20%		46.50%		30.50%		40.00%		34.40%		32.20%		37.70%		50.50%		35.60%		49.40%

								DFG				FG						K										N		MNOQ				MNOQ

		Decrease		1107		675		491		184		155		151		181		289		386		0		480		406		398		135		570		226

				36.40%		33.40%		32.00%		37.80%		36.60%		45.50%		40.50%		29.10%		37.70%		- 		38.10%		40.20%		36.90%		25.60%		38.20%		27.00%

				B						C				CDE		C				J				PR		PR		PR				PR

		Stayed the same		773		572		429		143		103		82		122		243		326		3		346		278		274		126		392		197

				25.40%		28.30%		27.90%		29.40%		24.30%		24.70%		27.30%		24.40%		31.80%		60.00%		27.50%		27.60%		25.40%		23.90%		26.20%		23.60%

						A		HI		HI		I		I		I				J				R

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 287

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R7. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Talking to my parents about day to day events

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1670		1130		859		271		233		168		249		588		540		2		714		556		616		301		857		485

				54.90%		55.90%		55.90%		55.60%		55.10%		50.60%		55.70%		59.20%		52.70%		40.00%		56.70%		55.10%		57.10%		57.10%		57.40%		58.00%

																		K

		Decrease		425		244		194		50		51		34		56		158		85		1		148		130		143		74		178		117

				14.00%		12.10%		12.60%		10.30%		12.10%		10.20%		12.50%		15.90%		8.30%		20.00%		11.80%		12.90%		13.30%		14.00%		11.90%		14.00%

				B														K

		Stayed the same		946		649		483		166		139		130		142		248		399		2		397		323		319		152		459		234

				31.10%		32.10%		31.40%		34.10%		32.90%		39.20%		31.80%		24.90%		39.00%		40.00%		31.50%		32.00%		29.60%		28.80%		30.70%		28.00%

								I		I		I		CGHI		I				J

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 288

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R8. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Talking with parents about money

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1393		885		664		221		222		117		211		485		397		3		546		442		487		264		656		402

				45.80%		43.70%		43.20%		45.40%		52.50%		35.20%		47.20%		48.80%		38.80%		60.00%		43.40%		43.80%		45.20%		50.10%		43.90%		48.10%

								F		F		CDF				F		K												MNQ				M

		Decrease		416		261		213		48		46		37		46		177		84		0		159		143		155		88		197		138

				13.70%		12.90%		13.90%		9.90%		10.90%		11.10%		10.30%		17.80%		8.20%		- 		12.60%		14.20%		14.40%		16.70%		13.20%		16.50%

								DG										K												MQ				MQ

		Stayed the same		1232		877		659		218		155		178		190		332		543		2		554		424		436		175		641		296

				40.50%		43.40%		42.90%		44.80%		36.60%		53.60%		42.50%		33.40%		53.00%		40.00%		44.00%		42.00%		40.40%		33.20%		42.90%		35.40%

						A		EHI		EHI		I		CDEGHI		I				J				PR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 289

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R9. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Conversations about racism

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1272		822		595		227		241		123		201		427		393		2		514		412		432		259		609		383

				41.80%		40.60%		38.70%		46.60%		57.00%		37.00%		45.00%		43.00%		38.40%		40.00%		40.80%		40.80%		40.10%		49.10%		40.80%		45.80%

										CF		CDFGHI				CF		K												MNOQ				MNOQ

		Decrease		487		294		243		51		51		34		56		199		93		2		168		150		159		99		216		157

				16.00%		14.50%		15.80%		10.50%		12.10%		10.20%		12.50%		20.00%		9.10%		40.00%		13.30%		14.90%		14.70%		18.80%		14.50%		18.80%

								DF										K												MNOQ				MNOQ

		Stayed the same		1282		907		698		209		131		175		190		368		538		1		577		447		487		169		669		296

				42.20%		44.80%		45.40%		42.90%		31.00%		52.70%		42.50%		37.00%		52.50%		20.00%		45.80%		44.30%		45.20%		32.10%		44.80%		35.40%

								EI		EI				CDEGHI		EI				J				PR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 290

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R10. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Being taught new life skills by my parents

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1624		1045		790		255		245		165		248		546		499		0		652		522		574		303		783		483

				53.40%		51.70%		51.40%		52.40%		57.90%		49.70%		55.50%		54.90%		48.70%		- 		51.80%		51.70%		53.20%		57.50%		52.40%		57.80%

												CF						K												MNQ				MNOQ

		Decrease		423		272		208		64		51		34		50		173		96		3		165		141		153		95		204		135

				13.90%		13.40%		13.50%		13.10%		12.10%		10.20%		11.20%		17.40%		9.40%		60.00%		13.10%		14.00%		14.20%		18.00%		13.70%		16.10%

																		K												MNOQ

		Stayed the same		994		706		538		168		127		133		149		275		429		2		442		346		351		129		507		218

				32.70%		34.90%		35.00%		34.50%		30.00%		40.10%		33.30%		27.70%		41.90%		40.00%		35.10%		34.30%		32.60%		24.50%		33.90%		26.10%

								HI		HI		I		EHI		I				J				PR		PR		PR				PR

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 291

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q68R11. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Screen time

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Increase		1867		1210		916		294		266		233		276		582		624		4		806		627		686		281		940		457

				61.40%		59.80%		59.60%		60.40%		62.90%		70.20%		61.70%		58.60%		60.90%		80.00%		64.00%		62.10%		63.60%		53.30%		62.90%		54.70%

														CDEGI										PR		PR		PR				PR

		Decrease		459		285		211		74		74		28		58		170		115		0		162		143		152		100		204		152

				15.10%		14.10%		13.70%		15.20%		17.50%		8.40%		13.00%		17.10%		11.20%		- 		12.90%		14.20%		14.10%		19.00%		13.70%		18.20%

								F		F		F				F		K												MNOQ				MNOQ

		Stayed the same		715		528		409		119		83		71		113		242		285		1		291		239		240		146		350		227

				23.50%		26.10%		26.60%		24.40%		19.60%		21.40%		25.30%		24.30%		27.80%		20.00%		23.10%		23.70%		22.30%		27.70%		23.40%		27.20%

						A		EFHI		I		I		I		EI														MOQ				MOQ

		Sigma		3041		2023		1536		487		423		332		447		994		1024		5		1259		1009		1078		527		1494		836

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%

		Table 292
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		Q68_1. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Summary Table of Increase

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Family togetherness in the home		2000		1317		1003		314		277		247		298		639		676		2		845		659		704		320		1001		525

				65.80%		65.10%		65.30%		64.50%		65.50%		74.40%		66.70%		64.30%		66.00%		40.00%		67.10%		65.30%		65.30%		60.70%		67.00%		62.80%

														CDEGI										PR								PR

		Family activities like watching movies together, playing games, etc.		1936		1272		984		288		274		227		272		634		635		3		822		645		701		318		976		516

				63.70%		62.90%		64.10%		59.10%		64.80%		68.40%		60.90%		63.80%		62.00%		60.00%		65.30%		63.90%		65.00%		60.30%		65.30%		61.70%

														DGI										P								P

		Parents feeling stressed		1604		1057		814		243		215		175		259		519		535		3		733		593		636		273		846		425

				52.70%		52.20%		53.00%		49.90%		50.80%		52.70%		57.90%		52.20%		52.20%		60.00%		58.20%		58.80%		59.00%		51.80%		56.60%		50.80%

																DEI								PR		PR		PR				R

		Parents patience with me		1126		754		579		175		162		95		147		476		276		2		429		348		406		257		538		403

				37.00%		37.30%		37.70%		35.90%		38.30%		28.60%		32.90%		47.90%		27.00%		40.00%		34.10%		34.50%		37.70%		48.80%		36.00%		48.20%

								F		F		F						K												MNOQ				MNOQ

		Eating healthy		1397		937		715		222		204		147		187		554		381		2		547		438		509		291		666		454

				45.90%		46.30%		46.50%		45.60%		48.20%		44.30%		41.80%		55.70%		37.20%		40.00%		43.40%		43.40%		47.20%		55.20%		44.60%		54.30%

																		K												MNOQ				MNOQ

		Physical activity		1161		776		616		160		165		99		144		462		312		2		433		325		406		266		532		413

				38.20%		38.40%		40.10%		32.90%		39.00%		29.80%		32.20%		46.50%		30.50%		40.00%		34.40%		32.20%		37.70%		50.50%		35.60%		49.40%

								DFG				FG						K										N		MNOQ				MNOQ

		Talking to my parents about day to day events		1670		1130		859		271		233		168		249		588		540		2		714		556		616		301		857		485

				54.90%		55.90%		55.90%		55.60%		55.10%		50.60%		55.70%		59.20%		52.70%		40.00%		56.70%		55.10%		57.10%		57.10%		57.40%		58.00%

																		K

		Talking with parents about money		1393		885		664		221		222		117		211		485		397		3		546		442		487		264		656		402

				45.80%		43.70%		43.20%		45.40%		52.50%		35.20%		47.20%		48.80%		38.80%		60.00%		43.40%		43.80%		45.20%		50.10%		43.90%		48.10%

								F		F		CDF				F		K												MNQ				M

		Conversations about racism		1272		822		595		227		241		123		201		427		393		2		514		412		432		259		609		383

				41.80%		40.60%		38.70%		46.60%		57.00%		37.00%		45.00%		43.00%		38.40%		40.00%		40.80%		40.80%		40.10%		49.10%		40.80%		45.80%

										CF		CDFGHI				CF		K												MNOQ				MNOQ

		Being taught new life skills by my parents		1624		1045		790		255		245		165		248		546		499		0		652		522		574		303		783		483

				53.40%		51.70%		51.40%		52.40%		57.90%		49.70%		55.50%		54.90%		48.70%		- 		51.80%		51.70%		53.20%		57.50%		52.40%		57.80%

												CF						K												MNQ				MNOQ

		Screen time		1867		1210		916		294		266		233		276		582		624		4		806		627		686		281		940		457

				61.40%		59.80%		59.60%		60.40%		62.90%		70.20%		61.70%		58.60%		60.90%		80.00%		64.00%		62.10%		63.60%		53.30%		62.90%		54.70%

														CDEGI										PR		PR		PR				PR

		Table 293
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		Q68_2. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Summary Table of Decrease

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Family togetherness in the home		406		258		198		60		46		27		48		161		95		2		160		136		143		92		192		136

				13.40%		12.80%		12.90%		12.30%		10.90%		8.10%		10.70%		16.20%		9.30%		40.00%		12.70%		13.50%		13.30%		17.50%		12.90%		16.30%

								F										K												MNOQ				MQ

		Family activities like watching movies together, playing games, etc.		416		251		187		64		55		32		61		159		90		2		151		123		128		95		180		137

				13.70%		12.40%		12.20%		13.10%		13.00%		9.60%		13.60%		16.00%		8.80%		40.00%		12.00%		12.20%		11.90%		18.00%		12.00%		16.40%

																		K												MNOQ				MNOQ

		Parents feeling stressed		500		309		244		65		66		34		50		196		112		1		170		144		154		113		216		166

				16.40%		15.30%		15.90%		13.30%		15.60%		10.20%		11.20%		19.70%		10.90%		20.00%		13.50%		14.30%		14.30%		21.40%		14.50%		19.90%

								FG				F						K												MNOQ				MNOQ

		Parents patience with me		828		521		411		110		96		90		134		247		272		2		382		295		301		134		425		205

				27.20%		25.80%		26.80%		22.60%		22.70%		27.10%		30.00%		24.80%		26.60%		40.00%		30.30%		29.20%		27.90%		25.40%		28.40%		24.50%

																DE								PR		R						R

		Eating healthy		604		355		271		84		76		52		106		170		183		2		243		212		205		103		290		158

				19.90%		17.50%		17.60%		17.20%		18.00%		15.70%		23.70%		17.10%		17.90%		40.00%		19.30%		21.00%		19.00%		19.50%		19.40%		18.90%

				B												CDEF

		Physical activity		1107		675		491		184		155		151		181		289		386		0		480		406		398		135		570		226

				36.40%		33.40%		32.00%		37.80%		36.60%		45.50%		40.50%		29.10%		37.70%		- 		38.10%		40.20%		36.90%		25.60%		38.20%		27.00%

				B						C				CDE		C				J				PR		PR		PR				PR

		Talking to my parents about day to day events		425		244		194		50		51		34		56		158		85		1		148		130		143		74		178		117

				14.00%		12.10%		12.60%		10.30%		12.10%		10.20%		12.50%		15.90%		8.30%		20.00%		11.80%		12.90%		13.30%		14.00%		11.90%		14.00%

				B														K

		Talking with parents about money		416		261		213		48		46		37		46		177		84		0		159		143		155		88		197		138

				13.70%		12.90%		13.90%		9.90%		10.90%		11.10%		10.30%		17.80%		8.20%		- 		12.60%		14.20%		14.40%		16.70%		13.20%		16.50%

								DG										K												MQ				MQ

		Conversations about racism		487		294		243		51		51		34		56		199		93		2		168		150		159		99		216		157

				16.00%		14.50%		15.80%		10.50%		12.10%		10.20%		12.50%		20.00%		9.10%		40.00%		13.30%		14.90%		14.70%		18.80%		14.50%		18.80%

								DF										K												MNOQ				MNOQ

		Being taught new life skills by my parents		423		272		208		64		51		34		50		173		96		3		165		141		153		95		204		135

				13.90%		13.40%		13.50%		13.10%		12.10%		10.20%		11.20%		17.40%		9.40%		60.00%		13.10%		14.00%		14.20%		18.00%		13.70%		16.10%

																		K												MNOQ

		Screen time		459		285		211		74		74		28		58		170		115		0		162		143		152		100		204		152

				15.10%		14.10%		13.70%		15.20%		17.50%		8.40%		13.00%		17.10%		11.20%		- 		12.90%		14.20%		14.10%		19.00%		13.70%		18.20%

								F		F		F				F		K												MNOQ				MNOQ

		Table 294
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		Q68_3. How much would you say the following has increased, decreased or remained the same since the pandemic?

		Summary Table of Stayed the same

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Family togetherness in the home		635		448		335		113		100		58		101		194		253		1		254		214		231		115		301		175

				20.90%		22.10%		21.80%		23.20%		23.60%		17.50%		22.60%		19.50%		24.70%		20.00%		20.20%		21.20%		21.40%		21.80%		20.10%		20.90%

								I		FI		FI				I				J

		Family activities like watching movies together, playing games, etc.		689		500		365		135		94		73		114		201		299		0		286		241		249		114		338		183

				22.70%		24.70%		23.80%		27.70%		22.20%		22.00%		25.50%		20.20%		29.20%		- 		22.70%		23.90%		23.10%		21.60%		22.60%		21.90%

								HI		HI		I		I		HI				J

		Parents feeling stressed		937		657		478		179		142		123		138		279		377		1		356		272		288		141		432		245

				30.80%		32.50%		31.10%		36.80%		33.60%		37.00%		30.90%		28.10%		36.80%		20.00%		28.30%		27.00%		26.70%		26.80%		28.90%		29.30%

								HI		CHI		HI		CHI		I				J

		Parents patience with me		1087		748		546		202		165		147		166		271		476		1		448		366		371		136		531		228

				35.70%		37.00%		35.50%		41.50%		39.00%		44.30%		37.10%		27.30%		46.50%		20.00%		35.60%		36.30%		34.40%		25.80%		35.50%		27.30%

								I		CHI		I		CGHI		I				J				PR		PR		PR				PR

		Eating healthy		1040		731		550		181		143		133		154		270		460		1		469		359		364		133		538		224

				34.20%		36.10%		35.80%		37.20%		33.80%		40.10%		34.50%		27.20%		44.90%		20.00%		37.30%		35.60%		33.80%		25.20%		36.00%		26.80%

								I		I		I		I		I				J				PR		PR		PR				PR

		Physical activity		773		572		429		143		103		82		122		243		326		3		346		278		274		126		392		197

				25.40%		28.30%		27.90%		29.40%		24.30%		24.70%		27.30%		24.40%		31.80%		60.00%		27.50%		27.60%		25.40%		23.90%		26.20%		23.60%

						A		HI		HI		I		I		I				J				R

		Talking to my parents about day to day events		946		649		483		166		139		130		142		248		399		2		397		323		319		152		459		234

				31.10%		32.10%		31.40%		34.10%		32.90%		39.20%		31.80%		24.90%		39.00%		40.00%		31.50%		32.00%		29.60%		28.80%		30.70%		28.00%

								I		I		I		CGHI		I				J

		Talking with parents about money		1232		877		659		218		155		178		190		332		543		2		554		424		436		175		641		296

				40.50%		43.40%		42.90%		44.80%		36.60%		53.60%		42.50%		33.40%		53.00%		40.00%		44.00%		42.00%		40.40%		33.20%		42.90%		35.40%

						A		EHI		EHI		I		CDEGHI		I				J				PR		PR		PR				PR

		Conversations about racism		1282		907		698		209		131		175		190		368		538		1		577		447		487		169		669		296

				42.20%		44.80%		45.40%		42.90%		31.00%		52.70%		42.50%		37.00%		52.50%		20.00%		45.80%		44.30%		45.20%		32.10%		44.80%		35.40%

								EI		EI				CDEGHI		EI				J				PR		PR		PR				PR

		Being taught new life skills by my parents		994		706		538		168		127		133		149		275		429		2		442		346		351		129		507		218

				32.70%		34.90%		35.00%		34.50%		30.00%		40.10%		33.30%		27.70%		41.90%		40.00%		35.10%		34.30%		32.60%		24.50%		33.90%		26.10%

								HI		HI		I		EHI		I				J				PR		PR		PR				PR

		Screen time		715		528		409		119		83		71		113		242		285		1		291		239		240		146		350		227

				23.50%		26.10%		26.60%		24.40%		19.60%		21.40%		25.30%		24.30%		27.80%		20.00%		23.10%		23.70%		22.30%		27.70%		23.40%		27.20%

						A		EFHI		I		I		I		EI														MOQ				MOQ
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		Q69. What specific conversations is your parent(s) having with you about money?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Total Respondents		3041		2023		1536		487		423		332		447		994		1024		5**		1259		1009		1078		527		1494		836

		 

		Saving money for emergencies		1639		1047		813		234		230		142		231		606		440		1		657		524		589		300		771		467

				53.90%		51.80%		52.90%		48.00%		54.40%		42.80%		51.70%		61.00%		43.00%		20.00%		52.20%		51.90%		54.60%		56.90%		51.60%		55.90%

								F				F				F		K												Q				Q

		Saving money in general		2164		1435		1081		354		315		254		323		708		725		2		885		692		750		364		1055		588

				71.20%		70.90%		70.40%		72.70%		74.50%		76.50%		72.30%		71.20%		70.80%		40.00%		70.30%		68.60%		69.60%		69.10%		70.60%		70.30%

										I		I		CI		I

		Sharing how the pandemic has impacted day to day expenses		1046		676		501		175		153		99		158		390		283		3		433		353		404		195		514		310

				34.40%		33.40%		32.60%		35.90%		36.20%		29.80%		35.30%		39.20%		27.60%		60.00%		34.40%		35.00%		37.50%		37.00%		34.40%		37.10%

																		K

		Sharing how the pandemic has impacted how much you spent for holidays		805		502		368		134		123		74		134		286		214		2		320		248		301		143		375		228

				26.50%		24.80%		24.00%		27.50%		29.10%		22.30%		30.00%		28.80%		20.90%		40.00%		25.40%		24.60%		27.90%		27.10%		25.10%		27.30%

												CF				CF		K

		Setting financial goals		808		518		385		133		151		87		131		267		251		0		328		248		288		127		386		214

				26.60%		25.60%		25.10%		27.30%		35.70%		26.20%		29.30%		26.90%		24.50%		- 		26.10%		24.60%		26.70%		24.10%		25.80%		25.60%

										I		CDFGI				I

		Other		25		21		16		5		1		3		1		1		20		0		17		8		12		2		19		7

				0.80%		1.00%		1.00%		1.00%		0.20%		0.90%		0.20%		0.10%		2.00%		- 		1.40%		0.80%		1.10%		0.40%		1.30%		0.80%

																				J

		We are not having any conversations about money		220		152		121		31		26		24		45		40		111		1		100		80		77		29		111		45

				7.20%		7.50%		7.90%		6.40%		6.10%		7.20%		10.10%		4.00%		10.80%		20.00%		7.90%		7.90%		7.10%		5.50%		7.40%		5.40%

								HI		I		I		I		DEHI				J				R		R

		Sigma		6707		4351		3285		1066		999		683		1023		2298		2044		9		2740		2153		2421		1160		3231		1859

				220.60%		215.10%		213.90%		218.90%		236.20%		205.70%		228.90%		231.20%		199.60%		180.00%		217.60%		213.40%		224.60%		220.10%		216.30%		222.40%

		Table 296

		ORD-583578-J3S0

		T. Rowe Price Tracker

		25-Feb-21

		Q17. How has the pandemic negatively impacted your finances?

		_____________________________________________________________________________________________

		Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E/F/G/H/I - J/K/L - M/N/O/P/Q/R

		** very small base (under 30) ineligible for sig testing

		Imre Communications



								Race Segment										Demographic Break Out						Attitudinal Break Out #1- Pandemic Impact

								Rep Parents				Rep segment plus Supplemental sample						Rep Sample Parents						Rep Sample Parents

				Total		Overall Rep Parent sample		White		Non-white		Race A/African Amer or Black		Race C/Asian		Race D/Hispanic/Latino or Spanish origin		Male		Female		All other		medium-extreme NEG PANDEMIC IMPACT ON EMOTIONAL WELLBEING - NEGATIVE (in Q14)		medium-extreme NEG PANDEMIC IMPACT on PHYSICAL WELLBEING - NEGATIVE (in Q15)		NEG PANDEMIC IMPACT on FINANCIAL WELLBEING - NEGATIVE (in Q16)		POSITIIVE PANDEMIC IMPACT on FINANCIAL WELLBEING - POSITIVE (in Q16)		Rated ANY TYPE OF WELLBEING IMPACT- any NEGATIVE Impact (in Q14-16)		Rated ANY TYPE OF WELLBEING HAVING IMPACT - POSITIVE Impact (in Q14-16)

				A		B		C		D		E		F		G		J		K		L		M		N		O		P		Q		R

		Base: Those financial well being has been negatively impacted because of pandemic		1685		1078		790		288		250		197		280		500		576		2**		888		753		1078		-**		1078		261

		 

		Had unexpected emergencies, health issue		7		6		6		0		0		0		1		3		3		0		6		4		6		0		6		2

				0.40%		0.60%		0.80%		- 		- 		- 		0.40%		0.60%		0.50%		- 		0.70%		0.50%		0.60%		- 		0.60%		0.80%

		All is more expensive, have to buy more/spend more		187		123		91		32		32		21		30		47		76		0		103		80		123		0		123		41

				11.10%		11.40%		11.50%		11.10%		12.80%		10.70%		10.70%		9.40%		13.20%		- 		11.60%		10.60%		11.40%		- 		11.40%		15.70%

								I		I		I		I		I																		N

		Less income/money-personal or business		273		165		110		55		31		44		47		79		86		0		137		111		165		0		165		45

				16.20%		15.30%		13.90%		19.10%		12.40%		22.30%		16.80%		15.80%		14.90%		- 		15.40%		14.70%		15.30%		- 		15.30%		17.20%

										CEH				CEH

		Investments and/or Retirement funds have lost money		32		22		17		5		2		9		2		11		11		0		15		13		22		0		22		7

				1.90%		2.00%		2.20%		1.70%		0.80%		4.60%		0.70%		2.20%		1.90%		- 		1.70%		1.70%		2.00%		- 		2.00%		2.70%

														EGH

		Work hours reduced, lower salary, wages/pay cut, less work		348		228		164		64		50		44		68		104		122		2		193		157		228		0		228		46

				20.70%		21.20%		20.80%		22.20%		20.00%		22.30%		24.30%		20.80%		21.20%		100.00%		21.70%		20.80%		21.20%		- 		21.20%		17.60%

		Laid off,  lost job, furloughed, unemployed, can't find or unable to work		425		230		150		80		93		48		82		58		172		0		193		169		230		0		230		34

				25.20%		21.30%		19.00%		27.80%		37.20%		24.40%		29.30%		11.60%		29.90%		- 		21.70%		22.40%		21.30%		- 		21.30%		13.00%

				B						C		CDFI				CI				J				R		R		R				R

		Emotional toll of pandemic		28		19		15		4		2		7		3		13		6		0		15		15		19		0		19		5

				1.70%		1.80%		1.90%		1.40%		0.80%		3.60%		1.10%		2.60%		1.00%		- 		1.70%		2.00%		1.80%		- 		1.80%		1.90%

														EH

		Other misc. -		92		57		42		15		14		8		15		29		28		0		45		42		57		0		57		12

				5.50%		5.30%		5.30%		5.20%		5.60%		4.10%		5.40%		5.80%		4.90%		- 		5.10%		5.60%		5.30%		- 		5.30%		4.60%

		Very bad, crisis reference		40		27		23		4		6		1		5		19		8		0		20		23		27		0		27		8

				2.40%		2.50%		2.90%		1.40%		2.40%		0.50%		1.80%		3.80%		1.40%		- 		2.30%		3.10%		2.50%		- 		2.50%		3.10%

																		K

		Negative financial impact (small to large), many ways affected		96		65		55		10		8		3		14		50		15		0		52		46		65		0		65		20

				5.70%		6.00%		7.00%		3.50%		3.20%		1.50%		5.00%		10.00%		2.60%		- 		5.90%		6.10%		6.00%		- 		6.00%		7.70%

								DEF								F		K

		NA, Not sure,  None		59		53		44		9		7		6		2		29		24		0		42		38		53		0		53		15

				3.50%		4.90%		5.60%		3.10%		2.80%		3.00%		0.70%		5.80%		4.20%		- 		4.70%		5.00%		4.90%		- 		4.90%		5.70%

								GHI		G

		Gave an answer not relevant to question: NONSENSE ANSWER		73		60		52		8		5		5		9		42		18		0		47		42		60		0		60		17

				4.30%		5.60%		6.60%		2.80%		2.00%		2.50%		3.20%		8.40%		3.10%		- 		5.30%		5.60%		5.60%		- 		5.60%		6.50%

								DEFGHI										K

		No impact or positive impact		25		23		21		2		0		1		2		16		7		0		20		13		23		0		23		9

				1.50%		2.10%		2.70%		0.70%		- 		0.50%		0.70%		3.20%		1.20%		- 		2.30%		1.70%		2.10%		- 		2.10%		3.40%

								DEH										K

		Sigma		1685		1078		790		288		250		197		280		500		576		2		888		753		1078		0		1078		261

				100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		100.00%		- 		100.00%		100.00%
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Parent REP and Oversample Demographic Comparison 
(1 of 3)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

This survey screened 
for Parents of children 
under 18 and targeted 
gender, regional 
breaks, and ethnicity 
according to Census 
and consistent with 
2020 survey.  All other 
demographics fall out 
naturally.


Sheet1

						Race Segment														Includes Rep sample and Supplemental sample

						Rep Parents				Rep segment plus Supplemental sample

				Parents-Total Rep Sample		White Parents		Non-White Parents		African American/ Black		Hispanic/ Latino or Spanish Origin		Asian

		Respondent        Sample Size		2023		1536		487		423		447		332

		Gender

		  Male		49.1%		54.0%		33.7%		30.0%		37.1%		30.0%

		  Female		50.6%		45.8%		65.7%		69.7%		51.5%		69.6%

		  Other/prefer not to   say		0.3%		0.2%		0.6%		0.3%		11.4%		0.4%



		U.S. Census Region

		  Northeast		18.9%		19.0%		18.5%		16.8%		17.4%		19.3%

		  Midwest		21.7%		24.5%		13.1%		13.7%		13.4%		10.5%

		  South		37.9%		35.7%		44.8%		58.2%		35.6%		30.7%

		  West		21.5%		20.8%		23.6%		11.3%		33.6%		39.5%



		Parent Age

		  18-34		16.5%		13.7%		25.4%		36.0%		38.3%		13.2%

		  35-44		57.8%		61.0%		47.6%		42.1%		42.7%		51.5%

		  45-54		19.9%		19.7%		20.7%		14.9%		17.0%		32.5%

		  55+		5.8%		5.7%		6.2%		7.1%		2.0%		2.7%

		  Mean		41		41.2		40.2		38.8		37.7		41.9



		Parent Education

		  High School or less		11.7%		9.6%		18.1%		23.2%		26.9%		8.5%

		  Some college/AA degree		20.4%		17.6%		29.1%		38.5%		30.6%		17.4%

		  Bachelors degree		32.6%		31.8%		35.1%		25.1%		31.1%		48.5%

		  Graduate/Prof. degree		35.3%		41.0%		17.7%		13.2%		11.4%		25.6%



		Household Income

		<$50M		19.2%		14.3%		35.1%		46.7%		40.9%		20.8%

		$50 to less than $100M		29.8%		27.6%		36.8%		33.6%		31.1%		40.7%

		$100M to less than $150M		31.2%		35.4%		17.8%		10.7%		20.6%		20.1%

		$150M+		19.8%		22.7%		10.3%		9.0%		7.4%		18.4%

		Mean HHI		$107M		$115.4M		$80.3M		$69.2M		$73.9M		$99.6M



		Home: Rent or Own

		Own		81.9%		87.2%		65.1%		54.4%		60.4%		73.8%

		Rent		15.2%		10.3%		30.8%		40.2%		35.8%		23.2%

		Living at home with Family		2.6%		2.2%		3.9%		5.2%		3.6%		2.7%

		Other		0.2%		0.3%		0.2%		0.2%		0.2%		0.3%



		Marital Status

		Single, never married		9.3%		5.7%		20.9%		34.0%		19.7%		7.2%

		Married/Domestic Partnership or living with P (Hetrosexual)		81.1%		85.5%		67.4%		53.0%		67.1%		85.5%

		Married/Domestic Partnership or living with P (same sex)		2.6%		2.5%		2.7%		2.6%		2.9%		2.1%

		Separated/Divorced		5.6%		4.9%		8.0%		8.5%		9.6%		4.5%

		Widowed		1.3%		1.4%		1.0%		1.9%		0.7%		0.6%



		Total Number of Kids

		1		29.40%		27.60%		35.10%		30.70%		34.00%		36.40%

		2		51.00%		54.60%		39.60%		37.10%		37.10%		47.00%

		3		13.90%		13.50%		15.40%		19.90%		17.70%		13.00%

		4		4.20%		3.50%		6.40%		7.60%		8.30%		1.80%

		5		1.20%		0.60%		3.10%		3.50%		2.00%		1.80%

		6		0.20%		0.20%		0.20%		0.50%		0.40%		- 

		7		0.10%		0.10%		- 		0.20%		0.20%		- 

		8		0		- 		0.20%		0.50%		0.20%		- 

		Mean		1.98		1.96		2.04		2.21		2.11		1.86
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Parent REP and Oversample Demographic Comparison 
(2 of 3)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey, n=2,023

This survey screened 
for Parents of children 
under 18 and targeted 
gender, regional 
breaks, and ethnicity 
according to Census 
and consistent with 
2020 survey.  All other 
demographics fall out 
naturally.


Sheet1

						Race Segment														Includes Rep sample and Supplemental sample

						Rep Parents				Rep segment plus Supplemental sample

				Parents-Total Rep Sample		White Parents		Non-White Parents		African American/ Black		Hispanic/ Latino or Spanish Origin		Asian

		Respondent        Sample Size		2023		1536		487		423		447		332

		Gender

		  Male		49.1%		54.0%		33.7%		30.0%		37.1%		30.0%

		  Female		50.6%		45.8%		65.7%		69.7%		51.5%		69.6%

		  Other/prefer not to   say		0.3%		0.2%		0.6%		0.3%		11.4%		0.4%



		U.S. Census Region

		  Northeast		18.9%		19.0%		18.5%		16.8%		17.4%		19.3%

		  Midwest		21.7%		24.5%		13.1%		13.7%		13.4%		10.5%

		  South		37.9%		35.7%		44.8%		58.2%		35.6%		30.7%

		  West		21.5%		20.8%		23.6%		11.3%		33.6%		39.5%



		Parent Age

		  18-34		16.5%		13.7%		25.4%		36.0%		38.3%		13.2%

		  35-44		57.8%		61.0%		47.6%		42.1%		42.7%		51.5%

		  45-54		19.9%		19.7%		20.7%		14.9%		17.0%		32.5%

		  55+		5.8%		5.7%		6.2%		7.1%		2.0%		2.7%

		  Mean		41		41.2		40.2		38.8		37.7		41.9



		Parent Education

		  High School or less		11.7%		9.6%		18.1%		23.2%		26.9%		8.5%

		  Some college/AA degree		20.4%		17.6%		29.1%		38.5%		30.6%		17.4%

		  Bachelors degree		32.6%		31.8%		35.1%		25.1%		31.1%		48.5%

		  Graduate/Prof. degree		35.3%		41.0%		17.7%		13.2%		11.4%		25.6%



		Household Income

		<$50K		19.2%		14.3%		35.1%		46.7%		40.9%		20.8%

		$50 to less than $100K		29.8%		27.6%		36.8%		33.6%		31.1%		40.7%

		$100M to less than $150K		31.2%		35.4%		17.8%		10.7%		20.6%		20.1%

		$150K+		19.8%		22.7%		10.3%		9.0%		7.4%		18.4%

		Mean HHI 		$107K		$115.4K		$80.3K		$69.2K		$73.9K		$99.6K



		Home: Rent or Own

		Own		81.9%		87.2%		65.1%		54.4%		60.4%		73.8%

		Rent		15.2%		10.3%		30.8%		40.2%		35.8%		23.2%

		Living at home with Family		2.6%		2.2%		3.9%		5.2%		3.6%		2.7%

		Other		0.2%		0.3%		0.2%		0.2%		0.2%		0.3%



		Marital Status

		Single, never married		9.3%		5.7%		20.9%		34.0%		19.7%		7.2%

		Married/Domestic Partnership or living with P (Hetrosexual)		81.1%		85.5%		67.4%		53.0%		67.1%		85.5%

		Married/Domestic Partnership or living with P (same sex)		2.6%		2.5%		2.7%		2.6%		2.9%		2.1%

		Separated/Divorced		5.6%		4.9%		8.0%		8.5%		9.6%		4.5%

		Widowed		1.3%		1.4%		1.0%		1.9%		0.7%		0.6%



		Total Number of Kids

		1		29.40%		27.60%		35.10%		30.70%		34.00%		36.40%

		2		51.00%		54.60%		39.60%		37.10%		37.10%		47.00%

		3		13.90%		13.50%		15.40%		19.90%		17.70%		13.00%

		4		4.20%		3.50%		6.40%		7.60%		8.30%		1.80%

		5		1.20%		0.60%		3.10%		3.50%		2.00%		1.80%

		6		0.20%		0.20%		0.20%		0.50%		0.40%		- 

		7		0.10%		0.10%		- 		0.20%		0.20%		- 

		8		0		- 		0.20%		0.50%		0.20%		- 

		Mean		1.98		1.96		2.04		2.21		2.11		1.86
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Parent REP and Oversample Demographic Comparison 
(3 of 3)

T. Rowe Price 2021 Parents, Kids & Money Survey – Parent Survey n=2,023

This survey screened 
for Parents of children 
under 18 and targeted 
gender, regional 
breaks, and ethnicity 
according to Census 
and consistent with 
2020 survey.  All other 
demographics fall out 
naturally.


Sheet1

						Race Segment														Includes Rep sample and Supplemental sample

						Rep Parents				Rep segment plus Supplemental sample

				Parents-Total Rep Sample		White Parents		Non-White Parents		African American/ Black		Hispanic/ Latino or Spanish Origin		Asian

		Respondent        Sample Size		2023		1536		487		423		447		332

		Gender

		  Male		49.1%		54.0%		33.7%		30.0%		37.1%		30.0%

		  Female		50.6%		45.8%		65.7%		69.7%		51.5%		69.6%

		  Other/prefer not to   say		0.3%		0.2%		0.6%		0.3%		11.4%		0.4%



		U.S. Census Region

		  Northeast		18.9%		19.0%		18.5%		16.8%		17.4%		19.3%

		  Midwest		21.7%		24.5%		13.1%		13.7%		13.4%		10.5%

		  South		37.9%		35.7%		44.8%		58.2%		35.6%		30.7%

		  West		21.5%		20.8%		23.6%		11.3%		33.6%		39.5%



		Parent Age

		  18-34		16.5%		13.7%		25.4%		36.0%		38.3%		13.2%

		  35-44		57.8%		61.0%		47.6%		42.1%		42.7%		51.5%

		  45-54		19.9%		19.7%		20.7%		14.9%		17.0%		32.5%

		  55+		5.8%		5.7%		6.2%		7.1%		2.0%		2.7%

		  Mean		41		41.2		40.2		38.8		37.7		41.9



		Parent Education

		  High School or less		11.7%		9.6%		18.1%		23.2%		26.9%		8.5%

		  Some college/AA degree		20.4%		17.6%		29.1%		38.5%		30.6%		17.4%

		  Bachelors degree		32.6%		31.8%		35.1%		25.1%		31.1%		48.5%

		  Graduate/Prof. degree		35.3%		41.0%		17.7%		13.2%		11.4%		25.6%



		Household Income

		<$50M		19.2%		14.3%		35.1%		46.7%		40.9%		20.8%

		$50 to less than $100M		29.8%		27.6%		36.8%		33.6%		31.1%		40.7%

		$100M to less than $150M		31.2%		35.4%		17.8%		10.7%		20.6%		20.1%

		$150M+		19.8%		22.7%		10.3%		9.0%		7.4%		18.4%

		Mean HHI		$107M		$115.4M		$80.3M		$69.2M		$73.9M		$99.6M



		Home: Rent or Own

		Own		81.9%		87.2%		65.1%		54.4%		60.4%		73.8%

		Rent		15.2%		10.3%		30.8%		40.2%		35.8%		23.2%

		Living at home with Family		2.6%		2.2%		3.9%		5.2%		3.6%		2.7%

		Other		0.2%		0.3%		0.2%		0.2%		0.2%		0.3%



		Marital Status

		Single, never married		9.3%		5.7%		20.9%		34.0%		19.7%		7.2%

		Married/Domestic Partnership or living with P (Hetrosexual)		81.1%		85.5%		67.4%		53.0%		67.1%		85.5%

		Married/Domestic Partnership or living with P (same sex)		2.6%		2.5%		2.7%		2.6%		2.9%		2.1%

		Separated/Divorced		5.6%		4.9%		8.0%		8.5%		9.6%		4.5%

		Widowed		1.3%		1.4%		1.0%		1.9%		0.7%		0.6%



		Total Number of Kids

		1		29.40%		27.60%		35.10%		30.70%		34.00%		36.40%

		2		51.00%		54.60%		39.60%		37.10%		37.10%		47.00%

		3		13.90%		13.50%		15.40%		19.90%		17.70%		13.00%

		4		4.20%		3.50%		6.40%		7.60%		8.30%		1.80%

		5		1.20%		0.60%		3.10%		3.50%		2.00%		1.80%

		6		0.20%		0.20%		0.20%		0.50%		0.40%		- 

		7		0.10%		0.10%		- 		0.20%		0.20%		- 

		8		0		- 		0.20%		0.50%		0.20%		- 

		Mean		1.98		1.96		2.04		2.21		2.11		1.86
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